Paper / Subject Code: 27303/ Advertising : Copywriting

(2¥2 Hours) [Total Marks: 75]

Note: - (1) All questions are compulsory and carry equal marks

(2) Figures to the right indicate marks
(3) Support answers with examples wherever necessary

Q.1 Multimedia campaign
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CARAVAN radio with a look & size of a transistor radio is a digital device
preloaded with more than five thousand (5000+) Bollywood hits in MP3 format
including golden era of Hindi films. The radio device is also capable of playing
USB input as an additional collection from your pen drive & an AUX input of
conventional audio devices like tape players or mp3 portable mini players. In its
new version (Avtaar) it is also preloaded with complete Bhagvad Geeta in
enchanting voice of professional reciters making it a fantastic gift to elders & senior
citizens as a nostalgic piece. The price of CARAVAN radio is INR 6500.

Brief: The Company wants to highlight the collection of songs as a compact
substitute to a bulky collection of CDs, as well as the built in loudspeaker giving the
experience of going back to the golden era of radio fans.

Answer the following: -
Prepare a creative brief for making an impact on the target Audience.
Suggest an appropriate Message strategy.

Create a print advertisement based on the creative brief (Two advertisements).
Prepare a 30 sec story board for Television commercial based on the creative brief.

OR

Vodafone & Idea the merger company has launched a mobile based safety service
by name ‘Vodafone Sakhi’ for women which includes features such as emergency
alerts, emergency balance & private number recharge. The safety features will be
available to women customers using VVodafone pre-paid services across the country.
The service works across smartphones and feature-phones even without any balance
or mobile internet.

Among the mobile phone users, most women have access to only feature-phones
and basic mobile phones. Vodafone claims that with ‘Vodafone Sakhi,” the real
problem of women working late hours & compromising safety can be addressed.
This unique, free of cost service will make it convenient for women to step out
fearlessly and fulfil their aspirations.

Brief: Vodafone Sakhi is a small step to give women the confidence to step out
fearlessly and live their dreams with a trusted solution at hand.

Answer the following: -
Prepare a creative brief for making an impact on the target Audience.
Suggest an appropriate Message strategy.

Create a print advertisement based on the creative brief (Two advertisements).
Prepare a 30 sec story board for Television commercial based on the creative brief.
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https://telecom.economictimes.indiatimes.com/tag/vodafone
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Paper / Subject Code: 27303/ Advertising : Copywriting

What are the principles of copy writing?

Write a Radio Spot of 30 sec duration to promote Parle-G biscuits filled with the
goodness of milk.
OR

Differentiate between Right Brain thinking and Left Brain thinking.

Write a direct mailer to existing customers for announcing a ‘Lifetime Add-on
family member offer’ for ‘Everfit Spa’, the biggest and most well equipped fitness
& spa in Mumbai, specializing in weight loss and gain programs, body toning,
Aerobics studio, special cardio workout, Dietician, and body building and body
fitness.

Explain various types of slogans in advertising copy.

Make an outdoor poster on Flipkart sale on ‘Big Billion day ‘offering huge
discounts on clothing, footwear and accessories for all.
OR

Explain the use of Humor appeal in advertisement using a recent TVC advertising.
Write an Email copy for promoting Kerala Tourism. Kerala a state on India's
tropical Malabar Coast, has nearly 600km of Arabian Sea shoreline. It's known for
its palm-lined beaches and backwaters, a network of canals. Inland are the Western
Ghats, mountains whose slopes support tea, coffee and spice plantations as well as
wildlife. National parks like Eravikulam and Periyar, plus Wayanad and other
sanctuaries, are home to elephants, langur monkeys and tigers.

Explain the role of Heuristics and assumptions in creative thinking.
What essential factors are to be considered while writing copy for senior citizens?
OR

Write brief note on the Big Idea in the development of creative strategy.
Write a classified ad for Khushi Resort keeping in mind the three consecutive
holidays in November & a travel time of 2 hours from Mumbai.

Q.5 Answer any three of the following

75914

1)  Write a note on writing copy for youth.

2) Explain any four idea generation techniques.

3) Write an SMS copy. The service is ‘SWIGGY’ promotional offer.
4) ~ Write a note on Transcreativity.

5) Business to business advertising.
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Paper / Subject Code: 27303/ Advertising : Copywriting

(AR BUTR)
(¥/,a@) (TRUT 70T : 19k )

. W AT HAM IOT AR SSAIPhSIe 3ieh T IO Feifaae.
3. JAATIE Y AT ATHT HIGH AMIeT ISTRTAT T .

TEATEIH HIEW

)

oC W N O

(Caravan) @RaT Xf33M &1 =1 gifeR SR fawomst qur e angfies fefes siadr et ey B
MR, &1 S Teret A T A AT ISR 37 ST JBTat Yoo o T (I ESIReEH) S it 2 Rymmreh
BT TN T G 3(MP3) BRAcHS Ml (Pre-load) el 3N, OX= I1 i MYl ¥ad: 9 held2 Yeball I1d
U (USB) Juwdl gR 9 g5 (Pen Drive) Sigd TGNl Moft Uil 49> Ahali. AraRIaR $oR YRl Jf3rh
ISR SAffagient (AUX) SidhegR Sl a1 BRI GHER WIhRHLH SiGR TS I Vbl U4, a6d Ie
TR T T GIRI ITARIT A=A Ihea] GALR AT Ihie dhotell F90 HITE-HTaT &1 FHIfIE HRUgNT 3TTelt
2. IS Ariet Sidten g=ar arRvaniiel Rl fRet=ar Fiiaren Yavihis BRawed] rgWach Jge S =1
FIBKT G I USA. §ADH T e TR AT (FgireaT BB WIS Mrel 5101 BRI ST ANTel T PHRaAT Tl
IS Ahdl. I1 9 TG AT ERRITA FaT YIGIe 81 HIRaT I3 Teb <19 YTl We 9L ofl sl AT i1
Y R ISl IT PHRAT e e .6 400 el

N T EIRIE 31 TN TepT Tt FEUISY SR 31k XSS AT HTRUATE eI Yol & 919 a9
S WHRALA J=AT MoGTaT SIGUTRATE F20To1 Gr8l Al XS3iral Javieniad A SFIvarel go&ig STgHd & &F 4e T
SIfRRTE ARG ATEhT=AT A&l SV e SR

NI NBaR MR fobAdie e forer.

STohelt AR 3TN #RST g ol gadT

1 NHAR MR A e SRR TIR .

Sforfer SfeRri=E! =T fdbaran U eRiare TaR B,

fpar

R LRI

oC W A O

g gRfgwe &1 favg 1R JevmeR SRIcar=1 A AR SIS -3 I SIeIp Tl I1 1 Afgel
BHIRSS! AR TS A9y a1 g well M. I1 AT i A=A FercH, FAorl o, ABI
R TR @Rl daR Rarst IR @y gl RRvad e oRd. & a1 e f-ie JaeRe
AR YT WRAHR ST 32, B SISIPIA ! HdT THICHI A0 BIeR I IT Aal TICHIHAR SR T
TR MY SR RIamE! ot 81 Tl

TR Ahx! ATHRTE AR, AT F LT ASAND BRIRAT IoH e SR ST, RIS “HeRIT AT

AR 81 HTeld RSPl Tl & JaT Y& dell M. Al AT ERT6NER SR AeiReaor aravar 3
IR SO PHIOCATE PRUIRKG HRASR TSNS BRI AR ATEN IRAT BSThI=Ta T MY A4y o7

NB: STH e & i STAfa A Mg QuTR ST AATcier Sracra et RN o et SAagiie xae
HIAR PRI Ueh BICH ISl IMTe. AT ARHGR ReThIHe Bz Faeh Siagd Arreid @ o1 ooy
TG A1 ShifIpRep JEAT=I HIT TdT T8V 38 BRI 3e.

e fipeaR AR fpadie Ao foren.

Spe gAY STeh HRST Igcon o

1 NHIR SR I v SRR TIR 6.

forf@sm sfeeriandt = Jepieran th RRIEE TaR 6.
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Paper / Subject Code: 27303/ Advertising : Copywriting

P ST el farerg .
A3 wTe: geren dves O Jard o IRe-SN RSl 30 Jdbaran T3 e forer.

fpar

TN 3T ST Heied faaRageiciel Beeh S 1. (Right & Left brain thinking)

9 TqTel: (Direct mailer for Everfit spa) TeRfthe =1 W16t 9 TUTel forel. Terfhe=ar \qearear GureI
NI HE AN TSI UehT ATl YeaRfthe ! STSTH HHIRIGRE W] el A1d ATRAIS! AT SRR AT, 3718 & Hadfaoy
&1 ITehel SR e SR, UeeRfthe &1 Sqaic AIdY ST STenglffics SuehRon= gari o7t STeriacT fhes 1 o, aoid
Tcfaur SMfer g arefar a1 fhe=_r dmHe eRfthe T41 dTSterel] T ARN9aN, SiSt ST, Weae Hifea
THIAGT, SN FoeTT, A1t RS, TS ey AR i TWRLAGLD HRIHH €0l & 3T T WIRET
e,

SfERRi araRvar I fafde s e (Sare) fawdt fawge =@t .
ITHTIIIR YIRS {Frgeprc=an fa faferae @ A STfex oI ASHeeIsR dRex daR v, far fafera=

ST AR Foe, 1A SfT SR ARRRISIaR HR°IHH J¢ MauR ae. (Flipcart Big Billion Day)

e

Sfermeiat SlerfeasT SRR SAERTl 7%+ fAHIG! SHaTE-TaT START I .

F-HA: BN AT STRRRINIS! 3-Hel AST TR BT, MR Sl¥eied] SIaeuN & oo fahaiiiex wiidrzan afim
PRI AeTaR fHHTITaR axTelet e T 3Taiifdrds AT e RelT IRig TR fh-T=aTeiTe Sifeted U=
SR [T TR HIETAT SARER AGaeid TRiRetel Tel AT Hibid 7 A0 Jfe T+ ST+ hReeA] Tera
SNHYUIT ¥R BT, QAo ST IRIR AR AL S THF TS MY IR STHIRTY Fgort &<, fafder
TpNRAT A< 37T aTE AIRRER. & & U hrodd SATHYUI, 37T PR b TICHIT MebEe HRUINIS! 3-Tel TZT
TR I,

RN ST ST (Fag=iRne oy IRces) ar dgeivan gorees faraemme (frddie fRisiT) s
AW 3 o I 1. (Heurastic & Assumptions)
RS ARIGIAIS! SERT (R BHIOTHIOTAT dTdaT AN g FHRRIer gar ?

fohar
frdie o= fAerame fav sTafSarn eam IR drsaand E forgl. fa smafeamria Jvara watim At
PO A fI9Tg B
Fffepet STfRIS: AR 7Y IS, TcTeied o i faawi=an GEr FfA TR 39 ogaelnd! A st

G RS arme T sfexrd (Classified) TR &1, G RYTE ¥ JI8URE R Q4 AT JaTRiTa)
32,

TSI 4  WTAdP! IO I H9 AT,

75914

ST STITRRIS oie IR €1 ferar.
HRAFSIT SIFRT A DIVRHE! =R o faere .
TRIQHTT: R =21 SIRTe SThRETe] GHeaey Hael TR &1. (SMS for Swiggy)

TrfhAcIf@cIar sadTd ¢ forel. (Transcreativity)
fgm ¢ Rgms SRR areR A forr. (B2B)
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Paper / Subject Code: 27309 / Advertising : Media Planning & Buying

(2.5 Hours)

Read the questions carefully before answering

Figures to the right indicate the full marks

Give example when necessary

Answer the following
Create a Media Plan for the Amazfit Bip lite Smart watch worth Rs. 3999/- . It
provides detailed sports tracking for outdoor running, treadmill, walking and cycling,
and can be connected to phone's GPS to track runs and rides. The schedule will last
two months. The advertisements are in colour. The budget for the print campaign is
three crore (30000000).

Size:

Magazine: Single and/ or double spread

Newspaper: Half page
Use rate card given below

[Total Marks: 75]

15

Dallies Readership | Rates | Magazine Readership | Rate ( Full
000’s (insq 000’s page) colour
cm)
The Times of | 7805 4110 | India Today 2850 520000
India
The 4487 2100 | Outlook 2281 275000
Hindustan
Times
Lokmat 1450 450 Femina 1250 155000
Times
Gujarat 1642 510 The Week 1219 275000
Samachar
The 1240 2850 | Reader’s Digest | 2321 120000
Economic
Times
Mid-day 778 339 Outlook 3415 265000
Traveller
Afternoon 570 275 Sarita (Hindi) W | 2190 150000
Navbharat 1850 750 Filmfare 3150 275000
times
Amar Ujala | 17388 2093 | Vanitha (F) 1812 305000
(Malayalam)
Malayala 7990 885 India Today 1440 3,14,000
Manorama (Hindi) (Weekly)

The size of quarter page in a Newspaper is 400 Sg.cm

Page 1 0of 5
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Paper / Subject Code: 27309/ Advertising : Media Planning & Buying

Answer the following:
Attempt any one between 2a.1 and 2a.2. along with 2.b [i.e. (Attempt either 2a.1 OR
2a.2 for 8 marks) and 2.b. for 7 marks]
Media 1: Reach =53 %, Frequency =9, TPC = 8, 50,000, AEC = 50,000
Media 2: Reach = 70%, Frequency = 13, TPC = 8, 70,000, AEC = 55,000
Find the % TA, GRP and CPRP for Media 1 and Media 2
OR
25, 000 people see an advertisement 6 times, 20,000 people see an advertisement 8
times and 16,000 people see an advertisement 5 times. Universe is 1, 60,000. Total
cost of advertising is 80,000. Find Reach %, GVT and CPT.
Find the average frequency of the advertisement in the magazine using the data given
below:
Readership: Magazine A=50,000, Magazine B= 65,000 , Magazine C= 60,000
Duplication of Magazine A, with Magazine C= 9,000,
Duplication of Magazine B, with Magazine A= 7,000,
Duplication of Magazine C, with Magazine B= 5,000,
Insertion: Magazine A=5, Magazine B=4, Magazine C=3
OR
Discuss the steps involved in Media planning process.
Explain Earned, Paid and Owned Media.

Answer the following:

Explain the different Scheduling Strategies with diagram.

What are the advantages and disadvantages of Digital Media?
OR

Explain the different sources of Media Research.

Discuss the different forms of Qutdoor advertising.

Answer the following:

Explain the six successful strategies in Negotiations.

What is Media Brief? Explain the various aspects of a good media brief.
OR

What are the factors affecting choice of Media Mix.

Explain the responsibilities of Media Buyer.

Write short notes on any three of the following:
Communication Mix

NCCS Grid

Transit Advertising

Point of Purchase

Media Audit

©o0 T
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Paper / Subject Code: 27309 / Advertising : Media Planning & Buying

BACIREIGEY
2% aE) (THTT 0T o)
AT : %, FeRIeIetaT aTR HOATH AT 3T,
3. T ST HLOATE AT AT,
3. 3ol TRt g TufiR .

% JEIcT SeqTeTehiIaT e T qam . 34

3Tfere fora Trge Wi orgaTes Hifeam AisT a4, fohAd €. 3999 / -, & HaT graut, defie, smert
S TTEft e Shed ST Yok, ST HTEIH ShiaTaedt R #fe-. STfetd Tftd S8, siifetdi= SieTss
3@@(30,00_0000)

SRR e

wTReR: €Ul T ST / fohat STt uTe

FAHTI; 7€ I ST

T ; Hield STTeie SaTeh Ao,

Dallies Readership | Rates (in | Magazine Readership | Rate (Full
000’s sg cm) 000’s page)
colour
The Times of 7805 4110 India Today 2850 520000
India
The Hindustan | 4487 2100 Outlook 2281 275000
Times
Lokmat Times | 1450 450 Femina 1250 155000
Gujarat 1642 510 The Week 1219 275000
Samachar
The Economic | 1240 2850 Reader’s Digest 2321 120000
Times
Mid-day 778 339 Outlook Traveller | 3415 265000
Afternoon 570 275 Sarita (Hindi) W | 2190 150000
Navbharat 1850 750 Filmfare 3150 275000
times
Amar Ujala 17388 2093 Vanitha (F) 1812 305000
(Malayalam)
Malayala 7990 885 India Today 1440 3,14,000
Manorama (Hindi) (Weekly)

T ; Teh QIR THTET SR Yoo =L.8.H WU (4 1. Y. (33T) 28 & . (&)
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Paper / Subject Code: 27309 / Advertising : Media Planning & Buying

TR AL FRaT I3 A AR T I Y. R . GIar. . 37, ¢ fhaT 0. 37,2 T ¢ AR ST T, 3 &
2T o HTRIETST 3T,

T, 39 ¢ Wit gt S fora: ¢
fafea <. fafear 2.
qrer 43 9o
IRATAT R 23
ugHt (Average Exposure cost ) boooo 44000
a@z ¢ho,000 ¢,90,000

IME : % TA, GRP 311for CPRP fafear ¢ & faian 2 ardt
e
T.337. R WTeTer =it ot fota: ¢
RU, 000 T T ST & AeBT IT&dT, 30,000 Tk ¢ AT ST ATEdTd HTMT 88, 000
QAT 4, Se3T STTeXTed ITedTd. STeArdi=i §qUf fohHd =¢ 0,000, forg 880,000,
IMET: 9IE= % , GVT AT CPT

. R . YRI TR STeUdie Sl aRadTqere Hifed = ST s e, k‘a
ety wifdes 21 — Yo, 000

A & 84,000

qTféeh & — € 0,000

I3 = ST HIfHe S Hleld = Qo oo

m‘a’%@gfﬂwm‘ﬁ’w=wooo

TR o’ = AR HIfHeh 37 Hled = Yooo

O3 TgTE

qifereh 3= Y, AIfF =¥ |, AUHF = 3

femar

%, Mifear e afshaa arfier staciean sRoT= == &, ¢
2. JAfSId, B[eeh STV HICTshi< HIEAH 7 SIS .

. 3 Gretter =i I foret:

3 ATHAEE foIfores AT (Scheduling Strategies) et AT €. ¢
g fefoea fifear wrg o7for a1 s/ 31mea?

e
o, Hifeam fa==ar aTeTTesaT Jdie TSI =T, ¢

g .BeMT (Outdoor) STiierdi=a ferfarer yermiar ==t &,
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Paper / Subject Code: 27309/ Advertising : Media Planning & Buying

T . Gt 9= I fere:

A IrEHEHY T F2T JEET WHIHT T 4.

o, T T57 IS T2 AT Hrewi<aT SiaT wid fafrer Iy arsTe |im.
e

T . Grefier 2 ST fore:

. Hifea frera=an fardiat aftom o sees Sivd ARa?

. Hifean Eidiem=aT SEeer a1 §Hsied @i,

. Y4 four feter (awroreas )
&t T fire
Y. FehHuT STfed
&1, Gdifeig
3. mhfgan siifee

3k 3k sk ook ook ok sk skook sksko sk ks ok
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Paper / Subject Code: 27301/ Advertising : Advertising in Contempor ary Society

(2% Hours) (Total Marks : 75)
Please check whether you have got the right question paper.
N.B.: 1)  All questions are compulsory.

2)  Figures to the right indicate full marks.

1. What challenges and socio cultural factors you will consider while developing (15)
International Advertising Strategy with reference to the two countries selected by you
to promote the following :
a)  Indian Herbal tea joints
b) Indian Yoga and Meditation Centre
First : Choose any one product/service
Second : Select any two countries from any of the three groups of countries.
The two countries selected cannot be from the same group.

Group A : USA, UK, FRANCE, RUSSIA,GERMANY
Group B : JAPAN, CHINA, BRAZIL, SOUTH KOREA.
Group C : SAUDI ARABIA, QATAR, BAHARIN.

What factors will you keep in mind while developing your Advertising Strategy with
reference to the two countries selected by you?

2. Answer the following :
a) Do you think the economic policy of liberalization, privatization and globalization  (08)
has worked for India? Give relevant examples.
b) Does advertising exploit women in a demeaning way? Comment with examples.  (07)
OR
c) Define digital marketing? Explain the importance of digital marketing in (08)
contemporary market with examples.

d) Discuss the impact of advertising on children with examples? (07)
3. Answer the following :
a) - “Advertising has become an agent of Social Change.” Elucidate. (08)
b) Explain political advertisement in context to Indian Elections of 2019. (07)
OR

c) Discuss the difference between B-TO-B advertisements and Industrial (08)
advertisements. Explain giving relevant examples.

d) Can advertising change the way we live completely? Justify your answer with (07)
relevance to Popular culture and advertisement.

4, Create a Social Marketing Campaign on : (15)
1)  Awareness about importance of Mental Health.
OR

2)  Spread awareness about tree plantation.

5. Write short notes on (Any Three) : (15)
a) Advertising to senior citizens.
b) Gender prejudices in Advertising.
c) ASCI.
d) Self-regulation in Advertising
e) FEMA.
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Paper / Subject Code: 27301/ Advertising : Advertising in Contempor ary Society

(WS BUTR)
(R¥/;a™) (THROT 0T : 04)
goa: ) EE W A .
)  ITeieheieT 3ieh Ut U gafferara.
3) TR SUSH vIeg JHIUT W,

¢. YEid 3IcuTed foha daet SIfetd Higm  STEuErd! A fesee g g (94)
Geuld ATAET Sfetd GRor foehfa shdmT 3I9T ST} STTeg™ 3T |maTfoish -
HERTeh Tkl o= w0

3) YR go I&

) WA JT A7 S hg
TN : SHIVdE! Teh 3caTed / Ja1 et
T ;T A TR HivTaal gF o et
Fraeeal G ¥ TehT TSI STE I1ehd ATEN.

T 3 : JUAT, Ioh, BT, TR, S
T : SUH, =4, s, efaor wifEr.
e &t : Gidt sRfen, Sar, sBfE

AU FHaEcedT T <R=AT Tevid 3T STatd W] foreh&d shid™T 3AT997 shivrean
) ATd Saean g ?

R. @Fﬁﬁmﬁi@ﬂ
31)  ICHIHIOT, WISl T ST eh ehluTT=aT SATRIeh &R0 WRATETS! 1 el (0¢)

3T 318 qFETeT d1ed ol ? HEied Igretol ol
§) STt ReRrEn Siyr Sard @17 SeenEs feweft . (0%)
femen
&) fefrea fauom gfonfyd 0. a9eseia s feftea arepdim= qew 3eeumg (o¢)
LEEICCRSIUIA
2) HAHIA SMediaficl TRumETsEd 3etonsg == . (0%)
3. Wiefia Y= S A
3)  SfEUdeTs 8 "HEiNS qiedrel T sl 318, T8 Q. (0¢)
q)  0%R BT URA FHagvehi=an deuld Terhr Sfetrdt TI8 . (0%)
femen
%) fosa ¢ fasme snfor foria Stifeardi=an ey wewids fafag yeren Sifedi=n (o¢)
3@ Y. A 3| .
8) Sl Ao YUl Sfied SHIvAT= 9gd 9¢e] Wehd ? AR TRl AT (0l9)
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Paper / Subject Code: 27301/ Advertising : Advertising in Contempor ary Society

¥, WeATeTdeh! ShIvTCTE! Gont forsaiter |raTiorsh feour SR qom & (2%)
%)  HHREEH TR el STrreehdl
feran

) FHRUY TEA FARTEhT.

4. a1 forer (ot ) (%)
) AY TR AT IR,
¥) Sfeudidie o qeus.
&) TEEHRT(ASCI).
3) weudigeier Toe-fEm.
3) AT
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Paper / Subject Code: 27306 / Advertising : Brand Building

Duration: 2.30 Hours Marks:75

N.B. 1. All questions are Compulsory
2. Figures to the right indicates maximum marks
3. lHlustrate you answer with diagrams and examples wherever applicable

Q1. a. Explain the following concepts:- (06)
a) Logo.
b) Mix branding.
c) User imagery.
d) Core identity.
e) Brand manager.
f) Generic branding

b. Case Study:
With over 4 decades of expertise in the hair industry, Godrej introduced Godrej Professional, the
first ever professional hair colour & care range, especially formulated for Indian hair. Now
the brand wishes to increase its portfolio by launching Godrej Professional Ayurveda Shampoo.
Based on the above information answer the following:-

a) What line extension strategy would you suggest? Justify your answer. (03)
b) Analyze the current brand personality based on Big Five scale. (03)
c) Based on the brand personality do you think there is a need for brand ambassador?
Justify. (03)
Q2. Answer the following:
a) What are the 10 guidelines to build a brand? (07)
b) What is Brand Product Matrix? Illustrate Brand Product Matrix with an example (08)
OR
c) Explain brand loyalty pyramid. (07)
d) What are the four brand identity perspective? (08)
Q3. Answer the following:
a) Explain brand repositioning with suitable examples (07)
b) What are brand building blocks? (08)
OR
¢) Explain Co- branding and its types. (07)
d) Explain Brand Asset Valuator (BAV) model with an example. (08)
Q4. Answer the following:
a) What is Brand Leveraging? Explain various types for leveraging a brand? (15)
OR
b) What is Brand strategy? Explain any three brand strategies. (15)
Q5. Write short note on ANY THREE of the following:- (15)

a) Brand v/s Product

b) Brand hierarchy

¢) Brand association

d) Bran building imperative
e) Brand awareness.

*hkkkhkhkkikikk
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Paper / Subject Code: 27306 / Advertising : Brand Building

Je5: R:30 A
AT
8. O 6d 9 AT,
3. ISR 3feh T T[0T aRTeTal.
3. SATETAe fre IITEXT ST AT e

37) A

)T sife
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Paper / Subject Code: 27307 / Advertising : Consumer Behaviour

(2%2 Hours) [Total Marks: 75]

Note:- All Question are compulsory.
Draw Diagrams and give examples wherever necessary.
Figures to the right indicate full marks.

Q1 (a) Explain the following concepts. %)
1. Enculturation.
2. Self Image.
3. Consumer Ethnocentrism.
4. Observational Learning.
5

. Subliminal Advertising.

Q1 (b) Mr.Sandeep Gupta is working as a media professional in Mumbai. He is getting married
to Shefali in the next month. Shefali is an investment banker; both of them are planning for
their finances and requirements for their future.

1. Mention the various stages of Family Life Cycle & explain the current Family Life Cycle
stage they belong to. 5)

2. Give examples of product choices the couple would make in their future stages in life.

()

Q2 (a) Explain message factors (structure and order effect) of communication process. (7)

Q2 (b) Giving relevant advertising examples discuss central and peripheral route to (8)
persuasion.
OR
Q2 (c) Write a note on Freudian theory of personality. (7)

Q2 (d) Identify five advertisements on the basis of Maslow’s theory of Needs Hierarchy. (8)

Q3(a)Write a note on types of subculture. (7)

Q3(b)Give examples of advertisements that represent Indian core values. Justify your

examples. (8)
OR
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Paper / Subject Code: 27307 / Advertising : Consumer Behaviour

Q3.(c) Define attitude and explain the various factors influencing attitude formation. (7)

Q3(d)State any2 existing ad messages & analyze how marketers try to reduce cognitive
dissonance of the consumers through the ad. (8)

Q4(a) Discuss the basic model of consumer decision making. Explain how you used the model
while choosing to go abroad for a vacation. (15)

OR
Q4(b) Explain how a marketer will use SRI VALS Il segmentation to promote a newly launched
Entertainment channel offering wide variety of programs. What will be the targeting and

positioning strategy used by the company? (15)

Q5. Write Short Notes on any 3. (15)
1. Opinion leader.
Adoption Process

2

3. Changing trends in consumer behaviour.
4. Reference Group

5. Types of appeals.
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