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Paper / Subject Code: 27007 / Advertising : Consumer Behaviout
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| 2 Hours | [ Tot
Please check whether you have got the right question paper.
Note:- (1) Questions No. 1 is compulsory. ; '
(2) Attempt any three from Q.2 to Q.5.

Q1. A. Explain the following concepts

i. Self-image.

ii. Dogmatism.

iii. Acculturation.

iv. Subliminal perception.

V. Cognitive dissonance.
Q1 B) Case Study:

nt Ind i'vai;ﬁk;éor'éz values. Justify your

ges of F aﬁnly Life cycle. Give examples of
f Famlly Life Cycle. (6)

in detail. 6)

(12)

s e e 1or1
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Paper / Subject Code: 27207 / Advertlsmg Consumer Behavmur
7 Ity ¥ /)f 5‘7\

[ 22 Hours ] T [Total Marks
Please check whether you have got the right questlon paper.
N.B: 1. For 60 Marks students attempt any 4 questions out of 5, =~
2. Draw diagrams and give examples wherever necessary
3. Figures to the right indicate full marks.

2) Explain the following concepts.
Virtual self.
Subliminal perception.

S5 Smarks”

Classical conditioning..
Age subculture.

5. Ethnocentrism. J o AN
J1(b)Explain how a marketer will use SRI VALS segmentatlon to promote a nowiy opened bf:an‘
saloon offering premium quality personahzed beauty services. What will- be the t'xrgetmv ‘and

BN —

positioning strategy used by the company AT IOmdrks
Q2.(a)Write a note on Freudian theory of personahty A ”7’ marks
b) Identify five advertisements on the basxs of Maslow s theory of Needs Hierar chy 8marks
: OR syt
J2 ¢) Explain different message factoxs (structure and ordex effect) of commumca‘aon process.
o & 7 marks
2 d) Giving suitable examples explam the central and perlphera! route to persuasion used by

z:” ertisers. ‘ > AN S T A 8 marks

Q3(a)What is cultureQ Gwe examples of advertlsements that represent Indian core values. Justify
vour examples. : ¥ : S &SV 15marks
3b)Explain the different stages of Famlly Llfe Cyc:le DISCUSS the changing demand for products
services a newly married couple would make as they process in the next two stages of Family
Life cycle: ‘ . VS L 15Smarks

e
&

Q4.(2)Explain cognitive dissonance and discu‘ss,the various ways of reducing cognitive dissonance

7 marks.
Q4.(b) Cite 2 examples of how you applled the Tr1 -component model of attitude while making any
recent purchase. 8 marks.
/ -~ OR

Q4.(c)Explain the basic model of consumer decision making. 7 marks.
Q4.(d) Explain the characteristics of opinion leader. Describe any one situation in which you
sought purchase and consumption related advice from an opinion leader. 8 marks.
Q3. Write Short Notes on any 3. 15 marks.

L. Reference group.

2. Diffusion process.

3. Types of appeal.

4. Demographic segmentation.

w

Need to study consumer behavoiur.

56848 Page 1 of 3

C28C28176A2B47829207BF7DD809093D



Paper / Subject Code: 27207 / Advertising : Consumer Behaviqu‘l{ St

(d: - 2.30 Hrs) (Wapr 75) |
1. For 60 Marks students attempt any 4 queshons out of 5
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Paper / Subject Code: 27307 / Advertising : Consumer Behaviour o

AN g2 Vlew

Time: 2Hrs. 30 Mins

N.B. 1) Question No.1 is compulsory
2) Figures to the right indicate full marks

1. (a) Explain the following concepts.

i) Self image.

i1) Adoption.

i11) Social class.

iv) Acculturation

T v) Dogmatism
1.(b) CASE STUDY:
Godrej a well-known company. wants to launch 1t$ éarrﬁeﬁt’ s’retatl busmess Baséd on this
mformation answer the followmg questton NS : :
') What type of appeals they‘ s‘héﬁld use in thelradvertisement t@ 'éaptﬁré the market? Explain(3)
i1) What message s,tl}lcture should Bc uséd‘? Explam 1ndetall 5 3)
1) Who would you recommendasthe brandambassador rtb: \.evﬁdorse the brand and why? 4
Q2. (2) What is subéulture? Exp’l‘a‘in‘ the diff_ererijt:-sﬁ:bio;ﬁlftufég.in brief. @)
< Q2. (b) Analyse one adv'értiseméntv ét each IeVé'lth))ff Méﬁow’s Need Hierarchy. 8)
‘ oR
Q2.{c) Expldin thvev faéto’rs fﬁat inﬁﬁéﬁ‘cé m fOf;nation of attitudes. @)

2 2. (d) Which would be most appropriate Family Life Cycle market segment to be targeted for the
following and why? =~ o , | (8)

(i) Housing

(i) Insurance

56844 Page 1 of 4
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Paper / Subject Code: 27307 / Advertising : Consumer Behaviou’ii;i

Q3. (a). Write an explanatory note on the Tri-component attitude theory. Explain how you used
model while choosing your current smart phone. : (15

OR

Q3. (b) Explain the basic model of consumer decision making.

Q4. (a) Explain the classification of SRI VALS II market segmentation in details - - PRV Y p
Q 4.(b) State any two existing advertising messages and analyze how the marketer has,tried;y N )
to reduce cognitive dissonance. R S EE A

OR

Q4 (c). Explain how the concept of classical cond

itioning can be useful to marketers, o

Q4 (d) Explain Diffusion process in detail. Ry (8) "

Q5) Write short notes on any three : ‘ (15)

a) Freudian theory.

b) Subliminal perception
¢) ELM Model

d) Opinion Leader

e) Indian Core Values LAY

o
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Paper / Subject Code: 27307 / Advertising : Consumer Behavioufié o
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Paper / Subject Code: 27206 / Advertising : Brand Building -
T\\f ‘: VWA &»‘“‘«’\ /o‘v", % ﬁ f g% 4

Duration: 2 hours 30 minutes o ar o Marks 75,
N.B. 1. For 60 marks student attempt any 4 question out of 5 ‘ S S
2. Figures to the right indicates maximum marks S T S5
3. Illustrate you answer with diagrams and examples wherever apphcable Fasks,

Q1.a. Explain the following concepts:

i Functional benefit

ii. Brand Image

iii. Brand Equity.

iv. Extended identity

V. Aided recall

vi. Brand vision.
QL.b. Case Study Pt F fm
Xiaomi wishes to expand its range of notebooks by launching the Mi Notebook in Indla to
recall, thus far, the company has Mi Notebook Air, Mi Notebook Pro,
and Mi Gaming Laptop series. The new notebook has up to eighth-generation Intel Core i7
processors as well as 128GB of SSD storage along,sxde a 1'TB of hard drive in vanous trendy
colors :

Based on the above inputs answer the followmg

i.  Analyse the current brand personallty usmg the brand personality scale 03)
ii. Isitavalid extension? Justify G 03)
iii.  Based on the brand personallty do you thmk there is a need for brand ambassador? Justify
(03)
Q2. Answer the following
a. What is the dlfference between corporate brandmg and product branding. 07)
b. Managing brand con51stency is-difficult overtime. Explam (08)
TCOR
¢. What is Co- Brandmg‘? Explam the types of Co-Branding 07)
d. Explain Brand Identity Traps. v (08)

J3. Answer the following , '
Explain Brand Asset Valuator (BAV). = .= = 07)

b. Explain the brand produot Matrix with an industry example (08)
=5 TOR
c. Explam brand personahty v/s user 1magery 07)

d. Explain the process of branding? (08)

J4. Answer the following
2. Building strong Brands are difficult in the light of the statement. Explain the Brand

Building Blocks in detall 13)
OR -
5. Explain brand 1dent1ty ﬁraps 1s)
5. Answer Any Three short notes s)

Stretching the brand up and down
2. Brand Repositioning
Srand Association
Brand Licensing

o

Brand Elements.

oty o
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Paper / Subject Code: 27206 / Advertising : Brand Building
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I"aper / Subject Code: 27206 / Advertising : Brand Building :

T3, 8 ) UeT HIId HawA leveraging ?faesier seor To“rorjsm 317% S
=2 saled 9T Afaea} forer “

. 8. 9) o3 ngsRfeel el ave Fva (Fu)

“]

=) BT g 3 319 35 o5

7) 53 Rarsherfaer
=) #2 AT
=) 52 AIEATET
z) 3 vfadew

(5

- 4. feur fogr (Frvreargr die)

fohar

Page 3 of 3

75E3C91507ACC2056BA8CO190D198E05



Paper / Subject Code: 27306 / Advertising : Brand Building

e

L ] “ E Vg G
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Duration: 2 % hours : Marks 75.
N.B. 1. All questions are Compulsory ; e
2. Figures to the right indicates maximum marks e : 5
3. Illustrate you answer with diagrams and examples wherever apphcable

J1. 2. Explain the following concepts
Brand Vision
Umbrella Branding
Core identity
Ingredient Co- branding
Sub brand
Brand manager

2. Case study

“or Ahmedabad-based Vini Cosmetics, the company best known for ]aunchmg deodorant FOGG,

F wnds of Good Guys/Girls) this adage holds true. While competitors were marketing based on

.. FOGG decided to sell on longevity ‘The brand also broke the ster eotype communication with

= campaign ‘Kya Chal Raha Hai, Fogg Chal Raha Hai’.Now the brand wishes to extend its portfolio
aunching face wash for both Men and women

U= the basis of the given information answer the following questions:
What line extension strategy would you sug gest'? Justify your answer. (03)

What is the current brand personality? Create a new personality using the big five.  (03)
Whom according to you are suitable brand ambassadors based on the brand personality?

(03)
.= Answer the following
= Explain brand awareness pyramid with the help of toothpaste segment. (07)
5. What are the 10 guidelines to build a brand? (08)
OR
What are brand building imperatives? , 07)
% Explain the four components of brand positioning. (08)

- Answer the following
=. Explain Young & Rubicam Graveyard model 07)
Why do we reposition brands? Explain the various reasons with suitable examples.

(=

(08)

, OR - &
. Explain Brand Personality v/s User Imagery. 07)
2. Write a brief note on Brand Equity 10. (08)

= Answer the following ‘
2. “While building a brand there are various blocks”. Elucidate. (15)
OR

What is brand leveraging? Explain different methods of brand leveraging. (15)

56968 Page 1 of 4
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Paper / Subject Code: 27306 / Advertising : Brand Building '

Q5. Answer Any Three short notes

a. Difference between brand v/s product.
b. Brand Loyalty.
¢. Brand hierarchy.
d. Limitations of branding.
e. Multi branding strategy.
56968 SV Page 2 of 4
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Paper / Subject Code: 27306 / Advertising : Brand Building
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Paper / Subject Code: 27006 / Advertising : Brand Building.

Duration : 2 hours

N.B. QI. is compulsory

Answer any 3 from Q2. to Q5.
QLA. Explain the following not more than four stgtéﬁjéﬁfs{

Generic Branding

Multi braﬁding Strategy
‘ ui. Extended Identity

User imagery

Brand vision

Q1.B. AMUL want to launch a v1tamms packed AMUL FRUIT JUICE f

s g:b_fand_maﬁagement team
znswer the following questlons B

1

What is the current brand personahty‘? Should 1t hang@"‘ Cnve reas‘ P

o 03)
What is the line exten51on that you suggest’? 48 I S ’ 03)
Define the target audlence & there by the’ brand ambassador‘? e (03)
2. Explain brand building blocks ’l & o | S (12)
23, Explain Brand Equlty Ten Enumerate the: 10 gulde]mes to buxldmg a brand? 12)
Q<. Explain Brand Asset Valuator : v 12)
QS. Short Notes (Any 4) (12)
i 2. Brand Extensions
5. Rebranding ,
¢. Brand Loyalty

i

Brand Licensing -
Brand Personality ;
Brand vs Product

ey

ok ok ok ok ok ok ok ok ok ok ok ok ok o ok ok ok

57164 . Pagelofl
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Paper / Subject Code: 27309 / Advertising : Media Planning & Buymg

_{,e_,.,.akg«-
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(2 ¥ Hours) (Total Marks: 75)
1) All the questions are compulsory.
2) Use of Calculator is permitted.

3) Cellular phones are not allowed.

4) Answer the questions in the sequence given in the questlon papf:r

Q.1 CASE STUDY: - ‘ O L8
-r=ate a Media Plan for a Titan Raga Espana watches costing Rs. 10, OOO to Rs. 15 000 The S
sdvertisements are in colour. The budget for the print campaign is Rs 3 crores (3 OO 00 OOO):
=nd having a schedule that will last for two months

=
SALK .

Mazgazine: - Single and/or double spread & < $

“ewspaper: - Half page VOIS

se the rate card given below: 24V »

Dallies Readership | Rate .~ [ Magazine Readership | Rate

000’s (in sq.cm) | : 000’s (Full Page

oA : Colour)

The Times | 8392 4520 - |'India Today( W) 6290 6,80,000

»f India S Sy SN O

Indian 725 1650 - =~ |-Business World | 750 3,75,000

Express ; W) e

The 1378 2750 Outlook (W) 2281 3,90,000

Zconomic gl

Times S

Dainik 17379 2569 Dalal Street -~ | 500 3,50,000

Bhaskan ‘ : 'Investment

, ' ~ JQurn_al (F) :
The Hindu [ 3555 1720 Express 105 1,50,000
L Hospitality (F)

The Deccan | 1638 1570 “Money Today 2202 2,22,000

Chronicles N

\id- Day 785 339 | Reader’s Digest | 505 2,40,000

:‘ o

Punjab 4427 330 Sport Star (W) 1125 1,20,000

Kesari v ; »

Daily 9300 625 Chitralekha 1550 1,92,500

Thanthi , (Gujarat) (W)

Dainik 21244 - 13132 The Week (W) 1219 2,75,000

Jagran o’ 2

Rajasthan 8400 800 Femina (W) 1041 2,60,000

Patrika

Juarter page size equals 400 sq.cm. [25 cm (h) x 16 cm (w)]

27076 Page 10of5
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Paper / Subject Code: 27309 / Advertising : Media Planning & Buying :

Q.2 Attempt any one between 2a.1 and 2a.2. along with 2.b
[i.e. (Attempt either 2a. 1 OR 2a. 2 for 8 marks) and 2.b. for 7 marks]

2. (a).1 Answer the following: - 08
Media 1 Media 2

Reach 40 30

Frequency 14 12

Average 35000 55000

Exposure cost

Budget 5, 50,000 6, 70,000

Find the % TA, GRP and CPRP for Media: 1 and Media 2

OR" o

2. (a).2 Answer the following: - fals 08 .

35,000 people see an advertisement 4 times; 45 OOO peop ¢ see an advertisement 7 times, and
15,000 people see an advertisement 3 times. Total cost of advancing is 75,000.Universe i 1s
1, 80,000. Find the Reach %, GVT & CPT

2. (b) Find the average frequency of the: adveltlsement in the magazine using the data given
below: 07

Readership of Magazine A= 38,000, Maoazme B 28,000, Magazine C= 40,000

Duplication of Magazine A with Magazine B'=3500 «

Duplication of Magazine B with Magazine C=4500

Duplication of Magazine C with Magazine A =4000

No of insertion of Magazine A=3, Magazine B=5, Magazine C=6

OR
2. (c) Explain the elements of Communication Mix? 15
Q. 3. Answer the following:-
a. Explain the various sources of media research. 08
b. What are various factors considered under Media Brief? 07
' OR
c. What are Media Scheduling strategies?: 08
d. - Explain the factors affecting the choice of Newspaper advertising? 07
Q.4 Answer the following:-
a. What are strategies of successful negotlatlon process? 08
b. Explain Email Marketing in detail - .- 07
’ s OR
* c. What are the challenges of Media planning? 08
d. Explain various compensation methods in digital Media buying. 07
Q. 5 Write short notes: -Any 3 ”' 15
a. SEO '
b.- NCCS Grid
¢.. Programmatic Buying
d. Ambient Advertising
e. Affiliate Networks
ok o e ook ke sk ol kol sk sk ko ok
570765 Page 2 of 5
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¢ olagem)’ Sf o Page
| i)
Z TBF ¢33/ yaRo | ST T3 (W) £330 §,£0,000
Seen 639 890 | TISWIH dog 3o 3, 193,000
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Paper / Subject Code: 27309 / Advertising : Media Planning & Buying:

I E es 33 P2d TeT | Yoy
( M)
olTe hadl | Y8RV 330 TNE TR (W) | 2919
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. (&) SETSIEESOSS
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SIC Tl : ‘ ‘ 4,90, 000 ¢ € 50,000
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- 57076
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5. 3 T 99T 3ca) fargT ‘
= Frems d@ver fafay da wase ww ¢
T Fegs dfered ®ed (AR f9w) Hord deradles uew RanTa O

JAdld? b

1 ?.:—‘-.méasrqaa:@rrﬁ?ﬁmm? ¢
| = T eI a8 aaeT FIv gesd R Ode Srara? b

_1 i . T WRATT 3eay g SR
| = TIEET arerurd (negotiation) 0T w1 3T ?
. | T =R Qe ok e A R

= = FEeEd IS &R AT 2

TR AEIH W IR U Y yeR Tuse & b

|
ki
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(2 2 Hours)

Note:-

1) All the questions are compulsory.
2) Use of Calculator is permitted.

3) Cellular phones are not allowed. e S
4) Answer the questions in the sequence given in the question papéf S T SEA

Q.1 CASE STUDY: - - e 2 ;
Create a Media Plan for a Titan Raga Espana watches costing Rs }O 00() to RS 15; (}OO The

advertisements are in colour. The budget for the print campaign is Rs 3 crores (3 00 00 00(}) 3
and having a schedule that will last for two months DAY

Size:

“ewspaper: - Half page

-se the rate card given below:

(Total Marks: 75) =

agazine: - Single and/or double spread - #)

Dallies Readership | Rate ~ [ Magazine Readership | Rate
000°s (in sq.cm) | . : 000’s (Full Page
54 : L3 Colour)
The Times | 8392 14520 : }"Indla Today( W) 6290 6,80,000
of India N EORCATERY :
adian 725 165007 ;‘Busmess World 750 3,75,000
Express el Fo
The 1378 2750 | Outlook (W) | 2281 3,90,000
conomic % NSNS IO
Dainik 117379 2569 _._‘fiDaial Stleet , 500 3,50,000
Shaskan % g "',Investment :
o /Jﬁuma (F)
=Hindu'~ 13555 -« 1720 o~ { Express - 105 1,50,000
: i o’ Y ,:‘Hosplta lity (F)
%= Decean {16387 15700~ ['Money Today | 2202 2,22,000
Bonicles < | OO T 0 SR
d-Day 5785 339 . ] Reader’s Digest | 505 2,40,000
- v o
Panjab 4427 S0 Sport Star (W) 1125 1,20,000
Da 9300 S 62 Chitralekha 1550 1,92,500
Trenth ’ (Gujarat) (W)
D 121244 13132 The Week (W) 1219 2,75,000
aasthan | 8400 800 Femina (W) 1041 2,60,000

Juamer page size equals 400 sq.cm. [25 cm (h) x 16 cm (w)]

Page 1 0of 5
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Paper / Subject Code: 27109 / Advertising : Media Planning & Buymg /  :

Q.2 Attempt any one between 2a.1 and 2a.2. along with 2.b :
[i.e. (Attempt either 2a. 1 OR 2a. 2 for 8 marks) and 2.b. for-7 marks]

08

2. (a).1 Answer the following: - AN ‘
Media 1 Medla 2

Reach 40 30

Frequency 14 127570 &

Average 35000 © {55000

Exposure cost o

Budget 5, 50,000 i 6, 70, 000

Find the % TA, GRP and CPRP for Media 1 and Medla 2 '

OR ARG O

2. (a).2 Answer the following: - 08 -~

35,000 people see an advertisement 4 times; 45 OOO people see an advertisement 7 times, and
15,000 people see an advertisement 3 times. Total cost of advancing is 75,000. Universe is>’

1, 80,000. Find the Reach %, GVT & CPT

2. (b) Find the average frequency of the advertlsement in the magazme using the data given

below: ,
Readership of Magazine A= 38,000, Magazme B 28 000 Magazme C* 40 OOO
Duplication of Magazine A with Magazine B’ —3500 ’

Duplication of Magazine B with Magazine C=4500"

Duplication of Magazine C with Magazine A =4000.

No of insertion of Magazine A=3, Magazine B=5, Magazine C=6
OR

2. (c) Explain the elements of Communication Mix?

Q. 3. Answer the following:-
a. Explain the various sources of media research.
b. What are various factors considered under Media Brief?

OR
What are Medla Scheduling strategies?

Explain the factors affecting the choice of Newspaper advertising?

o0

Q. 4 Answer the following:-
a. What are strategies of successful negotiation process?
b. Explain Email Marketing in detail
¢.. What are the challenges of Media planning?
d.- Explain various compensation methods in digital Media buying.

Q. 5 Write short notes: -Any 3

a. SEO
b. NCCS Grid
¢. Programmatic Buying
d. Ambient Advertising
e. Affiliate Networks
A ok 3t 3k s ok ol R ok ok ok sleokok ok koK
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Paper / Subject Code: 27109 / Advertising : Media Planning & Buymg o

C@% ) (T ames)
FIAT : FoFgeeXdl AR FRUAR WAl Ay, TECs STSs
YARITHT YT FIOAT GATAIN AR,
SIS YRAYTART s TRAUTIHT IR, SIS AN
TErd Scuteetandar fAERT coer Jur @ 15
TACH M SETAT U3ATS SATH AT fo TR I 09 Foll¥ ELEAT FAUIR 3N,
TR ATEIH Fwremad R AR, SR BT 3@, SIRUER e 3 w0
30 00,0000 )
=Ta: HqUT uTe 3nfor / fRar Sig are
=AY Y g SR

TI47 : Hi9d Agdd I9FF I,

Dallies ReadefShip' Rate Magazine _",;Riéavdvership Rate
000's < fins e o loons (Full
CEE Jsqem) oo Sl Page

ZEGE (R | gRe [ERA T (W) | &390 ,¢0,000

L D

ST fRgs o tege. - L RAw aes o 3, 193,000

R3¢ | 3Ye HBEAF (W) YT 3,%0,000

2

35 P08 (9ER | ZeTe T goo 3,90,000

(F)

z % ARG 7S Y tleRe TFHIH Poy 1.99,00m

gIreaeeleI(F)

The DS e 29190 Al g3 (F) R0 2, R,
Jeccan | ooo

Chronicles
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Paper / Subject Code: 57109 / Advertising : Media Planning & Buying ofs ' ; 5

Bz a2 ¢ 33} e L L Q,_xé\,‘o'éé
(M) NG

\tirvrrq' FAU | ¥R 330 TOE TeX (W) - | 899 0 | §R0,000
r&. o7l Q300 €39 e O A g
GIGER (IR ) (W) A
AGER 93Y 3732 g faw (W) 2% | R)bs,000
(fe<) - R s
ST ¢goo ¢oo hAT (W) Poy? [ 2,860,000
(fe<) 15

o : Teh TTer AT 3HR oo AT FeoTer (29 W AL (3 e W

. (&) |

.2 ﬁ.?ﬁﬁT??ﬁ.?ﬂTﬁﬁWai?a.W
\;r.QH.2%?23{.?@63@?@%@%23@\5@%%.

g.2 37 ¢, @S g Seak e ¢
B S | @ e | @ 2.
i T

W%ﬁ?r : |-¥o | 30

CICCIEGL ﬂ 2y k P

TSHT (Average Exposure | 330°° 43000

' cost.)

m S ‘ L‘S,(‘SO-, 000 1 a‘bo’ooo

oMeT : % TA, GRP@CPRPW?EWQW&

far
g3 3R Trerd yeAEr 3ear A ¢

~

33 000 Blh Teh SR ¥ 3T UTRdTd, ¥9,000 Wi b DB SR rgara 3nfor
15 000 G 3 J@T SR Sgard. e HqoT = 69,000, aed

g0, 000 |

oitem: dET % , GVT 3mor CPT
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Paper / Subject Code: 27109 / Advertising : Media Planning & Buying -~

- 133 ) ~ % )  b S
TSI AAS 3 - 3¢, 000 |
AAFH § - ¢, 000
ATAF & - Yo,000
== A J ST AIffE T AT = 3400
=TEEE U SPTAS ATRE 3 AEd = gyeo
TEEE ¥ ggrelihele ANffE 37 Hiad = yooo

= W=, ARET= g, ARkEE =

B ‘ : ¥ gHarg Ay I gew Tse a1y ? wi
T 3 "l T 3eay fagr SO Se S U8 OSss N
= = gayga ey @a wose s ¢
T FemH giEed ALY (FREr f9w) v deradls e fRerra gaer
: =T b
| = =EE dEE m?frcﬁ HA 3ﬂ% ? ¢
— S 9T W%WWWWWW? b
3% —'ﬂqeaﬁﬁmﬁm SR
=. TIEET 9™ (negotiation) TUI??T??T H a-ﬂ’e“ ?
4 = %mmmmmﬁﬁﬁvmwm b

:a%—-rﬁ'a'raﬂvr—zrr?rmﬁ 1y

o ok o o e e ok ke ke ke ke e ke ke ok R R K e R K
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(2 Hours)

N.B: 1. Question No 1 is compulsory
2. Attempt any three from question Nos 2,3,4,&5
3. Use of Calculator is permitted

4. Cellular phones are not allowed

Q 1. CASE STUDY: DO
-reate a Media Plan for ‘Lexus, Luxury car costing between Rs 534 Lacs t0'

[Total Marks: 50]

< budget for the print campaign is three crore (30000000)

‘=zazine: Single and/ or double spread
“wspaper: Half page
s rate card given below

Paper / Subject Code: 27009 / Advertising : Media Planning & Buymg

Dazllies Readership | Rates (in sq | Magazine Readershxp Ra,te CEull.y P
000’s cm) & 000785 o ’A?égé);éOIt’)ttf\;*’"
TheTimesof | 8092 4110 India Today | 6210 = "660000
wdia W) SEAG SN
The Indian 725 750 Business 750 375 000';?‘
Express World (W) ,
I'he Hindu 3786 1415 Business rkly '340;000
Today (F) S S
< mdustan Times | 3947 +-1.2085 Express 105 1:150,000
| Hospitality
Ihe Deccan 1638 1570 Dalal Street | 500 350,000
ncile ' Investment:
Journal (F) :
d-da 785 ~1.339 < [:Money . ] 220 220,000
E QAR | Today (F) |
ab Kesari >~ 4427 -~ 7 33D | Femina (F) | 1041 260,000
mik Bhaskar (17379 /7| 2569° -1 Reader's 505 240,000
VR A “|'Digest (M)
e Economic 1178 2950 : fSpOI‘t star 1125 120,000
: (W)
Havala 7750 750 <. Business 650 2,25,000
mOrama ; S - |'India (F)
ssthan Patrika | 8400 <1800 -"-C .7 F'The Week 1219 2,75,000
mk Bhaskar~ 117379 7\, 2569 .= <'| Chitralekha | 1550 192500
: S (Gujarati)
: : (W)
Thanthi 9300 625 Outlook 850 245000
Business (F)
arier page size equals 401) sq cm. (25 ecm (h) x 16 cm (w))
L2 Amemptany ONE 12

sz 1- Reach = 38, Frequency = 12, TPC = 9, 00,000, AEC = 65,000
i 2 ? ch =55, Frequency = 11, TPC = 5, 00,000, AEC = 75,000
4. GRP and CPRP for Media 1 and Media 2

Page 1 of 2
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Paper / Subject Code: 27009 / Advertising : Media Planning & Buying. g )

If reach and budget are interchanged, determine the changes for Media 1 and Medxa 2

b. Reach is 55 %, Frequency is 11 and the TA is 45%.
The cost per spot is:

8 @ Rs 35,000 per spot

4(@ Rs 45, 000 per spot

6 @ Rs 77,000 per spot

2@ Rs 80,000 per spot

AEC = 75,000. Find, GRP, CPRP and Budget.

What are the corresponding changes is the Budget is. decreased by 15 % and the CPRP is’ constant,.
OR : & T
c. Write a detailed note on Newspaper media buy <

Q.3. Answer any two of the following: ' X RS 1
a) What are the various elements of Media Strateﬂles :
b) Write short note on split run o
¢) Write a note on Advantages and Dlsadvantages ofthe Fefewsmn

Q.4. Answer any three of the following: DA S A a7 12
a) Write short note on various elements of Newspapers buys \
b) Explain Media Objectives
¢) Write short note on media Mix
d) Write short note on Ambient advertlsmg

Q. 5. Define any six of the following: S 12
a) Media Audit N
b) Spot buys
¢) BDE >
d) OTS ,
e)  Duplication RIS e
)" Run of schedule - . RS

o) GRP -
h) CPM
i) SEC
C e ok ok ok sk otk ok ok o
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Paper / Subject Code: 27303 / Advertising : Copywriting

T Y oW

(REVISED COURSE - 2016)
(2% Hours )
NOTE
All Questions are wmptﬂs«ory

Answer the question in the sequence given in the mﬁes{m 'paizer ‘Dﬂ not. ¢ nge
sequence. p

Read the questions carefully before answering.
Figures to the right indicate the full marks.
Give example when necessary.

o

0 0 .r:

L. Multimedia campaign and strategy N
Keeping in mind India's love for Rice, xvigDorzald 8 haq come up wﬁ:h a rice menu for
the Indian market. Known for its mouth-watering burgers and fries, the food compan
s taking a detour aimed at introducing a 'glocal taste and modern experience' with this® .-
new addition. McDonald’s announced two variants in its lunch menu, Spicy Rice and:
Cheesy Rice. Consumer research showed that consumers want to have more optnons
during lunch and dinner. ‘
Brief for the new campaign: With the launch of rice, McDonald has not onlv addressed
the need for a wholesome meal but given them a form that they are familiar with.
Answer the following :
a) Prepare a creative brief for making an impact on the target Audxence [4]
b} Suggest an appmpri&te Message strategy s :
¢) Create a print advert;sement campatgn hased on the creat;ve brle:f (Two
advertisements). -
d) Prepare a 3(}"5&:
brief. ¢

, Qard for Te evision commerczal based on the creative

, ARPR | S
L The popuiar ndesharmg app Uber intends to employ more female drivers as
traditional taxi and chauffeur services. But that’s not enough. Uber has announced

thaor

‘it it was partnering with the group UN Women to create an additional one million
00s for female drivers by 2020.

Bnef for the new campaign: The campaign may be a way for Uber to build goodwili

smidst calls for stricter ridesharing regulation from the taxi industry and some

..Jme press for Uber on how dnvers are paid and treated, which has been fighting
Uber since its launch.

Amswer the following :
2} Prepare a creative brief for making an impact on the target audience - 4]
b) Suggestan: appropmte message ‘strategy 2}
¢} Createa prmt adveftISﬁm m eampmgn based on the creative brief
2 [Two advertisements] , [4]
d Prr:pare a sterybu rd fS{) secs for a TV commercial - [5]

\Rhat are th@ ssentials of writing a good copy for Executives? [8]

B. Write.a Radm Spot (30 sec) to promote Sunfeast Dark Fantasy Choco Fills 7}
biscuits. -

N OR

Write a direct mailer to the selected target group promoting the ZEES, a video
on demand website run by Zee Entertainment Enterpnses Limited. It was
‘aunched in India on February 14, 2018 with content in 12 languages. The

B
(]

website also has an app, ZEES App. [8]
4. Describe various principles of copy writing. S 1)
R Page i of 5
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Paper / Subject Code: 27303 / Advertising : Copywriting

Write a press release on behalf of Savlon, ITC’s leading hygiene brand. Savlon
has unveiled ‘Savlon Swasth India Mission’ in 2016. The programme is
anchored on the 'Healthier kids, Stronger India' proposition and in a span o
less than two years has already covered more than 3700 schools benefitting
over 1.7 million children across key states in India like Uttar Pradesh,
Maharashtra, Madhya Pradesh, Odisha, Jharkhand and Karnataka. Building on ™
the success of the 'Healthy Hands Chalk Sticks', the company also launched its?
‘Savlon ID Guard' initiative. The initiative leveraged Savlon’s multi-use:
handwash sachet to enhance convenience and induce children into the habit of -
washing hands. The same has been piloted in 32 schools and will be rolled out
to over 1000 schools in the ensuing months.

Write brief note on the Big Idea in the development of creative strategy.
Describe best-known approaches for big idea

OR
Write a note on any three idea generation techniques. [8]
Explain the use of Fear appeal in advertising. Evaluate any one telewsmn
commercial to have use fear appeal. 7

Write a copy for email message promoting Kerala Tourism. Kerala a state on
India's tropical Malabar Coast, has nearly 600km of Arabian Sea shoreline. It's
known for its palm-lined beaches and backwaters, a network of canals. Inland
are the Western Ghats, mountains whose slopes support tea, coffee and spice
plantations as well as wildlife. National parks like Eravikulam and Periyar, plus
Wayanad and other sanctuaries, are home to elephants, langur monkeys and

tigers. [8]

Write a note on Transcreation principles. {7
OR

Explain various elements of Print advertisement [8]

Prepare a classified ad for *Hinduja Healthcare cardiac screening package at o
Rs.1,999. It offers Stress test, lipid profile, CBC, and Cardiologist consultation, 71

an ]rﬁxrea“of the foi!awmg : [15]

. stcuss ih \ pros and cons of using humour in advertising with examples.

Czea&e aco, 'r‘an outdoor poster, The brand is Deep Heat Gel, which provides
instant pain r lief from all t types of pain.

Write. simr& notf; on Marketmg Brief -
Wrtte v‘ copy for sms campaign “The service is ‘OLA’ promotional offer.

Page 2 of §
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Paper / Subject Code: 27303 / Advertising : Copywriting

(FRT8T BUTAR)
(), arw)
. TE wow iferard amea.
2. BeEIe NOTBAIGNRY SUY e, B wae] o

- IO Torfeoargdt sresr srassliyde amar.
- SeETETe e wewm yof vpor weffara.

. FTELTE G IETEONAT IUT B,

o

(8 aa

F

il W waTa T et sferes aﬁm ‘mam—é* m % Foeraes
== IR, TS 3@551{‘% aTreftariaT Hesrrsed mmm@’m R
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UfFgrayetesar e fafiaiar "aﬂcrq";mm TN 7 SIS TR 2
el wiie frer: Fafswe 51 Srew Drafsey Rfkee 3 qm af:fmmm‘t 3“?’*"3 R
wWie faer.

fegar
SRREE AW fEmer: ei-g (Zee-5) o fRfssy sifa feafz T 3?? mmm Zee
entertainment) Trerfieedr Jawdeen v wvaTaTEl wiféra UJTG‘&STE’H gmﬁaﬁ‘ AR
fever (& euren) . 92 Rifder snwtae) arerfier some a7 JEFEeY s*asm,‘“r w' Gl
209¢ F g . 3 y 3T (ZeeS) smary Frarder 30 & ITeTer ;M.
(enfara Saerdt) ST wraetordt fifve aa ﬁrsna . (prmmples or mpy wntm

v Pyefler e (nﬁw&%w} et 3frm's“r¢r §o8 AT arar sm‘m
Hegwiler wraw wva sifdvare refie o s ?09&: F ATt Y wet, Qgegem

Ao 9a (Healthier kids-stronger India) ar #ems o wrovear ar sifdvamamy:

STeTRie et I ieeret waft Far 200087 st MBI 90 TATEs Fifires gﬁrmfa
WwTd Aew derafiel . weRng, sewer, AeReT, I, Wzﬁﬁr
WEACE A T Aowa ¥ I AR e ang, Fedt g WlE feww
(Healthy hands chalk stick‘%} (W@ﬂd’f&’r “‘ZI“@ AT AQTICAT MENRIET BT (Savion
ID Guard) Hegeifer St s o gosara : ﬁm‘r AT BT HegeiTerel aIRTUTH T A
Fegeiler Feet gor Hoy (Savlon Multiuse qauh@t) Wm FATHE BTa ¥ goara
RIEEEERIE i mw’mwmzzﬁ smqa‘\gﬁammwmeooo T
DY TATT B A S,

fddte Revher fermm fer W%W?W%‘ﬁﬂww 3TE AR ey

ferer. foor smaeRmeds demvan Sw s @, (Role of Big Idea in creative
str ;ﬂwy} ‘

fesar

‘3mf§?xr mqm m@? el asrEEer Wﬁw ferer. (Idea generation

techn 1qm’:3}

S mea‘”ra‘ra" mr :mrs?rrm AR WL . *&%ﬁ%m wifgrdte i Soremet vt sty

aTEe crm’mm' '\%Tfm“'@!‘fﬁ‘ﬂ e wr, (Fear appeal in TVC)

4%@%%@?@?{ m@mmmﬁ el §ie T 3Ter §- ey férar.
el L arqa

-WWWE ;;Wm ST FeTaT? AT ey e ¥ U5 Twe!

e ﬁﬁfﬁﬁ%‘?&ﬁ‘ﬁ@ﬁg’mmﬁwm@m UTH qaril SaeIRT T AASY

-, m‘a‘:m@rw&ﬁ%m%m 3T BTETA & AT AT YA Jresvor I,

HPT IR @

3irefter 9T BT ufli wrét srerfa Sforres SIS TUTET IARTAR TETY A, Bietwn g
dﬂM‘gmmﬂ“—'ﬂmﬁ' rerfelt ST 3'{% e Aefier wrsfas &1 8 ue sepRa snesdora
o, AR TR arerE s I Wegard 8 wel, TR ATEE anfor

arg ard W‘Q’m 3ﬂ%‘ (Kerala Tourism)

?3.
q.
. B,
5.
3. &
T,
3. .
z
LE.0
g,
¥. @,
55354

msrﬁ a'e‘ma“s' @y férer. (Note on Transcreation)
Tisar
HEa s T%m’a’%‘a}‘m faferer eress e w21, (Parts of Print ad)

Page 4 of &

TTF960F05BEA 1CCIF33202055F6RARTT

(0w

(0¢)

(o)

(0c)

(ov)

(0¢)



Cardiologist consultation.

wEiete! ot dter o Y v

A.

9.

Page § of 5

77F960F05B8A [CCIF33202955F6EA877
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L 2l

2 %hrs}

Smportant Instruction -

A Students attempting the 75 marks paper will have 2% hours an
Attempt  ALL questions. SRR

5. Students attempting the 60 marks paper wil_fhzivé Zlmur

attempt any four guestions and Question No ompulsory
Nete:- : A

' Answer the question in the sequence given in ¢ question pap

2. Read the questions carefully before answering

3. Figures to the right indicate the full marks
= Give example when necessary RS

. Don

.. Mulitimedia Campaign and _sf}a:iégrf.’g. >

Vivo Electronics Corp. is another Chinese Smartphone maker to enter [ndia recently. It
makes low-cost Android phones, and those in the mid-range segment of the market. All
of these are available in India too. Vivo's latest mobile iaunch is the Z3 (V1813DA).
The Smartphone was launched in October 2018. The phone comes with a 6.30-inch
touch screen display with a resolution of 1080 pixels by 2280 pixels. Sensors on the
phone include Face unlock, Fingerprint sensor, Accelerometer and Ambient light
sensor. Aamir Khan is appointed as the brand ambassador of the company.
Brief of the multimedia campaign is to promote the camera and music features in its
mobiles and tc ayenues to reach the customers as part of the future
Answer the following . FIAAR 5 7 RS S P s
a) Draft a creative plan for them. [4]
b) Define their message strategy. 2]
¢) Make two print ads based on the brief. 4]
_d) Draw a story board for a 30 sec TVC - [s]
Urban Clap is recognized as the fastest-growing startup in India. It is a mobile
marketplace for local services. It provides housekeeping services which consist of
- Plumbers, Electricians, Carpenters, Cleaning and Pest Control. It also provides personal
, - services like beauty, spa, mobile and other appliance repairs etc. They are now coming
* - up with an additional ser 'ge}(ot" cleaning households in this festive season.
The brief is to employ an appropriate appeal and create a campaign to make 3 difference
in the lives of people by catering to the service neads at their doorsteps. -
Answer the following :
a) Draft a creative plan for them. : [4]
b) Define their message strategy. : [2]
¢) Make two print ads based on the brief ‘ [4]
- d)Draw a story board for a 30 sec TVC : 5]

TURN OVER
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Paper / Subject Code: 27203 / Advertising : Copywriting
2 .

Ekplain the principles of copywriting. :
Write a radio spot of 30 seconds on Trivago which is the world’s Jarges ‘
hotel search site. It a!so offers a free app for its Hotel Search product on both 10_S

Q2

&

location.

: : OR
Explain the various stagm Of 'creati»e pmcess

Q2

ke

Explain the various 1ypes of heaa;mes 9 : =
Write a Direct Mail for the Hyundai car owners mformmo them about the launch

Q3

o

of a new Hyundai Santro car.The new Santro will be available in five variants ©

for the petrol manual version while the petrol automatic and the CNG
manual versions gets two variants each. The new Hyundai Santro Prices for
the petrol manual range from Rs 3.89-5.45 lakh while the ones for the
petrol automatic AMT range from Rs 5.18-5.46 lakh. The new 201 8§
Hyundai Santro CNG is priced at Rs 5 23 5.64 lakh

Explain various eleﬁl nits of

fx

Draft a press relm Y@rHBF B

=Ne

Q4

d fo \\f{g \tﬁ'and Weﬂncss centre mentmnmg benefits such as
igen nt, cholesterol and Blood Pressure by following

Qyﬁgkauf essiotis at a monthly offer price of Rs 5000.

77F960F0SBSA1CCIFI3202955F6FC3D]
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3

hail:
9. 3 vt aiferart awda.

2. NETIRBEe VeI I Tt 250t Wy wi.

3. 3R ferfguangdt ueat eseseliqdes o,
®. IordiebSiet 37eh YT geifea.

«. 3TFeE A2 JETETUTRN aTae .
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Paper / Subject Code: 27003 / Advertising : Copywriting.

[Time: 02:00 Hours]

Please check whether you have got the right quest‘ '

Question no.1 is compulsory 2
Attempt any three out of remaining questlons
Figures to right mdlcate marks

N.B:

b B

to break this gender stereotype and involve the men in the house not-
lay the table for a meal, but also to make decxsxons regardmg purch,
household. For this, they must mclude the men along thh the women - part of Target
Aud]ences : ; it : .

Brief: The campalgn should oommumcate appropnate messages and appeais to both men and
women encouraging them to"omtl take decxsrons regardmg a healthy =Irfestyle for their families.

Answer the followmg:\:i

a) Prepare a creative brlef for mak

an xmpact on the target audrence

tr 02
c) Createa prmt advertrsement campalgn-:based on tho creatrve brief [Two advertisements] 04

d) Prepare a storyboard of 30 secs. For aTV commercnal 04
ly'advertrse to parents of school going children
thal will make them spend more quality time wrth
offer 1ts expert execu‘uves fo 'rhelp the family plan a memorable hohday
Brref The campaign should contain appropnate motivation & highlight the free assistance
prov1ded by the company for the families.
Answer the followmg -
¢) Prepare a creative brief for making an impact on the target audience. 04
) Suggest an appropriate message strategy 02
g) Create a print advertisement campaign based on the creative brief [two advertisements] 04

h) Prepare a storyboard of 30 secs. Fora TV commercial. 04

77F960F05B8A1CCIF33202955FB6BA44



Q.2

Q.3

Q.4

Q.5

Answer any three of the following:

Paper / Subject Code: 27003 / Advertising : Copywriting.

Q.P. Code :33471

a. What are the qualities that a good copywriter must possess?
b. Compose an effective slogan for “PayTM” app.
c. Identify the characteristics that a creative person must possess. =
d. Discuss the advantages of a creative plan.
e. Analyze any one advertisement that uses logical appeal.
f. Discuss the role of a Radio Jingle.
Answer any three of the following: S S ‘1‘2
a. Write a note on the role of the body copy in a print ad. s
b. Draft an SMS to be sent on behalf of “Lodha Builders” offering a spec1al 10% dlscount 1f
the customer makes a booking in 30 days.
c. Discuss the essentials of writing a copy for Senior Citizens. ‘
d. Compose an email to be sent to Airtel customers offering them 1 GB data every day for
Rs 50/- per week.
e. Write a script for a 30 Sec TVC for Vivo Mobile phones.
Answer any two of the following:- & o7 12
a. Elaborate on the importance of a brief and explain what goes into a good brief.
b. Write a Direct Mail to Uber customers encouraging them to use the cab services
promising them special points per ride, which can be used at certain shopping outlets.
c. What are the major types of appeals? Explain with examples of each.
Write short notes on any three: i 12
a. Classified Ads
b. Outdoor Posters
c. Press Release
d. - Mail Order
e. B2B Advertising

sk ok ok sk sk ko ok

77F960F05B8AT1CCOF33202955FB6BA44



&
¥

/Wtsw Z

Time: 2 Hours
N.B.: (i) All questions are compulsory.
(ii) All questions carry equal marks
(iii) Answer any three questions between Qs. 2& 5 ;
(iii) Kindly support your answers with suitable examples

Q1) An Indian Garment Brand and an Indian Spa center have set up their markets abroad.
Your Ad Agency has been given the assignment to draw up the Advertising Strategy. :

First: Choose any one product/service =
Second: Select any two countries from any of the three groupsof countr1es
The two countries selected cannot be from the same group. !

Group A: USA, UK, FRANCE, RUSSIA.
Group B: JAPAN, CHINA, BRAZIL, SOUTH: KOREA
Group C: SAUDI ARABIA, QATAR BAHARIN

What factors will you keep in mind whrle developmg your Advertlsmg Strategy w1th
reference to the two countries selected by you" :

Q2 a) What do you understand by a Social Marketing Campaign? Create a socral marketing
campaign and also prov1de a promotron mix for ‘Clean your environment’ campaign

among the c1trzens S T ; 12)
: ‘k._\':;: 1 OR >
Q2 b) An NGO is promoting a prograrn for awareness on ‘Care’ for Senior Citizens ’. Design
a social marketmg campa1gn prnnarlly usmg the mternet to promote the cause. 12)

Q3a) What is cross cultural advertlsrngV Explam the relevance of Cross cultural

psychological segmentat1on in. advertlsmg e &L (12)

Q3b) Explam how advertlsmg 1mpacts‘ attrtudes & behefs in any society? (12)

Q4 a) What is Market Power" Drscus he:role of reseller markets. (12)
WAV o "OR

Q4 a) What factors should be consrdered for international packaging? (12)

Q3) erte Short notes on (Any Three) (12)

(a) Advertising & Commercialization of Culture
~ (b) Children & advertrsmg

(T M’s of advertrsmg

(d) IMC tools in International promotion

(e) WWW asan advertlsmg tool

ssees .

77F960F05B8A1CCIF33202955F200C29



{

Paper / Subject Code: 27301 / Advertising : Advertising in Contemporary Socnety

o od e N

Maximum marks: 75 Time : 2:30 hours

Q.1 An Indian Silver Jewellery and an Indian Meditation center have set up their
markets abroad. Your Ad Agency has been given the a551gnment to draw up the
Advertising Strategy. e r (15 Marks )

First: Choose any one product/service )
Second: Select any two countries from any of the three groupsof countries,
The two countries selected cannot be from the same group

Group A: USA, UK, FRANCE, RUSSIA.

Group B: JAPAN, CHINA, BRAZIL, SOUTH KOREA

Group C: SAUDI ARABIA, QATAR, BAHARIN

What factors will you keep in mind while developmg your Advertlsmg Strategy with
reference to the two countries selected by you? =

Q.2. Answer the following:

A. Discuss the effects of beera“hzatmnl on Indlan economy with reference to the media,
entertainment and advertxsm mdustry

(8 marks)

(7 marks)

(8 marks)

(7 marks)

(15 marks)

and its impact on society. explain giving relevant

examples - (8 marks)

Ce DISCUSS h'"' '"ad Iture. Justify your choice with relevant examples.
B N : (7 marks)
(15 marks)

ut prevention of Malaria and Dengue.

O Page 10of4
55001 -
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Paper / Subject Code: 27301 / Advertising

| | Q.5. Write short notes on (any three):

. Controversial nature of Advertising.
Political advertising

Use of children as influencers in Advertising
Self-regulation in Advertising
Gender prejudices in Advertising.

oo

o o

Page 2 of 4
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Paper / Subject Code: 27301 / Advertising : Advertising in Contemporary Society
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Paper / Subject Code: 27301 / Advertising : Advertising in ContemporaryiSQgi‘efty; ]
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Paper / Subject Code: 27201 / Advertising : Advertising in Contemporary Society

c}’i - ? ?};&» WY, — ‘k’ 0 u
Time: 2: 30 Hours ~ Marks: 75

N.B:1. All Questions are compulsory
2. All questions carry equal marks.
3. Kindly support your answers with suitable examples
Q.1 An Indian Ethinic wear and an Indian Cooking Classes have set up their markets ,
abroad. Your Ad Agency has been given the a551gnment to draw up the Advertising
Strategy. S RS Sha - (15)
First: Choose any one product/service e ' '
Second: Select any two countries from any of the three groups of countrles
The two countries selected cannot be from the same group.

Group A:  USA, UK, FRANCE, RUSSIA, - =
Group B:  JAPAN, CHINA, BRAZIL, SOUTH KOREA
Group C:  SAUDI ARABIA, QATAR, BAHAR[N

What factors will you keep in mind while developmg your Advertlslng Strategy with
reference to the two countries se!ected by you‘7 ‘

Q.2. Answer the following: b
A. What is liberalization? Dlscuss the effects of leorallzatxon on Indian economy

withrelevant examples .- .« . 8)

B. Write a detailed note on Role of Women in Advertlsmg : @)
A OR '

C. Explain how advertlsmg impacts attitudes & beliefs in any society (8)

D. Explain global- local Dtlemma in mternatlonal markets -, (7)

A DISCUSS the vanous cri 1c1sms lev1ed agamst Advertlsmg (8)
B. Outline the scope of cha]lenges in International advertising. (7)
o ’ OR
C. Explain the connccnon between popular culture and advertising. (8)
D. Bring out the impact of advertlsmg on changing attitudes, behavior, societal norms,
perception, needs and hfestyle s 7
A Demgn a somal marketmg campa1gn for a women self-help group manufacturing home-
made food products to be promoted through the internet.
' Or
B An NGO is promotmg a proaram for Welfare ofSenior Citizens, design a social marketing
campalon for the cause 5 (15)
(15)
55899 1of3
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Paper / Subject Code: 27201 / Advertising : Advertising in Contemporary Society
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Paper / Subject Code: 27004 / Journalism : Editing. KN’@

(2 Hours) (Total Marks : 50)
N.B. : 1) All questions are compulsory. oL

2) Figures to the right indicate full marks

Q1) Edit the following news articleto about 200 words. Check grammatical,
spelling mistakes and factual mistakes .Give a headline and suggest a visual.

Dinner at a reception party in Bandra (East) turned into a mass food poisoning scared after 2‘ :
people started complaining in vomiting and nausea and had to be rushed to the nearest cm
hospital lates on Sunday. o
At least 11 of the guests, including three children, wouldadmitted to thc civic-run VN Desal;‘,-
Hospital. 4
Doctors said almost all patients complained . of - similar symptoms Wthh were uneasmess
vommitting and diarrhea. The patients were mainly admitted for observation. Among, cthdlen some
were as young as 8 months and one year.

Medical superintendent of the hospital sald that as of Monday morning three chlldren and eight
women continued to be hospitalised. “All are stable. We are in the process of dxscharge then,” she
said.

A case has been registered at the Kherwadi police station. It’s unclear of the bride and groom too
was affected. The event was taking place at Samaj Mandir Hall, opposite MIG ¢lub in Bandra. The
hospital said that around 8-10 people was treated on OPD basis and will be sent home.

Relatives of the affected people gathered in the hospital late night to get some news. There are talks
in the city about the incident and people praying for the speedy recovery of the patients.

Q2) a) Explain the hierarchy of the editorial department and describe role 12
played by the various members.
“OR
b) Explain the principles of page layout, state and elaborate the criteria one should follow to
select visuals.

Q3) Read the intros given carefully. Sug est headlmes for any four and with a simple diagram
given their placement with reasons on the front page of a national morning daily :- 12

1. CHHATTISGARH :: Today is the last day for withdrawal of nominations for the second
and final phase of Chhattisgarh Assembly elections. 72 of the total 90 constituencies will go to
polls in this phase on the 20th of this month, T op leaders of various parties addressed rallies
at various places to garner support for their candidates

2. T20-CRICKET:: In Cricket, India defeated the West Indies by five wickets in the first
Twenty-20 International at the Eden Gardens in Kolkata last night to take a 1-0 lead in the 3-
match series. The Men in Blue first restricted the Windies to 109 for 8 in the alloted 20 overs.
Later, after losing the top order early, the hosts chased down the target with 13 balls to spare.

3. ASSAM- :: Assam PWD Minister Himanta Biswa Sarma has said that road projects worth
22,000 crore rupees are being implemented across the state during the current fiscal.

55904 Page 1 of 2
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Paper / Subject Code: 27004 / Journalism : Editing.

Addressing a press conference in Guwahati, Mr Sarma said the state government has begun
repairing some of the National Highways. there has been inordinate delays in sanctioning
such work by the Centre. He said the existing state projects are related to construction of
bridges, repair of roads in tea gardens and for building new ones at various places.

4. SABARIMALA:: In Kerala, as the Lord Ayyappa temple in Sabarimala opens for a special
puja today, a thick security cover has been put in place in the temple town. Over 2,300 police
personnel, including a 20-member commando team and 100 women, have been deployed to
ensure smooth conduct of the puja and security of the devotees.

5. J&K-DARBAR:: In Jammu and Kashmir, owing to the bi-annual Darbar Move, the Ci"vi‘li,
Secretariat, seat of the state government, is re-opening in Jammu today after a 10-day break.
All necessary security and other arrangements have been put in place. Security agencies have

worked out a strategy to deal with any kind of law and order situation and maintain peace in
the city.

6. BIHAR POLICE DISMISSAL:: Bihar government has dismissed 175 trainee police
officials , suspended 23 police men and transferred 93. The stern action has been taken after
junior policemen attacked seniors following death of a lady constable on November 2. Over
three hundred policemen including a large number of women Cops went on rampage in and
outside Patna police lines damaging police vehicles and attacking officers in which
commandant was injured. They also ransacked offices and quarters.

Q4)Write short notes (any three):- 12
a) News Bureau ;
b) Types of layout
¢) Headlines
d) Stylebook
e) Importance of photographs

-~ 55904 Page 2 of 2
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Paper / Subject Code: 27002 / Journalism : Reporting.

2hours Marks: 50
N.B: (1) Question'No.l is compulsory |

(2) Figures in the right Indicate marks

Q1. Re construct the following news in Inverted Pyramid Style in 250 words.
Supplement it with information wherever required. Also give an appropriate headline.
(14)

As part of the World Environment Day celebrations, Godrej Group organised a beach
clean-up drive at Juhu beach in Mumbai. With an aim to eliminate the waste from

Mumbai’s well-known Juhu beach, Godrej collaborated with the Municipal Corporation

of Greater Mumbai (MCGM) and Sampurn(e)arth, a non-profit organization to take up

this noble cleaning initiative that also involved collecting waste, especially plastic

articles and further ensuring it is recycled.

More than 250 Godrej employees, their friends and families voluntéered in the clean
up drive. Most of the waste collected consisted of plastic bags and bottles.

This out-of-the-box cleaning initiative with an integral recycling component is aligned
to the Godrej Group’s ambitious goal of sending zero waste to landfill by 2020.As part
of this initiative, the Group is working to reduce hazardous and solid waste generation,
to increase the recycling of waste, and further ensure that none of the waste generated
at our sites is sent to landfill. ‘

Speaking about the initiative Dr. VikasGoswami, Head Sustainability, Godrej
Industries Limited and Associated Companiessaid that, “Mumbai is one of the most
populous cities in India and widely known for its beaches. But sadly heaps of waste
and sewage pollution have made them hazardous for visitors in recent years. In such
circumstances, cleanliness and waste management becomes more logical. This
activity as part of World Environment day celebrations is our way to remember that
every Godrejite is part of the larger society and community. Hence, it is our moral
obligation to put in all possible effort towards passionately striving for its betterment”

Till date over 5000 Godrej employees have volunteered through various activities
during World Environment Day across Godrej India and International businesses
supporting Group's Good & Green program aimed at driving sustainable
development in India

Q2. (a) Explain White collar crime with an example? (12)
OR

Q2. (b) Explain cement scam. (12)
SITLY Page 1 of 4
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Paper / Subject Code: 27002 / Journalism : Reporting. ‘ .

Q3. (a) Trace the history of Yellow Journalism, Rt S5y ity
OR et A : :

Q3. (b) What is Investigative Journalism? Explain anyone'ﬁf',si(’;gm;-‘, :;» ‘(1;2)_; :
Q4. Write short notes on ANY THREE : .;;':', (12) ;
Beat reporting RIS R AN
Education Beat
Inverted Pyramid

Sting Operations
Tehelka

P00 oo

S
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Paper / Subject Code: 27002 / Journalism : Reporting.
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Paper / Subject Code: 27002 / Journalism : Reporting.
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Paper / Subject Code: 27005 / Journalism : Feature & Opinion.

Y hm 5F

[Time: 2 Hours]

Please check whether you have got the rlght
N.B: - Question no. 1 is compulsory.
2 Attempt any three more questions. (1 +3)

Q.1 What is the difference between Hard News and Soft
with recent examples.

Q.2 Write an interview with any one:
a)  Kareena Kapoor &
b)  Actor Rajkumar
¢)  Amit Shah
d)  Aditya Thakeray

Columns
¢)  Snippets.
d) F1lm Re iew

75E3C91507ACC2056BA8C0190DA7DOD



Paper / Subject Code: 27205 / Journalism : Feature & Opinion - "

i ) VYV (WA e 'Y
¢ \ Y B ¢ PPy 7 s
I 1 ¥¢ )

[Time: 2:30 Hours] S [M ks:75)

Please check whether you have got the right question paper.
N.B: 1. Attempt all questions. &S A

Q.1 Based on the challenges, confusions and stress that media students fééé','pr,ebaré d“featufe~‘forf§5
Mumbai based magazine. Give the feature a headline (at least 500 words) = .=~ & IS

Q.2 Write an interview in the question-answer format with any one of the following =« -
a) M.J. Akbar ; ;
b) Mukesh Ambani
¢) Priyanka Chopra
d) Rahul Gandhi

0.3 Why is the Editorial Page considered the soul of the newspaper? Review the content and format 15
& of this page. TR ROt e
Q.3 a) Write a column highlighting the latest lifestyle trends popular among students. Give the column 8
a headline (350 words) , _
b) What is a human- interest story? Describe any such story you read recently. 7
Q4 Explain the relevance of columns in newspapefs aﬁd magazines. Critically review the factors 15
that have made agony aunt columns popular. - TN
OR '
a) Explain the different types of feature leads. = = - : 8
b) Write a snippet drawn from the entertainment industry. Give it a headline. 7
Q.5 Write short notes on any three ; 15

a) Obituaries

b) Book Review

¢) Soft news

d) Seasonal features
< f) P Sainath

Page1of2
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Paper / Subject Code: 27205 / Journalism : Feature & Opinion :

FTET TATAT
[3e5: R:30 TTH]

Please check whether you have got the rlght questlon papel 8

N.B: 2. ga v 3fAerd 3.
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- Paper / Subject Code: 27208 / Journalism : Journalism & Public Opmlon ‘

.
b AYAL ,Az

Time: 2 Hours / 2 % Hours Max Marks60/75

Note:

1. Please check that you are attempting the correct version of your paper & oF TS

2, Students attempting the 75 marks paper will have 2 Y hours and are required: to attem
ALL questions.

3. Students attempting the 60 marks paper will have 2 hours. For them, QUQS‘IOH n'” 14
compulsory and they have to attempt any three questions from he remamm :

4. Marks are mentioned on the right side of each questlon NI

Q1. (A) Discuss the views of Noam Chomsky in pubhc opmelon formatlon.'jf

(B) What was the contribution of Paul Lazars‘fé\l‘g{ -tnb'mé{s‘is"i'\hedia research? -~ S < 415)

» Q2. (A) Discuss the methods used to mea‘surg publlc prmon & comment on th‘ei\r fev[\i.,aib‘:i_iity; < ' (15)

(B) Compare the agenda setting theoty With the‘”uses (nd-gratifieatiohs’ rhode} :

(08)
(C) How does news selection influence publxc opmion? (07)
Q3. (A) Critically examine the coverage of Indlan‘electmns by medla {15)
(B) Examine how the coverage ofththetnamAW byt e,-‘US medla affected the war. {08)
(C) Discuss the Gaza Confhct from a medaa perspev {07)

Q4. (A) What do you understand by State Terron_ m7 ow does media report such issues and with
what effects? !

(15)
™
(B) How does media expuloit our obsession With’vcelebrity trivia? (08)
(((Z)‘ Explain the CNN Effect and its connection to government policies. (07)
g Q5. Write short notes on any'thi'ee: Septet (15)

Media’s coverage of Communal Riots
Indo-US Nuclear Treaty

- Embedded Journalism
Secessionism

A A

Portrayal of women in Indian cinema

Page1of 3
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Paper / Subject Code: 27208 / Journalism : Journalism & Public Opinion * AN

Time: 2 Hours / 2 % Hours MaxMarksG()[ 75
QTelTeT HZATHT HUAT Aie; T4Ta: ‘
¢. FETCIT YIS A9 JAgech fABTer 3m8 & Hoam aarar. AESSFE S

. St Faremeif by FpoTidY geaafadedt sqech @sad Sa =T 2 1/2 N SN AT T
AT e 9T WIS 3T,

3. T Feref &0 Sqoriel srearafirarey 3qech Wigad smea == 2 A 39w M T
mﬁmmﬁmqﬁwmaaﬁaﬁm’é,awﬁmmmﬂymmwa

8. Tcdeh JeATTT SotedT SIS T ST RelT 3rerel 70T fererer 3me,

. (31) AT AT @2l g1 el Ay Dadhiear e a9t w1 (39)

faFar
. (¥) TAATCI AT AL Uiel AR hes I 1T DT 37272 (29)
R.(3) FFHT Hﬁmuu:qwﬁarmwmﬁmaae‘aﬁrﬁ%mﬁﬁrmﬁ (29)
faFar
2. (@) ST AR I3ty ot ot s e ReeeT sy e e (00)
R. () I fa3 STAFATER F1T YHT FII? (ob)

FL. (H)WWWW@WWWWWWW@W

T, (29)
T () STARHT FCAHI SATH FATAH JETaT aeliehr FreF A QTR FT
. IR grer I adiaror ()
-3 () IS HENT ATeIHET TR Tut F. 4 (1)
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Y. (30) " IR ( mm>mmmmmmwmm'
F edfaaTT T <Ay IR FRr BT (19) =

far

Y. (a)mﬁwmmmﬁﬂmmwﬁ wmﬁm
¢ TISC . (°¢) &

8. () "CNN 71a" (CNN Effect) T cITeT SRR ERUTER §IUTRT THIT TS T,
e forgT (H1oTerdr ofren): (1) |
9. RA-HA R A7) Fefr
F. TFeISS TAhIRAT (Embedded Journalism)
3. 3eNTadTe; (Secessionism)
3. AR Raveiathe ST Ror
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Q.4

0.5

N.B: 1. Q.1iscompulsory.

~B. How Would you Vlew the medla s coverage of communal conflicts?

erte short notes on any two

oao o

. Explain the theories of public opin_ioo asput forward by Walter L:ippma:n_rj_‘

Paper / Subject Code: 27008 / Journalism : Journalism & Public Opinion.

Q.P.Code :33468

[Time: 02:00 Hours]
Please check whether you have got the right questiohv'p‘élpef’,',_,‘.

2. Attempt any three form the remaining questions
3. Figures to the right indicate full marks.

What is the contribution of Paul .Lazarsfeid in ‘Publlc Opinion Research‘7
Analyse the Indian media’s coveragc of general electlons

Compare the theories of Agenda S{etti,n'_g‘god Uses and Gratification:

. Discuss the role of the media in the Vietnam War.

ofo(nio

Analyse how the medla mﬂuenced blic op_m;on durmg the Indo-Pak War of 1971.

Dlscuss the Indian media’s approach : Naxahte problem

Indo- :S. Nuclear Treaty
Khalistan Issue '
Five Filters as explained by Noam Chomsky

Coverage of the U.S. Presidential Elections, 2008
'Embedded Journalism.

3k e o ok ok sk ok

Page1lof1
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Paper / Subject Code: 27010 / Journalism : Indian Regional Jouma!ism;:'; ?

(2 Hours) [Totai Marks 50]
Note- a- Quéstion No.1is compulsory. FERDCEF IES
b- Attempt any three from Q-2 to Q-5.

1) A) Regional language newspapers have acauiréd greater §
readership and influence than English news paparé ;iﬁjt\hé;{ast:_?
twenty years. Comment. e Sl

B)Analyze the difference between any one English daily and any
one regional language daily based on parameters like style of
reporting, selection of stories and impact on readers. . = 14

2) a-1- Examine the evol@t,ion :of’Hindi press post,independehbe and
discuss how it influenced national politics over the last two
decades. * RS SN

| 6
b-1Discuss the role of Malvayavlam_'njewspapers in making Kerala a
progressive and developed state. - | 6
SN ESE ISP ORe

2) a-2-Examine fhe’rdle"- playediby‘fB’ehgali newspapers in bringing
about national consciousness to spark the freedom struggle.6
b-2-Write a note on Anand Bazar Patrika as prominent Bengali
newspaper today. ’ s 6

. 3) a-1 Examine the cbn’cributioﬁ‘affkesari as a periodical and

LokmanyaTilak as an editor in India’s freedom struggle. 6
b-1-Trace the contributionvof Marathi press to the Samyukta
Maharashtra movement. 6

3)“'a¥2¢Discuss the reasons for the decline of Urdu journalism in India. 6

b-2-Write a note on Eenadu and its role in development of Telugu
journalism. ‘ 6

TURN OVER
57486
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T

5) Write short notes on any thre
a) S. Sadanand.
b) Mathrubhumi

c) DainikJagran
d) Lokmat

R

846186EBBB7276A9D73B4155D6696D71



Paper / Subject Code: 27210 / Journalism : Indian Regional Journalism - -

Typnmr T 0ld

(2% Hours) [Total Marks: 75] -

Note- a- All Questions are compulsory.
b- Internal choices are provided.

1) A) Regional language newspapers have acquired greater readership
and influence than English news papers in the last twenty years. o
Comment. S 18 SIS
Sel: YO SE SIS
B) Analyze the difference between any one English daily and any one
regional language daily baSed~,.'cin parameters like stylle reporting,
selection of stories and impact onreaders. 15

2) a-1- Examine the evolution of Hindi press post ’indepeﬁdence and
discuss how it influenced national politics over the last two decades.

| 5 8
b-1 Discuss the role of Malayalam newspapers in making Kerala a
progressive and developed state. 7
: kS :'oR"; :

2) a-2-Examine the role played?bnyen'gali'newspapers in bringing about
national consciousness to spark the freedom struggle. 8
b-2-Write a note on Anandsz'a}zar? Patrika as prominent Bengali
newspaper today. NSOy 7

3) a-1 Examine the contribution of Kesari as a periodical and Lokmanya
Tilak as an editor in India’s freedom struggle. 8
b-1- Trace the contribution of Marathi press to the Samyukta
Maharashtra movement. 7
g ‘ OR
3) a-2- Discuss the reasons for the decline of Urdu journalism in India.
8
b-2-Write a note on Eenadu and its role in development of Telugu
journalism. , 7

TURN OVER
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Paper / Subject Code: 27210 / Journalism : Indian Regional Journzii:ibsi}l

a) S. Sadanand.

b) Mathrubhumi ;
‘c) Dainik Jagran

d) Lokmat ’

e) Regional Television Channe

TURN OVER
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