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(Time : 2-1- hours)

- Please check whether you have got the right quesr : Gn p_ er,-_:"'_
N.B: 1. All questions are COMPULSORY. . _
2. Figures to the right indicate FULL MAR[%S

Q.1 Answer any fi ve from the following in 4 5 sentg
a) Prenatal Dtagnostlc Technique
b) Coastal Regulation Zone (CRZ)
¢) Land Acquisition Act

d) Kyoto Protocol ; ot et
e) Jan Lokpal Bill VR o8
f) Police (Refom’s) in India _ TR

g) National Food Security Act 20
h) CEDAW

recent scenario?

B) Describe the Unwers\ail_Eeéiaraition“of [umian Rights (UD’HR} oy

C) Write about an}; v 07)

1s)

(08)
©07)

(15)
(08)
07)

1s)
Fdkkokdok gk Rhkkkk ko k ok ok
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Didet wx

2.5 hrs Marks: 75 ¢ 3“?\
NB. i

1. All Questions are compulsory.

2. Mention the questmn number properly and neatly

1. CASE STUDY:
Mrinda has launched a new ad

dg_tr_css It features real teenagers and focus
r'*:‘
when parents constantly compare their ch;_id‘;en‘

Pegts;

Questions: | o '
a. As adigital marketer explain wlgzatv the ey.ad

are. M %,
b. How would you use Fgcebqak as
¢. How would you use:T" \a@tt ;
2. Answer the following: {5 0
a. Explain the key cgncept’s,nﬂmg t
b. What is SEO?;Eaéplam SEOK

&

oo

c. Explam the lmportant" on-page optlmlzatlon techmques"
i hértn@ﬁe on Qﬂ(;:]élQS' fE i

3 Answert})aﬁ’ g\,wtng\‘ S ERL,

a. What@rqgabkhrﬁ&gmw! G

8
7

Xplain lﬁa@*' emfs?asi@n‘ﬁzz:ou v

Ty 8
Xp Tﬁlﬁfb‘e&ﬁiﬁé‘géhq‘e Begeen
mioi Ao

\.\u\

nbany\three widely used web analytical tools 8
’ ﬁie—‘ﬁna!ysm"

eﬁﬁfﬁ?gﬁqus@}tmds of cyber crimes
uss t§1¢ gﬁhghts of Informatlon Technology Act 2000
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[Time: 2:30 Hours]

Please check whether you have got the right gu;
1. All questions gre compulsory, ¢
2. Internal choices are provided,

N.B:

A) Discuss the law of defamation
Defamation cases with exampl

15
B) Explain the provisions of the O ﬁ,g:ié[}'@ﬁ.elggts.-&oi‘ r_;d_:_its\ importance to media, 08
C) Explain Advertises’ Influence qn niedia in.context of media efhics. S

edia et

hics.. .

Q.3 A) “Media Ethics in India i always bo
media, paid news and shock valie:
OR fosdor
B) Explain the importance‘; ecti
C) Explain law Section;292 and 2

08.
< 07
elaborate. T
o~ ow‘:b. 5 ey 3 .
Q4 A) Explain the fung 10nS; ratic ties'and organizational structure of the Press Council 1S
of India. Discuss ¢pi itivi T .
¥ .\\"_ =

Ievance_to_jouma]isrs. Give appropriate |5
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BN | - 3
& ~

(2% Hours) (Tota \Mﬁl‘ ks«&«'?S} '

Instructions: 1. Answer all questions.
2. Figures to the right indicate full marks.

1. Analyse the Global and National and Regional Medla coverage of any one
of the following
a. Twitter war between Trump and Kim }on\:}U
b. Dalit Agitation in Maharashtra. .

sy

ride - [15)

(8]
[
(7]

(8]
{71

[15]

[15]

TURN OVER
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N.B
f 1. All Questions are compulsory
2. Figures on right indicate marks.

Q1.  Prepare a script for a news channel for 5 to 7 minutes m AudmN ideo!
format on any 1 of the following. g
a. Mirabaichanu ~Common Wealth Games gold med

(M

(15)

(15)

(8)
(N
(®)
@

(15)

sk gk ok

|£¢
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N.B: 1. All questions carry equal marks.

2. Figures to the right indicate marks.

‘Financial dailies and business maggaz:me;g\, "a ‘e tal (15)
Comment. AT 54
OR
a) Explain the importance of health n ag‘ézme (08)
b) “Environmental journalism: h'gsgame,tf significance world 07)

“Contemporary womern | men related issues” Do (15)

you agree? Justify yg%ii}
a) erteanote onAlft mot : sazines _ ' (08)
b) _ S5 g o " ©7)
(15)

w) Gehefél. nfex«esfMag&zﬂz:, W
Coﬁﬁe bf@t}bS{d;esfmxhe cx:mtext_af rndaan e‘c nomy
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Time : 2Hrs. 30 Mins

N.B. 1) Question No.1 is compulsory
2) Figures to the right indicate full marks
'Q.1. A. As a marketing head of your newspaper, what measfgé w yb in
publication from persistent losses due to competition from Iﬁg:mﬁiﬂ.e eth@" Cha‘llg:
profitability keeping in mind the financial resources 1&'\%‘061

of ﬂ‘llS statement with réds: it 8

Q.3.B. As an HR ma&aﬁ “ﬁ&{}lgﬁérc«ﬂig'ﬁa?m as

recruiting media persgniel? What @led"é&,t e-u a

marketing execgtiﬂ@"? CELEE ﬂg“,’“‘égj;f; ,:,w;“u : 7
wh:&s‘\:\s“’;@ P eeUdy

\J
\\'\(9(\‘_ '\‘t\"f‘“’ \\:1"

3L, Wbﬁ&ﬁ@g L A \mgﬁieﬁ{a‘_ hadbhg:thx ﬁEWSpaperand broadcast media industry?- 8
Q.s.D.ﬁg%mﬁ & 6Xpe 5t Sk Netwo mnqwala_ 7
S S A ::'-- S ".':*" S , s

15

15

"r_ \‘-"A J‘C‘Q-

.
’A

é&veﬁnsmg
2 5&@&@ Studies

TURN OVER
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