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1. Ali Questions are compulsory.
2. Mention the question number propcrly and netrtly
3, Answer the question in the sequence given in the question papcr

1. CASE STUD\': 15
Mlinda has launcherl a uew acl czulpaign. rvhich aims to highlight the tremendous exanrination
prcssure laced by students. Thc acl is parl of PepsiCo lnclia-ou,ned fizzy orange drink's largcr
initiative . Rclcasc thc Plcsslrre . unclcl which thc cilr.npany has also partncrcd u,ith spccialty hospital
chain F-ortis Hcalthcare to start a stuclent hclplinc l.r,hich r,vill ofler counseling services.
The new fihr brings iirn,,ard tl.re issue ol'cernstant conrparison by parents rvhich ol'ten leads to lowcr
self-estcem anrong tecnagcrs. Inspired by focusec'l gloup discussions conducted acloss the countr--v
rvith students, the iilm hopes to be a nrirror ibr society and aims to bring attention to students'
dish'ess. It f'eatures ieal teenagers and lbcuses on the issr-res o{'parental pressure, and wliat happens
when parents constantly compare their children to peers, neighbours and sibtings.

Questions:
?. .As a digitrrl nrark!'tcr cxplairr r.l lrat the kc1 adr crrising obice tir es t() pr'()rnolc this e ar]lpaign

b. Horv woulcl you use Faccbook as a platfbrm to promote the carnpaign? 5

c. Hou" woulcl you use Twitter as a ruedium to promote the campaign'? 5

2. Answer the fbllowing:
a. Explain the key cor.lccpts in Digital Media 8

b. What is S-EO? Explain SEO Keyu,ord Optimization 7

OR
c. Explain the important 'on-ptrge optir.r.rization' techniques'7 8

d. Writc a short notc on Principles of Digital Media Marketing. j

3. Answer the fbllowing:
a. What are Backlinks?, Hou,to Get Backlinks? What is Google Page Rank'/ Hou, to

Increase Page Rank'? 8

b. Explain advantages of Digital rncdia. 1

OR
c. Explain lead generation through Linkedln. 8

d. Explain the DrfTerence Betrveen Websites and B1ogs. lmportance of blogs in digital
prornotion 1

4. Answer thc foilowing:

.' u. What is Web analytics? Expiain any three widely used web anaiytical tools 8

; b. What is log file? What is Log fi1c analysis'? 1

OR
c. What is r,vebsitc uovigation'? 8

d. What is conterlt r,r,riting? Explain the Core Principles of Content Writing Success 7

5. Write short notes on any three olthc tbllowing: 15

a. Enumerate varions kinds olcyber crimes
b. Discuss the Highlights of Infbnnation J'echrrology Act 2000
c. Explain certain exciusive riqhts {'op-vrisiri Act gives the colr}-right orvnei'
d. Cyber ethic.
e. Digital security
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Please check whether you have got the right question paper.
All questions are COMPULSORY.
Figures to the right indicate FULL MARKS.

t.
2.

Answer anv five from the following in 4-5 sentences
a) Prenatal Diagnostic Technique
b) Coastal Regulation Zone (CRZ)
c) Land Acquisition Act
d) Kyoto Protocol
e) Jan Lokpal Bill
f) Police (Refom's) in lndia
g) National Food Security Act 2013
h) CEDAW
i) Domeslic and Family Violence Act of 2012

Explain the concept of Sustainable Development and what is its need and signiflcance in the (15)
recent scenario?

, oR,,
f31.riu,. 

the Universal Declararion_ofHuman Rights (UDHR). (08)
Write about any lwo Environmental Movements. (07)

Explain in detail the'sexual Haiassment of Women at Workplace (Prevention. prohibition (15)
and Redressal) Act. 2013

:r :0Rr 
-

Evaluate the main provisions of the National Health poiicy 2015.
Describe the various issues with reference to AFSPA in North Eastern States ::

Discuss how criminalizatton of politi 
-s and religious fundamentalism is responsible for the

growttr of Comrnunalism in' contemp orary Indi a.

OR
Discuss the various lactors leading to Farmer Suicides in India
Describe the iole and signifrcance of Special Economic zone inMaharashtra.
I

.ffrite short notes on a4y of fhe,thiee.l
,a) Trjbal Rights and Movemenrs

c) Development induced.Displacement
d) Migation and Identity, crisis
e) Salient Featurei of the Juvenile Jusrice (care and protection of children)

- ***+****{<*********>&**
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ii) Fla*ine Noam chomslcy,s views on Advertising and American

10

..

Q2) A Exprain the importance of ethics'while advertising to_
i) Children and advertisins"'o

r\D. \-rl\

,' ii) Women and advertising

"^31f,]-]-*tlr 
uT': on the rore of associations in laying down ethicalconduct with a special focus on ASCI.

OR

ii) write a note on the rore of press counc, of India.
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Emblems and Names

Ql) B i)
book The

Q 1) A Explain the relationship between self reguJ
legal environment in the media with refer.rr", ii]'

ii)

i)

Drugs & Magic

,5

7



Q. P. Code: 36084
l

consumer protection and education.Q3) A i) Discuss the role of CGSI for

OR

ii) Examine the
quality and standards

importance of Consumer protection Aitin lmprovlng

Q3) B i) Examine the importance of intellectual property rights with special

refeience to the Copyright Act in India. 't' , ' -'. : ,' 7

ii) Discuss the rolq of,Strintl,+iOuiji6j:bO,"Oi'stitt":Agqerk BIS.
'1.::l::.;;::1.:.;|..':-j'.,|::..;i.':.,..:1'':.;,i.:i.,..

Q4) A i) List some of.t[9;u-hfair e practices with'a special'folus on small

, 
'',.:;.:, 

,,., ,,, .OR ,l'
.. . i ,,,, .r., . 

...r. 
, l, - .,.. ,.., i .;, .

ii) Wfle a note on intenratiolal bodil 
lit<e 

iSO and FDA.

Q4) Bi)H6;'AOei'aAv.efu,i i49 n". s.oiiety? Examine the social :

responsib-iIi-ty., adv isf an$1'!ri roie of advertising as a moulder of opinion

OR
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,Q4),Bii) Write a note,on the law of defamation in India.

Q5);Write short notes.on'any three of the following-

'aITACt, . ' :. l ' : ;.:' ".: '.

b Political advertising

c CERC

d Suryogate advertising

e customer care centres.

15
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1. All questions arc compulsory
2. Give suitable examples and diagranrs ifigures where nccessary
3. Use of simple calculator is permitted
4. All questions carry equal rnarks

Q1. Prepare a Direct Marketing plan for ANY ONE

il. Tea Cafe

OR
b. Bags

Keeping in mind the following
l. Product oflering
2. Lead generation

3. Databasedevelopment

1. Methoclology/Channels used (e.g. Mailers, Sampling. DRTV etc.)

Q2.a. Calculate the Life Time Value fol Mr. Jack & Jones as on March 2013 frorl the foilowing given

Note: l. All Figures in the table ure itr Rupees
2. Discount is 10%

:

Q2. b. Write a note on Scope of telemarketing
Q2.c. Explain LTV and irs uses

68 043 1 52 l 070 l rt; OIS ilOOZCD2T lD A43g

Total Marks: 75

(1s)

(ls)

(08)
(07)

Particulars 2012 2013 2014 2015 2016

Sales 18._s00 43.000 50.000 82.500 99,000

Referrals ) i00 3,000 8,500 1 1.500 13.300

Indirect cost 2,500 6,500 6,200 9,400 10,400

Direct Mailer 2,100 4,100 6,600 1 1.900 r 5.000

Telemarketing 3,000 4,000 7,000 19,000 20,000
1-



Q3. Answer the following

l)atabase managenlent plays a crucial role for marketers. Erplain the advantages and

disadvantages of a bureau.
Highlight the various reasons for the gror'vth of direct marireting'?

a,

b.

Q.P.Code:34048

(08)
(07)

OR

c. What are tl-rc various n'rethocls or techniqucs of direct marketirlg'l

d, Distinguish betwecn Mass Marketing verses Direct Marketing with examples'/

Q4. Answer the following

a. What are catalogues'7 Explain the different types olcatalogues'
b. Explain Relationship Marketing. What are the Characteristics of Relattonship Marl<eting'?

OR

c. What are lists'? Explain various types of list.
d. Discuss tl-re importance ot market segmentation in Direct marketing

Q5. Write short note on (ANY THREE)

(08)
(07)

(08)
(07)

(08)
(07)

(1s)

b.

c.

d.

Trade fair & Exhibitions
Acquisition cost & Brokerage comuission

Customer Relationship Managernent (CRM).

Types ofapploaches

Cross selling and Up selling

********r(**
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2.5 hrs
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Marks: 75
I

1. All Questions are cornpulsory.
2. Mention the qurestion nurnber properly and neatly
3. Answer the qr-restions in the sequence given in the question paper

Ql. a).CASE STUDy
A telecom sector wants to launch in Rural tndia their prodr"rcts. Formulate and advice u, upo.orr,ulJ')
Research Design and suggest suitable Sampling Method for this service to be a profitable .inlil-..]a
venture. Explain the research process.

OR
b). Answer the flollowing:

i' Design a questionnaire for a company to find out the response of plastic Ban by governrnent.

ii' "social Media.engulfs Farnily time." write a repofi analyzing.h. uuriairy(8Jrthe statement. (7)
Q2 t.Ansr,r er the lollowing:

(8)
(7)

(t)

(8)
(1)

(8)
(7)

a) Disctrss the irnpo.tance ol'NeLrroscience in aclverrising research.b) Explain various phl siological Tesring rnethods.
OR

!) Discuss copy Testing process and vario.us methods of copy testing. (g)d) Explain the various methods of condLrcting product ,.r.uii.
Q3). Answer the following:

a) What are the various methods of pre_Testing?
b) Write a note on importance of Marketing Risearch.

ORc) Discuss any three Scaling Techniques.
d) Disctrss the various projective Techniques used in the Research process.

Q4) Answer rhe lollou ing:
a) Explain various methods of Branding research.
b) Explain the challenges to pre-Testin[ of adverlisement.

ORc) Explain \r'hat Primary Research? Discr-rss various methods of primary research.d) Discuss Pricing Researclr methods.

Q5) Explain Any3 of the following.
a) Quantitative and eualitative Research
b) Literature Review.
c ) Copl r'esearch

. 
dt Hyporhesis
e) Post Testing Methods.

=

(8)
(1)

(8)
(1)

(1s)
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( 2% Hours )
Please check whether you have the right question paper.

1) All qr"restious are compulsory.

1. Case Study: (15)

Dove has come up with Baby Dove a product line for babies. Dove is fairly knorvn for
moisturizing skin and that macie its entry in this segment easy. One of the key insights

behind the products is that baby skin loses moisture five times faster than adult skin.
Dovc with product linc lbr baby can create a positivc irnpact on thc brand altogether.
Dove came up with Dove Baby Soap, lotion, oil.
Bcyond the moisturizing impact, Dove earlier has focused on moms and dads with its
existing products fbr years, making the leap to babies fairly easy. Baby Dove will be

focused on the primary buyer in the category -- moms -- and in parlicular bucking up

women's self-esteem vs. pressure to be perfect. Instead of Real Beauty, Dove Baby wants
to make a campaign tbr real parenting.
As a marketing manager of Dove prcpare :

= a) Outline the Communication PIan.

b) State the advertising objectives.
c) Supporl your advertising strategy using tu,o IMC tools

2. Answer the following :

a) What arc the various types of ad agencies? Explain with appropriatc cxamples. (07)
b) How does an advertising agency work? What is the structurc of an ad agency? (08)

OR
c) What are the stages in Client-agencl relationship'/
d) What are the various elements of digital advertising campaign'?

3. Answer the flollowing :

a) Explain account planning process in detail. (07)
b) What are the five elernents of Means-end Conceptualization of Components fbr (08)

Advertising Strategy (MECCAS)'l
OR

c) 'Customer expectation and perception crcatcs GAP'. Elaborate ri,ith GAP modei.
d) Write a note on variorLs agelrcy ccxupensation rnethods.

4. Answer the following :

a) CRM is a method and tool that helps business to manage ad agency. Explain.
b) 'The marketing plan is the specific roadmap that's going to get you there', Explain

' the statement with help of steps in marketing plan.

ioR
. c) Explain in detail Consuurcr Franchise Building and Non-Consumer Franchise (07)

Building prornotions.
d) What are the various objectives of trade oriented -sa1es pronrotion.

5. Write shorr notcs olt any threc of the ltrllowing:
a) Coupon and contcst.
b) DAGMAR.
c) Rolc oflaccounl executivc.
d) Various POP techniques.
e) 3 stages of buying behavior.

TURN OVER

fl g(v11 ,

a.? ft l€\tL) fng h+ -q7 S<\.1 .{ f?5 rv

Q. P. Code : 36895

( Total Marks: 75 )

N.B.:

(0s)
(04)
(06)

(07)
(08)

(07)
(08)

(07)
(08)

(08)

(1s)
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Q. P. Code : 36895

( SEq %ur: 7s )

(0s)

(04)

(06)

l. ar-rrr<fr : (t5r

d-fi r.s d osa gaad dqutft rrodd aFro quJd enureft suB. ss dfsrJsBiar
q [5q d rqig d ailo-so q d outsr q iordrati m d qtlgs srrB. q o a d J.q aa a firdr ad-
Ed6."I aryiffsoixo r -fltnqal q qsgr6d.so-6dffia sq. dgror. toqurs a zn:nurd tnt.
d-i:ilJ dlq sttrGq affiru soad cufrq :qild auqt'-q ftraa a rro aa so on$.yr0r crso o:
oa &fila d dd ffi soa u erf*o rMd z ffio :n{ - ;nffi fdgJud: Fxq -q 3rrnf,Jro,r or or
dJ aJl6r qitqri auq o: ar: d€a.qrm nr'q *eo'W soa ddi r.F.r rr GD-q :l di qs, frf&d
rq r o5 &td oG.sag a fdqurd d{to:€I qo aau,ra u efto aild rtq z o: :

3r) dqoqtf,d-.ftr,t'Jq itt6.
q) qf&-J&drkrqEeFJ.
@) @)urrq d dd g.Ffidftqurdxs oa ffir d 16 eq & u ts: o rrrffi drr J@f

2. e fioqqd .H r&a.
3I) a {B: n:i:ddfdfdsrro z oM I drqrd 6Jtrr u6wEeF-J.
s) ef&:n=i=er oglio do:dr of&:nqwdHty:aa 

=qE@-J
fttrdr

s)) s 6iFd l&: n a i+r"itr #o ldfturri oMffiudrR1 6 q5 q:n&a,
s) ltsBrensBrn aiBffirltfdu srrnoq lrGd:

ttr{fostarftrrdq.
lI) afr ftRrlsdulfi-s rrrq.D?
d) w B: n ffia dl qa.t di.S.u.s:r. n Drod o s cuB,l

frtrdr
.F) q F.D d trda :rfh jrl.Dcror q g,i ,ine fua'qffi. GAp fr*f,Ta TrrE tD?.
s) uso*c-s ffitr;rfdtqr d-ardd [;;esr dlq fu6.

a etmqcd .ftya) a .

3I) q 6@ or Ms oqo:tr qor g6 3r9ft [grr lu0l a ra artB fr u Bs n riuti-q dq.tJ€r qor d
ren ozd TIIE.D?

d) a aftardaa g6q.r, Td orrD 9T 3[4, rq cq xa eq ddr&radoequ g.grcF.r . a 6i?ar
6d.q fdfduerrq-q r6.qa Bfduauqse oJ.

ftn-dr

.F) Bsstro b.r {S ffidr o it:-ssaiffi b-d {sfr f&f.rddr rdsra fdalauu} }sw @J

6) oq q z m-q rfrgrord fdfausdrto q,trta.l

Pq Frd tmM-& rftar :

30 orosrfi)rwu'.
q DAGMAR.
6) sroseqfilsqf?readtslfto
6) ffirrfreirfrrin
5) azdt sri"T d: dG

(08)

(07)

(08)

(07)

(08)

(07)

(08)

(07)

1.

(08)

5.

(07)

(08)

(07)

(ls)
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please check ryhether 
( 2% Hours ) ( Total Marks: 75 )N.B.: r) Ail questions are compu,rl:; 

have the right question prpe..

I. Case Srudy :

Dove has come.up with Baby Dove a product line for babies. Dove is fairly known formoisfurizing skin and thar -uo. ir, 
"niry 

in this ,.g*# easy. one of the i<ey insightsbehind the products is that u"ur'.i.i, ro.., -oi.t;;';;" rimes faster than adurt skin.

iili{ifl ff *i:i l]:ll;,,rffi ;i;: 
; il: il ;.' 

"1, 

ou., on,h e u,un,r, I r o g.ir,.,.
Beyond thc moistu.rizing impact. Dovc carlicr has focused,on moms and dads with itsexisting 

"oour:'..,r1- 
re1s,;r?il;trr" r.up io'or,r[r"ir,.,v easv. Babv Dove wi, befocused on the primary buyer in th"e categoiy --;;;, * ora in purtr.,ir* lr.king up,^""d'i : ,lTr;r# gru;* d ;;"# i ;. Hil *. ;tu;;, il ;. ilb, *-unt,

As a lnarketing manager of Dove prepare :a) Outline rhe Cornmuni.otion !lur.b) State the adverrising 
"Ul..ti*r."c) Support your adveri=ising strategy using two IMC toors.

2. Answer the [ollowing :

a) Whar are tt
b) uo* ao.," l: ;}ffi llruT_:ki rft?"##,l, ?i,: x,,, 

appropri are examp r e s

c) what are th oR 
tructure of an ad agency?

d w h a r ar; il: ;:1ffi J :,:[:xiJffi i:1, H x1"":,J,,,11 g ., *pui gn :
Arrswer. the lollowing :

a) Explain account planning process in detail.b) What are the fivL .1.;";i.;;;
Advertisingi,.ur.gy (MECCAS), 

ans-end conceptual ization of components for

ORc) 'Custorner exn
;; il;;;;';:,.:'"':,?l]:'"dperception creates GAp'. Elaborate with GAp moder._ _l vanous agency compensation methods.

Answer the followins :

-a) cnrra is a m"il:1:rl 
:ol thar heips business to manage ad agency. Explai,.b) .'The marketingplan ,, tt . ,p."ii,r'r:^i?:il rh"; ;;;Gro set you rhere,. Expiainthe statement with fr.fp of ,t'.p. lii_ur*.nrg plan.

.,j 
Exif,',|,il#:}forsurner 

p,r,,.hir"o$uirding 
and Non-consumer Franchise

d) what are the various objectives of trade oriented sares promotion.

Write short nores on any three of rhe lollora ing :a) Coupon and contest.
b) DAGMAR.
c) Role of accounl cxecutive.
d) Various pOp.techniques.
e) 3 stages of buying behavior.

(1s)

(0s)
(04)
(06)

(07)
(08)

(07)
(08)

3.

(07)
(08)

(07)
(08)

4;

(07)
(08)

(07)

(08)

(1s)
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1) rrd qqoT ffi orrqg{@ sII]d

l. Azrr.& : (15)

ffi soa d ildrd $disrd M il'qrcor artrcror dTurr:LI snurefr BnB. 6d m-tr.r2rqBrdl

uuwrd .Tds-& Gtrdilsdr ild erFr or ffi-eaed c'ort qzirs euB. qrdr=rr& s.qrad ffi gd
soa aor aqul dsas ror:rcro qs{rq qg er@A.soz d dd srqur, rilcld, foo qul qtf,r:ra arurd srtB.

"Miar sn r..qr "<rPrft-o; 
goad :nfiqrgf,il ifiq.qr Rfffird r.srddr56 :nS:ntsl crs.IIcR

de{ bBd d dd. dd soo qred}@ rffidrs quft-d - sG - auFt fdshrd: Ik{iar 3IT.rrJIorIIoII.rJ

wtJ ag-,d qltqli auqr{J ar: }fu.um w.zn ffi soo ddt uqr qrtro.sr+rrdt qo frEa
n-qr: os sltoa euB.soa an fdqnrd @.f+emro roufa rorcfl-o aild rrqr: ou:
3r) rord dlrd-ft r,dJut fu6r.

d) wilM.frsffilqwoJr.
o) ffi *a e@frd faqurd uoq utraErfi q-grcqrd ffiJrd Jrrffid dzlrJ tnfl.

Erilt{qqdidsdan.
3I) wrBnddreE fdfdurcor: ffi I a.qs-org:rnuarqwoJ
q ffi:ra a=eu oefi qrrd or,ft erBrrn gr"zft'd sril"n +qq @-r.

ftb-{r

@) qrso anBgrd ilMtndld ftfdu rcd oM fdfdu emlid @IzI slBa I
s; Bffie-fl wrftrrdfiEma tsRtr rro orq :nBfl'r

Erffi-.Tucdids&sr.
lI) rnd farola-a qFf,qr rsw or
o; ffi:ro u@ qa.€.S.S.s.qa. T6-d[dr orq ouBt

frh{r
@l rysoid efieu sulh orrooa ugd ain-: Mut dlril. GAP m"-cru-d Tqrd.D-JI.

s) e-ft-Szur fdfdu erfQio doqro q-e-dqr As ltr6r.

Er&d qqdr.fl vd rn.

sr) qrgo onMu @<f,J€rrrror qo :rgfi uga srFr urtra snB d wrBJrd riT€i.il @o]etrtrarf,
rano-rd=qse rDTr

. d) arbForcdaarqtDrr.DrJdroorcn3G,wrtqrrsrqrdgregaaaeuurqgrcD.tr. il6-fa-dl
- utrddrr fdfrqetc-qi@rg-dr.irr& B fdtra EsE@-{.

I?b-dr

@) aqartmrffitf&ftsors iJ-ssa*mri):arqs ffiqrfrcrd fii@ =qE6rT
q arquffi-{r rdcrdttftfdusdMorq euBa't .

Pql Fror lolorrd-&rftai 
'

or) ouaaffUuqui.

E DAGMAR.
o) srorve@arffiot
6) ffierfi;ilfl riz.
g ffiaridrA: efi.

(0s)

(04)

106)

(08)

(07)

08)
(07)

-1.

(08)

(07)

(08)

(07)

(08)

(07)

5.

(08)

(07)
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Note - Attempt all questions subject to internal cholce

Figures to the right indicate marks I :

Use of simple calculator is permitted

(Qn.paperfor(R-2017)students) ' : '.

-a-

Qn.1.From the following information calculate: 1.Debt Equity Ratio'2. Current l.,.," 
1::g.l1ietaw

ratio4.Grossprofitratios,Netprofitratio6.operatingratio7.Debtorsturnover:ratioand
collection period. 

rv * r!v! r' -.'- 15

lncome Statement for the year ended 31'-12-11

Rs.

Sa les

Less: Cost of goods Sold

Gross Profit

, Less: OPerating exPenses

I Net Profit
I

i Less: Taxation

I

| ruet Rrofit aftertaxation

2,00,000
80,000

5,00,000
1,40,000

3,60,000

l_,60,000

1,20,000

===========

Position Statement as on 3t-12-t-/

Position Statement as on 31-3-17

6,00,000
4,00,000

10,00,000

2,00,000
3,00,000
1,00,000

Sources of Fu:nd.s

Equity share caPital ' 
.

107o preferencE share CaPital

Reserves

10% Debentures

Total sources

5,00,000

80,000

20,000

3,20,000
80,000

1,00,000

Application of funds

Fixed Assets

Bank

Cash

Debtors
Stock

Less Creditors

Page 1 of 8
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Q. P. Code: 34933

Outstanding Expenses

Total Applications

1::-1
(-)3,00,000

2,00,000

10,00,000

OR

a)State the functions of Finance. '' 
.

b) Briefly mention the various sources of borrowed finance.

2. A seller provides the following figures for the first quarter of 2017

Sales month Product A in units Product B in units
Ja nua ry 35,000 30,000
February 25,000 20,000
March 30,000 25,000

Month Sa les

Rs.

Pu rchases

Rs.

Wages
Rs.

Other
Expenses

Rs.
JSnuary 1,60,000 90,000 40,000 10,000

I February l_,60,000 80,000 36,000 12,000
March 1,50,000 84,000 44,000 12,000
April 1,90,000 1,00,000 48,000 L4,000
May 1,70,000 90,000 40,000 12,000
June 1,60,000 70,000 36,000 10,000

1. 50% of the purchases and sales were on cash basis.
2' The average collection period of the company is half month and purchases are paid regularly

after 1 month.
3. Time lag'in payment of wages is one month.
4. Rent of Rs. l-,000 is payable every month.

page 2 of g
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The selling price of product A Rs.10, product B Rs.20
Prepare a sales budget baseC on the above data for the first quarter of 201g assuming:
i)sales Quantity of A increase s by 1,0% and sales quantity of B increase s by 20 %
ii) Sales price of A increases by20% and sales price of B decreases by 1,0%

'oR

2 a) Briefly write about the different types of lease contfacts.

b) Briefly write about the sources of short term finanie.

Qn'3 Prepare a cash budget for the period April, May & june from the following, assuming that the
opening balance of cash on 1-'t April was Rs. 3,00,000. 15

1..
8

7

r.5

8

7



Q. P. Code: 34933

5, Dividend receivable in May Rs. 35,000.

5. Professional fees to be paid in June Rs' 1,500.

1. Other expenses are paid the same month

OR

Qn.3 a) Describe the different types of Preference Shares;

b) Briefly outline the features and advantages of Term loans'

Qn.4.The sales and proflts during two years are as follows:

Year Sales (Rs.) Profit (Rs.)

201,6 15,000 800

2017 L8,000 r,400

15

Calculate: 1)P/V ratio 2) Fixed Cost 3) Break Even Point sales value 4) Profit when sales are

Rs. 2,000 5) Sales to earn a profit of 3,000 6) Margin of Safety for both the years.

OR

Qn.4 a) State the benefits of budgeting.

b) State the factors influencing working capital requirements.

Qn.5 a) Classify the following costs on the basis of functions:

i) Carriage outwards

ii) Manufacturing exPenses

iii) Audit fee

iv) Carriage inwards

v) Printing & stationarY

b) Classify the following costs on the basis of their behaviour to change in volume:

8

7

i) Cost of raw material

ii) Factory rent

, iii) Manufacturing wages

iv) Manager's salary

v) Watchman's salary

c) calculate the working capital of a Trader under Balance Sheet method:

Cash Rs.2,000, Creditors Rs.7,000, Stock Rs.5,000, Bills Payable Rs' 2,000,

Debtors Rs. 7,000, Outstanding expenses Rs' 4,000, Bank Rs' 8,000,

Bills receivables Rs. 4,000

Page 3 of 8
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Q. P. Code: 34933

OR

Qn.5 Write short notes on any three of the following: ,

1. Ploughing back of profits . : -,1'

2. Limitations of ratio analysis -: '

3. Types of Debentures
4. Master Budget

****x**********

:
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Q. P. Code: 34933

Ifw: ts\]
9

t*a: ?- arul.?
Please check whether you have got the right question paper.

Er{T : q. sdvq 3rffi 3ntd. ftd@rqqtqlqTq-Fns'$.

t. qrtqrrrur*iizrqrqrr{smrt{o.'

e.t. urfrd Hfr-&{sr firrfr {ilqT:

1. Debt Equity Ratio

?. Cument Ratio 
:

t. Proprietary Ratio

Y. Gross Profit Ratio

\. Net Proflt Ratio

q. Operating Ratio

?L

\v. Debtors Turnover Ratio and collection period

^ \ o \ 
t q-q ?-qu {ffl gtilH Sr$gr qErq] Tqqla Ecl-{ut-rrd

E'.

ffi l.r oo ooo|, ,

q-qrffiqr-i-€Ttr-d ? Yo ooo

et+aqst 3 Eo ooo
oq.ITHllzF]-Q.lxlTtrlEl l,Qo,ooo

t+qa qsT Q,oo,ooo
q.>TT4-{ /.o ooo

*t+rfr-qawr ? ?o ooo
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Q. P. Code: 34933

fir-dr
q sit fuil{iEirr-* fl{ Ei.urd-r i fu6T.

q) *_sfs fr-r ga.aurar frEEr €1-dTq-Eo ,frsflrd fr-67

r . 3{) \rfr fr}-f,r R o t s qr qR-€l ffi tr-r*-f, 3ilq-} qr<{ 6rdt.

oL

oB

fo

qq's{'qT^frffiBqd{. lo/- gilt ilEt('q'il{. Ro/- edR.
A\ A 

^q{ k+flI qTkftq{ 3trgrTftd gtrfi'-f, .frft Tfr-d rs;T ? o I c qr qkeqi ffi ffi-i. : .]

3I(lqqllcF d;lzlT :

q . '3{' E{t ffiq1 m}'o q o%o 4Td E}A 3rrFT 'E ' @1 fufi;q1 m}o t o % qrd *t.
i.'eT' * ffi ft-Td ? o % uft qrdil 3ilfrT'q' * ffi frqa q o % fr sm *4.

\.$ ilA.t< q-d*t q--sT qqTqtqr G-a-er"r{isi-flfr frq-d {ilqr.

t"Ot ?,ooof 11q-6)5-.'qe,ooo/-HIaId. \,ooo7-tqSqq-te'. ?,ooo/-,!{uffi{. $,ooo/-,

tq$d{. Y,ooo1-, f,6'5. (,ooof-qlqrff=qf tun=qf Eqqf I y,oo o/-

,, ftqr
R 3D qGq$ n-c{rdfto HrnrA ffiq }rfrR eis-flr-d fr-67

a1+remr$-+frrqrddqrqrfr Bqdt--drq-{dpfi sryrafr 6T.

Page 5 of 8

E482640C228046FB 5 59 I EEF2ATF BFCA6

oL

ots

q o% s-+tG Y oo ooo

quT€td le oo ooo
!

ien-qTfrmT
ftQRffi aoo,ooo

trF (o ooo,

nE ?o ooo
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e.3. q qts-f,ffir. J.oo.ooo'-({f,f {Tqfq$E}-aI.3rfrg&-ausaurd-flutkfr-qsqq&-f,.n tL\

snfrr s{ qr HT-drdtMf 1M-A 3i<tsilrr cF E;tzIT.

qk{T tdi tu.l uGt 66.; qrrtts'. {d{r**
cs.)

qrffi ? to ooo (o,ooo Yo ooo lo ooo

ia-n-fr ? Eo ooo (o ooo l(,ooo 1?,o o o

qrd ? Lo ooo CX,ooo YY,ooo 1R,o o o

q&-d ? /o ooo ? oo ooo, YC,ooo ?x ooo

t 1,,\9o,ooo \o ooo Xo ooo, t?,ooo
-'il{ ? to ooo \9o,ooo lQ,o o o {o ooot

q. \o% utfr 3iTfrT ffirtderEte.
R. q.cr+fl e$m-qT Ersfr srf,re$ 3{qt qRqT 3ile. snfrT dr-ffi rmq fr-q-Frflqu} q+-r

qffid{ffiqrA.
f qgfr elqrqTq-ro@ q-6 qkqr slTe

y. y&s qk;flel F. q, o o oi- q-! <m 3ili.
q fr qk4ld tr'. iq,o o o/- gEFITrTHTt]l,TIit 3ilt.
q. X{ rfr.".. {. 1,\o o/- quwfus rTc ilqq* 3ili
u Ef,{trqf${qs1elqqtwrdi.q1ft, B-{r

s.i. 3T) is{-{ rrri qisqoit frBq r+R quiq q-G-{ qiqr . ,

g gd-d-dl fr-{ g{q .auta1 aM 3ilfiT r6Tqe Elqr

e.Y. +{ qqHn ffi 3ilftT qqT urdrf,rqru} eil.td :

o(,

o\g

9r,

qs tffi Cs.t ;rq-r (6.)

lolQ 1\,ooo (oo

io19 ?/ ooo ? xoo

ft;q-frqilw: 1. dTqqnr 3fiqrd t. frqiu.d i qEffiE-{fu-<ffilffiq-eq x.ffin.\\
l,oo o7- +T{tTI{TiqTffi+ie ? q. {. Q,oo o /- qT+n OFturTfrffi g.

ffirqqirm-&-qrsrilw{
ffi{r

3{) 3ftrsq{-mT-A wqa fr-6T.

q) d-d-.{r qlsqor* r++q anEqR qzm +M t q.rrrT
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v.q.

9.1\.

Q. P. Code: 34933

3l srfif,{q-qHmqLqtrerfr'-+rur*.ct ?q

1. Car:riage outwards
q. Tqrflrqrc"i
t. oglqfiqur 1g=i

Y. Carnage inr,r,ards

q. RlTi 3ITFT ArTTn-qT gd
q) srd-f, uaii %iqd( E-{dT-qsR qrtr*-{ur 6tl.

l. q=qrqrorqru=i

f fl{Grq-A trlt
t s-ol(irfrqgfr
Y.@cNelMSIflg'rIR
q qrqq;rqrq.]I-r

m) qqffi-firfll1"ag}-flitfrlsr6t slfrrernften{sd, qf,sd, q{q sd, g6q$q o'1

3irfu Eqkz&<q fr-q <riqT

ftqr
ur-ffi"fr ffi frnq{ uRrr ftqr fr-6T.

t. qwr+qmiffi
9Lt\

**x+*******xx
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K-/ 
io? Yxtr'\\enn ,m, ^r . , 

L'-" ' t'.;, 
,, 
:,"::,'" 

' , -lJ (Time :2| hours) .;"1 1''i 
'" 

* 'rrr'' ':":'['1i4ai'1i":tysti '''
Please check whether you have got the right quq.stf on paper I ":. " "'''" 

,,- , ' ' .'r

N.B: 1. Allquestions are COMpULSORY.

. r",.',-.-,1-; '. .'. . -.1,.,.'..-'l,.' ...:' .]1.1,::', ,t: ,:,,-,, -..

Q.1Answeranyfivefromthefollorvingin4-5sentpirces,.....'

h)CEDAW i' ,,,,...,'".:'."';i' , , -.'' '',' '

i) Dornestic and Family Violenad Aot.of pgi).-, . .ir ' . i'

' ',, '-.:. : ]

in :, it

(Time :2; hours)

(1s)

r) -Dornestic and Family Violenae.Aot.of ]0-l/, .- .',

;,',"' 
'i,'i ' t' .. 't' l' :' ' 

" 
: :

Q.2 A) Explain the con-cept of guilai Dwglopment and r,r,hat is its: need ahd significance in the (15)
recentscenario? ' -'-": 

;;'; .t''. .t,. .''1:'--'. I,'
OR-.:B) Describe ,5. gniverslf O,gel3rliop o'f lluitatlRigtlra (UDHR : ' (0S)

C) Write about arrl,hvo Envirgr:mental Movements: (()7)

Q.3 A) Explain in,q9L1,*ln:^g,glqat Uqqrs.m!ni;i*;;ri utiworl,pruce (pre'enrion. prohibition (1s)
and Redressaty4.fi. ZOt: , . 

,_ - 'i -.. . :\ : :,' . oR
and Kedres-sfrl$,.:lir.--,?j1..:. ,,., ; 

.... ;ij- , , ,

,,:.:r,....r,r.;.. .ii,. ,, :. , ...,, ,. gR t-:j i,;"..:,r.it:. r: , , ,l '

Il I''.tlii?thg.nty.,n1gv_isio1s.-o.f*he-Na,ti@.Hffirotiiy zor s. (0s)
C) Describe the valioup iss.ues witli referehgti,liiafspA,,in Nodh Easteni States (07), "'1**e Y?,11-ro ,iT.iue11lltiieterlnl'errbAl 

,in Nodh Easteni States (07)

Q.a A),D5"T:t 
1":t ltimilalg.{ign o,f pgliliqsC4agnrs fundamenralism is responsible for rhe (ts)

- $ilWth of Corygrufiqtism in conternporar),India.

^ 
- r., :,' .. :i.;,, , . ,r,: .,.,^ a,. O,R. .. 

1. . ..t..,..:. . ..... ., ri.. (Jx
,'i 

11 '3i1tul.l'th,l varjgus factorslbading to Farmer Suicicles in India (08)
.i'C), De\cribe the.ro16 and !ignificance of Special Econornic Zone in Maharashtra. (07)

,i..Q,s,n,.r wiiteshs'iq.oid;+i";#dd *. (1c)

i;'.'.

:l|<:i:/.i...'rt r
,, .. ,-..1 I ..., r. .."\ .i:" ^.i.. '' ':, t. .' ,-r.ri"

i:: *- -;l.r,r i.,"'..' rii' .: +; .:t.r:.,:.{ i,' i,''ti.r,.l r, .::;. r,.;.'-
;. 

^\. 
.\ ,'. ;!'

.+,,1-r,"".1,: 
^.r.r'"ii: f; i. +"

:.I"i*.''.i 1",r..;ql'1;.,::..

.\r . tF 'F

-. ;.: '.' I ;' ,r.;,. -'"-r ' -.
rj.".\",'' 1'tt '1:.:l
. i 

" - 
,' , \.' .1.. . ',. 

" 
..i l.!.! ,,

,,,-,, :

:{.r!-.-,';,;.}"--1.}...;'r": ' -:l',;" .-,. .i:, :.:,,. r_;,..: . i ,:t'
^\-,i;\'j.i;-j)" -h'"ir :,,,."r ^,i..*, ..'. . r-:'._"{,'-'..,1"

$ fiii;.".t-i,l,;l1 ; 
j :]rii jJL t',i:'

!r r\-w 6i',.1 ! , rr'r;, .\) \, 
^ 

.:.-i r.,r^t .: i .ir."

lt.:,:.:\:f_.,r. '+.'r;;_ 
". 
i ii ,.;1, ,;' ,;" .-':,' . " '

\.:'.t]-.,r'.1-,": jr:l :* ..:"i .;: _. j' .'
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2.5 hrs
N.B.

1. A11 Questions are compulsory.
2. ' Mention the question number properly and neatly
3. Answer the question in the sequence given in the

1. CASE STUDY:

a'

rr;..'-i,.:: I
, Jr,at tl. I
t)J

#w"t,lf{ttil
Y

Marks: 75 ;-i 
)' '

chain Fortis Healthcare_t_o*slart a sfudent helpline
ttre new iitin Uiingsiorwara the issue of c-Q.Irstanl

se_f-risisep-4poitg.!"e,3n4g€rs.lnspiredby
with students, the film hopes to be a m!
*[r*ss. It features real teenagers and f
when parents constantly compare their

Questions:
a. As adigital marketer

3. Answer,

widely. used web analytical tools I

of cyber crimes
of Information Technoiogy Act 2000

usive rights Copyright Act'gives the copyright owner

Page I of3
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I
n

t3 n ,1'n

fr-g
AY

b.

8

7
,4.
b.

d.

Mrinda has launched a new ad canpaisn, which aims to

ffi"faced--by5t-sglqntsffi-Ts-iart.gi-Bsllsig-o.*B
under which

Page Rank? How to

Blogs. Importarce of blogs in digital

OR

the Core Principles of Content Writing Success 7

of the follovring:

c. How would you
2. Answer the following:

Explain the
What is

B

7

8

Explain the
Write

'7

8
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i ' :r'.'..,,. .,..... j . [Ma1ks:7s]please checkr,,",irether you have got the right qu*ition pupur. 
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i!'B: 
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2. lnternal choic{s are provided,
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rruldll Lonstrtirtion for rried.ia in India.' '- 
i5

la i ;r: '.':.- r.
-- \:',;"-i .i.,:.;o. ,;iJ."i;:',t',1;,.:ii,t,:' illi,t
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fnstruetions: 1. Answer all questions.
2. Figures to the right indicate full marks.

2. A. News cevsrage in the Global Media: ;t dit{inPi,bix.re.dardlng

media while reporting in conflict zones.

1. Analyse the Global and National and Regionallvledia coverage of any one

of the following , IISI
a. Twitter war between Trump and Kim'Jo-nrUn"t.., , , ''.',". i '

b. Dalit Agitation in Maharashtra. "'';,". ' ' '1 :' ' :' ' r-' i:
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Third World countries. Discuss ttili stiteiilent-,' - , ii ,,, r15Il-.-.r .-1. 'I'-.;.:.-::.:oR",].l.'...'.l
B. Analyse the recommendations of th-e.$W1CO with,referenoo,to'the l4acBride [151

rnedia

global communication

Media?

the international media

Itsl

tls]

I8I

t7l

t8l
I7I

.i'":

-t: ;,

("fl
i'"i.-.t'-

^ 
r- .-i

}'

i. :

:..r"'
3 'q43C78EF 1 2A1 4F339 1?7 l4CDBOEE3BC

TURN OVER

6' @'uicallY e

I n6. Would you

Give

::',,i;i;,...t- ,1,,., : , r:; .-*,.
.... - '.,;.',^:. ;i " " ": . .i,' ,.' :

ii,i,'..'i..'-*;. ' 1:, - .,'.:;;'' i: "' :.

i '..
i: .::- l'

following:

\:1

1.j

!'":,.i\',1)1".-:]..\'',^r'-\ +-
""r-"-:.;,*; .'Ii,'nir f :-+"i., .4..,

.. ,, ^.r w.l .nll.+- .,.:.',4<:rr-',. "r, :/-q', ; 'h :\.\ ' 
..-

": ^:r:'t 
,_ ? l\, 1.\..r ij ...1.

1 ./i^t. ..;A- .' ) ,, l: t; .L i: 
i.l;;.'. .j.i .



Duration: 2.5 hours
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1. All Questions are compulsory
2. Figures on right indicate marks.
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Q.1.A.As a marketing head of your newspaper, what mp.a$uqes.would you initiatero:rgscue.yo;.,, ,': , ), .
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