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L. All Questions are compulsory.

2. Mention the question number properly and neatly

3. Answer the question in the sequence given in the question paper
1. CASE STUDY: 15
Mrinda has launched a new ad campaign, which aims to highlight the tremendous examination
pressure faced by students. The ad is part of PepsiCo India-owned fizzy orange drink’s larger
initiative, Release the Pressure. under which the company has also partnered with specialty hospital
chain Fortis Healthcare to start a student helpline which will offer counseling services.
The new film brings forward the issue of constant comparison by parents which often leads to lower
self-esteem among teenagers. Inspired by focused group discussions conducted across the country
with students, the film hopes to be a mirror for society and aims to bring attention to students’
distress. It features real teenagers and focuses on the issues of parental pressure, and what happens
when parents constantly compare their children to peers, neighbours and siblings.

Questions:
a.  As adigital marketer explain what the key advertising objectives to promote this campaign
are. 5
b. How would you use Facebook as a platform to promote the campaign? 5
c. How would you use Twitter as a medium to promote the campaign? 5
2. Answer the following:
a. Explain the key concepts in Digital Media 8
b. What is SEO? Explain SEO Keyword Optimization 7
OR
c. Explain the important ‘on-page optimization® techniques? 8
d. Write a short note on Principles of Digital Media Marketing, if

3. Answer the following:
a. What are Backlinks?, How to Get Backlinks? What is Google Page Rank? How fo

Increase Page Rank? 8
b. Explain advantages of Digital media. 7
OR
¢. Explain lead generation through LinkedIn. 8
d. Explain the Difference Between Websites and Blogs. Importance of blogs in digital
promotion 7

4, Answer the following:
/a. What is Web analytics? Explain any three widely used web analytical tools 8
;b Whatis log file? What is Log file analysis? 7
' OR
c. What is website navigation? 8

d. What is content writing? Explain the Core Principles of Content Writing Success 7

5. Write short notes on any three of the following: 15
a. Enumerate various kinds of cyber crimes
b. Discuss the Highlights of [Information Technology Act 2000
c. Explain certain exclusive rights Copyright Act gives the copyright owner
d. Cyber ethics
e. Digital security
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Please check whether you have got the right question paper.
N.B: 1. All questions arce COMPULSORY.
2. Figures to the right indicate FULL MARKS.

Q.1 Answer any five from the following in 4-5 sentences (15)
a) Prenatal Diagnostic Technique
b) Coastal Regulation Zone (CRZ)
¢) Land Acquisition Act
d) Kyoto Protocol
e) Jan Lokpal Bill
f) Police (Refom’s) in India
g) National Food Security Act 2013
h) CEDAW
i) Domestic and Family Violence Act of 2012

Q.2 A) Explain the concept of Sustainable Development and what is its need and si gnificance in the (15)
recent scenario?

OR
B) Describe the Universal Declaration of Human Rights (UDHR). (08)
C) Write about any two Enyvironmental Movements. 07)

Q.3 A) Explain in detail the Sexual Harassment of Women at Workplace (Prevention. Prohibition  (15)
and Redressal) Act. 2013

OR
B) Evaluate the main provisions of the National Health Policy 2015. (08)
C) Describe the various issues with reference to AFSPA in North Eastern States : 07)

Q.4 A) Discuss how criminalization of politics and religious fundamentalism is responsible for the  (15)
growth of Communalism in contemporary India.

OR
B) Discuss the various factors leading to Farmer Suicides in India (08)
C) Describe the role and significance of Special Economic Zone in Maharashtra. (07)
Q.5 Write short notes on any of the three. (15)

‘a) Tribal Rights and Movements

b) Right to Information Act

¢) Development induced Displacement

d) Migration and Identity crisis

e) Salient Features of the Juvenile Justice (Care and Protection of Children)
Act. 2015
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Note: 1) All questions are compulsory.
2) Figures to the right indicate full marks,

3) Internal choices are provided.

Q 1) A Explain the relationship between self regulanon code of Bﬂ‘llCS ancl the
legal environment in the media with reference to-_

i) Emblems and Names ( preventlon of rmproper use act)
SOR PNA S
ii) Drugs & Magic Remeches (PFOthItIOI‘lf of G)bjectlonable e ¢
Advertisements) Act, _ B : 10

Q1)B i) Examine Noaml Woolf’s v1ews on aclvertlsmg and women in her
book The Beauty Myth £ % S e

ii) Exarmne Noam Chomsky’.s‘f#’_ife'\\fvé_ .dn_-ﬁ:dvertising and American
pohty and scimety ST S S o
__ Q2) A Explam the 1mportance of ethlcs whlle advertising to- 8

) Chlldren and advemsmg
OR

g diy Women and advertlsmg

QZ) B i) erte a note on the role of associations in laying down ethical

W '?‘conduet with a specsal focus on ASCI. ' !

oR

i) Write a note on the role of Press Council of India.
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Q3) A 1) Discuss the role of CGSI for consumer protection and educanon

OR

ii) Examine the importance of Consumer protectlon Act in 1mprovmg
quality and standards of Indian products. _ [t JESe. FIo8

Q3) B i) Examine the importance of 1ntellectual property rlghts w1th spec;al
reference to the Copyright Act in India. 4o 7

ii)  Discuss the role of standardization bodies like Agmark and BIS.

Q4) A i) List some of the unfalr trade praqtices thh a spemal focus on small
print clarification and mlsleadmg compansons 3 8

Q4) Bi) How. does advertlsmg mﬂuence socxetvy‘? Examme the social
responsibility. of advertlsmg and the role onf advertlsmg as a moulder of opinion
and values ok e ' 7

L

S A AT BT s
P

Q4) Bﬂ) erte a note 011 the Iaw of defamatlon in India.

: "QS) Wme short notes on any three of the following- 15

5 'b Polmcal advertlsmg
o CERC S
' ;d Surrogate advertl.smg

e customer care CCHU’CS.
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1. All questions are compulsory

2. Give suitable examples and diagrams /figures where necessary
3. Use of simple calculator is permitted

4. All questions carry equal marks

QL. Prepare a Direct Marketing plan for ANY ONE (15)

a. Tea Cafe
OR
b. Bags
Keeping in mind the following
1. Product offering
2. Lead generation
3. Database development
4. Methodology/Channels used (e.g. Mailers, Sampling, DRTV etc.)

Q2.a, Calculate the Life Time Value for Mr. Jack & Jones as on March 2013 from the following given

data (15)
Particulars 2012 2013 2014 2015 2016
Sales 18,500 43,000 50,000 82,500 99,000
Referrals 2,500 3,000 8,500 11,500 13,300
Indirect cost 2,500 6,500 6,200 9,400 10,400
Direct Mailer 2,400 4,100 6,600 11,900 | 5.600
Telemarketing 3,000 4,000 7,000 19,000 20,000

Note: 1. All Figures in the table are in Rupees
2. Discount is 10%

/ OR
Q2. b. Write a note on Scope of telemarketing (08)
Q2.c. Explain LTV and its uses . (07)

68043l5210707A16;56062CD271DA439 '
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Q3. Answer the following

C.

d.

Database management plays a crucial role for marketers. Explain the advantages and
disadvantages of a bureau.
Highlight the various reasons for the growth of direct marketing?

OR

What are the various methods or techniques of direct marketing?
Distinguish between Mass Marketing verses Direct Marketing with examples?

Q4. Answer the following

a.
b.

C:
d.

What are catalogues? Explain the different types of catalogues.
Explain Relationship Marketing. What are the Characteristics of Relationship Marketing?

OR

What are lists? Explain various types of list.
Discuss the importance of market segmentation in Direct marketing

Q5. Write short note on (ANY THREE)

¢ oo R

Trade fair & Exhibitions

Acquisition cost & Brokerage commission
Customer Relationship Management (CRM).
Types of approaches

Cross selling and Up selling

kohk ok ok ok ok k KK
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2.5 hrs Marks: 75
N.B. £

I. All Questions are compulsory.
2. Mention the question number properly and neatly
3. Answer the questions in the sequence given in the question paper

Ql. a).CASE STUDY (15)
A telecom sector wants to launch in Rural India their products. Formulate and advice an appropriate
Research Design and suggest suitable Sampling Method for this service to be a profitable commercial
venture. Explain the research process.
OR

b). Answer the following:

i.  Design a questionnaire for a company to find out the response of Plastic Ban by  government.

(8)

ii. “Social Media engulfs Family time.” Write a report analyzing the validity of the statement. (7)

Q2).Answer the following:

a) Discuss the importance of Neuroscience in advertising research. (8)
~ b) Explain various Physiological Testing methods. (7)
= OR :
¢) Discuss Copy Testing Process and various methods of copy testing. (8)
d) Explain the various methods of conducting product research. @)
Q3). Answer the following;
a) What are the various methods of Pre-Testing? (8)
b)  Write a note on importance of Marketing Research. (7)
OR
¢) Discuss any three Scaling Techniques. (8)
d) Discuss the various Projective Techniques used in the Research process, (7
Q4) Answer the following;
a) Explain various methods of Branding research. (8)
b) Explain the challenges to Pre-Testing of advertisement. @)
OR
¢) Explain what Primary Research? Discuss various methods of primary research. ()
d) Discuss Pricing Research methods. (7
Q5) Explain Any3 of the following, (15)
& a) Quantitative and Qualitative Research

b) Literature Review.
¢) Copy research
d) Hypothesis
/ e) Post Testing Methods.

]
7

Page 1 of3

926325B547BASECTDBIE74C071F4DCDS$



736 BMM SEM VI (CBSGS) 75:25 (R 2017) / A0205 ADVERTISING: ADVERTISING AND MARKETING RESEARCH. (R 2017)

Q. P. Code: 34938

9% @ 3o AN 30T : 199
fequoft . & gea HfAad amea.

IeAF U FAI 3w T Tase fer .

TR FHTHITHNT HIsarad.

9T 2.8 Fear
T FOAHISIA Ao FMA RIS, A oias oTged JOT Feiverar G gerar.
L
fohar
i R SOTICAT Celfeedh S&ET ST Soe SUAraTsl suaT SeAEe qar .
<
i, Hrerel FfEA FEAF I HISIT IO, T7 AU TEarSUT FRUATETS
S faedIYoTTcHs 3igarer forgr 0
9. R 9T FRaA 3cay foer .
3. SRS FRERad Aged faerg &1 ¢
g. it gl ggdr afeeay foer o
fear
H. HIRET gfhar @ caiear edr foer ¢
. 3cUTe HMYTear ggar fer b
9. 3 9T gt 3eav T .
3. SRS qd araviear gedr i ¢
9. faUuTT FNYUAT Hgeed TUSE T o
forar
3. PR Mol HTAIT gl Ffaear foer ¢
. SR waigor darear deadear ggdr foer b
. ¥ FEIe g Seav forer .
/ 3. SS9 Heu=ear deradtesar ggar foer ¢
" 9. Afeqrelld Felear qd araofidar (M2 e ofdeat R .
forar
3. GIATRE WM FEUS FA ? T W AT ATadeq TR w0 ¢
9. fFAT MY ugdr Irax Tt & 0
Page 2 of 3

926325B547BASECTDBIE74C071F4DCD8



——

A0936 BMM SEM VI (CBSGS) 75:25 (R 2017) / A0205 ADVERTISING: ADVERTISING AND MARKETING RESEARCH. (R 201 7).

Q. P. Code: 34938

¥. 9 feur foer (e 3 ) 2y
. IOTcAS A0 FEATcHS FATerT
g. "ifgcy 3aeliee
&. Agel Hue (Fdr R )
3. TEIdh
3. JERUTgdi=ar areoar

FEEE kLS R ks

Page3of 3

926325B547BASEC7DBIE74C071F4DCDS



((

it

N.B.:

4.

!

>

ztlbbj\@\slg

7

i

9&’.‘\&()j man? ~C(F]5Em.

Q&é/ é/ Q. P. Code : 36895

(2% Hours ) ( Total Marks: 75)
Please check whether you have the right question paper.
1)  All questions are compulsory.

Case Study : (15)
Dove has come up with Baby Dove a product line for babies. Dove is fairly known for
moisturizing skin and that made its entry in this segment easy. One of the key insights
behind the products is that baby skin loses moisture five times faster than adult skin.
Dove with product line for baby can create a positive impact on the brand altogether.
Dove came up with Dove Baby Soap, lotion, oil.

Beyond the moisturizing impact, Dove earlier has focused on moms and dads with its
existing products for years, making the leap to babies fairly easy. Baby Dove will be
focused on the primary buyer in the category -- moms -- and in particular bucking up
women's self-esteem vs. pressure to be perfect. Instead of Real Beauty, Dove Baby wants
to make a campaign for real parenting.

As a marketing manager of Dove prepare :

a) Outline the Communication Plan. (05)
b) State the advertising objectives. (04)
c) Support your advertising strategy using two IMC tools. (06)
Answer the following :
a) What are the various types of ad agencies? Explain with appropriate examples. (07)
b) How does an advertising agency work? What is the structure of an ad agency? (08)
OR
¢) What are the stages in Client-agency relationship? 07)
d) What are the various elements of digital advertising campaign? (08)

Answer the following :
a) Explain account planning process in detail. 07)
b) What are the five elements of Means-end Conceptualization of Components for (08)
Advertising Strategy (MECCAS)?

OR :
¢) ‘Customer expectation and perception creates GAP’. Elaborate with GAP model.  (07)
d) Write a note on various agency compensation methods. (08)

Answer the following :
a) CRM is a method and tool that helps business to manage ad agency. Explain. 07
b) ‘The marketing plan is the specific roadmap that’s going to get you there’. Explain  (08)
the statement with help of steps in marketing plan.
OR
¢) Explain in detail Consumer Franchise Building and Non-Consumer Franchise (07)
Building promotions.

d) What are the various objectives of trade oriented sales promotion. (08)
Write short notes on any three of the following : (15)

a) Coupon and contest.

b) DAGMAR.

¢) Role of account executive.
d) Various POP techniques.
e) 3 stages of buying behavior.

TURN OVER
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Q. P. Code : 36895

(2% Hours ) ( Total Marks: 75 )
Please check whether You have the right question paper,
1) All questions are compulsory.

Case Study : (15)
Dove has come up with Baby Dove g product line for babies. Dove is fairly known for
moisturizing skin and that made its entry in this segment easy. One of the key insights
behind the products is that baby skin loses moisture five times faster than adylt skin.

Dove with product line for baby can create a positive impact on the brand altogether,

Dove came up with Dove Baby Soap, lotion, oil,

existing products for years, making the leap to babjes fairly easy. Baby Dove will be
focused on the primary buyer in the category -- moms -- and in particular bucking up
women's self-esteem vs, pressure to be perfect. Instead of Real Beauty, Dove Baby wants
to make a campaign for real parenting,

As a marketing mana ger of Dove prepare :

a) Outline the Communication Plan. (05)
b) State the advertising objectives, (04)
¢) Support your advertising strategy using two IMC tools. (06)
Answer the following :
a) What are the various types of ad agencies? Explain with appropriate examples, 07)
b) How does an advertising agency work? What is the structure of an ad agency? (08)
OR
¢) What are the stages in Client-agency relationship? 07)
d) What are the various elements of digital advertising campaign? (08)

Answer the following :
a) Explain account planning process in detail. (07)
b) What are the five elements of Means-end Conceptualization of Components for (08)
Advertising Strategy (MECCAS)? '

OR
¢) ‘Customer €Xxpectation and perception creates GAP’. Elaborate with GAP model.  (07)
d) Write a note on various agency compensation methods. (08)

Answer the following :
a) CRM is a method and tool that helps business to Mmanage ad agency. Explain, (07)
b) The marketing plan is the specific roadmap that’s going to get you there’. Explain  (08)
’ “the statement with help of steps in marketing plan.
OR
cj Explain in detail Consumer Franchise Building and Non-Consumer Franchise (07)
Building promotions. )

d) What are the various objectives of trade oriented sales promotion, (08)
Write short notes on any three of the following : (15)

a) Coupon and contest.

b) DAGMAR.

¢) Role of account executive.
d) Various POP techniques.
€) 3 stages of buying behavior.

TURN OVER
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Note — Attempt all questions subject to internal choice
Figures to the right indicate marks
Use of simple calculator is permitted
(Qn.paper for (R-2017 ) students )

Qn.1.From the following information calculate: 1.Debt Equity Ratio 2. Current ratio.3. Proprietary
ratio 4. Gross profit ratio 5. Net profit ratio 6. Operating ratio 7. Debtors turnover ratio and
collection period. 15

Income Statement for the year ended 31-12-17

[ Rs.
Sales 5,00,000
Less: Cost of goods Sold 1,40,000
Gross Profit 3,60,000

Less; Operating expenses 1,60,000

Net Profit 2,00,000
Less: Taxation 80,000

Net Profit after taxation 1,;0,0(.);)

i
Position Statement as on 31-12-17
Position Statement as on 31-3-17
Particulars Rs. Rs. Rs.
Sources of Funds
Equity share capital 2,00,000
y 10% preference share Capital 3,00,000
p / Reserves 1,00,000
- ST o SRS SO 4 - i T e s e S | et 6,00,000
10% Debentures 4,00,000
Total sources 10,00,000
Application of funds
Fixed Assets 8,00,000
Bank 80,000
Cash 20,000
Debtors 3,20,000
Stock 80,000
semmmesememe==: | 5,00,000
Less Creditors 1,00,000 4
Page 1 of 8

E482640C228046FB559 1 EEF2ATFBFCAG



3

1l

Q. P. Code: 34933

Outstanding Expenses

Total Applications

2,00,000

(-)3,00,000

10,00,000

2,00,000

OR

1. a) State the functions of Finance.
b) Briefly mention the various sources of borrowed finance.

2. Aseller provides the following figures for the first quarter of 2017

Sales month Product A in units Product B in units
January 35,000 30,000
February 25,000 20,000
March 30,000 25,000

The selling price of product A Rs.10, Product B Rs.20

Prepare a sales budget based on the above data for the first quarter of 2018 assuming:

i)Sales Quantity of A increases by 10% and sales quantity of B increases by 20 %
ii) Sales price of A increases by 20% and sales price of B decreases by 10%

OR

2 a) Briefly write about the different types of lease contracts.

b) Briefly write about the sources of short term finance.

15

Qn.3. Prepare a cash budget for the period April, May & june from the following, assu ming that the

opening balance of cash on 1** April was Rs. 3,00,000.

Month Sales Purchases Wages Other
Rs. Rs. Rs. Expenses
Rs.
January 1,60,000 90,000 40,000 10,000
/ February 1,60,000 80,000 36,000 12,000
March 1 1,50,000 84,000 44,000 12,000
April 1,80,000 1,00,000 48,000 14,000
May 1,70,000 80,000 40,000 12,000
June 1,60,000 70,000 36,000 10,000

1. 50% of the purchases and sales were on cash basis.

2. The average collection period of the company is half month and purchases are paid regularly
after 1 month.

3. Time lagin payment of wages is one month.
4. Rent of Rs. 1,000 is payable every month.,

Page 2 of 8
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5. Dividend receivable in May Rs. 36,000.

Professional fees to be paid in June Rs. 1,500.

7. Other expenses are paid the same month

Qn.3 a) Describe the different types of Preference Shares.
b) Briefly outline the features and advantages of Term loans.

Qn.4.The sales and profits during two years are as follows:

Year

Sales (Rs.)

Profit (Rs.)

2016

15,000

800

2017

18,000

1,400

Q. P. Code: 34933

15

Calculate: 1) P/V ratio 2) Fixed Cost 3) Break Even Point sales value 4) Profit when sales are
Rs. 2,000 5) Sales to earn a profit of 3,000 6) Margin of Safety for both the years.

Qn.4 a) State the benefits of budgeting.
b) State the factors influencing working capital requirements.

Qn.5 a) Classify the following costs on the basis of functions:

i)

i)
i)
iv)
v)

OR

Carriage outwards

Manufacturing expenses

Audit fee
Carriage inwards
Printing & stationary

b) Classify the following costs on the basis of their behaviour to change in volume: 5

i) Cost of raw material

ii) Facto

~am,

ry rent

iii) Manufacturing wages
iv) Manager's salary

v) Watchman's salary

¢) Calculate the working capital of a Trader under Balance Sheet method: 5
Cash Rs. 2,000, Creditors Rs. 7,000, Stock Rs. 5,000, Bills Payable Rs. 2,000,

Debtors Rs. 7,000, Outstanding expenses Rs. 4,000, Bank Rs. 8,000,

Bills receivables Rs. 4,000.

E482640C228046FB5591 EEF2ZATFBFCAG6
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Q. P. Code: 34933

OR
Qn.5 Write short notes on any three of the following: 15

1. Ploughing back of profits

2. Limitations of ratio analysis
3. Types of Debentures

4. Master Budget

5. Benefits of costing

ERBEERER LR E LR

Sy
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(N

T.8. Qe ArfEdtae St e
Debt Equity Ratio
Current Ratio
Proprietary Ratio
Gross Profit Ratio
Net Profit Ratio
Operating Ratio

g A ol e

Q. P. Code: 34933

H
[T : L )
Please check whether you have got the right question paper.

goAT: 3. wd uy AfEr 3mRq. fedieun vt st &,
R. ISEfieREle 3ie T SRifaaTa.
3. [T ORI 919X AT Ased.

Debtors Turnover Ratio and collection period

32-23-2\ TST 9T Aeied] IvT=g1 3= oo

%.

fashr Y,00 000

ST feshraTdt steter @ 9,%0,000

[HECEE] 3,80,000

IS SHIHEETSTET @Y 9,60,000

s T R,00,000

STl &R {0,000

FU THeges THT %,30,000

~um,

32-03-2 Uil feoreft asifaumt aresig

quviter 5. 5. %.
EAIERSIE)
WWW R,00,000
§ 0% YHTH W Higad 3,00,000
U@H‘E{%ﬂ %,00,000 §,00,000
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o,

Q. P. Code: 34933

QO%EI'ﬁm'@' ¥,00,000
wq\;ha 20,00,000
EAICINCIEEI
ﬁﬂ'{'ﬂtﬁ'ﬁ (o0 000
e (0,000
VLG Ro,000
FROTERI 3,0,000
13T {0,000 4,00 000
T 99T 8,00,000
CoRCE] ~R,00,000 (-)3,00,000
R,00,000
ng‘ﬁ-q'-]-q $0,00,000
fehar
. o) formestar=h &/ it @ form,
) FI T [aedT=aT fafae Hidfeee drewma fam,
2. 37) T fashaT 203 =1 ufeean foareiaTd! wrefiet 3Tere aret s,
fershrem wizm TE ‘A A GHCH I @ A gied
SIECIE i 34,000 30,000
aﬁﬁTﬁ R4 000 Ro0,000
o= 30,000 Qt\,oo§

a%q 37 =ft fershieh fohd 2. £ o/- 3R, T aw ‘@ A %, R0/- 3R,
R faetea Afedier seTia @refie M Té o 202 ¢ = ufeean e fsfe
TSI ST
3. 37 =47 fahi=a AEd £ 0% a1 B S & =41 foshr=an wid 20% a76 2.
R. v =f forshreh fohma 0% it ared onfvr ‘o =ft fershret fofma £ 0% it st 21,
¥) TTobeis TG Uehl AR @acdT Higder= fohHd wiven,
W . 3,000/~ THI , 19,000/- HIBTE. 4,000/ 3T FFAT . R,000/-, FUMHI &, 9,000/~ ,
Y TEEE. ¥,000/-, S &. C,OOOI-IITW?\‘JT%W@'LE\?HE, %,000/-
ferar

3. 3) WTRUET dearaiiel SR fafae yerm ofteaad forer.
o) eIt o Qaggrea fafay widiag dieaam foer.
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0.3,

T.3.

0.%.

T.%,

Q. P. Code: 34933

% TS TS %, 3,00,000/- UeT @ el Ear. 378 T & @iefiel Mfediees ufier, & 24
SHTIOT S 1 A ET8] AT ST &,

aenn | ok (e) | @A) | AAAE | gwaEw
(%.)
a’ﬁa‘rﬁ 2,&0,000 ‘{o,qo_o ¥0,000 go,ooo
ﬁa;a]ﬁ ¢,80,000 (0,000 38,000 gR,000
e .40 000 (¥, 000 %¥%,000 gR,000
Qfﬂ?—[ 2,0 000 2,00,000 %¢,000 2%,000
ﬁ 2,80, 000 Ro,000 %¥o0,000 2,000
‘\;‘E{ %,80,000 9o 000 3,000 20,000

8. Lo WL iy forsh Treftem e,
SO ST S et sl Al ST, ST @iEEh e fHafiaae g
Al feeft s,
ST SUATE e foets e HiE o,
e AfEITAT €. 2,000/~ HIE 0T TR,
T Ofg=Td ®. 3§,000/- AV SATHIY I0T TR,
ST ST %, 8,40 0/~ SATEHIRIF Yok ATETH AT,
T W R T Afg=Td 2vgTd A9,
ferar
37) YR T Wigaerre fafae yer quiq s g : ¢
o) Hed = fom qagare A1 S0 BRI 9. ol

A

g & F & M

S IuTarid forsht 31T 9T WrefieryamT 31Ted - N

ay

forsht (5.)

THT (5.)

R02%8§

4,000

00

R03%L

?¢,000

?,¥00

febwreft wrer: . T A ST 2. Ren e 3. wwfereaad fofg foshl e v, fasfr .
2,000/~ IFHAMT AHT fohell IS 2 4. F. 3,000 /- =T I Hesfvamardt srmomd fash €.

el TS HAT W

ferar

3) SfeTSAH FT fora,

) el WigaeT= 1 T9hH UL 92 HI0Td o ST
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Q. P. Code: 34933

o) Wl Gt R STieho] S, R4

?. Carriage outwards

2. ST EE

3. oEiEe @9

¥. Carriage inwards

b, BUTS AT TR @

o) Wi @it AT SEATTHI Sfehor &,
L. FeedT HI T

2. FRET 918

3. JeATETE A

¥, SFIEITIRI=T 9T

4. A= T

) GHISFESETE Uk TG aehl el 37107 @ feer @, =1 @, vl e, TRV teeg o™

—

e
WTeietteh! shivTeaTel dier wierd feut fofar. 1
9. TR T AT
2. 37T ferfercel maffee
3. A HSNITh
¥. costing%‘ﬂ'ﬂ%
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(Time : 2-1- hours)

- Please check whether you have got the right quesr : Gn p_ er,-_:"'_
N.B: 1. All questions are COMPULSORY. . _
2. Figures to the right indicate FULL MAR[%S

Q.1 Answer any fi ve from the following in 4 5 sentg
a) Prenatal Dtagnostlc Technique
b) Coastal Regulation Zone (CRZ)
¢) Land Acquisition Act

d) Kyoto Protocol ; ot et
e) Jan Lokpal Bill VR o8
f) Police (Refom’s) in India _ TR

g) National Food Security Act 20
h) CEDAW

recent scenario?

B) Describe the Unwers\ail_Eeéiaraition“of [umian Rights (UD’HR} oy

C) Write about an}; v 07)

1s)

(08)
©07)

(15)
(08)
07)

1s)
Fdkkokdok gk Rhkkkk ko k ok ok
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Didet wx

2.5 hrs Marks: 75 ¢ 3“?\
NB. i

1. All Questions are compulsory.

2. Mention the questmn number properly and neatly

1. CASE STUDY:
Mrinda has launched a new ad

dg_tr_css It features real teenagers and focus
r'*:‘
when parents constantly compare their ch;_id‘;en‘

Pegts;

Questions: | o '
a. As adigital marketer explain wlgzatv the ey.ad

are. M %,
b. How would you use Fgcebqak as
¢. How would you use:T" \a@tt ;
2. Answer the following: {5 0
a. Explain the key cgncept’s,nﬂmg t
b. What is SEO?;Eaéplam SEOK

&

oo

c. Explam the lmportant" on-page optlmlzatlon techmques"
i hértn@ﬁe on Qﬂ(;:]élQS' fE i

3 Answert})aﬁ’ g\,wtng\‘ S ERL,

a. What@rqgabkhrﬁ&gmw! G

8
7

Xplain lﬁa@*' emfs?asi@n‘ﬁzz:ou v

Ty 8
Xp Tﬁlﬁfb‘e&ﬁiﬁé‘géhq‘e Begeen
mioi Ao

\.\u\

nbany\three widely used web analytical tools 8
’ ﬁie—‘ﬁna!ysm"

eﬁﬁfﬁ?gﬁqus@}tmds of cyber crimes
uss t§1¢ gﬁhghts of Informatlon Technology Act 2000
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[Time: 2:30 Hours]

Please check whether you have got the right gu;
1. All questions gre compulsory, ¢
2. Internal choices are provided,

N.B:

A) Discuss the law of defamation
Defamation cases with exampl

15
B) Explain the provisions of the O ﬁ,g:ié[}'@ﬁ.elggts.-&oi‘ r_;d_:_its\ importance to media, 08
C) Explain Advertises’ Influence qn niedia in.context of media efhics. S

edia et

hics.. .

Q.3 A) “Media Ethics in India i always bo
media, paid news and shock valie:
OR fosdor
B) Explain the importance‘; ecti
C) Explain law Section;292 and 2

08.
< 07
elaborate. T
o~ ow‘:b. 5 ey 3 .
Q4 A) Explain the fung 10nS; ratic ties'and organizational structure of the Press Council 1S
of India. Discuss ¢pi itivi T .
¥ .\\"_ =

Ievance_to_jouma]isrs. Give appropriate |5
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BN | - 3
& ~

(2% Hours) (Tota \Mﬁl‘ ks«&«'?S} '

Instructions: 1. Answer all questions.
2. Figures to the right indicate full marks.

1. Analyse the Global and National and Regional Medla coverage of any one
of the following
a. Twitter war between Trump and Kim }on\:}U
b. Dalit Agitation in Maharashtra. .

sy

ride - [15)

(8]
[
(7]

(8]
{71

[15]

[15]

TURN OVER
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N.B
f 1. All Questions are compulsory
2. Figures on right indicate marks.

Q1.  Prepare a script for a news channel for 5 to 7 minutes m AudmN ideo!
format on any 1 of the following. g
a. Mirabaichanu ~Common Wealth Games gold med

(M

(15)

(15)

(8)
(N
(®)
@

(15)

sk gk ok

|£¢
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N.B: 1. All questions carry equal marks.

2. Figures to the right indicate marks.

‘Financial dailies and business maggaz:me;g\, "a ‘e tal (15)
Comment. AT 54
OR
a) Explain the importance of health n ag‘ézme (08)
b) “Environmental journalism: h'gsgame,tf significance world 07)

“Contemporary womern | men related issues” Do (15)

you agree? Justify yg%ii}
a) erteanote onAlft mot : sazines _ ' (08)
b) _ S5 g o " ©7)
(15)

w) Gehefél. nfex«esfMag&zﬂz:, W
Coﬁﬁe bf@t}bS{d;esfmxhe cx:mtext_af rndaan e‘c nomy
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Time : 2Hrs. 30 Mins

N.B. 1) Question No.1 is compulsory
2) Figures to the right indicate full marks
'Q.1. A. As a marketing head of your newspaper, what measfgé w yb in
publication from persistent losses due to competition from Iﬁg:mﬁiﬂ.e eth@" Cha‘llg:
profitability keeping in mind the financial resources 1&'\%‘061

of ﬂ‘llS statement with réds: it 8

Q.3.B. As an HR ma&aﬁ “ﬁ&{}lgﬁérc«ﬂig'ﬁa?m as

recruiting media persgniel? What @led"é&,t e-u a

marketing execgtiﬂ@"? CELEE ﬂg“,’“‘égj;f; ,:,w;“u : 7
wh:&s‘\:\s“’;@ P eeUdy

\J
\\'\(9(\‘_ '\‘t\"f‘“’ \\:1"

3L, Wbﬁ&ﬁ@g L A \mgﬁieﬁ{a‘_ hadbhg:thx ﬁEWSpaperand broadcast media industry?- 8
Q.s.D.ﬁg%mﬁ & 6Xpe 5t Sk Netwo mnqwala_ 7
S S A ::'-- S ".':*" S , s

15

15

"r_ \‘-"A J‘C‘Q-

.
’A

é&veﬁnsmg
2 5&@&@ Studies
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