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1. All qr.restions are compulsory
2. AII questions carry/ equal marks
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A. Fill in thc Blanks ( An1, g ):

1. Procurement of Rar,v ntaterial rs the tbature ofA) ERP-N,Iar*eting h,Iodir Ie
B) ERP-HR I\{odLrle ' 

,

D) ERP-purchase IUoclLrle

(.8'Marks')

a)

b)
c)
d)

2. CIoLrd based E- CRVI includes
Clorrd based customer serr ices
Cloud Based Database
Mobile computing
Ail of the Above

a)

b)
c)
d)
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Paper / Subject Code: 7850f / Information Technology in Business Management-If,
8. Data about data is called as

a) Tuple
b) Field
c) lletadata
d) Normalized data

9. Hub ancl Spoke model is a niode I of
a) Outsorircing
b) Business Process Or-rtsourcing
c) CloLrd CornpLitir-ru

d) Data Processing

10. is a DBMS soft*,are
a) MySQL
b) Ivlicrosoft SQL
c) FoxPro
d) All of the Above

:'

(7 Marks)

: n: j

,. 1.:" -.;.i--:,,,:. ,,, -- .1,-: -, .,'-

,.,,_,.
'i..:1

.' ,-:h)r'"p....Urr.ERPiEnlisianqixotain any 3 generic modules of ERp.

, 
iff11n'ilL!$rb'te dia@architecture of ERP.
.,:..;-t...-: . .': ::-,::" : j:r.. OR

, b-),Eiscuss F,.riviey I 55qQs.,, and CRM.

MIS?

4I.S and DSS,
ations of DSS.
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Ql B. State whether following

1. Outsourcing eliminates
2. Database server is
3. Redundancy refers to a

4. Ad-Hoc queries
5. Data mining can t

6. GIII is the
7. Data
B. fRP
9. Internet
10. OLAP

. . ..,:, '

{



Paper / Subject Code: 78501 / Irrformation Technolog- in Business Management-Il

Q4. Answer the Following:

a) \\/hat is DBMS and Datau,arehouse?
b) Why do !*,,e need database .Explain rvith one example

olr
a) Discuss Data mining ?
b) Explain process florv of data niining, 

:

Q5. Ansrver the Follot,ing: I

A. Explain Business process outsourcing and KPO ivith sLritab-le exarnpie.

B. Describe cloud computing service rnodel lvith example.

Q5. Write Short Notes on ( Any 3 ):

l.Data Marts
2.KPO challenges
3.Workflow automation
4.e-SCM
5.Verlical and Horizontal
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[Tinre: 2Y, hours I

Please check vi,hether 1,ou have got the nght qirestion paper.
N.B: 1. AII questions are coinpulsorl..

2. Figures to the right indictrte full nrrtrlis.
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Ethics?

& Morals'/

rte its Objectives?

of Code of Ethics?

Qf .B. Match the Column:



Paper i subject code: 78s02 / Foundation course (Ethics & Governange ;_.1y
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QJ.
a. Explain the concept of r.viristie-blorver?
b. Explain the ethical issues faced by an individual empioyee?

p. Exolain the reasons that can be used to strengthen marketing ethics,?
q. Erplairr [l]u [ools lor llhiclrl rnlnegerncrrt'l
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Q4.
a. Explain the need and objectives ofcorporate gc

b. Explain the theories olcorporate governance?

os.

p. Explain the concept of Carroll's py
q. Highlight the benefits of Corporare

a. Explain the recent issues

b. Explain how to

\Yrite short notes

2.

J.
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Paper I Subject Code: 785A7 / Business Economics-Il

5%J* )a-at,-t1

Duration: 27/2 hrs

Note: 1. Atternpt:rll questions.

2. Ail questions carry equtl marks.
3. Use of simple calculator is permitted.
4. I)riru' scherlules. graphs arrrl diagranrs rvhercvcr nece,ssary.

Ql.A Choose the best answer: (AliY EIGHT)
i. The consrrnrption lunction or propensit,\ to consum: re[ers to -------------.
a. income saving relationship . .. . . , -' ;,. , ,, 1

b. income investmentrelationship .;.: ;q''.,li.r..,.''r..' 
,;;'.','.:,'r'..,;;:,-1n--,at..;.;-',,rir,r '

c. income consumption relationship -,.'y;,,;{'airr'a --'.,:,f i*:.,.f'l...5'.. 
. ,.

ii. Keynesian Economics is -----------j-,.----, . ' ' 
- -t "',.'

a. Micro economics b. Macro economics c. Monetary cconomics cl. Welfare economics,..d,. [9]fa

O, 1\QX0;O{:tI1e.&b-OYg-: i:. ,ir r.-'.-. : ,.. ..
":..1: 1,-.-. ,,....-.: '...:'."r1 j.,,': .: ... ! i, ,1

rtil -:Qu.d gpJ.De{i cj-t f isca].Pgli -cy .i 
s fu il o rve d du 1i n g

a. Inflation , [.. Depression c. Boom d. None of the above

,,. '.,.: viii.''Tlle de.bi,ihat jslepayab-le by the government after a fixed period of time is knolvn as ----------
, --::;

.-:':1,:^]''::-.]i:\.:}]..-'.......-.i.1,::.:....:.:l:;.i:'...:.':.

- "1": -.. 
..:a-rrede-emablq 

d-9bl ^ Q Ilredg-emable debt c. Ccercive debt C. None of the above, =.i_:::l , l) !1.' 1-' . : .i* -. .,\r . - :. " ..,' r.'S-. . i*,1.::- ,,------"-I-r---;ntioaucea ine.on..p, of GBTT.
il 
' 
'' A adr- i-irt :l t 

'atra.rl 
[\.4erchall' . o^^n, ,1.r s ,,., .11 a.A.d.a-1n,.Smi1h:.:., ..r"', o--Alfi,e.iJ".Mai3hall c. Amartya Sen d. Taussig

.:iir..|i.-.;-+.14*+q'1l1+i$li't'{Es."gut"demand c.Reciprocatdemand"' -; 
*{t*,e.6-q: 

..,"'".*,,il{,i"*1."*r'

:'l .;+,i:.,.+i":I^;.1-'l5 
". 
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d. None of the

I1

to l. S. Mill is deterrnined by the condition of ---------------
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Paper / Subject Code: 7gs07 / Business Economics-rr ..*.*r'.oi:,i.i;51*,Ys.*t
.\'t -<" il-.'t" r\ a\-'^/'-') .1\ 4+.;q\ a

., ir:)'rIl.ll.5' 3r$,.$-ill :,is ;H
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Ql. B' state rvhether the follo*,ing statements are rrue o. fnt.", (ANy +fi;t:{Nffi;..t,.,r:_,
i'ThecurrentaccountofbalanceofpaymentdoesnotinclLrdeUnilateralls"rr.i.6i,,,t,.,..,'.".,..-,,:-.,,..-....' :-r:::,'.;:','
ii'Donations,grants,giftsandsuchotherpaymentsrvhichdonotlravecounte."Lli-^#i.;,'',,'.' '.'.

iii.ModerntheoryofInternationaItradeisbasedctttheassumptionoffreetrade'
iv. The chief proponent of the concept of firnctional finance is'J M Ke1,nes. 

' 
, 1.,'-,., -r'- ,' " 

rn;-,.:: ,' ..:,11'.

:finite period.
vi' "Too much of money chasing too len'goodr'iis rJefinition or'inflation giverr by Coulborrrn.vii.DuringinflationIosersareComtnonnlan.]

'iii. The term 'the supply of money' is s1,'nonymous:rvitrr,'lnoney suppry. .. . ,.1
ix. The question of tax shifting especialry arises in the case of dire, taxes. " ' . I

x' The Inonetary policy is concerned rvith th-e'raising of gov-einr.n, revenge and lni ng'o!.:
government expenditure -,- ,,: 

tt ,,l, .ll t . .-, ,- :. : , .at,r-...': . 
^

,:
Q2. Ans'n'er ANY oNE question from,fh -otlon4lr$, ; ',.,,' ,.',, 

-'....i'. j: ".,l,.jili. j5xa
a. Discuss the importante of macrodorromiqs. . _ .* , 

1 -. ,..''.',t'',.-....-r , 
''.r ,,': .-r' ,i"Jru

b. Enumerate the phases ol business c),cle. -

d. Exarnine-g9l.rsp,".QFi."tq"nArUitl' piodjiiu;.."''"
. ,{ '.".i, 

.

[,,fg uestibn' frgm f he f6li or14i n g: 15M

...$:.-;
!..'; "-.:''

{";l'.'si
..$'-*"".J'.]- ,.41' 3,' '

'." r!Ji -'-'.li . f' .r .j
'- \. ii ."
*,.r';.'.,+

,.'.) -!.._i -a." _- 
-a

+"'i i.j.,':

;v' .

i1 !.\

:i,._ r. ".1'i!,".*""ri,.:-^;. .,ir.:1. ,

,,-i.,+.i"'li{-
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Paper / Subject Code: 78557 / Business Economics-Il

Q5. Ansrver the follorving questicns:
a. Explain classical theory of international trade.

b. Fxplain the functions of foreign exchange market.

OR

Q5.B.write explanatory notes on ANy rHREE of the foll..rving:
a. Hedging

b. Objectives of fiscal policy
c. FDI
d. Inflation targeting

e. Green GNP and Green l.NP

- -. '; " 'l : l,.,.:...- ''f",, ,''t''' "i""t"' , '
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Paper / Subject Code: 78508 / Business Research Methods "'

ff-o*-t1
Tirne: 2.i0 HoLlrs

N.B. i) A!1 questions are compulsory

ii) Figures to the right indicate lirll marks

Q.l. (A) Ansryer the follorving: (Any Eight)
1. Mean, N{edian and Mode are:

Max Marks: 75

08

i)

(A) Wiys of sampling

2Information is.....
(A) RawData

3. Research is

(B) JVleasures of central tendencl, (C) None of the above

(B) Processed Data (C) PLrre data

(A) Searching again and again (B) Finding solution to any problem
(C) Working in a scientjlic way to search for truth of any problem d) All of tire above
4. Which of the follorving is the first step in starting the research process?
(A) Searching sources of information to locate problem.
(B) Survey of related literature (C) Identification of problem
5._ research is also called as trasic research.
(A) Fundamental (B) Applied (C) Historic
6. Action research means

(A) A longitudinal research (B) An applieC research (C) A research initiated to solve
an immediate problem

7. _ gives direction to the research work.
(A) Sampling (B) Research design (C) Questionnaire
(D) Professional Attitude
8. The essential qualities of a researcher are
(A) Spirit of free enquiry (B) Reliance on observation and evidence
(C) Systematization or theorizing of knolvledge

9.In the process of conducting research 'Forrrrulation of Hypothesis" is follolved by
(A) Statement of Objectives (B) Analysis of Data
(C) Selection ofResearch Tools (D) Collection of Data

10. A research paper is a briefreport ofresearch ryork based on

Page 1 of 2
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Group B
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a. Measured outcome
,)- b. Representative Unit

.- - c. Sample size above 30
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Books and articles
.i--6. f. Type of Resear0h
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Paper / Subject Code: 78508 / Business Research Methods

1l -..1'... n.-r
'.iyi-:{ll.

Q.2 ". State an1, eight characieristics oi the research

Q.2 b. What is the hypothesis'? E.xplatin irs irnporrrnce.
07

08
oR'

Q.2.a. Explain in detail meaning of research design and discus.s the factors impor-tance of
research design. 

I 5

Q.3.a.Discnss the different methods of coilection of p;inrary.data , 07
Q.3.b.Explainthelimitatjonsandadvantagesofsecondaryd,atainbrief,

OR
'lr_ '" i" :'r

Q.3.a.Explain the concept and techniques:of scaling. , . , ,,-', , ., gj

Q.3.b.Explain the essentials of a good queqf,idnnaire, ,,... .. , ,. ., :;i-.. :: ,:.-.. - 0g

Q.4.a.Explain in brief the .tug"r".4!aturm;;og ' tl .t,,t' ' , 
r 
"' ',':'--',.i"''' 

07
Q.4.bExplainthesignifi"un"u",iaaiu'irlieryrer.qliJn , .,,-, ,r'.'.'--' 

-' 
0B'oR

Q.4.a.Explain repoft writing, and any eight of its importance.' 
:' -'r"' 

O7
Q.4 b. Discuss rhe valious types of reporls. 

0g

Q.5) CaseS! ,..:; _--.,,i-...,-' ...1,.:.:i: .:i.r -.,-,.., 15
Your company is concerned with the pr-oduction and marketing of T_Shirts.
The Company wants to introduce a new ,ung. of ,po*r;;.;;;;.;;;;,
needs and expectatiqns of young college sportsmen and college students.

Qp*e.S:rro5s: . ., ,,,' .,, ,1. -' 
-'.. ' . . . ., ,',--.. ,

a) 
fraf 

a sui{alte q}r,esti i' $.inro'"mition, sollection (through survey) from sporrsmen
fld.c9llege,.11ydtr{$sop.nglgesr.a nam,e,for y$qfco*pany. 07',-ilii) lisiJhqi@s iptJ:eoting'seuonaury outa for the said research. 0g

ti
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Questionnaire Superscript number
Likert Scale

Logical Sequence

8. h.
9. I. Five - point scale , 

-r0. Footnote j

**xr<****+**{<x****
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3)

s)

6)

7)

8)

e)

Bvrs
o!tr

1*^..rJo I!
Paper / Subject Code: 78509 / Production & Total euality Management

c>- 0 -<,-i'i
Q.p. Code:31195

Dr:r:rtiorr: 2 Hours & J0 NlinuleslVlaximum Marks: 75

Note: l) All questio,s are cornplrlsory" Sub-fect ro irternal chorce.
2) FigLrres to the right indicate full rrarks.

QlA)
1)

Fill in the Blanl<s (Any, 8)

sale. (

is the process of tra,sfbrming rarv ,ateriai into finishecl goorJs for
Marketing / Production I Packagine)

' ..1

B): 'Match th+'Column'.1lny V)

Page L of 2

i24.\l7i7E7 I ir4E9S26[]S I 0280825,q;\FD

2) means determining the shape. stanclard & pattern of-the prodLrct.
( Product Design / Product process / FiotJuct Sale )

rs the ratio betrveen *hal is produced to rrhat is reqLr ired to produce it.
( Quality / Quantiry / productivity)

4) ISO stands for_.- organization for Standaidisation, 
I .,' .", ' ,

( Indian / International / Institutional)
is the art & science or'rnoving. packaging & sroring of materiar in anv

form. ( MaterialManagement / Materiar Handhng rMattliarr-.rrirg j I '
relers to rhe quantity ordered to be purchased at the lorvest totaicost.

(EOQ/ ABCTXYZ)

- - pertains to planning of the space availabre for production activities.
( Plant Layoutf,Flan{ Location I plant Managbmend.-.':."i ,,:, ,'..,,

shuuld be aimed at the needs ofthe customer, present & future.
(Quant ity / QLrality / Productivity)
unoer process, gg 999660/0 of prodrrcts created are expected to be
stalically- ftee from efects.,( Kai2en /.Six Sigma I Lean)

I0) defines quarity in terms of the sociar loss, ross to producer &
, .,consumer, ( Demrngl Taguchi /Kepner & Tregor)

07
Q",1

,.:..,"J

1t\,

.';

I Group A Group B
t Piocess-Production rA lAppraisalCost
2 .Batch Production B I Farhrre Cost

{., MBNQA C lPainrs&Vehicles
,4 D

<
j Crude Oit& S'-rgar

i- Cgst 9f Poor Quaiity E Based onNature oFSuffi
.,6,,; F For AmericanCompqpy
' .t ".:,t G For Japanese Compairy

':8'-j H trlinimize Waste
9 Lean Thinking I To change for better
r0 Kazen J Based on Problem ofprocurement

li
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Paper / Subjecf Code: 78509 / Production & Total Quality Management . '., ,. ',,
'-'. .l-,,.:'

Q.P. Code:31195

Q 2 A) Define Production Management, Discuss the Components of Procluction'-' .. 08

B) Explain ihe characteristics of a rood prodr-rct clesigri. 07
OR

C) Dellne Six Sigma. Erp.lain the DMi\tC ct DN,IADV rrethodologl,in brief. ,. C8

D) Discuss in brief proceclure fbr registration for ISO cerlif-ication. ,. 
' Ai

Q 3 A) Explain in brief various tvpes oi-lr4aterirlhandling Equipments.

IJ) Expiain thc objectives oll\lrrerials i\lantserneni.

OR
Define Quality. Explain the characterisiics of quality.
Discuss the service rJimensions of Qualit1,. 

'' 
' . 

' 
" , -'

.-.:t

08

47.

c)
D)

.,''. : 1 :. !i i,]

:-$$ -l'',';,;r'. ,.:

.'07;! 
,,,;'-.;.,

.,r r1' ri 1.1'1
,..: 

i :: i-i ,.:.
i ;:,' .-..i...

'08 t'

.07

08

07

c)
D)

Q4A)
B)

Q5A)

07

15

f 
'-+

'l:t

Page 2 of 2
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I000,000 Rarv Material 175,000

_i'.,'.'..;1.',''t5-0,..000 'Electricity 50,000
.O-ther Misc. Exp. 25,0A0

Explain T
Explain

ABC Ltd.

*r:-'rl:,i:i'r' -'1.,'t
'.'i"i' r'i}, :-' 't.' i, r', \.'

r..l l. -r

If rhe

armual

t is Rs.250 per order
otal Cost?

units. Per order,

Prize
Diagrarn



1 - N': 4e+norj*, [j,
Paper / Subject Code: 7851I i broupT, Finance:

#Q ." q;;,::,

I)uration: 2 yz Hours

Note; l)Figures to right inclicate maxintunr m:rrks

2 )Atl questions are cornpulsorv

1)

2)

))

4)

5)

6)

7)

8)

e)

I
I

I
I
I

i
I

i

Secret reserve arise when the profits are

auditor.

exceeds

l0) Auditor

Page tr of2

if the sum

cash purchases.

D42C47 2888t C5_s I C55335ADFE4D358D0



Q.3 a) Explain advantages ofAudit programme. l' ", '' 
'- ' . '':.i-' ' ' " ,-,.' ti,6ri-.:,.'

,

b) Brieflv explain Audit Notebook ana gelsosq-1.' l; 
,_.5: (07)

'rt' .;l; -.{I"

.:.:i'. :,_i. :::r:..1t._..-..1 .. :.:.)"li:' .;.-'-,.r,.i: "i.1';;':. ^. =

.l-.."--.* .'11.,,:,;.1 _.,t',- ,. ;.' ,=*i , 
,- 

I 1 
,.'.,. .; 

,, 
r.11i-..j1'

' ,. : . l. ,I' -.. '- i'. "l .. ... ,
.,' ., .: -t,,::. .'.: .,- r,.r'.. 

-+,:: :';,:iri".r--*f,i.:, .:-, "',i,..+:l
;l. ;, .:r::.,:..-.,:.a,;- -'" ".,,'' .i:'' - ili"',ii,,li,,l',,.^,.'

-i.l -....i_bil ",":,;:;,i .1' :j ' ' : -' .rt j ";i"-.;r''..:iii--,'.,'
.:: - :-i.-.'' I . ,'- .",-r. '. f ;.u.,l.;l:. ,' .^ '. . 

" 
j."'. ...''t'+'. '' ",...

,ll'-1r'.y;*1'."rr 
qrrYiir1!I1lJ:o,"f ,.1." . , ;^*-..",-.-" (07)'., .,: ir i' r .. :' ,- -,'.: ' ; "." l*;i;^*

eq rigft.dlne,inpeipai;bo:rtroh ::. ': ".": ,ir; (08)
.:, -,-:-;.._, ;.: .::r .r :i ,. 

- ;..;',.1:',=..1:1:::,-.; ':-,;,:";,,;,.,:. :;',=.', .-'i"-.:'.::1 .:r .-.,-..... .- ..:'-. :,.'i.J'-.'. t-.',:.li ..'n': ,-'."

b) Explain basic p,riirbiples go.ye;ing lnteiiraffit...,,fi--" , 
.:i

(07)

(08)

(07)

(07)

(08)

(1 5)

ai

- ' :{':X.lililII:'41'iy'r" iY.:t:9i:sllou:19::lr:ck,whire 
v,,uching sares

,. 
* b) eipiain trl" iro'i[,t!.r"o u.:'br$i.qrrld ii,duil, in verification of invenrory.

,*J.:"i:r.:t. t'.l.:a...1: a.f i',ii-,"..,.',, .'.t.Lna+,:l ..,.:,,r:"

) ..... . , , ,l . -';, ', ... -. .u. '. 'll '' ,,

: Q Irwlitdj4e4,qo1g on*iiirnei,:i"ii; ,,
; rl i ..i ',1.' f -i,'"-: .l'. ..': )"'S\;",_ ''.:)r.+-.i+-.r." ,y

:'' ,ti)l,A*qal arJii ..i'+;,;' .t .ril";r, 
'

. 2) Audit evidence ;,; i"" . ,,1' i
,' '3) Audltsampling

,, . 5). Statuto.gau,dit :,. 
-

.....-."i l - "'.-,:.', .j""."

,i;.r.lr:: ,:..}_:l: ,!;+.. ,li'..i,f ._;1,.n r.r:

.. ?:

:65662 Page Z of 2
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h {t4 t, 5er*r[" i*Papert- subject Code: 78518 / Group c: Hufrdn n#orr."iuuman Resource

"#\ -i

Time: 2:30 Hours

N.B: AII questions are compulsorv.

Chcose the correct alternirtive (rrn1, 8)
Govcrnment involventent is seen in plannint of HR at

a) Sectoral b) National c) Unir cl) Departrnental
vlanagerial JLrdgernent is a techniqLre used tbr.lbr.ecasting of

la bo trr.

a) Demand b ) Suppll,c) Both d) None
MBO approach to HRP is an example of approach.
a) Qualitative b) Quanrit:rrive c) l\lired d) NJ,rne

is the specilication of-contents. methods and relat;onships oljobs in

a) Coercive b) Legitiinate c).Re.ward d) None : , -.-l

HRIS helps in employee
a) Administration b) Flexibility c Rerintion d) None

a) Implemeirtation b) Designing c) Both d) None-
.,:',r - fs.,crihsidlred as raw'Ibcts. r-..l

a) Oat'aD'inrorrn4&-n.g 
hoth_u and b d) Norc . -.'i-..'"

QIB) State !vhether true or false (any 7)
L Replaiement needs alfecr ttie'H( ,rppty forecasr.
2. H RP is a conrinuous process.
3. job analysis helps in prope, placement of individurls.
4. Efiective delegation of wcrk herps in emproyee rerenrion

- "5-'',Job title isprt, ofjobi--s; cifi iation.
' rr. ' s-'" Forrnalitatiol ;s-a 

Sajol lssul t9. b9 cglsiderecl in sening up HRp department.7. HRP evaiuation helps in predicting n,trr. ,r.nas 
"-

"---8.'-HRiS.all ;rstomizalion . -,-- 
, '

' ......,-. 1t':",:' r-:.i' :.'::
9. Emplo..'ee contribution is a part of pension subsysrems.; iO.'' flruS as'_si*:mar,rg*.ri in decision making.

'Q2a)" 'Define Hur-nan Resource pranning. Explain its features.
Q2b):',Suggest-w to ouqr.ore barie'rs in the process of effective implementation

ofHRP.
.'.1,,..'='",."..: - ' OR'Q2i)" 

hat isrieanr by demand forecasting? Explain the techniques of demand'' . ,1. .forecasting2.--, ,., '

Q2d) .',lxplain the'scope of Human resource planning.

Q3a),._,What is job,iedesigning? Explain its process.
Q3o;' Discuss some fiexible rvork practices in contenrporary organizations.

q4*"t 
'': '{""'tr '.r::'ir'

Planning,:&.i;fir-afi'ar S" ,

Q. P. Code:'34705 ' , '

Marks: l5

level.
(08)QIA)

r)

2)

3)

4)

5)

6)

7'\

8)

e)

10)

for

order to satisfy organ izati on a I req u iremen ts,
a) Job design b) Job Iledesign c) Both a and

Task identity s a leature ol
a) Job design b) Job Redesr'gn c) Botli a anci b d) None

help in the planning for needed resourcei.
a) Programmes b) Projedt c)'BLrdgets d) None. " -

f gwer il,conrey..lth.olgh,the fear- of ioilng ones job-

is a stage rrhere HRIS is actually set up.

i.-=:..S:,$f.'.;,FS ,e *;i.+'.1j:.1,.. 1 .;1.'
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Paper / Subject Code: 78518 / Group C: Human Resource: Human Resource Planning.&;infai*aiio,
'rr: 

t;t"11:''- ' : -'"-

Q. P. Code: 34705

OR
Q3c) state the exremal lactors tliat affect tl:e process of recruitmerr
Q3d) what is meant by ernployee selection tests? State its advantages.

Q4a) Statc the need fbl'petfornrance nranagement systems in the organizations.
Qlb) W'h.ri is rneant bv po*er? E.-,plrin rhe differ.enr t),pes of porver.

OR
Q4c)ExplaintheprocessofHRPer,alLration]
Q1d) Explain lhe impact ol'rnerqers and.rcquisitions on the ppocess of'HItp

t',.:.'t.
,..',:t 

"l:',, t- ,'
tl' .}

Q5a)
Q5b)

Q5)

State the different objectives of HRIS.
Sugeests steps to ensul'e secrrritl ol HRIS svsiems.

r08)
,1" (07) ,,.t'. ,,',.,.,:' .
: ..'...' I.1:i''.::i.'rt.

..:..tr. rt ':.i..,'.i !
](B8)";"-.1'r 

,1r',,- (07)' :''' t':,,;. ':'
.-. i-.. '' . .'

. (0q) , .,,
- (07) . ,.
: ,' ,,. .''

"(0E).
,(oJ.)
,.ti, .r 

lii.liIi

:r(15)

,t)'7)

'!. 
:\ 

" 
-,-/. .:

i ::: r. a :-.l

'iq.i -'{ -'\-:

=l-rorr1!:
.-, ^i'... .'!-.

.it'.:
l!'.\;''51

1i(r

:':,i-_... tJ,i": :.:
:.". .. ':: :- -"-.' r_':',i:' r. ,i1- i-: ."... j

".., . :,'tI
::i ,\'i , 'i, ,r:'

l:- i.-...qr .11

' -." .-:: , at '

::, -+,,1
..1 " :{
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Duration:2% Hours

Instruction to students:

. Write yorir aus\\rer in detail r.i,ith sLiitable points.

. Please support vour answers rvitl-r examples.

. Figures to the right indicate full marks.

tw

,i' " :'

,," '"*',..: .-'r. ,,*.. .* ;, : ,.- ., , 
' l', 

1",, 
' , 

--;.1 ".,
r,r s*z!;.6||il;,c"r t?c., : 

l,t r,. . '' ,. ,

. , ...:l "'',1.'",::':.1r.':l'':'
(4)'Piy,ch'ologV',., 

-**..eptive 
(c) Ethical

.;,:

Page 1 of 3
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Paper / Subject code: ,ffi,.l;'t;;p u,*.,#I;i;

it ."-tii,

Q1.A Attempt any eight from the fcllorving:

(a) Target (b) Communicate (c)

(a) sales (b) SWOT (c) BCG

3) The

(a) SII{S (b) Search

4)

(a) Samples

that can

iJ

has

,!t:rir._



J
,,...: .i.
'- ; :':Paper / Subject Code: 78514/ Group B:Marketing :Integrated Marketing Co-lnti'.rit ffi

l0) =- test market is rvidely used for ma-ior procluct testing.

(a) Lovaltl,' (b) In.,,erse (c) Standard

QIB.) I\{atch the Eolumn. Attempt any 7 out of 10 (7 rnarks)

(15 Marks)

a) Define IMC. Explai.ni*tjr.ief feirutgs& evolution of IMC. 'i' (7 Marks)
(8 Marks)

(7l\'Iarks)
(8 NIarks)

., (15 Marks)

b) Explain in brief feaioris for the grov/rh & iryporranc. of ffr4C?

c) Define advertising: Explain in brief features oladverlising.
a; oist-Ln!;$,0.ffi .P$,Quut"ey & p]lrl strut.sy :

. ,.1^,'f:::':.: t,,i ,. /:1-;...: .i..! i::. ::-::1

Q3) An swer 3ny op-e.,oqt:of6*ii t',.., ' ;'..',,"'-'i.,""::'1,' 
f -i,. :'

'l' r: r !!..t :lr' li i. .r ii -. i . . .' :

,a),..List Oql riou,s.tbo,ls for PR . (7 Marks)
b) Define sa-les promotion. Explain in cietailthe role of sales promotion and reasons lor its i:

growth: .
I,

.:li .l' .. 1 :l l

,::' .,' ,' . ,, . ., i;l ...t,'t ,, . r .:. , '.. r: ' OR

, c) Explain in derails objectives of Direct Marketing.
....'..Q',Exr,..|ai-l$taif iisi91.ija 11.lprocess.

,,.,"

Q4) Answ.er any bne out of two:
,;-. ..,1,'."1.r'-'.,, r. i''.,,,.i t..:,.,t;..,1.,,f 

, ;;.1o'.:,i, ;:
a) Explain Advertising tracking research

-.',- - h). Describe- in' Li-iief .bdhaii bural respon s e.

'..-.,11:'..,1; 
,:. lrt'.,... j,r.':.:,',;'r',;' OR

, :) Define_,Il1embt.,Eiplain in briefAdvertising on Internet.
d) Explain in brifevaluation process of IMC. (8 Marks)

.t:-

,7.,065.5; ,-.-"1=.' Page 2 of 3

(8 Marks)

(7 Marks)
(8 Marks)

(15 Marks)

(7 Marks)
(8 Marks)

(7 Marks)

I A B
I AIDA a Sociefy benefit
I DAGMAR b Appliecl science
3 Publicity Non-profit Event
4 PULL Strategy ,d.' Eye Trackine
5 Contest g{J Arous ing Infei'm 1='r r'E':'.:' f l;=F
6 Corporate Sponsorship f: Promotion
7 Cause Spcnscrship ...f'' Numberrof clicks
8 Human mind h Attention
9 Innovative technique I i\clve.rtising goals
10 Online Evaluation Editorial

3 6;\2 801I:-ll Dl.1F68 6 942D98 8DDEl.l90D

Q2) Ansrver any one out
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:i, :, :.il::], ! t:ll i:r:i:i';i.{I,r*}.lf riri.i

d Marketine cq*".i;#,

Q5) A Write Short Notes on anv Three

a) DAGN4,AR

b) SurrogareAdvertising
c) Crisis Managentent
d) Cause Sponsorship ,

e) Offensive Brand Messages

(15lUarks)

_i:j, -*..,-,,)',, ' r,'_ ' ;",".t_t,"',.1.:'"
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Q5)B ) a) Explain in brief public Relation & Sales

b) Explain in detail approaches used



'ffi
t:r^

li

:::t l l :

-a
Paper/ Subject Code: 7851

Ott- O; ^lcl

Duration: 2.5 hrs

Q1 A) Fill in the blanks trith correct alternative (:rnsn,er unr,g)

Max marks:75

(08 marks)

insured/

Deposits

(07 marks)

1a.

2.

is the regulatory fbr mone)'markets in India ofBI/ SEBI/FMC/ FEDAI)
Credit creaiion is fiurrerion o[ cornmercial banks (oprional/
prim aryls econd arylderiv at i ve)

3. NHB caters to

government/CCIL)

5. GDR's are listed on

German)

nominee/assignee)

(CurrentlR

Currency

10. CRISIL

)

sector in the country lFMCG/ Agriculture/ Derivativ,es/
/Housing)

4. is an issuer of T-bills and . G-secs

6.

7.

9.

P.roe 1 gf l

A 1 48A07D48CiF4Ci D5A0;\ EF528870FlF

a1

11 5

8.

are sta-ndardised

depositi commercial paperl

Q1B) Say

e.--:ava=/ 
=r 

>i; : .1..1

rg:;,C.-9^{d'iin"anlil
.i'+ J; :: ]i '- --' ..;" .;;: ':'

+ili+i, :.: _.i.r
rating/counselling)

matters relating to direct and

persons formed to provide

of SEBI is investor protecrion

sLrbsidiary of IDBI in the year l9B8

and Financial Derivatives
shofi term instrutnents

between two insurance companies for sharing risks.



;,i

Paper i Subject Code: 78510 i Group A: Pinance : Financial Institutions & Markets

Q2 A)'What are the functicns of the financial system?

Q2 B) What are the various fee based firrancial services? ::

OR

Q2 C) What is rnicrofinance? What are the advrnra..s of microfinance ?

Q2 D) Explain the variorrs models of rnicroflirance.

(08 marks)
:'

(07 marks)

(08 nrarks)

(07 marks)

Q3 A) Explain the various departnrents of lv{inistry oiFinance., (0g nrarks)

Q3 B) Explain the powers and firnctions of SEBI

OR

Q3 C) What are the services offered by Merchant Ranker.s?

Q3 D) Explain the functions of The

:r

" 1:li,i$l,,|lff:I.s:ii .i , , ., .,,_:,: jri 
,,,

".: 
i :.'y'"i;iisr.,:,:i.i:ri,,,"1o..$l') .'-. .-,:- ,r; .'

:'r'-+i'+.';..l"r;':' ,;i.:.r. 5', i- .:-., .,1- ..-., ,. ..:-- ...*._.i. .,{: ,rl;"

(08 marks)

{07 marks)

(08 ryarks)

(07 marks)

{15 marks)

and stockltolder confl ict.

*******
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Paper / Subject Code: 78515 / Rural Marketing

Oli-OS-i.l

f)uration:2% Hours

Instructions:

' All Questions are contpulsor.,
. Follow the instructions before even, question

Qi.A.Match the Column (Atrenrpt an1, 8)

Total l\,Iarks: 75

t8l

/i
\T

17l

tl5]

OR

List all the factors rvhich af fect it. [15]

OR

strategies of rural marketing.

?age i of 2
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S.

No.
Colurnn A ColLrnrn B

I Bicycle
2 Value Engineering ITC
J PMRY Kisan Credit Carcl
4 NABARD Barrier to rulal maiketing --:. .--- - 

-5 Many Languages
. :,. .. ''i

6 Live stock and Poultry Cheaper Producr
7 Symbol & Design

,' : -';,E=
::-: i' . ,:a:" .t::.) .

8 e-Chaupal 
:

9 Protection from spoilage
-tu Haat ::l':i*,,r: ?..:..,i:.,-i

ll5l

1.

2.

J.

4.

5.

6.

The

Marketing
FMCG
The

Q1. B. State tvhether

Segmentation.

Packaqins

Rural Develoonrent bv G.,.,"ii*f;t
Traditional Market
Allieds66-'-



Paper / Subject Code: 78515 / Rural Marketing

Q4. Discuss 4Ps and 4As of nrral ntarketine nrix.

OR

(]ul. Discirss r"arioirs proclucis simtesies.

oR

Q5. Write shoil ncte on anv three of the follor,ving

[7)'
.: 

"r.:

' ":l

" "t,:'tl:

. ..lll.
2.

3.

4.

5.

Segmentation

Non-conventional ined ia

Syndicate d istri burion
Indirect marketing
Coinage Pricing

{;

Page 2 of ?
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Qi. il. Discttss the process c'r1'cie r.'cloping ef{ective rural cornmLrnicirtion process.
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-! . n ^Rrys S*^r^:luT : :lPaper / subjecr code: 78519 / H-uman R.rour-."Iir;;];;;a Deveropment in HRM
(tU^o\--tq

'/
(2% Llours)

NorE: All questions are compursorl, subject to Internar choice.

(Knowredge Managementrcto icnrMa!,xssmenjttatentManagementrr.ri;i;al6' mavsuner.norr,ud"lt"*ry;!q i+;.;;i;ii;iffi#i,r,.,,,bet,veen
performance dimensioiiJ.,ll'.',t',...:........ ..i '.. .-. .. . ':.'"*+:::,:'.,1..1..t-..: ,-"r'i

I i:'-l' ': ": ': - 
": 

"'

(Grobar rarent r*ue;$a;i/lM#+rn#iei 
".offii.]. 

-, *.
7. Performaace apprais.sJis a]qo,"gl i*... ,,..,,,.f ,,., 

t5-
(Service Rrtne,l'S 

"ie 'drjrr,., _r,,,[ r**gy iui;#,," '' 
l'

,or.."runr*ers lor handling the overall.i,:

1 the qrgaruzaf op. ',r;' . r' .- 
t-li'..;-,,." ,.- ..,i'-','..,,:

(Responsi bi Ii ty / Defr c iency / A uthor"i ry / Devel <ipmenr)

9. --_-:.-is result Based & Systematic.

(H uman PerformanQe /Career Developmenr/Counseling /Training)
I0' is needed tc bring rhe trree- rier change. in the organi zarion..r. t -li 

.:r .I ; .-:r,,

. (M DPlTraining / Oyggnization Development/Co.rching)

"'-.;.,.t.,"..i: ,.;.'r;i'.;.':-:';-;.-.1,'','-.,.f ..i',-1,:..'.:,-'.-'1 .-: . i.

, Q.I B): Match tne,r6irb;n ;,',1 Ny-iz)'..- ' , '
.j,r1.,, " ...',i r,,).1{-,ar..;,".-' 

..i:')''' -'l 
-,'t"--' 

..1. . n 7 Marks-.i.t,':i 
{rdtiil , '' -' r q,*t?nuure dataI tstabhshmbrr],sfags .. ' ,rr, .. . )'.,..''-' '-r-ti.,; 'r."'"":".-: : ; ixx,iliij#_

._,..',.,'.i: .4,_Se]{: etlpmerrr., '. ..' ' 
O. ,.,iJ,,",rr,;;,;*

5. In basket metho,l 5. ConlinLrous process
6. S TA R S 6. Acrion leaming
7 Diiectcounseling". 

7. ol-f rhe iob rnethod
l. .,:'-.:'.,8i FlilJ.cirele.a,pplaisal g. Role models

9. Job rotation-i,-. r;,&;;ii;;, ?r:3iffffiffi::,,
618!7 '. ' 'i 

page 1ol2

(Totall\rlarl<s : 75)

'::.ijti1!:t,. .:1:,

;i'. l', '.,-: 
' 
^-:". 

.q
'.*\+F;l:',^lI

,l*i$s+t
".J '. * .":"*1

1 .:*: ,: :,
' '-1,': .l
.:a ,:.\' ^1j _.\a

- .r' :i -',." j-
-. ', .l:ii ar- ;:' ",

i\.' \-".

a.-.. 'r.t.)r"-'il i..-, 'i' i:';r: i'.-'Each question carry equal N,Iarks. ,

(9,\ I:r rks )l ' method ai,s at ie,elopin-< the trainee in ihe areas of intellectua, ,0,,tf,,,'o."l i.r,
judgrnent & sociai a\\/at.eness.

(lv{anagern ent Gai, es/In ci d ent Method/Ro I e pl a-i i n gcase S tu d-r,)

2' is to help the organization to achieve its objectives b;, adding'r,alue to the hLrman ,

rCSOU rCCS. ..
(Training/ Knowredge Managernent/perrorinance Appraisar/Taient Managemelt) '

3.-isthefirststepintrainingn..d,u.,.,,,,ent.].
(Person Analysis/org anizationAnall,sis/ ruit Anatysiszgnuion,r"nt Anall,sis) , '"' , . ' '

4. 

-resurrs 

in an over- simpJified vi"w'i&'bi.or the asiessmenr;u;oi *;**;o;;-j 
,''

(RecencyEffect/F{a]oEfiect/StereoTypingl*otnE4].'....

is first & foremost a branch of managemgnt r.,;hicrr makes it a sociai sirence.
).
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Paper/ Subject Code: 78519/Human Resource: Training & Development in HRM -r -r'''''i,

Q.2) Ansrver the follorving.
a) Enumerate in Detail ON- The- Job methods of Training?

b) Staie and explain the Objectives & F'eattires oltraining'/
OR

c) Briefly discuss the steps in 'iraining prosramrne.

d) Describe the Designing ct Inrpiementaticin of Training Prcgratnne

Q.3) Ansn,er the follo'rving. 15 illarks
a) Explain in Detail the Need & Importance of Organization l)evelopment'/

b) Elaborate in detail the Career Development Cycle? 
l

OR

c) Define Counseling? Explain the Essentials requirenrents of Eifective CoLrnseJing

d) What is Succession Planning? Wl,y' shoLrld,an organization have a sLrccessior, plan?

Q.4) Ansrver the lbllowing.
a) Elabo;ate in detail the Tradition N'lethods of Perforrnance Appraisal?

2. N{anagement

3. Ethics of
4. Global

5. Human

I- rt,n ) r,i'?
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15 NIarks


