
fl3oflc, ; 23 BPQIL

"!'"6ioitrlrunai" 
2a5APaper / Subject Code: 5533f / Advertising:

TIME:-2%Hours

b)
c)

qZ).) DiscussSEM in"'$iiief as animportant aSpect of Digiial Media.

5) Digital"6"bcurity.
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Arnamica is an Al-powered workpl#e commdibations plitform. Thg.y ieachedei5tto a Dig.ijal {*-Arnamica is an Al-powered workplat'e comm$bations ptrAfform. ThgJ ieachedeiitf to a Digi.Sl i
Media agency to launch a organic s6cial and sbarch strateg! for theil$fital mar.Gting camp3iih. ,.. :':"---- _--_i.__- _-- *,^"-,:"I2J --- --__-|-__.-O--_- ^----r-j\_----o _-----r*::-y--

Theclienthadlowbrandawar.qij&sanddid#ihavea.eji[agemen-t$:withtheir.,}.onSumeISuitheir
,!

marketing campaigns Uefore. fre company desired to buid"userrdemand with a social and search 
.^

advertising strategy. They-.,'d*ired a ffiil-funnel.strdiegy, ta1$ting lead.srat everyst|!e of th-e.,.1

.\l
Based on the above cas'&r

marketing campaigns before."_$ie com

Q2) a) Dilcubs the a(Vairtages



Paper / Subject Code: 55322 / Journalism:

OR
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Discipline Specific Ele'etives: l) iontempo.rry Issues

..:

1..

:r. :

Total marks: 75

Note : l.All questions are compul56ry. r''- i "

2. Figuies to the .igil #; ir'.ii*,. futt marks.
3. Internal Choices are provided in Each euestion.

Q1.

Q2.

53915

Answer the following:

A) 
Ptilg ollthe.importance and fearures of environmenrar movements in r5India with suitable examples. ,

ORB) Discuss the various issues involved in iribal rights and issues related to 15farmers in India and suggest soluiions to it. 'l

Describe the:rote and significance of Special Edom ic zai in ,..,Maharashtra. .t 
- -----'-v vr vrv\

Enumerate the cha[enges being faced in the process of industriarization
and economic g$wth In India." 

vr r'ruurlt

Q3.

8

7

A)

B-)

c)

D)

A)

B)

Discuss the present status of whistleblowers protection Act, 201 r .

'Politicisation of crime has resurted in the decrine of law in India..Comment. 
vr rstv rrr trr

Answer the following:

what are the root causes and far-reaching consequences of terrorism inmodern society?

what recent shifts in politicar rrends have influenced the prevarence ofmajority and coalition governments, and how do these changes reflectevolving dynamics within contemporary political landscapes?
OR

Discuss Emerging trends in tourism sector in India.
c)

D)
8

7
Describe the primary objectives of any two social welfare schemes forwomen by the Covernment of India.
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Q4. Answer the following:

a. Impact of Development induced displacementdisplacement
t-.

l5

,t:t:

Qs.

r -t

b. Swatch Bharath Abhiyan
c. Role of MIDC
d. Remedial measures to combat corruption :

e. Smart City Mission in India
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Paper / Subject Code: 55325 /.lournatiSmi, e>fVhsrizine Journalism

Time: 2 Yz Hours

Note: l. All questions are compulsory.
2. Figures to the right indicate full marks.

Q L List I 5 questions you would ask in an interview to any one of the following:

Marks:75

a) Eknath Shinde

b) Radhika Merchant
c) Prashant Bhushan
d) Smriti Irani

a

Q2.
a) What is typography? Describe the difference between serif dnd sans-serif fonts. provide examples

ofeach. .: 
- 

(g)
b) What are the key elements of a cartoon, and how do they differ from other forms of illustration?

f

OR

(8)

(7)

(8)

(7)

c. Leads ,-l

d. Photo feature

E. Book Review

a) Explain some techniques for bringing depth and dimension to a profile?

b) In your opinion, what is a good film review? Explain in detail.

UJ.
a) what are some best practices for ensuring readability in page layouts?

s it different from a news report?
, 

,... :a, 

: :

OR
tT:X,,:iir'}| role of 

.th9 
magazrncjournalist evolved in lhe age of social media and online

b) whaf,lta column?'What makei a column engaging and relevant to readers? 'l

Q4' Write a column on: Mainstream Media in India. (about 200 words) Give your write-up a headline.

(ls)
OR

b) How should a journalist prepare for an important interview? What are some common mistakes to
avoid during an interviey?:i;j' 

...,,.,.:..)
r.:^

Q5. Short notes (Answer any three)
a. Cover Story

b. DigitalMagazines

.:
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Paper / Subject Code: 55327/ Journalism: 6) Crime Reporting

Time: 2 hours 30 mins

N.B. 1) Question No.l is compulsory

2) Figures to the right indicate full marks

Q 1. Answer the following:

Q2.
A)
B)

write a note on role of Eistrict courts and importance of lower Judiciary

_oRExamine any one sensational case study of Indian crime Reporting as
given in your sylldbus.

Discuss the,role, functions and structure of Indian police Force
Elaborate,,ui the rolg'. para mihr,td& forcesjii'muirtulna!'ru* and o.d.r.

Total marks: 75

l5

l5

A)

B)

8
7

Q3..
,- A)

B)

D)

.a OR

!) Discuss some of the basic principles of Crime Reporting. g
D) Discuss Sorl€ lrleaSUres taken by the police force to deal with sensitive 7

law and order situations.

Eldborate on the"need for some i*popunt sections of the Ipc
[xplain in-deiail the sgurces of crimJReponiri.,, bn
Examine...., e role of ATS and OIp in the p,o... e force..i ;""

"what defines non-cognizable offenscs, and how aie they distinct within.,*
the realm of criminal law?"" ;i r. .,.,.'

8

7

"8.

7

Ql. Answer the following:

A) Discuss the strueture of India's judicial system and the main functions of 15judiciary.

OR
B) Examine the ethical issues involved in Crime Reporting. Discuss how 15

television news channels cover crime stories.

Q5. Wiite Strort Notes (any 3)
a.'.Cognizableoffences
b. PolicelnvestigationTechniques
c. Role o'fHigh CourJs
d. Crime Shows
e. Trial By Media

....

15
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Paper / Subject Code: 55329 / Journalism: 8) Television Journalism

Marks:75Duration 2.5 hours

Note:

l. Atl questions are compulsory
2. Marks mentioned on

'::

1. A Explore the growth and impact of regionaltelevision news networks in India.

-",d

television news and its implications. 7

x t14Y2FF630X I l4y2FF630X I 1 4y2FF630X I I 4y2FF630

OR

1.8 Trace the historical evolution of television journalism, comparing its development in India and

l5

Q.2 ,t Elaborate on the diverse formats of television programming, citing examples where applicable.
'', .-'

,;

Q.2 B Discuss the segmented nature of
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Q.4AEvaluatetheroleandsignificun""oti4*7,.*,.i,u*e1sintheInoiu,*.oiulandscape.

rt of 8- l0 Minutes on any one (only questions) g

- l<IJ

Q'4 B what are some effective strategies ror iaentirying and combating fake news in roday,s digitalIandscape? uulrloarlng fake newt
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Paper / Subject Code: 55339 / Advertising: g) Tetevision
YBffrn- nd
Program ?ioductiq!,,.r

Marks:75
Time:2 t/zhrs
Instructions:
1) It is mandatory to resolve all questions.
2) The numbers on the right indiiate the Marks.
3) All questions have the same Marks

Q. I Answer the follorving
A) How would you go about the different stages involved in directing ,,lndia 

has gottalent "for a National channel

b) Elucidate thef:[:l:rt:tages orprodr.Sl invorved in a comedy Show,,TAARAK
MEHTA KA. OOLTAH CHASHMAH"

Q.2 Answer the follorving
A) write a no,u or-.uitr.i irpr.t of terevision on audiencesB) How do you think cGI has been incorporated in ..rriiv rrrows & news?

OR

9) Discuss the use of Semiotics in television programmes.
D) what is Gestalt Theory? Discuss its Implicati*r i, *r""ision programmesQ.3 Answer the follorving

' A) 
Y*,^i,, 

rr.torr rt,oril one consider while researching for a Quiz show?
Give examples.

B) Describe the changes in television programmes due to digital technology
ORc) Give a detailed note on electronic news gathering techniques.

A , D) what are the different types of Audience-segmeritation?
V.+ Answer the following

A) Frame Interview Questions [or interviewing a sports personality of your choice
ORB) Discuss the various Types of Measurements of Viewership in televisionC) What is on,the -spot News reporting?

Q.5 Write short notes (Any 3)
A) Paid news
B) Breaking news
C) Satellite & private cable Channels
D) Anchor
E) Debate vs panel discussion
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Paper / subject code: 55334 / Advertising: 3) Media planning & Buying

(2.5 Hours) [Total Marks: 751

NB:

1. Read the questions carefully before answering

2. Figures to the right indicate the full marks

3. Give example when necessary

4. Calculator is allowed

Q.l Answer the following
A Create a Media Plan for the Reliance Jio telecommunication company. The schedule will last two

months. The advertisements are in colour. The budget for the print campalg, i, ifrr." .ror",
(30000000).
Size:
Magazine: Single and/ or double spread
Newspaper: Halfpage

rate card given below
Readership
000's . .

Rates
(in sq
cm)

Magazine Readership
000's

Rate ( Full
page)

colour
The Times of India I 59A4 4476 India Today (W) 815 r 6s0000

Hindustan times 10904 4270 Kumudam (Tamil)

.(w)
910 285000

1870,
-'.1-'

1 536.. Ananda.Vikatan
(ramiI) (w)

890 229,00b

-The Econornic- Tirnes 3 150 2300 Business India (F) 988 270,000

Lokmat Times

$vlq{a"thi)
19282 2980 Forbes India (F) 670 800,000

Vijay Karnataka

(Kannada)
1790. 390 Vanitha Malayalam

(w) j
8250

820

246000

Malayala Manorama
(Malayalam )

1760 I 080 Mathrubhumi (W) 240,700

vlaJfi{ubhuml ,

(Malayalam ) -., :'
1240;

i!

890 Discover (M) 3210 256000

Dainik Jagran
(Hindi)

.7.3673 I 6s0 National Geographic
,(M) ,- "

t7t5 323000

43775 1072 Grih Shobha (HindD
(M)

2783 I 55000

Kate: (Juarter ral

Q2 Answer the following

s 400 sq.cm. (25 cm G)tlB cm (w)

15

page eq

Attempt any one between 2a.l and,2a.2. alongwith 2.b
[i'e' (Attempt either 2a.l oR 2a.2 for g marksiand 2.b. for 7 marks]

A 2a.l Answer the follorving:
Media 1: Reach = 5-7-)/1,lreiuency = 7, TpC:5, 70,000, AEC:59,000
Y.9i? 2.. Rgach :66o/o,Irequency = 7, TpC: 4, 95,000, AEC = 58,000
Find the yoTA, GRp and Cpitp for Media I and Media 2

52397 page I of4
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dia Planning & Buying
2a.2Answer the following "

42,000 people see an adveitisement 4 times, a0,OOO see an advertisement 5 times and S6,000 peoplesee an advertisement 7 times. The universe ir +iy,ooo.rt,;;;;iil;;ffi;"ffit,lrl, ,r,ooo. urnoReachoZ,GVT&CpT. ..jr- ' -"'-":,""*' . ,,.,

B Find-the average frequency of the ad isementil i: .ugazir" .,.irrg t+r" oata givei b.to*,Readershi p : Magazine. Al5 7,099,_ iagazine B= 47,000,rt agazine C: g 7,000Duplication of Magazine A, withiMa{azineC: O.ObO-" ""
Duplication of Magazine B, with Maiazinea: O,OOO.

Insertion: MagazineA:5,,,Mhgazinefl=7,lttugir:io""A,:Z . .,i,',
CDiscussthefunctionofI.fediapt,inua,"ffiWhataiethevariousChallenges,inMedia

planning.....,.....,.-,-..=..-.-.,:..... 15

Q3 f.ygr the followrug 
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* Explain various criterion for selecting media vehiclesb r'xplam som,e kev negotiqti,., skills essential in the,fieid ormedlarbuying:
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Q4
A
B

G
,D

Medium

;q
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Paper / subject code: 55332 / Advertising: Discipline specific'Electives:..1) Adverti.irg in contemporary Society

fTime: 21/z hoursl

Please check whether you have got the right question paper.
N.B: l. Figures to the right indicaG fulImarks.

2. Illustrate your answers with examples

IMarks:75]

Qr.

c

d

Q3. a.

c.

d.,

An Indian Qrganic shampoo brand and Recreationar centre prans r5
to expand its operations in the grobar market. your Adveftising agency
has to roll out a campaign strategy for them. 

e a -J

a

.b

Q2.

First: Choose any one product/service
Second: Select any 2 countries from the group of countries given berow.
Note: The trvo chosen countries.urrr-, be from th;,;;; g;rrp.

lrouR 
B: Japan. China. Brazil, South Korea

9:":t c: saudi Arabia. eatar. Bahrain (Excepr For Dubai and Abu

y_Tl trl"rs will you keep in mind whire deveroping the adverrising
strategy for the two countries selected? 

-- ----"D

what is controversiar advertising? Eraborate with exampres.
Elaborate on representation of s.nio, citizens ; ;;;*rents with
relevaht examples.

What are the various types of advertising?
Discuss tlre effects oi'liberalization in"retation to current financial
policies.'Bnd its impact on Medii & gnt.,tul;;.", ,rrrrio" '

Dis-c'uss the role of advertisements in representation of women & their
-changing rolqlin society. ' 

. 

"*"tv'r vr YYv,rvrr

'Advertiser.lT created for child promoteunhearthy eating habits,.
Lomment on this statement and exprain with the herp of exampres...., ..;' . :' OR ,.:

'Di$ital platfqims have 
. 
changed ft way content is created for

advertisem".11ii. OtuUoraJ- this rl"t ;", with examples.

fiscuss, 
th'6rimpact of'culture on. hdvertising. State the rneasures that

should. be taken re of whire creating cross-culturar content foradvertisements?,.; ,..

8

7

8

7

b.
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Q4.

Q5. Short Notes (Any 3 out of 5)

c) Popular Culture & Advertising :

d) Political Advertising
e) Challenges in International Advertising

"l
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