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Paper / Subject Code: 270ll7l Advertising : Consumer Beh:,rviour.

Note:- (l) Questions No. I is conrpulsory.
(2) Attempt anl,three fiom Q,2 to Q.5.

(6)
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Please check whether vou hflve got thc right question pape r.

(6)

(12)

(6)

(6)

(6)
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ily Life Cycle.

ily Life cycle. Give exantples of
(6)

(iii) Adoption Process

(iv) ELM.
(v) Reference group.



Paper/ Subject Code: 27207

1Yt}|/!? € o\&

\B: l.
)

Ql (a) Explain the following concepts.

l. Virtual self.

Sublim inal perception.

Classical conditioning..
Age subculture.

)
3.

4.

{:' '1."

5. Ethnocentrism. i., , :

Ql(b)Explain how a marketer witl use SAf V*lr$iEkiiS_a. n
i:.:.- l offering premium quality
:. ' :ioning strategy used by the company

Q2 c) Explain different m

Q2 d) Giving suitable
advertisers.

-. : e ramples.

consumer behavoiur.

7 marks
used by.l

8 marks
"- i- -'--:'.r--.':;:

fppresenf Indian core values. Justify

process.

l5rnarhs

the changing demand for prodircts
in the next two stages of Iramily

lSmarks

7 marks.
t modelof attitude while rnakirlg any

8 marks.

7 marks,

15 marks,
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Paper / Subject Code: 27207/ Advertising : Consumer Behaviou, ,ltt ''' ', , ,i;::::'*i$:
,, 

t 
- -t,. .,,: ;;,,,:r*lti6;*n

I .. :" r. .i: .l; i1' nj-. ;ri;gf;*tl$.,
trqr8t sTrqin-{) , , '. ,-:...,,-1.',.i-il',',ti:L','_{ij:;t:$i$i-i

(t6: - Z.so Hrs) ,.:- irri':,ilri.ffiit{tIdI: ' ...., tt," .r.r ,":,:' ',;."1iififfii
1. For 60 Marla shrdent atEempt any 4 questions ,otbrt.f.. i-,, . -*, "'il"l*iiillli#';

i . .,, -,.'-,.: fi-,+ " .*-1_.1^sr.."S'""i*-"

3, 3flqerffr'fr$fefequf$TfiI$f{-SE6f61 i . ' -:"r,':.'t'.'.1:,""4]+-la;-,,.'

. :r .' ,t.f ;l';,t;*
g. t g.rffil :dfiFqdr Fq|f ffi{r ,;';,. 

' ', ;,i.,,r1,,,: ,' S ..,i,)**S'
.':'! 

-:

z.gH3{ltnet?T ,;|+-.lji',.,'- 
: .. --,,.:1,,;': ',t'::.r

#-jillsfiril srfr.4qnf, ,.niii,:,if', , ,',', "t": i ',,;:-'..'-:
r svs*6 .,, 

,, 
1;", iial,,r. , , ' . ,.:-:i1, 

'
p;tilrorfr qttl '"' iI',, .:'"""- ' :' :"

,:,.,::,i]...,ii'r,,,j1.1;.,;llt' ,, .,. .. , -:, -,, -..,:,.::-r:* I
QIq) rfffl Fqrgsa m,!fift$ffiffi sql vats.'.n-*ffiwqoner ffisr"' .:. ti :-'

5q+4 dia a E'r{ril{ fur. rffir aqa @"a=gT8r sffifi HB d@ 6ry:a6 sfrTrrT srrors
ilqR , ,.*tr*;a, ii:;=,ii.1"., " 

, '. , ' ,^ ';-t". ro

e2.3{) sililrar.qRrryqt Frygl.pigffi-irji I . , '-ir 
7

az,q) ffiqr+ryfii"*r*1ry1,,S$#,W$ipfidrifffir. Ir , - ' . t.: ' ;. .. ;; .. 
Lt:.,i :.:1.' ..$}:i,"';I l:,.:ji";r _: :..,. ..

I' 
il':''@':io'.1*'t,'-'

e2 6) *Auiira rrro qo.u3l;ry,}1,e{.*_u$sr,1:'+rs 6rr. 7

Q2 .1r @$flqaa-. 3nFr Ers{ff ar*t ss wr. I

Fhilr--'.:'' -.; ..

Ttr{ffi

tri'ffi

qF-q 
["q mTrqrror Elft rdrflq a-fi i.qrA. rq&Fwr qr.

r5

rrfra ara StiliaT a)-swrqT cqiEilr
uEu,qiasd srql6di* helg oqfr rrra ffi zrrfi rflr{q E$. 15
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Paper / Subject Code: 27207 / Aclvertising : Consumer

Q4.3r) dq.q-o f{{iErq F-Wrs 6..rq f, Tqs
?FffiIra t Hian.

Q4 q) qa-fi Tm-eq .ir.fi si-fi m-ra 3ftr?nflr Mrq rcq.
t z sqrilunqfu Tqs 6Tr

frFaT

Q4. m) qrf,qi Butq qffi+ {-dW ai}a-Eqs fiT

Q4.5) Ua-fr T6-fiE ffi {ErA qm

ffi-{r.HGlrtr4T

1.

3.

4.

5.

-.: --,-\J-i'l'-:, -.'-.?
.^ ' .i:'--

.:1 i -.
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Time: 2Hrs. 30 Mins ,,-i, .:.'.:o.' '1j ,i:"W,fl$,,j"$-;r$if,f.*i1.,
-tr -.., r _.,\; ai.,-t.

Paper / Subject Code: 21307 / Advertising : Consumer Behaviour 'i, ;,,,.'r ' ,',;r.
. ..:, . . . .. .:-:il";,_, ,i;,.#:l.ili

- ,- h . -1, I . i. d.,. .1,7 _ir.5r/,*l_ ,: . ,

. - ..i - 
. . .. :",f],,;;,.,.i;r.f;1..)...

{Y Y$1.r^ # \'t r u*1 "':"''i .' ':iiu' -r'-r'; +ri}$:'+""s

.i:. _, ::".. . r.I:f,"ry,j,.e:j,,;r*f^f,{,i;

, ii"'','; 
j 
"i' .1""';++liii.-r,^$i

N.B. 1) Question No.l is compulsory i 
,^' . . ';t'',';',1.,.'\..:,r, i;' i 'ltlf ,i,'i,*t,t\E!i-.,roo+n*[rapin[r+inxina+af,,,'-a,t,6 '"'i]ri'.ii'.,i-.ri';:;i'j'..+'r'r\:*rr.'':..".."i.i;r,'l.i;.".ti{:l;:i

Self image. ' i.,

' 'i';"

::lii-ii"ilitr+';:i:1;,:$

i, .";.' _r; " fi' ,,:j' *;.'j

:, CASE STUDY: ] ..! ,", 
'.1 

,o, -,

I.' :;:::5 {{ia;111';;lrS

1;i;5il.t''-,*l'i

- ,1:ej a well-known company wants to launch its garment' s retail business-.Based on thisto
. :r :1/ i-t.i"

,1 -\{:
. --.:-mation answer the following'suestion; '\' . . r'\. ,' ." 3 I ':' : i' .'i1 jI .:, ,.; .-, ,, ,..,-i'

',i hat type of appeals

-'it ,.;.

(iri) Who woutdypu,

.. :..: . . ..a ....t..:. ,,

Q2. (a) Whatis,subCuhre?

Q 2.(O lVhich would: most

:

ment to capture the market? Explain(3)

the brand and why? (4)

{7)

Family Life Cycle rnarket segment to be targeted for the

(8)

ry wants to launch its garment

(3)

(7)

(B)
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.l .{nalyse one advertisement at each s Need Hierarchy.
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/.
' .1".r ^," ,i; "'....\:.

''i'..,:-", :'Q4' (a) Explain the classification of SRI VALS II market segmentation in details . , f?\,;. r,i -"r.:,,ii,:;E
Q 4'(b) 

:jY:1:Y::.]l:!ig 1lvertisine 
messases anct anatlze no" it,. ,u;k;;;, has triecr isi ' -1,,;.

l 
', ., 

t.;

Q4 (c)'Explain howthe conceptof classical conditioningcan be uselul to rrarketerS rzr. ,.

Q4 (d) Explain Dilfusion p.oa.r, in detail, 
r -- Lv rrrqrNlrrr)' \t )

(8),,

Q5) Write short nores on any three : (15)

a) Freudian theory. .

b) Subliminal perception- / rvr vvyrrvrr

c) ELM Model

d) Opinion LeaderLt/ \_,rPuilull Lcager .

e) [ndian Core Values

," . ., *:. J.. .1 ,. - _i .-I..+
.- i. i;' ...',i"...,:. " 

..1.i.' .'. :'' .' ,":,.,.'. - . '
.'..,,,...;,.,,...
l'", .'t,-, 

' . ,-, 1.1.. ., 
t t;;*;'$u-

;i+;.-r^,r{i': ;',,).o, , '. ''':: -,. y{:;:,it.j,: +"'+i.iri. i.,,; ,"r ' "'r'ii'^" .' y ,:: i::':.';r
' .r- . .y.l:.-'"r * -,.:-i,1.',rlii.:li -',:'r'':iu;iiiy
t.i,,:i,,t-t'. 

""'i.'.:J,^1..r l:-"- , : ' "l'4";

-.. ,..*',,.';"-. .-:'., :.. , " : - ., ..t;.

.1;..:j .-;i-,*l';T r': ;;i ,.-..;, 
' 

,''; ..;..'.,;,': .' :':'.:;...,'
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OR

Q3. (b) Explain the basic model of consumer decision making.
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Paper / Subject Code: 27307 / Advertising : Consumer

(rtrtl eTrciil)

ta:-2.3oars

wilr:

I

l. il.rrrto.ry fiu-qrsr&
ifitr.

1. sf q?d 3rfr{rd' sTta

2. rfr-ffm-k{ 3im. qut'

3. snqeq-fi fre)

; ' urdff, d-fiffifrr FqEe m-q;

FdYFA-r

-TduI qBeT

mmB* mt
: 55ft-

. FTfrArJr6

-'i')^;ilat-d w 1aft TdT ryT, npT FP- a-fFcqr ErrEgrqr* wH
=--;= ;;i-.qr alftdffi 3flr-{rftE- g16H qeilifr rcat fqr.

dTffiffr s-{t?{ ? Fqsr

iiqff drq{ Ei{urr snfr ffir z

Hq's fi'{rfr snB ar z

s. 2 3{) ilrierfr EEtT q.rR Tqs-d m-{r. b

q-a&-fr qaff+tta-q-*r HTffi* Eqrfirr
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q.2 6) 3ffhf.fr Cffidrd'{ ssTrq qrEunt qes- FqEa s-$.

g) {ilr&fr raqrdF{igr& sffiq" ;frTfr-irff-{qT 6trTc?it

? rqs? srT.

1. ${
2. ftHr

i' .'i

q. s 3T) B-€a-trq u-ea sf@ R-sia frrdaqtt

ffi-dl

q?il 4 {r 3T) sRl VALS il

FqE-e 6TI

/

f*-qr

qrqX 3qffi q-s& e Fq6-d

Fq's-c 6-$.

2. SqI 3{ltFeGI5

3. ELM Modet

Page 4 of 4
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Paper / Subject a:e 272061Advertising : Brand Buildi*g,.i" ,

I'./ rr,,.n g, 
f f/,f.tii

CI ld .+'.11':-',",
Duration: 2 hours 30 minutes

i.
ii.
iii.
iv.

Ql,a. Explain the following concepts:
Functional benefit
Brand Image
Brand Equity.
Extended identity
Aided recall
Brand vision.

- i. Answer the fo
q.

OR

Page 1 of3
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vi.

r! .t,l --v= .'- {=1"1" - ".,i ':- -*'<: ,

;* *^\ ,-]- i'.
personality scale

b.
(07)
(08)

(07)
(08)

(1s)

(15)

(ts)

(07)
(08)

(07)
(08)

2. Figures to the right indicates maximum marks
3. Illustrate you answer with diagrams and examples

:',:.:in brand



Paper / Subject Code: 27206 / Advertising : Brand Building

(t6: e.3. Ar{r)

q. ?. 3T) sr$ff, dffiTdI Fqrte ffi-{I.

fual
q. 3. 3r fs qffi-& fr-ss Td{ $riilfr FqE'e

q. 3. E #fuT fi qffi?Tr F6ur$ srq?
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?. 6rqii?1q. HTar (thEqErm Aaft-e)

?. #s S*n
3. ds SEilA
u. e-+FalE 3nqt&A
e. !-iE RHfd
q. BTg i{trfr

q.tq) fiq-.ses

5697'l
.t

Notebook Air:, Mi Notebook Pro, and Mi Gaming Laptop mfrsT qs t-St
3G.a-fi'd du 

"E-fi 
Ht;$ sighlh-generation lntel core i7 processors stga',agq

128c8 of sSD Teltfr 3r-$-fr 3nfr 1TB * hard drive3rsil ag--{ B s.qrqf,
ft"EE q-ry-d 5qerdE srsa.

1. 3{rf,T rhqfr 3,rfifd-d $H-&aqT fs g$-quqr ftqs-R.6T. E4
qd;YRA il{rx ffi{I. o$

o$

o$

o19

o(

o$

o(

oi3

ae

o\ir

od

F6ylf, Bcs 6-{rd'

flr& 3G. TqET 6-11.

EEq q-sT-{rfr'vql mq

q. 3. 3I fE 3fifc EEETret{ (BAV) Fqs-{ m-qr

s, 3. ds ryry,d ffi E-efrf, rf,r6-Tur t:na rqvc m-<r.
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fual
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Paper i Subject Code: 27206 / Advertising : Brand Building
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Paper / Subject Code: 27306 / Adve

aJB'*o
rtising

-,ffi
: Brancl Building

Y.
ri-

. '. Erplain the following concepts
Brand Vision
Umbrella Branding
Core identity
Ingredient Co- branding
Sub brand
Brand manager

: Case study

\\.hat line extension

the follow

r Imagery.
10.

. Elucidate.

Page 1 of 4
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:
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(07)
(08)

(07)
(08)

(07)

" - Ans$er the followin$
, Erplain Young & Rubicam Cri

(08)

(07)
(08)

(ts)

(1s)
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Paper / Subject Code: 27306 / Advertising : Brand

Q5. Answer Any Three short notes
a. Difference between brand v/s product.
b. Brand Loyalty.
c. Brand hierarchy.
d. Limitations of branding.
e. Multi branding strategy.

,'. )

, ii':'' ,:''
-'.Jr i'

".. ' t.,;.::" . .": ..
:;: :., :,:i t,

,i.. -,,, 1

,...

:i. .'..
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Paper / Subject Code: 27306 / Advertising : Brand Building

:E 2 dT{I 3ORB}

?. gtrar: 116 qeil 3Tfrdr$.\
?. rqfimBo 3i*. TS 1ur aetsarf,.

3. 3ftraq?F fra) yqrfcor :rB gr+-& +rer.

?. #s G"q-m

?. $Eadr dBq

3. +tsrr:rqlE&
U. 6t- dffi rrcfi

9. wq ds

q. ;s zita-r

.- ==€a

ry ;-== 6T6dI 3G.

-:-= sT f,ri qfd-dr 3rlB
:--t

:-.-?& azlr{ 6-{I

+ffifrd qr Brf,K q-{E-qrn 6{E-&

Hi q-firfr. €f-d]-d sfrzlil 6-{r (3)

d-s c-S'dft-& fu{I m. kar sT-&6qT qrcr s-$-fl afr
(3)

::

sl9 \rF-{f\ry5{ EFqf;T Efcrg 6-{lnf {9}.\
.!^, .i"
)":

ire)

(()
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(c)

rh-sfi'Fcs-c 6-{t

Page 3 of 4

(t)

(c\

(te)

GI

?Tsr: 75

(q)

EI AICT

- - t- r j

: ;. --:--.?-r q+rq 5dT-6Turg6 FqEu m-{I
d-16?I

- - : r-;fr qg< SfrBft qrtrd
. .- ff 10 EITS 6rrl ?

75E3Ce I 507ACC2056BA8C0 r 90D r 89E38



Paper / Subject Code: 27306 / Advertising : Brand Build

3r)

E)

.1t,' .;,!): r.',' -.;- .'...',;.,::i.-.,;::: ? ..',.-;',r:r .'

;-i.*.11.'- ;f"11' ,, ;::.i-, 
; ';+' :':i: ':i:'-" i" *

: 
,.i;t; " .' 

t' 
, ;i 

: .r '.,- 
-

I fr'-,..' ,': r'.. 
',,-,t,"r, .

cea ftqi6'+
Ss frErr EEi+-s ros,$ mrqr

FiqT

qea $qiq, s Ecr 66 15'trreurfr *a)

t. ft 3nft sisf.ffrfitr s-rfi
?. fs afwtl
3. #s 6rq{K6r
u. #ffio q-qtqr

e. E-FA dBaT Filft

':' i

Page 4 of 4

. :,',.; ..
..'-; ;: j'.:

..--'- ;.----.;;1:-..t=

.-- .'i:---':-:

-.-,--".-i_

'' ^i'- r'--!

11 rl'

j 
" - .'!

5 6968

75E3C9t 507ACC20568A8C0 I 90D I 89E38

1^.!--.'

).-a ,-:.)r':;- 
^\" -r 

1;\ --.
i ,'A) ,:.'.1"'
-...p. ^. ;_^i5

^ -:hl s'



. Paper / Subject Code: 27006 / Advertising : Brand B,' 

"'.

: 
t'

..;

Duration : 2 horrrs

r' ., 8. e l . is compulsory::,

{nsrver any 3 from e2. to e5.

I 1, r Explain the following not more than lbur statements:

Ceneric Branding

\,lulti branding Strategy

Extendecl Identity
User imagery

Brand vision

.l I B AMUL want to launch a vitamins packed 'AMUL FRUIT JUICE., As
:- , .3r the following questions:

what is the current brand personality? Should it change? Give reason?
\\i hat is the Iine extension thar yoLr sLrggest?

Define the target audience & there by the brand ambassador?

i : ..plain brand building blocks

- -: : rrlain Brand Equity Ten. Enumerate the l0 guidelines to building a brand

.: -.-lr-r Notes (Any 4)

- Brand Extensions

. Rcbranding

- tsrcnd Loyalty
: Srand Licensins
. Brand Personality
: Brand vs Product

* ***+ * r<*****:*:|*** +*

:- .: page l of l
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(03)

(03)

(03)

(12)

(12)

(12)

(r2)



Paper I Subject Code: 27309 / Aclvertising : Media planning &

al f)mrn ff

\a*'spaper: - Half page

(2 % Hours) (Total Marks:

page L of 5
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ng

)l

:ie rate card given below:

-):trlies Readership
000's (in sq.cm)

Rate

(Full Page

Colour)
- -, Times

.-iia
4520 6,90,000

725 ,.,.' 
'.,',

. '...', .:

1 650 3,75,000

: - - lu-tlTllC

2750 2281 3,90,000

2569 s00 3.50,000

1 720 Express

Hospitality (F)
r05 1,50,000

1638 I 570 .Money Today
,(F)

2202 2,22,A0A

785 Reader's Digest
(M)

505 2,40,000

' - ---
Sport Star (W) 1 t25 1,20,000

625 Chitralekha
(Gujarat) (W)

I 550 1,92,500

-. ..;\ 21244
1Jr

3132 The Week (W) t2t9 2,75,000

800 Femina (W) r04t 2,60,000

400 sq.cm. {25 cm (h) x 16 cm

*fi$ffi
4) Answerthe questions in the sequence given in the qu,estion,papgi, .;". .:-:.j; ,, , '..i,;a.i..r.,ri,1.,;.r""ri' ,: , ,', ,,,,..,*.,,, ' :i.tL--

Q.f CASESTUDY: .,;,;1.",:: ii,. ir j.,.,:,...,,..).i". . fS H$,
create a Media Plan for a Titan Raga Espa*a watcheg,c s Rs. l0roQo io p.'-1;;w0,ru;l:rli,'..i1
dr-ertisemenrs are in colour. The budget for the,fr,nt glmpaig is Rs 3 crores. tr,l0O;g0;00$)"-.;,.It}

.', .; r,';: ..t.
r. r: '" '-..-

15

3) Cellularphonesarenotallowed. , "'t' ,,, , . '"' ',.."a' ,)'.i.*"-+'i:1.1i..
.. I '1,:

4) Answer the questions in the sequence given in the question paper. "' ,, . ,-." i: ,. , l, 'r',': ,1i5.1,;,,.'

Jrldia 
Joday( 

w;
, . .t '

Dalal Street

Investmeht

Journa[ (F)
::lindu

. : J3ccan

. . --': lcles

:- Da1,

:

330

- . -. 
' 

I

-_:-r,i,&fl



Paper / Subject

Q.2 Attempt any one between 2a.1 and2a.?.

[i.e. (Attempt either 2a.

2. (a).1 Answer the following: -

2. (a).2 Answer the following: -
35,000 people see an advertisement 4 times,
15,000 people see an advertisement 3 times,
1, 80,000. Find the Reach Yo, GYT &

2. (b) Find the average frequency of
below:

Readership of Magazine A: 3

Duplication of Magazine A with Magazine
Duplication of Magazine B rvith Magazine
Duplication of Magazine C with M
No of inserlion of Magazine A:3,

2. (c) Explain the e 15

follou,ing:-
a.

b.

08
07

08

a7adverlising?

process?

OR
ing?
in digital Media buying.

08
07

08

07

15

: ,:'\. .;.
.";. .'":';

.,..)

* rr i< *+ t* * ;k + * t rr * * x( *
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Media 1 lVledia 2

1'

Reach 40 30

Frequency 14 12

Average
Exposure cost

3s000

Budget !, 50,000 . I 6, 7o,ooo _ ..
Find the % TA GR ,na CPRP for Mediall and Media 2

{'..;: } . ;;rr ,.',';' i:1', .iiii '.1;

)00, lvlagazine C: ,

c28C28 1 76A2847829?07 BF7DD89C52B3

55000

57076



,

,r-; ":ij:r rr? il.il:-i,r:r 1"lil) ;f:'.SJr,'.*l,F;.,..

^;',;*
.',,' ",, 

j' i'''i ,' . '-' .^:;{;,J-5 j.i'J:
,-.'., 

i. 
. 
,''-i:t ' , - .', 

".'. 
-; . "::' -:- i}^9t*f:il"r1i

;,'..i', ..t l'...i.'.',.i,. ' ,-- ';'i;i,i${*::'..
ffirdl fftqiffi .'1":l'l , '' t;" 't,"','':.rr"ti'-;5{i:ri

: , ,. ....;..",,,;^.ry{.L.-:_,1"
* 1*.-*, . .,,'t;, .," t ,l1fi;ffiii1;l

iri)i$_+l{*i'
l' ,.i , .) :,. ..' .;, ''....'r ',",i,l"fl+t,i)^:L l.' .'i , r..r'. . r: . '. .' :-' r j ]-,- '.:::..i)_,".:y.t^*r..i:.,:,

. ..'-.i . .. :. : '' -.r " '. 
.'r i. .:., ,..1 - . r-.r -(c. .n* i r.if. ..\..,
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Page
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(2 % Hours)
Note:-

1)

2)
3)

4)

i -..

D rllies Readership
000's ffiari"e.,

:-r l:'"', ,t 
- , r'-...,

,1" .;:'; ;r, ,': .- : 
,

1"

- : Times

. Jla
8392 .

1'''t'r- i; '

4520 6,80,000

-,::l
_ !:5

11< I 650 750 3,75,000

The

Ecooomic

TiG ,;

2750 ,22&T

)

3,90,000

tElik .r.ij
Flc*qn:-.1.1

,'.:-i..

17319 2569 500 3,50,000

: - llll 3555 Express
,Hospitality (n;

105 I,50,000

" : -;JJ0t1
- - - - -t -_- .,;5

I 638 1 570 Money Today
(F)

))fi) ) )) ooo

339 'Keader's Digest
(M)

50s 2,40,000

330 Sport Star (W) 1125 1,20,000

62s Chitralekha

(Cu.iarat) (W)
I 550 1,92,500

- 1).7/J. 3132 The Week (W) 1219 2,75,000

*.qnstan
Prle

800 Femina (W) r04 r 2,60,000

- ." . r:r s.ze eqLrals 400 sq.cm. [25 cm (h) x l6 crn (w)]

r-"-: Pagelof5
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TY w*frou -ri

Rate' . .,,,'

(in sq.cm)
'i: t. ,,. .,1 

r '

.Indja Today( W)

t 378

ilalal Street

Investment

Journal (F)

1720

_- _:-\ 785

9300



Q.2

2. (a).1

Paper / Subject Code: 27109 / Advertising : Media Planning &

A, GRP arrd CPRP for Media I and'Medi
/\T)OR

2, (a),2 Answer the following: -

,l\

35,000 people see an advertisernent 4 times, 45,000 people see an advertis

Readership of Magazine A: 38,000,
Duplication of Magazine A w'ith M
Dupiication of Magazine B u
Duplication of Magazine C ri
No of insertion of Magazine A:3. )

2. (c) Explain the elements

Q. 3. Answer the

advertising?

process?

OR
ing?
in digital Media buying,

:ple see an advertisement
of advancing is 75,000;Ur15,000 peopte see an adve(isenrent 3 times. Total cost of advancing is 75,000.

l. 80,000. Find the Reach %. CVT & CPT.

2. (b) Find the average frequerrcy of the advertiserlent in the magazine irsingtL
below:

15

'\
--- .: --_: .'-,j's)-*
-:r'-: i-J

08
07

08

07

08
07

08

07

15

t+{<*i(tt*,tt+f**t**
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Answer the following: - t,, ,

Media 1 Media 2 .!"

]y'x
;)'

Reach 40
Frequency t4 rr;i l2
Average
Exposure cost

35000 i,<.i 1:

.'t- ,.*

Budset s, 50,000 6, 70,000 '

^.Find the %TA. GRP arrd CPRP for

[i.e. (Atternpt either 2a. 1 OR 2a.2 tor 8 marks) and 2.b.

i5

a.

b.

,t , \ ;
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v
N. B: 1. euestion No I is cornpulsory 

{2ltrourt}

2. Attempt any three &om question Nss 2,3,4, &, s
3. Use of Calculator is permitted
4. Cellular phones are not allowed

ilnspaper: Half page
; ::.3 C&rd giVen bel

::ge size equals 400 sq.cnr. (25 cm (D;16 ., (",))

Page I of2

816 1 86EB BB 727 6A9D7384 I 5 5D6647788

, :: :nr oNE
: ::,r. : 38, Frequency: 12. TpC = 9, 00,000, AEC = 65,000;,r = 55. Frequency = I l, TpC = 5, 00,000, AEC = ZS,OOO-:.. GRP and CPRp fbr Media I and Meclia 2

[Total ]Vtraiks: $0J

Q.l. CASE STUDY: . '' ,','.;r"ri'r) .'1. 1"''':i " ' -

create a Media Ptan for 'Lexus, Luxury car costing between Rs is; r;ei+t Xi$i:**:il#
The budget for the print campaign is three crore (36000000). , 

' -=.-.,1117.1.=..,t;.t"'i' l'',

!{agazine:Singleand/ordoublespread t^1,. .,. ^;:,"i'r' :*lii.o,i..

;?en ow
,) Readership

000's
Rates ( in sq

cm)
Magazine Readership

000"s :

Rate ( Futl
Faf,e) coloui

. .:nes ot 8092 4lt0 Inelia Today
(w)

6210 660000

'- -1ah 725 750 Business
World (W)

750 375,000

ndu 3786 t4t5 Business
Today (F)

755 340,000

-. s:3n Times 3947 2085

Hospitality
$) ::

105 150,000

:'. J Jlll I 638 I 570 Dalal Street
Investment
Journal (F)

500 350,000

785 339 Morrey
Today (F)

220 220,000

: .\esan 4427 330 Femina (F) r04r 260,000^:ska 17379 2s69 Reader's

Dieest (M)
505 240,000

il78 ?osn Sport star
(w)

1lzs 120,000

7750 750 Business
India (F)

650 2,25,0AA

P:rrika 8400 800 The Week 1219 2,75,0AA
17379 2569 Chitralekha

(Gujarati)
(w)

r 550 19250A

9300 62s Outlook
Business (F)

850 245000

!2

i:ir::-;f"*'lcr
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Paper / Subject Code: 27009 / Advertising : Meclia Planning & Buyin6,l'.-',,,, -: .,',;.' ii:r,
-;rl'.1r,:i,-' 

: :.'...',:ri*qi,"r*,r..,l-,,:l_r;i
: 1.

.1:' .,"1:-" .' , ' ;,,-.ir:.fi*
..r' 

, ,t,1:..r1,, - .. ,, - - ,. .' -;tl-ljtil*
If reach and budget are interchanged, determine the changes for Media 1 and,Meclia Z r' 

'.,',;t 
,:.terchanged, determine the changes for Media 1 and,MediuZ :. . ,:,., :" :

. oR ' I '". 
,:l'"1,

b. Reach is 55 %, Frequencyis ll andtheTA is45%. ,1',:j. ' , 
"'-' 

';'' '::' '",:I-gntqi{$
The cost per spot is: '' .: 'r':r': :, 

: .'.. I ,i "' ']'1"'t 
' ^tcf**"t

8 @ Rs :i,OOit per spot "' .'r,;''L:fr:!','{;:,',i}l'':i ' 
:"" 1r :' :i;9'fi;'}1,.

-,, ll"r" ..lt .zL(E Rs 45 000 ner qnot ,, .:l.i: .r'.. . "' ..lr'
a@ Rs 45, 000 per spot :, vii:.i .

6 @ Rs 77,000 per spot . , :i:t

2@ Rs 80,000 per spot , i',.li,i'',;
, . i., ,::j.,

^ r^ 
- -. AAA n:-^l /-rDD /rDDD ^,.I E!',.l^6i ,..: t'j'

I

AEC = 75,000. Find, GRP, CPRP and Budget ',

OR
c. Write a detailed note on Newspaper media

{: ..

12-"'J ""' "' -'

a) Media Audit
b) Spot buys
c) BDI
d) o1'su) L/ l!)

e) Duplicltion
t) Run oIschedule
^\ /]D Ds) cRP
Ir) CPM

'il '."'. .'1",.', ,::ll : .t.,. ..irr' 'i-' :'ai,.:r . r'....:1;-, r:'-.;;'rl|:;J,.r+ -.;-: 
=

:.;"!

:
a . .",.'..-j'

.:.1: ,t": '. ' ."'
:. .,':': , .. -, .

' 
;,".-:1''.:'. '

i'i"l 1

-t' t"' '

. , t-., ,_:., ."x

....',.. : :

,.,-..,

^,: ,r, _.,, . .

;'! \'1 ,
' ,,.1i'' .i. I -,'

. !-' - 1, l:',
,. 1:? :-\, .

s7067

:
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Q.3. Answer any two of the following:
a) What are the varior-rs elements

b) Write shorl note on split run

c) Write a note on Advantages and

12

a)

b)
c)
d)
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1-t$fit^ ffi a\Y 
,,,''i'.,fi

GAVrSErlco{JR$E-2016},iffi

a) Prepare a creativs brief for making an impact on the target Audience.
b) Suggest an appropritie Message strategy.' ' ' - , 

,,,,

OR- -' pcpiila.r lideslraring ?"lpp Uber intends to employ ntore fenrale drivers as
- --rr;1i t;i,ti and chauflbltr sen,iccs. Bui rhat's not enough. Uber has annonnced

'',:is; pillilierifigwifll th'i 5:,t'c,irp, L,i.l \\,'ornerr to create iin acklitional onenrillion
. i' ,,Jrnale drivors b"v" 2U20.

.f l'i,i' riii.;.r*,r,{. c*rnpaigr:: Tirc ctrn-,iraign mav Lre a way {or LJberto i:uild gclodwili
-.:lls for stricter r'iticsi;1,,'i,r.i , i;$rriiition 1i'i',ii, Lhi:: in;,li iiictuslry ,r,i{ ,n*,

: - - '| !- ;iess ibr U[:er ofi hurv drivers' are plicl and treatecJ. whiclr has been lighting
- - i.,,.e its launch.

. ;. rr; tbli*tving :

:r'.-rai'e a r":re*tive br-iel''{br lrraltirig ar: inry:aci on lhe target audience
:- :.-igiSt i:rr approprifite ille$saI.]e strate3_r

r.rti[-
:. Atl Questions are c$rnpuXsoly.
tr. Answer the question in thE sequenoe given in the qaresti{rs.ipi{s

s€quenee.
c. Read the que$tions carefutrly beforc answeriug.
d- Figures to the right indicate the fu[ marks.
e. Give exauple when nceeosary.

i;. \i\ cl' tlic tOilCtviri;q :

c)

d) Prepare a 30'

based on the creative brief

for a TY commercial

i,age I ol'5

77F960F05 R 8A I Cft0F3_i:t(!2955F 6E r\877

orr.
,: - .1r;eii ilailer io tirr :ii:li;ricci rargct ,l..r"iii pt.oritotilig itre ZEE5, a video
.;i;.liiiJ rvebsite run lry' Zee Linteltainnrent Enterprises l,innitecl. It was

.. ::':c ii: India on Fet:ruary 14. ?0ig with conteirt in IZ languages..[,he
, .: :,iso has an apl:. Zl1E5 ,4pp.

, - - .'.= r {:t'icus priricipies oi'i:cir}' tvl.iririg.

t4t
t2i

[4]

adt
i3I

t4l
t2l

t4l
tsl

t8t
I7I

e)
b)
c)

tEI

t7l

Multimedi* eampaigm amd strategy ,, ; 
:. -;,,;"l.li :''. .- . ,;,"i:f .i " ri *U ,

Keeping in r,mind india's love for Rice, McDonalcl's has car::l* up with a rice rnenu fo.lS,tis'
the Indian market. Known fbr its mouth-watering burgers and fries, the food oompanyf;;'.;.;l
is aking a detour airned at introducing a'glocal taste ind modern experience'*;11r grii";1f
new addition. McDonald's announced two variants in its lunch menu, Spicy Rice and-*'
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' 
''' ' 

I

A, Write e pr€s$ retrease on hehalf of $avlon, ITC's leading t"ryglene trand. $"rfoiri ..Li ..ir,oai;::.
has unveiled 'savlon Swasth India Mission' in 2816. The programme is,;Y"f;")!1.t.*
anchored on the'Healthier kids, Stromger India' proposition unO iriu rpun of'.SS';frSl::;
Iess than two years has already couer*d more than 3700 schools benefrtting:,*:)-{$i{i.I;'; til ;" t;;;;;i#;'o-u.'iJ' rore th an's 700 schoJl;1;r;"d;; K:ipitS:
over 1.7 million'ohildren across key st*tes in India trike Uttar Pradesh,ii^$i+;*"{S'..'+,

ffi :n::-::,Y1-,y:'*1*3*1t',**ir:*::1::::-:Ii*::',ill*e:i"{,i{*j

_1.

J.

h{aharashtra, Madhya Fradesh, Odisha, Jharkhand and Karnataka. Building d.*i-i:S;+:js:ii
the sucoess of the 'Healthy Ha*ds Challc Sticksn, the company also launched itrll ii{^fl:'};'+;
'Savlon trD Guard' initiativs. Th,e initiative leveraged Savlon's multi-use+:",,.;t",';{
halrdwash sachet to eRhance csnvenience and induce childrsn into the habit ofi-t'{',(i.'",i'""1'
washing hands. The same has beeft piloted in 32 srhools aad will be rolled ourf.{f+'"l:,''
to over 1000 schools in the ensuing months. $;.1{"+1g}:$
Write brief note on the BiE klea in the develonmenf of crentive qrrefAov "a *ti'.Xl:':B. Write brief note on the Big ldea in the developme*t of creative strateey.t#*f,1
Describe besr-known approaches for big idea t)'!q{fl

c. write a note on any ttree idea **nuffi techr,riques. #* *,
D" Exptrain the use of Fear appeal in advertising. Evaluate any ons televisionll'

cornmercial to have use fear appeal.

4, A. Write a oCIpy for email message promoting Kerala Tourism. Kerala a sate on
Indiars tropical Malabar Coast, has nearly 60Shn of Arabian Sea shoreline. Ifs
known fur its palm-lined bEaches and backwaters, a networ{< of canals. Inland
al'e the Western Ghats, mountains whose slopes support tea, coffee and spice
plantations as well as wildlife. National parks like Eravikulam and Periyar, plus
Wayanad and other sanctuaries, are home to elephants, Iangur monkeys and
tigers.

[71

11.

C.
]).

Writa a note on Transcreation prineiples.
OR

Hxplain various elements of Frint advertisement

l8t
[7]

I8I

t7l

llsl

f:epare a classified ad for 'Hinduja Healthcare cardiae screening package at
Rs.1,999. It offe# stress test, lipid profire, cBC, and cardiologistionsultartion.

advertising with examples.
is Deep Heat Cel, which provides

Pnor' ) nl'(

77Ft60F05lJ ii..i l. i,)F3-120:15i i:cl:A87?
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Paper / Subject code: z7i03i Advertising : Copywriting ",'.;iiti+1.,."ll{fifl;;.ro-:'" .-, " ;.r i :,:ii_S;;.j.:*i::rri(,' :..r.

' .'' . -'"+.il'dqr+l:)^Cr$;L'':-' 
(

.ff, qTF{r6 E?r,-u Eer: ftgw ke,**' efdt' ffiirr fr, bffi;;itffit$ffi$ii- '

ssr dter iosllrld *fE-d qrf$$il ?r?rF{ E-{r. qrnt {Fs i=q;"fdfrF,mi#,i':.i ,S*_q.i.ii.'
:sfr{6, snFr'oTtrdrcie€ ?86*dsr4qT s*niler snri. (girrau:"i,upartrc#l*{*.-iq"'.+;:in, l 

,

lardiac Screening Package in 1999) includes Srress tes(, Lipid'prjfifa Cb{g"{.i.*tt$i-,.5.gii;,., .

Cardiologist consultation. - ', : : ,,,. ,.i-.i..iS".-,;S.*l*.,.1t ,l 
.

,,. : :- ,=,1,^,'.]'.1t"1'f$1.:tlerffiE)qiffifrafeaifrgEtEl: ' '' i".. ll'' *'";:*''i"ii' i{;*}"i1 ''''i ''

sr. qrffia ffia sn€rn rffi s,ureq er*{rr{rfta e'qr q dr}:fte" *-a*$*i"li$^*iiii;:'
Advertising) .. .i. ,. , :.' -: -.'+'"q":';''-i;ii;;;'i6{5;i"tS'"+

e. srs'dr:mdx,o'*'uT6rffiftr6r:=?qE?E?+fia#' ,#''q#t*r. *ft}i-ii:';f,s\ 5;\iq llrrqur \f q xqji<q{t g<quqtq{ sllfl 
.

= a:ffiir$m?Tdqkgr. (lr4ar.keting L3riei) ' . '.:
-,9-n-.r*_. ::=. ij'i. qr:. ei*i'ffiT.Tt :,iri;j,..., ,- :,t;i 3jNjT{{At ql-nlrfqr.ll A;ir,r,l. ftfff. (OLA
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Paper / Subject Code: 27203 / Advcrtieing ; Copywriting _ri;-l;r'J:J)rq:j6i-Y1z .nd,r;:r.g-*lJ:1ffi
-{it .i.l.r\ y,i}. .l-s^'p',,t." 1r'."V,^iY,

Explain the principles of copywriting. ,.1.:.^:;l;rs')rii.s\$.-\)l*-
Write a radio spot of 30 seconds on Trivago which is the worldns'iaxgEstr,oiiliu&^q*i$k-ilj
hotel seareh site.It also of'fers a free app for its Hotel Search product on both i0s$.f,i*i
and Android. In addition to the hotel search feature, the app provides interactive^ql*i"ii'4i-lt+i
maps and displays accommodations in close proximity to the user's.clmeq0.f.ai:;i::t'i,,*$.$i

oR ,.' 
.,J , i,.t,. s-ii..;{i;ii$$

Explain the various stagcs of,creative process. ,ili:,,'r...,:1",'-,::.,i:'.ri"' "'l' ':';;:iii;;,.$5Y"ryd,$:
Make an outdoor postei on Flipkart ,ui, o* t!g,-oS.eslgn,of-qrnnen".S q#tflBii$*.i*[ ,
huge discounts on clothing, footwear and 

lccdssoriqs'for 
wornen: ' ;.r.;i;lrit_i.l:-fllit_u:

-;;:i "1'. ..'., ;.t :;i'.' ; .--: ;r,l .. i,. . .;i;.*".rir^(.,.$Xt,*I.i:
Explainthev$riousLypesofheatiiines.*'".::,'. ' -.r. ^ "i,,I ',"*-',$.o',-.ii;.fi<p,',":'

Write a Direct Mail forthe Hyundai car ownsrs informing them about the launch '.r+'"1)"
of a new Hyundai Sanfio car.The new Santro will be available in five variants #,X'
for the petrol manual version while the petrol automatic and the CNG *v
manual-versions gets two variants each. The new Hyundai Santro Prices for ,

the petrol manual renge from Rs 3.89-5.45 trakh while the ones for the
petrol automatic AMT range from Rs 5.18'5.46 lakh. The new 2018

schootr

fr:r
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sn35 srs *{sr, affiha urq*, ur{flfr !-**] ry $*E qqilrA lnl
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am"lr-eT' qlq ffiF"r{rfft) srraa-l
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:ismrfi iire{ur ri?ena{d

atg;6-"1.aE-{8ASS
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i..Ffuta fr6i. tClassified ad for Health & wellness)
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Paper / Subject Code: 27003 / Advertising : Copywriting.

Q.P. Code

[Time: 02:00 floursl

N.B:
2. Attempt any three out of remaining questions
3. Figures to right indicate marks

Multimedia Campaign and Strategy:-

Answer the following:-

a)

b)
c)
d)

Answer the following:-
e) Prepare a creative brief for making an impact on the target audience.
f) Suggest an appropriate message strategy
g) Create a print advertisement campaign based on the creative brief [two advertisements]
h) Prepare a storyboard of 30 secs. For a TV commercial.

.Please check whether vou have got the right question paper.
l. Question no.l is cornpulsory

04
02
04
04

04
t2
04
04

,"ra , i)

)i1 ." r:"

77F960F0588A I CC9t:3 :i202955IR6BA44

4. Illustration / layout is not compulsory. Describe visual in

.

Brief: The campaign should contain appropriate motivation & highlight the free assistance
provided by the company for the farnilies.



Q.2

Paper / Subject Code: 270031Advertising : Copywriting.

Q.P. Code:

Answer any three of the following:
a. What are the qualities that a good copywriter must possess?
b. Compose an effective slogan for "PayTM" app.
c. Identify the characteristics that a creative person must possess.
d. Discuss the advantages of a creative plan.
e. Analyze any one advertisement that uses logical appeal.
f. Discuss the role of a Radio Jingle.

Answer any three of the fbllorving:
a. Write a note on the role olthe body copy iri a print ad.
b. Draft an SMS to be sent on behalf of "Lodha Builders" offering a

Q.3

Q.4

b. Draft an SMS to be sent on behalf of "Lodha Builders" offering a special
the customer makes a booking in 30 days.

c. Discuss the essentials of writing a cop),for Senior Citizens.
d. Compose an email to be sent to Airtel customers offering them

Rs 50A per week.Rs 50A per week. ' i, l'
e. Write a script for a 30 Sec TVC for Vivo Mobile phones.--_'r- '-_

Answer any two of the following:,

a.

b.

t2

12Q.5 Write shofi notes on any three:

a. Classified Ads
b. Outdoor Posters
c. Press Release
d. Mail Order
e. B2B Advertising

****16{<*rk*
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/ Advertising : Advertising in Contemporary Society.Paper / Subject Code: 27001

-.nl Y5*ro ff
Time: 2 Hours

N.B.: (i) All questions are compulsory. ,...
(iD All questions carry equal marks ... ,-i'
(iii)AnsweranythreequestionsbetweenQs.2&5
(iii) Kindly support your answers with suitable exaniplgs ,i

OR

Qt) An Indian Garment Brand and an Indian Spa center have set up their rnarkets abroacl.

Your Ad Agency has been given the assignment to draw up the Adverlising Strategy.

First: Choose any one product/service '

Second: Select any two countries from any of the three groupsof coutrtries.
The two countries selected cannot be from the same group.

Group A: USA. UK. FRANCE. RUSSIA.
Group B:JAPAN. CHINA. BRAZIL. SOUTH KOREA.
Croup C: SAUDI ARABIA. QATAR. BAHARIN.

What factors u ill yor-r keep in mind while developing your Advertising Strategy with
relerence to lhe tuo courrtries selected by you?

Q2 a) What do vou understand by a Social Marketing Carnpaign? Create a social marheting
cantpaien and also provide a pronrotion mix for 'Clean your environnrent' canrpaign
amons the citizens. (12)

Q2 btAn NCO is prornoting a program lorawareuess on'Care lor Senior Citizens'. Design
a social marl<eting carnpaign primarily using the internet to promote the cause. (12)

(,14)

(12)

(12)

(12)

(12)

(12)

Q3at What is cross cultural advertising? Explain the relevance of Cross cultural
psycho logi ca I segrn entation in ad ver-ti si rrg.

o.&
Q3b) Explain hou, advertising impacts attitudes & beliefs in any society?

Q4 a) What

Qa a) What

55895

is'Market Power? Discusg, 11is iole, of reseller m arkets.
OR

factors sho u I d,be considered for international packagin g?

;'

Q5) Write Short notes on (Any Three)
(a) Advertising & Commercialization of Cultr-rre
(b) Childrer-r & advertising
(c) 5 M's of advertisin-s
(d) IMC tools in International prontotion
(e) www as an advert"tn* 

?:]-**********r**
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Paper / Subject Code: 27301/ Advertising : Advertising in Contemporary Society

Maximum marks:75 Time : 2:30 hours

Q'l An Indian Sitver Jewellery and an Indiari Meditation center have set up their

markets abroad. Your Ad Agency has been given the assignrnent to draw up t6e

Advertising Strategy. (15 Marks )

.ll& aYsh4 *% $s

First: Choose any one product/service
Second:'select any two countries from any of the three groupsof countries.

The two countries selected cannot be from the same group.,
Group A: USA, UK, FRANCE, RUSSIA. :

Croup B:JAPAN, CHINA, BRAZIL, SOUTH KOREA.
Croup C: SAUDI ARABiA, QATAR, BAHARIN.

What factors will you keep in mind while developing your Advertising Strategy with
referencetotlretwocountriesseIectedbyyou?

,..
Q.2. Answer the following:

Indian economy with reftrence to the media,

C.

(8 marks)

(7 marks)

nrarl<s)

(7 marks)

( I 5 marks)

D.

Q,3.

A.

Dengue.

Page 1 of 4
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B. Discuss the



Paper / Subject Code: 27301/ Advertising : Advertising in Contemporary Society

Q.5. Write. short notes on (any three):

a. Controversial nature of Advertising'
b. Political advertising
c. Use of ehildren as influencers in Advertising
d. Self-regulation in Advertising
e. Gender pre.iudices in Advertising.

(15 marks)

..a

,ri.,, '.: - ' ']
:. i.. .i] -"{ ' '': i-
:'\.i -rY' -.,4.

:a -\, "'11 r..*'....! r:.'

.;r,: ,:. '..\-, "' : r.. .::

Page 2 of4
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Paper / Sub,iect Code: 27301/ Advertising : Advertising in Contemporary Society

1u:td ailui-dt)

tff: ?:]o ilFrr

{ild: t.wduqaM'orMeu*o
?. aiiqqdiofiaffidgursllB

v. rqfr uqdffifutfr un & qtr u-d auqld ura ul-d w$-d

AIUI: UUo

(8 marks)

(8 marks)

(7 marks)

q. q g-@ arrreqqidruaftoqia ffis srFr q@ *"ry 
'qra 

ihE qror ftdsnfl ,:uqcft uqr:ho

Tetrfud@lrff ft srrBfficuqrFsrozuretrmensufi osnia@]ur.{ns-c-@lrfr 6ifd

tufr B gmu wkrrd rir$fl o:orcd euB. (15 marks)

?. a*o ffid6}durore s@ fr-fl / s-cqda ftqBI
?. wtsrr.r :urotrffi oiffi& *a dedd trr.s o-sl q,I du-& ei-a Bcr e-@-r

ftau,ond-oauila
al-d 3I : gS-5q, qb, moa, z&rq
are EI: uu-o,*a, il*fl, aEeto)ftq

wM:urd-dI.fisrrsuft mraersmarwlA-dB9[.€'ga-6tft q.s@-rrer@rqr&@]uA
rrarp FrurFr Air& wtrf, ? TrlE .FTr.

q. a wcfrf,Wdl*l:,.fufuar' ,

A. drqaTr }l-dillsd .:nft ffisrrr Md Tidai drd ail-Jftq sreFoq-{J$rq: eor$o:uuqr srrd-fl
qfr ulfl sdtaJutrSdrqwm-Jr

n. wBcrd ffiril xffierul-.r:frfrtr uef m-a (7 rnarks)

OR

c. Bkccr arbBar rgur$ orqz rqrA Erra-dt 
=qw ou.

A. lM-a r$r snfrr wffio oerr qraei' ffircnau-s euB er$ grorcn u-cd orz wrBcrd
engrarfrro*Tlr&g*Eror er.F.nfl *, 

ff*5rrE@-Jr 
(15 rnarks)

g . stMrcn u-mffas Elwer garrd q qf]uffd s]ffi.r EdrdJqgrBd rsw rD-JI. ( 8 rr arks )

c. wrBrftnli:-€-ddJdutrcluarr.n grfi fta_srdT6lrtrsFd}qEo-r . (lrrarks)

Page 3 of 4
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Paper / Subject Code: 27301/ Advertising : Advertising in Contemporary Society

Q 4. q-€r frsqro: warfuo ft surd at&a n-us @-{

il ucer$dfuqaqrdfr.

a.sewtudrlll:iffi:):
eD wMdareioucrwslr
d)zrwfirrdrM

OR

ll; a-dflu anFr B|drc$d ffitiu-q-qo x_ffio \JilFr5.Brtr.

(l 5 rnar ks)

(15 marks)

6) d-6r6r Emi;;iJ dtuu-sr ErBJIfidtIor qflrq
g) trBJrd-*ir=-fcsra
g uffisrfffff,ffiro'd-d

., : :'.: .......:.
*.*** **i*i** *xx **'*ii

-r 1:1". 
+'

."1:

55901
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Paper / Subject Code: 27201 I .

{1 FPvrn**' 

' 
-

ng : Advertising in Contemporary Society

ov
Marks:75

on Indian econotxy

in Advertising

(8)
societal norms,

(7)

marl<eting
(15)

(ls)

Advertisi

V

N.B:1. All Questions are compulsory
2. All questions carry equal marks.
3. Kindly support your answers with suitable examples

Q.1 An indian Ethinic r,vear and an Indian Cooking Classes have set up their markets
abroad' Your Ad Agency has been given the assigrrment to draw up the Advertising
Strategy. (15)

First: Choose any one product/service
Second: Select any two countries from any of the three groups of countries.

The two countries selected cannot be from the same group.

USA, UK, FRA}.itrCE, RUSSIA,
JAPAN, CHINA, BRAZIL, SOUTH I(OREA.
SAUDI ARABIA, QATAR, BAHARIN.

Group A:
Croup B:
Group C:

Time: 2: 30 Hours

1of 3
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What f,actors will you keep in mind while teveloping your Advertising Strategy with
reference to the two countries selecggil,sy.yo'u};r ': . .. -'',''. : :-

(8)
(7)

(8)
(7)

(8)
(7)

n5\<.?,



lr. t so au-req qrffi6 6qq[il das snftr e-6 qfttmr mrpr oiar fd]errd anqcft

uwrzd-oEffi a@-JI{SsrtBuffi ur&e'qru&ra:uffie*errsuft m-raim

@)qruq-c-6-irft *dE-trd B ga-cuffiuroriludroril{a BrE qq

Paper / Subject Code: 27201/ Advertising : Advertising in Contemporary Society

qrd:Q. =rduqduMafusnBa
r a-ducdidrsflrdgorslB

v s*ffi ucdqfrbEft q-dd {6 rnr Fguror Dng qld wr$=d

eld: ?% iIfJI

I wBcrd rui-0fl-dm-e ilM d"o icdrfr ftr{s m-J qur oM-& ei-a }cr qor

, ,: " :

frb-dr

aBslrfr Juredd eu-suft oza Gr:Iclrqn urfl A-d aerd gae fud-6: q]-J16 -trg15& q,1,i
u-6 derrd A-dA iled z gsr @-Jr.

: r w&aueildy&frrgr

':, sdl*ozul r6uli rERr I sruftq gr€id{flsOroJ rOr$m-cul-dr grd-fl qf]ula

' gAe:urr$a rqEq1-JI

: ffiaid wffid-a qfu@T era: rfd5dJ fdsur frrar l9
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(,
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Paper / Subject Code: 27201/ Advertising : Advertising in Contemporarv Societl,

u. 3 erdteiuqardrfrftar

3D sEJr&cilffiteraoMdolMurd r zrdou

q eunusf,o ffidim aroaraid tref ou

frbor

q rilofto uq-d sffir wffi offio rr:ge Tqer rqg ou
5) gd, mia, grafuo fu{al, €ffio[, drJrril snftr *oogtd sf,clu-{rdri wMd

ai@mr+uwou

u.u

sr. aBeu g<ra arcrcrrl rrJP Ffr sIo.6I urorqorrorr sesd-ce.q roeqx rr&c @rgu-qrar&

q Bfrrca
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