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Paper / Subject Code: 27421 / Advertising: Discipline Related Generic: Copy Writing

Duration: 2.5 Hours [Total Marks: 75]

NB: 1. Read the questions carefully before answering
2. Figures to the right indicate the full marks
3. Give example when necessary

Q1. CASE STUDY: Multimedia Campaign 15

A. Having been in the Indian market for some time now, Nestle India plans to make a vegan
edition of Kitkat. With plant-based products becoming a norm for many brands and product
cat.egories, Kitkat plans to enter the vegan chocolate market in India with a bang! The

campaign focuses on benefits of plant based products and the fact that your favourite KitKat

will retain the same classic taste.

1. Prepare a creative brief for making an impact on the target audience 4
2. Suggest an appropriate message strategy - 2
3. Create a print advertlsement based on the creative brief (One advertisement). 4
4. Prepare a 30 sec story boafd for Television commercial based on the creative
brief. | ' 5
OR
B. What started as an on-demand food delivery platform in India in 2014, Swiggy is well on
its way to becoming the preferred urban dweller’s choice for comprehensive on- demand
delivery with Swiggy Instamart. The brand plans to make itself the one-stop- shop for gifting

options on festive occasions.

Gifting thus being the main theme of the campalgn 15
1. Prepare a creative brief for makmg an 1mpact on the target audience. 4
2. Suggest an appropnate mesSage strategy 2

3. Create a print advertlsement based on the creative brief (One advertisement) B

4, Prepare a 30 sec story board for Television commercial based on the creative

brief. F o 5
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Paper / Subject Code: 27421/ Advertising: Discipline Related Generic: Copy Writing

Q2. Answer the following:

A) What is Trans creativity? Explain with exalnples ‘ ' 8

B) Write a Direct Mailer announcing Burger King’s new menu for kids, - 0
OR . % : :

C) What are the responsibilities of a good copywnter" : e Lo ’ _‘8

D) Create a radio spot for Cadbury s Dalry Mllk S1lk Oreo ed1t10n

Q3. Answer the followmg = } ,
A) Short note on the BIG IDEA. lee examples : ‘ . 8

B) Discuss Idea Generatlon Techmques L, < : ' S
' < OR b |
C) What is Creat1v1ty and what are. the vanous stages of the creative process" : 8

D) Prepare an Outdoor poster for Boat’s newest A1rpods : , 7

Q4. Answer the following' % :
A) DISCUSS Writing for Youth Vs Wntmg for. Semor Citizens

-B) Explam the gu1del1nes for wrltlng telev1s10n copy 7 : < S |
y BR ¢ asgiats
C) Evaluate the copywrmng style of any one advert1s1ng cfainpaigrlrﬁy:an ad agency for its
r"chents 2 O 5-1-_' " ‘. P - e : 8
‘ D) Draﬁ an emall promotlng new hollday packages by Yatra com for Diwali e
Q5 Write short notes on ANY THREE of the followmg : 15

A) erte a ClaSSIﬁed ad for anew resort openmg in Goa.
B) DISCUSS anad keepmg in mind Humour appeal
C) What i is an mfomerc1al‘7
- D) What 1s “Slice of Life” concept in ads’? Give an example

E) Dlscuss Slogans and thelr 1mportance w1th an example.
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Paper / Subject Code: 27422 / Advertising: Discipline Related Generic: Advertlsmg & Marketmg Research

Time: 2.5 HRS ) Total MARKS: 75

N.B.: 1. Read the questions carefully before answering
2. Figures to the right indicate the full marks
3. Give example when necessary
4. Calculators are allowed

1. (a) Big news, a 24- hour news channel wishes to launch a new streamlng service across
India. The OTT platform wouId showcase a wide variety of content for viewers of different :
age groups. As a researcher suggest an appropriate research design, research technique and

sampling method to facrlrtate their plan & % 10
(b) Compute Mean, Medlan Mode and Range for the followmg data % R
20,23,25,35, 40 40,42,50, 80. - '
(c) Design a questronnarre to find out out the reaction of the youth towards controversial
advertising: 8
(d) “Excessive TV watching leads to obe51ty among children”. Write a report analyzmg
the vahdlty of the statement. : 7
2. Answer the Follow1ng : ,
(a) Discuss the various methods of conductmg product research. 8
(b) Write a note on the importance of literature review. o 7
OR o5
(c) Explarn the advantages and drsadvantages of Focus Group discussion. - 8
(d) Discuss the nature and scope of marketmg research in India. % 7

3. Answer the Followmg ; : / o
“(a) Explain the various methods of conductmg copy research. A 8

(b)Write a note on pricing research w ,_ 7
: OR - ' ' .
(c)Discuss the types and the srgmﬁcance of secondary data in marketing research. 8
(d)Mentlon the gurdehnes for designing a good questionnaire. 7
4 Answer the Followmg
(a) Discuss projective techniques in detarl 8
(b)Write a note on probabrlrty sampling. " ; 7
OR ,
(c) Discuss various print and broadcast pretestlng methods 8
(d) Explain dlfferent physrologrcal ratmg scales used in advertising research. 7
5. Explain Any3 of the followmg & r 15
(a) Hypothesis. o 0
(b) Survey method.
(c) Research desrgn
(d) Concept testing..

(e) Measurement scales

S
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Paper / Subject Code: 27424 / Advertising: 2) Brand Building - 03112122

[Time:@1/2i hoursj = ; . [ Marks:75]

Please check whether youj‘have got the right question paper.

N.B: 1. Figures to the right indicate full marks.
2. Draw suitable diagrams wherever necessary
3. Illustrate your answers with examples

Q1. (a) Explain the following concepts: - £

Q2.

Q3.

Q4.

1. Unaided awareness »
2. Brand Association - < ,
3. Composite Co- Branding R ©)
4. Range Brand ) ‘
S. Corporate Image
6. Service Brand
(b) Case Study: - x : ; ‘ Re
* Tibetan and Chinese quick- service restaurant (QSR) chain Wow! Momo has forayed into
fast -moving consumer goods sector with its frozen momos. Initially the frozen momos
will be available via Big Basket in 10 major cities of India. .
On the basis of the above information answer the following:
1. ~What line extension strategy would you suggest? Justify. " 3)
2. = Analyze the current brand personality of Wow! Momos using the brand personality scale.  (3)
Who would you like to use as a Brand Ambassador based on the Brand Personality and 3)
3. why? ; : -
a. What are tI'ie four brahd identity pcrspectivés ®)
b. State and briefly explain the various types of Brand-leveraging strategies? )
c. Whatis Brand revitalizing? Explain with example the ways in which revitalizing can be t))
done. G N
d. Describe the various(practic;:s.that can‘bje used for successful retail branding. )
a. Explain various advantages of buil&ing a strpilg brand imége? 8)
b. ‘How can CSR activitiés be usﬁdifor qun\déBuilding?f ?
: e A ' 5 OR <
¢. Explain various stages of growth and maturity of brands with a suitable example t))
d. What are Brand Building Imperatives @)
a. Explain the Brand Asset valuator (BAV) with Power grid. (15)
: OR
b. Elucidate Brand Building Blocks. - ®)
c. Write a note on Corporate Advertising 7
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Paper / Subject Code: 27424 / Advertising: 2) Brand Building

Write Short Notes on (ANY THREE a5)
Brand v/s Product
Service Brands

Brand Loyalty Pyramid
Rural Advertising
Global Brand Manager
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Time:(2.5 Hours)

Q.1

-Discuss t the role of ccount planh;g in advertlsmg i
" Answer, the follo N

b Q w > _p a9,

TNSMm
Paper / Subject Code: 27425 / Advertisin éﬁ)Agen Management

t»:m najdos o
[Total ‘Marks: ‘75} .

NB: 1. Read the questions carefully before answemig

2. Figures to the right mdxcatethe full m%ks

= 3
3. Give example when neces’sary g
,L_:\ =
g‘\

Answer the following
CASE STUDY

brand. Right now, 70% oﬂndlans are«Walklng aro’iind dehydrated They,{ ,bw that they
should be drmklng morg \water but tﬁey aren t sﬁ‘re why A;;;a“ SO they T to othepdrmks

their health and make them look“and feel better
With Aquafina Dx;mkmg Water» the fact that water 1skey to healthwy hvmg
for people to take *cogmzange\of the quallty of watemhey dnnkj
Asa marketmg managex;”at Aquaﬂim, preparm

a. Outhne the CommumcatlonCPlan

Explan;/Account planmng process
Descr;B‘e vanous Types of Advertlsmg ag’enmes

Discuss the contents of a good marketmgPIan 8
Stagés in the chent—agen . 7

; N 7
Answer the followmg \z:«?i‘" :

The: Scope and Role of Sales«Promotlon\ : g 8
Varlous types of Trade — 6rrented sale’spromotlons 7
Various: types of Consumer - oriented sales~promot10ns ¥
Wnte, short notes on any three of the@éllowmg"“’ff 15

Methods of Equlty Flnancmg

C. DAGMAR
d. . Common way sin Whlch ad"ertlsmg -agencies generate income
€. Pltchmg o &
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Paper / Subject Code: 27427 / Advertlsmg:;5) Social l\’(é’ﬂla M

TIME: - 2% Hours

Garmin company wants to expaﬁa 1ts opergﬁons oftl’l)usmess across Ind1$ They afe«'
offenng Sport Watches and spox:t gadgets They are also prometmg sportfeXpenences in
various Running expos. o '
As a Social Media Markefing ageney’, suggest «xa launcm campargm for Garmm The
Social Media Marketmg{pl*an is for a»f)\erlod of 80 days forsi’the first gﬁ“ase NG

Q.l.

”\

X

Answer all the followmg questx sbased ogginformatloﬁ given. @ ,,x‘x

1) Which three SoclaLMedla pl orms wr%ﬁ“ld you sgg‘gest for Garmm company
campaign and&vhy‘7 s

2) State the oblectlves of the Campalgn» £ :

3) Createa one’ Wweek of Social Medm Calendar for the campa1gn S

4) Suggest measures of the Garmu;l ampaign’ strategy @r market;w via Instagram

Q2. af What ’is‘”E-marketmg? Expl'“}n briefl; 'how the agﬁ:yal of E- '

Landscape of marketmg: : A

b) DISCUSS the behavroral ihternet (ch
! v , (OR) ;‘;}t

)‘State the "’types of Internet markét1ng

-d) Explai ‘Q\E-marketmg in context to Onlini

a) Cateers in ﬁ_eld of Soc1aI Medla Marl(etmg Drscuss Ay
b) ‘;xplam briefly the cha‘factenstrcsof Soc1%Med1a Mafketmg

F; 3 ”ia - (OR) : {:} o 4
4 3

g rdiscuss Cr at1ng Content for vam"ous Soc1al Media M ketlng platforms 8

“““ 0 d) State%he myths bout Soc1a1Wed1a M%mketmg & ./
a) Explaln the: Soc1al MediaMarketmg Cycle, < | 8

b)gWhat is sentlment analys1s'7 State its significance. i3

; 8

mpaign management. Explain, 7

erte a short note on any three outof five: & ]

-a) Social Medla Marketmg Engagement
% b) Hashtag < -
) Keywords
d) Ethics in Somal Media Marketm
e)rMobrle Marketmg ;L{*-‘

g
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~ Duration: 2 & ¥ hours
%< N.B. 1.All Questions are compulsoq(
2. Figures to the right mdlcate marks

T’*Otal marks 75
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Q4. A. Mention the steps to come up with a ’Seflfng Concept"’
N

P i\w £ "S%-N/ W; £
h\’";‘ i./& o oy % /;f; :
Q4.B. Improper Budgeting can lead to a@%asﬁous Advemsement Do you agree ox@sagree? -+

S 2
\ /"g\« £ Q)l“ H {A}T\

Justify your stand. g7 A0

Q4. C. Prepare a storyboard sample for 30£%cond T}‘(NAdvertlse ent of Heat and Ea&ﬁpma.
What is the 1mportance of a good\pltch forAgency/Cli:ent approv”“ F’

Q.5 Write Short Notes ( Any 3) @;
1 -of Comm‘éntary in adDocumentary
Maklgg“ﬁnal master & telecg?f copy :\,\52

e Axw

Synops1s
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st ST

44135 : S ‘ Page 2 of 4

o,
.

3564192C60C540B03A2807A9D285109F

H £ e 5 x :

Rl



