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What is role
What is the difference

Explain thellrocess of

Note: I.Ail quesitc,ns are contpulsor,r,.
2. AII questions car.rv eqLral marks

l,rvtarKs: /5
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any three rules/types of

OBof Field?' Explain the factors affecting Depth of
necessary for explanation.
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Time 2.30 Hours.

lnstructions: Please check whether yor: have flre right question pop., 
,(a) .\.ll questions are colnpulsory and can.y equal marks

:

Q1 .\Iodels of OB are framework to manage Behavio,r of people in organizations. Define
organizationalBehaviourandexp1ainthemoc1els::]..,-

, I JI'IqINJ

Q2 'Expalin the advantages anrl weaknesses of the,Matrix organiz.at:i,anal structure with a
suiiable organizrrional clrlrr... I 5marks

Q3 b' Explain therprocess theory of J.stacy Adams Equity moclelof social comparisons

1) lvoikforce Diversity and Boundary less organization,
5) Goals of Organizational Behavioui.

I 1,, .',l.'

lVlarks:,,75
..t :

'"i .;;:,' .).:..*r '...:,'..,
1.1'';q; r.'.;.' . ::'
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15 marks

proposed by Blake and Mouto.

&& Transactional leadership.

8marks

Smarks

techniques of group decision makin.
15 marks

8marks

Tmarks
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Q P' code: 38158

Time: 2.5hrs Max Marks: 75

Instructions: {ll questions are compulsory :rncl cirrry equal marks
Figures to the right indicate marks
Support ans\yers tvith examples n,herever necessary

Write I lrio uclLttntt script lor a vicleo docurnentar') on any one strbject of your intercst lr 5l
or drar,v a stor)'board for a flctional video on the subject of your inierest.
Duration fire rnin.tes. lndicate duralion of elch scene/shots

(a) Discuss the various camera shots/angles.

(a)
(b)
(c)

a-.. -'r' ."
i t.: :'"1:,

OR
r..1 j'.,;

.". :' .. ..1. - .',a-'Lrl( ,

(b) Design a radio programme for women'"; i eHa;rrannel in Mumbai, Desclibe u,hat
kind of prourallltne it rvill be. the target. audience, pLrrpose of rhe shorv ancl 0",.*irL
sponsors.

t15l

lt 5l

Q.3.

17)

t8l

U)
t8l

Q4.

o-l

(a) Discuss the evoir-rtion of telev-jSion in lndia.
(b) Discuss the evotuil"; a"o of Clt maia radio. 

'

(c) what are lhe different types of microphones? Explain with examples

L7)

t8l

[1 5]

i15l
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Timirrg: 2Yzhrs
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lVlarks: 75Allquestionsrr.,.@

Q 2 A' ivhat is advertising? D-ist-uss the grorfih and developmeni of advertising in India.
ts. Explain features and characteristics of adver.tisin!,

OR
C, Djscuss rhe elements of copy writing and the types olad copy.
D. Discuss derails of a marketing brief.

Q' 3' A' Discuss functions of each of the following departments of an agency in brief.
I. Account planning department
2. Media department
J. Crcative dcpartment

B. Def'ine rhe role ofadvertising in ,rr3*urr.eting rnix
C. Discuss the points of criticism of advertising. :,..

Q. 4. A, Outline the advertising strategy sreps.
B, Define IMC and list clown its roois.

OR' c. outline the importa,ce of product and media research,
D. Discuss Copy brief.

Q. -{. Short notes. (Any 3)
I . Eihical issues in advertisirrg
2. Adverrising budger
3. Layout ofan ad
4. Client-agencyrelationship
5. Functions of advertising

Q L Read thc ,i:llc ,., ::!- Case and ansrve r the questions:
A nelv advertising campaign that McDonald's India introduced in the Indian market for its lewMcspicy range of procucts in 201 1. McDonald's inkoduced a nerv prociuct range in the lndia*narkct cailed the \{cspicy range' It launched a nerv advertising campaign railge called iHorv spi,-:;,is lvlcspicy to promoie its nflv product. The aim of the campaign rvas to project McDonald,s as a1'outhlirl brand that nret the tastes and pref,erences of the youthlThe prelaunch carlpaig. involvi,ga viral callecl rhe Great spicy speculation, proved to be a success and reached 2i0000 people unlikeits previous campaigr, McDonatd's used sociai media like social networking sites and messenser

;ilfiT:I:;i,Jl *'[:JilJ.1Tih,; var ery .,,:, ;.;,,.,, ;: ; ",;;.;;, ;,: 
"otitdoor' and online prontotions',Apart the use of social media for it.s new campaign, McDonald,salso used several technologies innovation to reach its targeted customer base. Kiosks, LEDhoardings, and virals on Internet lvere extensivelyused tJ reach the target base. There r.vas mixeciresponse to the neiv carlpaign f'ronr customers. while some customers saicl that rhe campaign nretthetastes and preferences oithe custonrers, others said thatthere nas a disconnect between tirenelvMcSpicv menu rnd rhe core *.rrrg. ot,h; ;;;;;;u 

lrrqr !r*ru rY(

Qucst ions:-

a' Explain the importance cf seiectirg re riahr iargei segment for an advertising campaign. (5)b' what is vour opinion about selectile multiple channeL for an advertising campaign? {5)c' Explain the growing importance of Jocial media in the advertising mix of products targetedat,the youth, -'o --"" 
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I. CASE STUDY
a... Explain what the central tendency of Data.
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All Questions are compulsory.
Mention the question number properly and neatly
Ansrver the questions in the sequence given in the question papgr

o.
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.:! -1':

What do you mean by denotations and
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What is.tri
i:: 

.

b.

c.

d.

Explain rvhat is Standard deviation,

c. What is research? Describe the

J. Answer the
a. Explain
b. Elaborate '

research design.


