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Note: 1.All questions are compulsory.
2. All questions carry equal marks
0.1, CASE STUL Y o s

You are journalist and are on the correspondence to cover the recent
events of Bollywood star Salman Khan Prosecution in the black buak

case. Write a news article of not more than 230 words & Ye
- Use inverted pyramid style wutlng F o ot S8 A STy
- Use a proper lead and epram whrch !ead you have used and
why? SN T ;
2. A. Explain in detail the structure ofnewspa er orgamsalfon S0 15
p P
P.. What is the importance and- 1mpae£ of social mecha as agent of news’? 08
Q. Explain the ‘Zvolution ofJoumansm Post Independence : PRI 07
Q3. A. Whatare the dlfferent types of Feature amcle‘? el | 15
P.  Whatis role of_JqumaHsm in democracy" e R i 08
Q. What is the difference between hard and soft news" S 07
Q4. A, Explain the ProceSs of Electromc News producnon e 15
: OR :
P.  What: are the types of News MHICI‘]&J&OI’] the baSJS of Intervals of 08
release‘? SO
Q. Whatis news vaIUe and what are the dlfferent sources of collecting 07
. News’ Storles‘? : ey
Q3. 2o Wme Short notes/ in brzef (any 3): e 15
i Yel]ow Journahsm
SRR S : '
e _;--.:Hcoks and Angles
4. Money shot
3.

Editorial article

Aok ook R Rk o K ok
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Note:

AR U O

Q.1

Q.2

Q.2

Q.3

Q3%

- S:/
30

[Time: 2% Hours]

All questions are compulsory.

All questions carry equal marks.

Internal options are available. Choose A & B or C & D

Use diagrams wherever necessary to support your answers
Read the question carefully before attemptmg the answer

5. Focal Length _ 6. ImageSensor
- 7. Pixel

Define or explain followingterms._AnYi"iiire \ L
1. Prime Lens SIS '.Paﬁning .
3. CMYK “U 4. AmbientV/s Flash

£

Explain ‘Three Point Lighting’ pr 1nc1ple/concept w1th the help of
diagram.

Explain the stages in ‘Post Press’. (Print Finishiljg’)“
y X ] OR “ ¥ oy

-What is Pre Press7 erte stages. involved in Prepress

: What is ‘Whlje Balance'?’-.

Ex_p_lam_ 1_ts need.._-

What are the deferent ypes of‘Lenses” Describe with examples.
8 Expiam w1th chagram t”he?'process of plate making in ‘Screen
Prmtmgc PAY AT e i

A What 1§ ‘Compomtlon?' EXplam any three rules/types of

Composmon in photography

Compare between Gravure printing process & Offset prmtmg
.State pros & cons of each.

. '.':-_What is. Depth.--of Field?" Explain the factors affecting Depth of
% Fields D[agram necessary for explanation.

'Whét is eXposure meter? Describe various ‘Metering Modes’ of
v S iR bullt exposure meter.

OR

S1I10CTNINDASSAACTT ADENA™T A == 9 rrr

o ducHonand Oho ?{g s 5059

07

08
07

08
07

08

07

08

07

TURN OVER



Q.4

Q.5

Explain ‘Quality of Light” What are ‘Light Modifiers?’

For an ‘Exposure indication’ f-5.6 & shutter speed 1/8, (ISO 100)
what will be the new combination of Aperture & Shutter for
shallowest Depth of Field?’ (Lens- 150mm f-2.8) Consider safe
shutter speed for handheld camera. - i

Write short notes on the following. AnfThree

1

2
3
4,
5

Bokeh effect
Letterpress Printing

Exposure Triangle

Web-fed V/s Sheet-Fed -

Exposure Modes

T
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Time 2.30 Hours. peifs Marks: 75

[nstructions: Please check whether you have the right question paper
(a) All questions are compulsory and carry equal marks
(b) Figures to the right indicate marks

QI .Models of OB are framework to manage Behaviour of pédpléj‘_fin _o'rga'ﬁi'z'atf_o'hs.”Déﬁﬁe
Organizational Behaviour and explain the models. ek ISmarks

Q2 .Expalin the advantages and weaknesses of the Matrix Organizational structure with a

suitable organizational chart...15marks

= R oy
Q2 a.What are the key elements of an organizational structure? ¢ o3 ~ Tmarks
Q2 b.Explain Goal setting theory of motivation. ; " 8marks

Q3. Organizations have their own unique culture. How c¢an one: create ,maintain and chan gea

culture of an organization? = TS G RO O 15 marks
Q3 a. What are the characteristics of organizational culture?

Q3 b. Explain the prdcéiss__thf:_dry QfJ‘S!\técy Aﬁamé'Eqility model of social comparisons
. = NS AR Ry s

Q4. What do you m_‘eeiﬁ by._\GrQLi“ﬁ D:yﬁ:atﬁfi'éé?nD'c:_Sb'r'ibéE'the techniques of group decision makin.
F R TR ; 15 marks

Q4a.Whatare the qualities and functions of an effective leader? 8marks

I_Q'J4.b,EXp_lain the 'ii\lia_:nﬁéér'ié'l\f’-g‘-_ridj of leadership proposed by Blake and Mouto. 7marks

Q5. Write shoit notes onannyrom the following. 15 marks

S Traﬁsformatlofialleader%hlp && Transactional leadership.

& 2)- 3 stage Social ization .ﬁ‘rocess.

3) The effects of stress.
4) Workforce Diversity and Boundary less organization.
-5) Goals of Organizational Behaviour.




Q.P. Code: 38158

QOA\'O dnd Television .

Time: 2.5hrs Max Marks: 75

Instructions: (a) All questions are compulsory and carry equal marks

Q.1.

Q.3.

Q4.

Q4.

(b) Figures to the right indicate marks
(¢) Support answers with examples w herever'n'eccs_sary

Write a two column script for a video documentary on any one subject of your interest [15]
or draw a story board for a fictional video on the subject of your interest.
Duration five minutes. Indicate duration of each scene/shots

(a) Discuss the various camera shots/angles. [15]
(b) Design a radio programme for womén on'a FM channel in Mumbai. Describe what [15]
kind of programme it will be, the target audience, purpose of the show: and potentlal

sponsors. i %

(a) Discuss the role of natural and ambient sound in radlo & teiewsxon [7]

(b) How animation on Television is a powerful commumcatlon mechum today'? (8]
Explain with examples
OR
(¢) Write a note on Community Radio in India. [7]
(d) Discuss the role‘girid relevance of PrasarBharati. & [8]
(a) Discuss the evoj_l__ut':;_on of 't'é]evis\i;\ér'] in India. _ (7]
(b) Discuss the evolution-and growth of All India radio. (8]
FOF ST FE O S S SO S
(c) What are the different types 0‘f3micr0_ph__ones? Explain with examples [15]

W’nte a short note on any three of the fo]]owmcr -
75 Pre—pgoducnon ST S [15]
b, M%gn K;_ngt ERIONER
. Télé{visioﬁz'ﬁ.ews-

d Musn: shows on radlo

Onlme eclltmg
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Timing: 2 % hrs Marks: 75

All questions are compulsory and carry equal marks.
|
Q1. Read the following Case and answer the questions:

A new advertising campaign that McDonald's India introduced in the Indian market for its new
Mespicy range of products in 2011. MecDonald's introduced a new product range in the Indian
market called the Mcspicy range. It launched a new advertising campaign range called "How spicy
is Mcspicy to promote its new product. The aim of the campaign was to project McDonald's a3 a
youthful brand that met the tastes and preferences of the youth, The prelaunch campaign involving
a viral called The Great spicy-speculation, proved to be a success and reached 250000 people unlike
its previous campaign, McDonald's used social media like social networking sites and messen ger
services extensively for the new campaign. '

The main campaign was later launched in a variety of media channels like in store, television, radio,
outdoor, and online promotions. Apart the use of social media for its new campaign, McDonald's
also used several technologies innovation to reach its targeted customer base. Kiosks, LED _
hoardings, and virals on Internet were extensively used to reach the target base. There was mixed
response to the new campaign from customers. While some customers said that the campaign met
the tastes and preferences of the customers, others said that there was a disconnect between the new
MeSpicy menu and the core message of the campaign.

Questions:-

a. Explain the importance of selecting the right target segment for an advertising campaign. (5)
b. What is your opinion about selecting multiple channels for an advertising campaign?  (5)
¢. Explain the growing importance of social media in the advertising mix of products targeted

at the youth. - -(5)
Q.2 A. what is advertising? Discuss the growth and development of advertising in India. 8)
B. Explain features and characteristics of advertisin g. (7
OR
C. Discuss the elements of copy writing and the types of ad copy. @8)
D. Discuss details of a marketing brief. 7
Q. 3. A. Discuss functions of each of the following departments of an agency in brief; (13)

1. Account planning department
2. Media department
3. Creative department

; OR

B. Define the role of advertisin g in the marketing mix )]

/ C. Discuss the points of criticism of advertising, : W)
}5. 4. A. Outline the advertising strategy steps. ' )

B. Define IMC and list down its tools. i (7

! OR o

C. Outline the importance of product and media research. 4 ’ (8)

D. Discuss Copy brief, : (7

Q. 5. Short notes. (Any 3) ) (15)

I.  Ethical issues in advertising
Advertising budget
Layout of an ad
Client-agency relationship
_Functions of advertising

o s Lo o

Turn Over
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2.5 hrs ‘Marks: 75

N.B.
1. All Questions are compulsory.
2. Mention the question number properly and neatly _
3. Answer the questions in the sequence given in the question paper

1. CASE STUDY S P U
a... Explain what the central tendency of Data. Calculate mode, mean, median, and Range of the

following: R o e 3 ~[10]
[ 04 los  .T10 | 25 38 o= T10 " 7F06 .- < |08 R o L
b. Explain what is Standard deviation, Skewﬁc\s_;‘é‘.'aﬁc.l"f\{iir't_os_is.' At _ S ~[5]

¢. What is research? Describe the steps '.ihy'iii:!__\féd. in the process of research. RS

2. Answer the following: @ e < AW :
a. Define Sampling. Explain probability and non-probability methods of sampling. [08]

b. What is data processing? What are the different methods of data processing? - [07]
OR .. 2255,
c. Explain interview as a technique of data collection. ol ' [08]
d.  Write a note on any four seales used for measuring attitudes. E o [07]
3. Answer the following: ™ _ A S AN
a. Explain different types of primary data collection methods available to a researcher. [08]
b.  Elaborate the scope of mass mediaresearch. ~ = Bt [07]
c. Discuss the differences between qualitative and quantitative research approach. [08]
d. Whatis tal_:___u'latibn?' Difsq_l_.]_s's'-thg types Of{t?lbﬁ_latioﬂ.:- ool [07]

4. Answer the folloving: =~
a. . Write a short note on Descriptive resea
b. Explain the content-analysis. and its usesi

design and Causal research design. [08]
n rqs?éy;?h‘.’ > [07]
SN At e P F P L OR T
c..Explain Semiotic Approach to construct meanings. What do you mean by denotations and
S ceonnefafigsy &S s 2 [08]
d - Explain the Strugture of Research Report in Brief, [07]

S ey Write shoﬁnot@&énanyhree

a: Indepenident and dependent variable

[15]

T %
= 2

b g s

ok kR Kk ok Ok ok

Page 1 of 3

9226B 1B846652289588EAD3 1B5B60512



