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Paper / Subject Code: 55331 / Advertising: Dlsmplme Related Genen : Dlgltal Medla 2 0»%4

TIME: - 2 % Hours

~Total Marks: 75

NOTE: - 1) All the question are compulsory subject to mternal chonce :
2) Figures to the right mdwa%e full marks : B

Q1) Case Study:

Media agency to launch a organlc soc1al and search strategy for thelr d1 gltal marketmo campa gn

The client had low brand awareness and dldn 't have a €hgagemen $with their. cOnsumerSnn ‘their
marketing campaigns before, The company “desired to “build usel;wdemand w1tha social ang} search
advertising strategy. Theyi desired a fnll funnel strategy, targetmg leads at every stage of the';
buying process. 1 e - % X e as)-.
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Q 4) d) Explam Pregrammatlc Marketlng brleﬂy @)
QS) erte Short Notes (Attempt any 3) 3 N ¢ &)
A ) Tradmonal Vs; igital Medta o
»2) SEO
3)- CRABS i in"Email Marketmg
4)Blogs. " <
»'5) Digital Security. -~
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Paper / Subject Code: 55322 / Journalism: Discipline Specific Electives: 1) COntemporary Issues. v

Time: 2% Hours Total marks: 75

Note : 1.All questions are compulsory.
2. Figures to the right hand indicate full marks.
3. Internal Choices are provided in Each Question.

Q1 Answer the following:

A) Bring out the importance and features of environmental movements in 15

India with suitable examples. SO >
B) Discuss the various issues involved in Tribal rights and issues related to 15
farmers in India and suggest solutions to it.

Q2 Answer the following;

A) Describe the role and significance of Special Economic Zene in 8
Mabharashtra. :

B) Enumerate the challenges being faced in the proceés of industrialization 7
: and economic growth in India.

; OR
C) Discuss the present status of Whistleblowers Protection Act, 2011. 8
D) ‘Politicisation of crime has resu"lfed in the deéline of law in India.’ 7
' Comment. : : 2l
Q3. Answer the following;
A) What are Ehe root causes and faréreaching consequences of terrorism in 8
- modern society? .
B) What recent shifts in political trends have influenced the prevalence of 7

majority and coalition governments, and how do these changes reflect
evolving dynamics within contemporary political landscapes?

% OR
C) Discuss Emerging trends in tourism sector in India. 8
D) Describe the primary objectives of any two social welfare schemes for 7

women by the Government of India.
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Paper / Subject Code: 55322 / Journalism: Discipline Specific Elecﬁves: 1) Cﬁhtﬁ:mpor«‘ary Issues

Q4.
A)
B)
Qs.
a.
b.
C.
d.
c.
53915

Answer the following:

State the problems faced and the measures for enhancing agricultural
growth and development in India.
‘OR

Analyse social movements which empowered Women and Dalits in India.

SHORT NOTES (any 3)

Impact of Development induced displacement
Swatch Bharath Abhiyan :

Role of MIDC .- &

Remedial measures to combat corruption
Smart City Mi?é‘ion in India

&7

& Y Page2of4

X114Y4447D9X114Y4447D9X114Y4447D9X114Y4447D9

15

15

15



Paper / Subject Code: 55325 / Journalism: 4) MagaZine Journalism

Time: 2 ¥2 Hours Marks: 75

Note: 1. All questions are compulsory.
2. Figures to the right indicate full marks.

Q1. List 15 questions you would ask inan 1nterv1ew to any one of the following:
a) Eknath Shinde ;
b) Radhika Merchant
¢) Prashant Bhushan
d) Smriti Irani

§ 2 »
a) What is typography? Descrlbe the difference between serlf and sans-serif fonts. Provide examples
of each. Oy : : » (8)
b) What are the key elements of a cartoon, and how do they differ from other forms of illustration?
’ N : (7
: \ OR
a) Exp.lain some techniques for bringing depth and dimension to a profile? : 8)
b) In-your opinion, what i’s%”good film review? EinIain in detail. e A7)
Q. A 0 A o~ , :
a) What are some best practices for ensuring readability in page layouts? ®)
b) What isa human interest stéry? How is it different from a news report? 7
a) How has the role of the magazme journalist evolved in the age of social media and online
pubhshmg" ~ (8)
b) What is-a column‘?\-What makes a column engaging and relevant to readers?- @)

Q4. Write a cqlqmn on: Mafnétream Media in India. (about 200 words) Give your write-up a headline.

& (15)
‘ OR
b) How. should a Journahst prepare for an 1mportant 1nterv1ew'7 What are some common mistakes to
aV01d during an mterv1ew‘7 T & (15)
QS Short notes (Answer any three) . : 25 (15)

a. Cover Story

b: D1g1ta1 Magazmes
~*¢. Leads »©

d. Photo feature <

E. Book Review

>l;=l=>l=>l<>k3l<=l<*****=l<>l<=l<>k>l<>l=>k>l<>|=>I<>l<**>k>l<>l<>l<*
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Time: 2 hours 30 mins

Paper / Subject Code: 55327 / Journgllsm: 6) Crlme Reportlhg

N.B. 1) Question No.1 is compulsory

2) Figures to the right indicate full marks

Q1
A)

B)

Q2.
A)
B)

9)
D)

Q3.

T A)
B)

C)

Q4.
A

B)

Qs.

o oo

54385

Answer the following:

Write a note on role of District Courts and importance of lower Judiciary
~OR

Examine any one sensational case study of Indian Crime Reportlng as

given in your syllabus

Answer the followmg . :

Discuss the:rale, functions and structure of Indran Police Force

Elaborate on the role of para military forces.in maintaining law and order.

. . OR
Dlscuss some of. the basic principles of Crime Reporting.

Discuss some:measures taken by the police force to deal w1th sensitive.
law and order situations:

Answer the following:

Elaborate on the need for some 1mportant sections of the IPC

,Explaln in detall the sources of crime Reporting.

. OR
Examme the role of ATS and CID in the poIrce force.

"What defines non- cognrzable offenses and how are they drstrnct within. -

the realm of cr1m1nal law?"

Answer the followmg

DISCUSS the structure of Indla s Judlcral system and the main functions of
Judrclary

: - OR
Examine the ethical issues involved in Crime Reporting. D1scuss how
televrslon news channels cover crime storles :

erte Short- Notes (any 3)

“Cognizable offences

Police Investlgatlon Techmques
Role of High Courts
Crime Shows .. -

Irg;al By Media

Page 1 of 3

X114Y381DA5X]1 14Y381DAS5X114Y381DA5X114Y381DAS

Total marks: 75

15

15

> ]

~ o°

(-

15

15

15



Paper / Subject Code: 55329 / Journalism: 8) Television Journalism

Duration 2.5 hours Marks: 75
Note: | |

1. All questions are compulsory g
2. Marks mentioned on the rlght side

1. A Explore the growth and 1mpact of reglonal telev151on news networks in Indla 15

1.B Trace the h1stoncal evolutlon of television journalism, cempanng its development in India and
abroad. - R 15

Q2A Elaberate on the ’Eliverse,‘fornlats of television programming; citing examples where applicable.

8

Q.2 B Discuss the segmen%e(l nature.of television news and.its implications. 7
A g OR : o

Q.2 C Analyze the rqle-of panel},\discussions in influencing public Qpinion. 8

Q.2 D Provide in‘s‘\ights into the essential;:éttributes-fcii“r successful news anchoring. 7

Q.3 A Outline: Lhe process: of producmg a documentary fora L News channel including its significance and

challenges A A5 » : 3 > 8
Q3 B;C»fitically ey?é‘luate the:l’rnnact of breél(ing nevgs?content on private news channels. 7
| OR
Q3C Explam the 1mportance of TRP for news channels . 8
Q. 3 D Explam 1mp0rtance ef review shows on Indlan television. 7
54117 N : Page 1 of 4
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Paper / Subject Code: 55329 / Journalisiﬁg 8) Telestfon Jogx\-‘ﬁ'hiism

Q.4 A Evaluate the role and significance of 24x7 news channels in thé Indian media landscape.

15 =
S on \
Q.4 B Prepare a Television intervieW:VSQCript of 8-10 Minutes on any one (only quesﬁons) 8
i, Sharad Pawar i . -~
2. Manoj Jarange Patil S

[

Q.4 B What are‘usdme effeéﬁve strategiéé for idenfifying and combating fai(e news in today's digital
landscape? . : 7

N

Q5 erte short notes on any. three (Any 3) ; ' 15

1. Crime Shows on TV 3 ; L ;
2. Dumbing down of news & S AR
3. Docudrama '\ g \
4.P2C - » % &
5. Sports Broadcasting on TV b ¥ e

R sk ok ok
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Paper / Subject Code: 55339 / Advertising: 8) Television Program ‘Productiqn

Time:2 % hrs
Instructions:

Marks;75

1) It is mandatory to resolve all questions. -
2) The numbers on the right indicate the Marks.
3) All questions have the same Marks =

Q.1
A)
b)

Q.2
A)
B)
&)

D)
Q3

B)

Q4

Q.5

f Z&)‘

~ Discuss thg'Various Typ,é§ of Measur
‘What is on-the -spot News reporting?

Answer the following

How would you ge about the d‘ifferent stages involved in directing “India has got

talent “for a National channel
“OR

Elucidate the,\;dvifferent s,téges of produéﬁon involved in a Comedy Show” TAARAK

MEHTA KA‘OOLTAH CHASHMAH”-

Answer the following : PR :

Write a:note on cultural impact of television on audiences ,
How do you thinkJCGI has been incorporatéd in reality shows & news?

Discuss the use of Semiotics in television Programmes.

~What is Gestalt Theory? Discuss its ‘.f:mplications in televisio\ﬁ programines
- Answer the following - :

What allfactors should one consider whilé‘»r'esearching for a Quiz-show?

Give'examples. - ;,

Describe the changes in television programmes due to digital technology

Givea detailed note on'electronic news gathering techniques.

What are the differeiit types of Audience Segmentation?

Answer the following '

Frame Intervie%Questionfsff'or interviewing a Sports Personality of your choice
" ) A".\_'OR v O

ements of V‘ie‘wership in television

Writeshort notes (Any 3)
Paid news B

Bre,éking news:. : &
Satellite & private cable Channels .-

“Anchor &
- Debate vs Panel discussion

Y ok kR ok ok ok
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Q.1

Q2

NB:

Paper / Subject Code: 55334 / Advertising: 3) Media Planning & Buying

(2.5 Hours) [Total Marks: 75]

1. Read the questions carefully before answering

2. Figures to the right indicate the full marks

3. Give example when necessary

4. Calculator is allowed

Answer the following "
Create a Media Plan for theReliance Jio telecommunication company. The schedule will last two

A

months. The advertisements are in colour. The budget for the print campaignis three crores

(30000000). ' : :

Size: v

Magazine: Single and/ or double spread

Newspaper: Half page

Use rate card given below. :

Dallies .| Readership | Rates | Magazine Readership | Rate ( Full
oy “ | 000’s -~ (insq -~ _1~000’s page)
- % cm). ; ’ colour
The Times of India 15904 4476 | India Today (W) | 8151 650000
Hindustan ti_me_s\ 10904 4270 Kumudam (Tamil) 910 285000
Business standard - | 1870 1536:. | Ananda Vikatan | 890 [ 229,000
' ~ | (Tamil) (W) N »-

- The Economic Times <} 3150 {2300 [‘Business India (F) 988 270,000
Lokmat Times g | 19282 2980 Forbes India (F) 670 800,000
(Marathi) & ; § |
Vijay Karnataka: 1790 390 Vanitha Malayalam | 8250 246000

(Kannada) 1< W) |
Malayala Manorama - ‘ 1760 1080 Mathrubhumi (W) 820 240,700
(Malayalam ) ,

Mathrubhumi 1240 890 Discover (M) 3210 256000
(Malayalam ) ' .
Dainik J agran. 73673 1650 | National Geographic | 1715 323000
Amar Ujala(Hindi) <[ 43775 ~-"[ 1072 | Grih Shobha (Hindi) | 2783 155000

Rate: Quarter page size equals 400 sq.cm. (25.cm (h) x 16'cm (w)

Answer the following : : &

Attempt any one between 2a.1 and 2a.2. along with.2.b

[i.e. (Attempt either 2a.1 OR 2a.2 for 8 marks) and'2.b. for 7 marks]

A 2a1 Answer the following:
Media 1: Reach =57 %, Frequency = 7, TPC = 5, 70,000, AEC = 59,000
Media 2: Reach = 66%, Frequency = 7, TPC = 4, 95,000, AEC = 58,000
Find the % TA, GRP and CPRP for Media 1 and Media 2
52397 - & e Page 1 of 4
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Q3

Q4

Qs

o Q6 oW

Paper / Subject Code: 55334 / Advertising: 3) Media PIanning & Buying

2a.2Answer the following

42,000 people see an advertisement 4 times, 40,000 see an advertisement 5 times and 56,000 people
see an advertisement 7 times. The universe is.437,000.The total Cost of Advertising is 98,000. Find
Reach%, GVT & CPT. A

Find the average frequency of the advertisement in the magazine using the data given below:

Readership: Magazine A=57,000, Mégazine B=147,000 ,Magazine C=87,000 -
Duplication of Magazine A, with‘Magazine,C= 6,000, £
Duplication of Magazine B, with Magazine A= 6,000,
Duplication of Magazine C,;With Magazine B= 5,500,
Insertion; Magazine A=5 ,;Mégazine B=7, Magazine C=2

e » OR'
Discuss the function of ,Média planning in advertisitig. What are the various Challenges in Media
planning N ¢ o Y i :

Answer the followii;g .
Explain various criterion for selecting media vehicles \ :
Explain some key negotiation skills essential in the field of media buying:

X th, e N OR 5
What is Media Mix? Discuss Factors Affecting Media Mix Decision.
Discuss Keys aspects:.of BARC . — .

lAnswe\r the follovs;ing 3 _
Explain Advantages & Disadvantages of Television as Advertising Medium
Discuss Media obj ectives and target audience analysis ‘

" Explain various factots "i'nvolvedQ in television ‘buying for ad{/ertising o

Key components and features of Google Ads.

Write short notes on any three of the following: _
New Consumer Classification System (NCCS)
“Frequency:- N 4
Advertising Networks

Influencer marketing in digital media buying

o
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Paper / Subject Code: 55332 / Advertising: Discipline Speciﬁc’Electives: 1) Advertising in Contemporary Society

[Time: 2%% hours] [ Marks:75]

Please check whether you have got the right question paper.
N.B: 1. Figures to the right indicate full marks,
2. Tllustrate your answers with examples

Ql. An Indian;Qrganic Shampoo brand and Recreational\Céntre plans 15
to expap& its operations in the global market. Your Advertising agency

has to'roll out a campaign strategy for them.
First: Choose ‘an'y one product/service

Second: Select any 2 countries from the group of countries given below.
Note: The two chosen countries cannot be from the same group.

Group A: USA, UK, France, Germany

Group B: Japah, China, Brazil, South Korea
:'Group C: Saudi Arabia, Qatar, Bahrain (Except For Dubai and Abu
Dhabi). ) ‘

What factors will-you keep in mind while developing the advertising

strategy for the.two countries selected?

Q2. a ' Whatis controversial advertising? Elaborate with examples. / 8
b Elabo_rat\cv on representation of senior citizens in advertisements with 7
" relevant examples: ¥
g o : OR-
¢ What are the various types of advertising? 8
d - Discuss the effects of liberalization in relation to current financial
policies and its impact on Media & Entertainment industry.

~

Q3. " a. Discuss the role of advertisements in representation of women & their 8

changing role’'in society. ;

b.. ‘Advertige_ments created for children promote unhealthy eating habits’. 7
Comment on this statement and explain with the help of examples.

OR

c. ‘Digital platforms have changed the way content is created for 8
adVertisem_enfs. E]aborat’e this statément with examples.

d. Discuss»tl‘:i__’é“impact of ‘culture on.advertising. State the measures that 7

~ should. be taken .,,}'cére of while creating cross-cultural content for

advertisements? "
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Paper / Subject Code: 55332 / Advertising: Discipline Specific Electives: il)"Adverti_sili'g in Contempolrary,Society

Q4. :
a. Create a Social Marketing Campaign for an NGO on Voter Awareness 15
Drive. 4
OR
b Design a Social Media Marketmg Campargn for Medla Literacy 15
Initiative to curb m1s1nf0rmaf10n/ disinformation to be promoted on :
Internet

Q5. Short Notes (Any 3 out of 5) % | 50 15
a) Influencer Marketmg i 5
b) LPG. ‘Model %
c) Popular Culture & Advertlsmg
d) Pohtlcal Advcrt1smg
€) Challenges in Internatwnal Advert1smg

=,
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