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a) m-nf I b) m+n-l c) m-n-l d) m+n+1

Note : l. All questions are compulsory. (,subject to,inJernal choice )
2. Figures to the right indicate full marks.
3. Use non--programmable calculator is allowed

Marks:75

4. The normal distribution tabie is printed on th; last page for reference.
5. support your answers+ith aiagra itil.;i.i .i,rr"."o., necessary. ,.

Ql (A) Multiple choice.questions (Attempt Any g) (g)1. A BFS of a LPP issaid to be -.-----------rJ'if at least.one of the baiic variabt"u ir rf.l . 
-'

a) Degenerffi' b) Non'&generatglt) Infeasi.ble' d) Feasibt. 
--.. - t"'" ---'" 

i''2. For solving an assignment problem, which method is used?^, "i":" rrrvtrrvu rJ u,

a) Hungarian b) ggerican ,. c) German d) Itafi,bn -:,. 
,.

3' A feasible solution is called a basic feasible solutioh iirfr. 
"r*Uerof non-negative

allocatisns is equal to --------:.----- - 
-'"' :- ,

4' 
Yl':n lethod 

is an iterative procedure for solving LPp in a finite number of sreps

. u) Simplex algorithm b) Simplex niethod c) slack method d) M-method
5. ' An objective function is maximized when it is a ----------- function.

a) Profit b) passive c) cost d) time
.:"''6' In ar.rasiignmentgoblem involving 5.w6tkers & 5.l;jobs, the total number of assignmgnts

a)15 b)10 c)s A)20
7: "'-jt!":*i 1 tt,. time by'lvhich activrty .o*pt.t ttime 

can-o-e delayed without
affecting"the start of succeeding activities, : - -- '/ -

a) Total float b) interfe-ring float c; inaependent float d-) Free float
..-.- 8. Tle$robabiliwof aro*ut ir. ir,.- ' -- ',-'.* n.. ,11'

9' what is the.piobability of proj""l..:Til.^ting in ss days if the expeoed project comptetiontime is 47 days & table valuels :(+0.4b90) r r-

a) 98.90% \ e9!/o c) e0% 'd)sli '

I0' what is the totalidle time ifjobs ur. pro..rr.d on 2 machines and idle time on machine Ais I I and on machine B is r 5. 
- r' --vvvYv rurL Lrrl

a)25 b)26 c)23 d)24

al 
.B) 

True or tse (Attempt Any 7) 
. " (7)

,:ii:' Is conbditeo wit'tiding ,.ierifin. app: i.e. togicat reasoning to solve prout.*, for the. management by ensuriig optimum utilization of resourcesii' Anv change inihe constiairt in.lru1ili.r *iii;;;;;;ffirtionar change in the objectivefunction
_

::: I"::lt*l method, infeasib,itv happens *. .unnot find feasibre region.
,'.Y' fran-hila.method.lban be used;#hen tile.lumber of decision variableYat two
,l AnEgificiat vaf#re is a fiqtitiou. 

"*iaui.l" iiililur"-.,yi Surplus variabres represent an excess u,irouriorr.rlr...r'r,irir.
,:l .yH :T::*:, oilines is not equal ,;;;;;;i;;_ the solution is optimum
"lil lft_:-1" two types of techniques,available to find the initial basic feasible solution.rx. The network can have one or more start node and end node.x' resstmtsttc time is the shortest time period expected to complete the activity.

. "1..;;:' '...
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Q'2 A) A Company manufactures two products A and B. To manufacture one unir of A. L5 machine
hours and 2.5 labour hours are requir,,.9.'4.'To manuficture product g, js -;.hir" n"".r'""11.,
labour hours are required. In a month, 300 machine hours and 240 labour t ou^ ur. urujl;;;."
Profit per unit, for A is Rs. 50 and for B is Rs. 40.
Formulate as Lpp .

Q.2 B) Solve following Lpp by Simplex method ":

Maximize Z: 50 xt -t 20 xz

Subject to Constraints

20xr+10x2 < 500
'50xr+50x2<300

t' X1,X2)Q
OR

Q.2 C) Sotve foltowing'Lff ny Graphical methodl (7)
Maximize ZJ 2xt + l0 xz

. - Subject to Constraints

2xr'5xz < I6
6xr < 30

Paper / Subject Code: 86001 / Operation Research

as given belOw
Salesman +-- . ' -iferritory

T1 T2 T3, 'T4
.s1 35 27 28 31
,s2 28 34 .29 40
S3 35 24 32 33
S4 2+- )Z 25 28,

(8)..
(7t

o.,':i-: (3)

Time of Each activity
(s)

Xr-Xr)0. ^2 
__ V

.O.r rr.-1:jl::,f:-^::Tl.l-:.*r;rtesmen to four rerritories. Hq has four candidates of varying

;xryrienc"e 
d capabilities. The manager assesses the possible pron, ro, il;-s|1j.1nr";;tt

Find the assignment of .ute is Maximum. (8)

Q.3A)_FromtheFoIIbwingdet'ailsoftheproj6ct..

.i. Drau,the nehvork diagram and identify critical pathii. Find out Earriest Start and Finish rime, Latest Start and Finish

Activitv Node.. Duration

A 1.2 4
B l-3 6

'3
,e l-5
D 5
E 2-4 20
F 4-6 10
G.. 3-6 6
F{ 5-6 16

1
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Paper / Subject Code: 86001 / Operation Research

Q.3 B) A company is transporting its units ftbm three faciories F1, Fz , F: with the production
capacities od 11,13 and 19 unit$ thousanils). It has four warehouses Wr, Wz, W: and
Wa. With demands of 6, 10, lZ)'and,l5 units (in thousafids ) . .,:-
unitscostoftransportation:isgivenfiom.,.na9to,yto"uctr.wa,.ho,,..,..

:

construct a Transportation table und'ffi by Least Cost Method (LCV[)
(7j

Q.3 C) From the Qata given
i. Draw a diagram
ii. Find.Critical pa

,below

iii. c

(,2)

(2)
(4)matjcally the activities and determine t I proiect dura

Activitv Normg.f
Duration @ay---.s)

'Crash CoSt

per dajr(Rs)
Ma*-imum "-it.,r\.,
fr$ssible CySth
'h..ltme + i

r-2 6" 80:+ 2
il3 8 90 4
t-4 5 30 2
2-4 J 0
2-5 5 40 2
3-6 t2 2AA' 4
.4-6 8 50 3

5-6 6 0
Cost of completing .ight u.tit. er day.

Q'3 D ) Five jobs I,II'III'IV and V are to be processed on two machine A and B in order AB

Jobs
Processing ri-",1tr4in)

Machine A Machine B
I ..90 70.
II 40 80
m 40, s0
rV 30 10
Vi )\ 35l) Find the sequence that mini-ir"s tlr" total etapsed time

tion

(2\
(3)
(3)

machinesA,

2) Calculate the total elapsed time
3) Idle time on for each Machine

8"-#Hl',f.%?ds.',ritsbd 
(F?n:l{t',';'+tf"b.6fftfJ;,i1?l 

!f;:l,t!,Hst so rhroush

52690

lme (ln hours iven be low:
Jobs 1 2 J 4 5 6
Machine A t2 8 7 ll 10 5
Machine 3 4 2 5 2 4
Machine C 7 10 9 6 l1 4
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w1 w2 w3 WA
F1 42 32 50 ::,:.26

F2 34 36 28 46
F3 64 54 36 82
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Paper / Subject Code: 86001 / Operation Research

s' .s
(i) Find the sequence that minimizes t$.gtotat el4pged time rgquired to complete the job A)

(iii) Idle time on Machine A, Machini B and ltlachine C.,r'-' : ,b)

Q.4 B) you are given the Pay-off (irofit in R.s:) matrix inl.iespect o.f T.wo-Perror-2.ro - Sunr''

Player

A ..-.-

t

Player B

ts1 B2 B3 B4

A1 500 ; 260 200 2t0

A2 -s0 -1._00,] -46 240

A3 7,00 400 160 -20

A4 '250 ,a".\
300 100 50

. (i) Find the Maximin Strategy. . , . ' (3)

(;iiilWhat iq,,,,;t value,qf the Gam$-l- ,;1,,,::," ,.'..1I :'- iti
Q.+ C) A company is;tihsporti.n$its units f._rom three ptiories F1, Fr, F: to fouiwarehorrsles
Wr, Wz, W: and W+.fhe supply and demand of units with transportation cost"per unit (in Rs.)
are given below with feasible*lsolution (The numbers which are in circle indicates number of

(i) Test the solution for optimalit-r,
(iD If solution is not optimal find optimal solution.

52b90 page 4 of 6
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. ..,n
t:1.1

,'..|,

\i

ctivities. Optimistic, most likely and
estimated in da iven beloware glven

Activity Preceding
A.ctivity 

,=..
.i.

Cptimisti -

: Time

Most likelj
Ii*a -1'.,'

A 2 ,5' 8
B 7

=5 l4
C A 4 6 t4
D A 5 7 15
E " B,C 2 ;;=; J 10
F D J J J
U E 1 -"a,' aJ

(l

d pessimistic time

(1s)

.."*f"' .:n*ur

r";1 ,{}"'

t-i t! #s
+lv h,
' ;"' r/,
h -lN" z:

;",'
4\

l}a -a
/'. at/. "r-l'
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,:

NORMAIT OiSrnrnu.troN raBiE
Area Under the Standard Normal Distribution

** :ft * * * r( * *i<xx x x* x * * *i.x* x* x * x x

!"!.t :: \
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X I 1 4.Y'ABEB 5 7X I I 4YABEB 57X I 1 4YABEB5 7X I 1 4YABEB5 7

Z 0.00 0.01 0.02 0.03 0.0.4 0.05 0.06 0.07 0.o8 0.09
0.0 0.0000 0.0040 0.0080 0.0120 0.0160 0.0-r49 0.0239 0.0279 0.0319 0.0359
0.1 0.0398 0.0438 0.0478i 0.0517 0.05s7 0.0596 0.063.6 0.0675 0.07 t4 0.0753
0.2 0.0793 0.0832 0.0871 0.0910 0.0948 0':0e87 0.1026 0.1064 0.1 103 0.1141
0.3 0.tt79 0.12t7 0,t2ss 0.t293 0.133.1, 0.1 368 0,I406 Q:t443 0.1480 0.1517.
0.4 0.1 554 0.1591 0: r 628 0_t564 0. I 700 0.1736i 0.1772 CIi1808 0$844 0.1 879
0.5 0.1 91 5 0.195CI p.198s 0.2019 0.20s4 0.2088 0.2123 "'0.2t57 0'.2190 0,924
0.6 0.2257 0.229{ 0.2324 0.2357 0.2389 0"2p2 0.2454 0.2486 0.2518 0:2549
0.7 0.2580 0.2612 0.2642 0.2673 0.2705 0.2734 0.2764 0.279ii 0.2823. 0.2852
0.8 0.2881 {izer0 0.2939 0.2967 0.299s 0.3023 0;9'051 0.3078 0.3106 0.3133
0.9 0.3159 0.3186 0.3212 0.323 8 0.3264 0.3289 ,0.3315 0-;3340 0.3365 0.3389-
1.0 0.3413 0.3438 ;0.3461 0.3485 0.3508 0.3531

0.3749
0.3ss4 0.3517 0,3s99 0.3a21

1.1 0.3643' 0.3665, 0.3686 ,0.3708 0.3729 0s77a. 0.3790 0.3810 0.3830t.2 0384e 0.3859 0.3ggg, 03907 0392s 0.s944 0.3962 0.3980 0.3997 070151J 0.4032 A'.:4049 0.4066 0.4082 0.4099 .0.4115 q,fl31 0.41"+/ 0.4162 0.4177
1.4 fl.4192 0.,4207 0.4222 0.4236 0.425t 0.426s a:4279 0,4292 0.4306 0.43t915 0.4332 0.4345 9.43s7 0.4370 0.4382 0.4394, 0.4406 0:4418 0.4429 0.4441
1.6 0.4452 0.4463. 0.4474 ,Ci:4484 0,4495 0.4505 0.4st5^ 0.4525 0,4535 0.454s
1.7 0.45',54 0.4464 0.4573 0.4582 0.459t 0.45ee 0.4608 0.4616 0.4625 0,4633
1.8 9"4641 0.4649 0.4656 0.4664 0.4671 .fi,4679 03686 0.4693 0.4699 0.4706
1.9 0:4713 a:47t9 0.4:/26 0.4732 0.4738 o.4744 0;ws0 0.47s6 0.47,6{ 0.47672.4 0.4772: ,0.4779 0.4783 0.4788 0.4793 0.4798, 0.4803 0.4808 0.4812 0.4817
2.1 0.482k" 0.4826 0.4830 0.4938 0.483 8 0.484, 0.4846 CI'.48s0 0;4854 0.48s72.2 0.486i 0.484,6. 0.4868 0.4871 0.4875 0.4878 0.489.1 0.4884 0.4887 0.48902.3 0,7.993 0.48,96 0.4898. 0.4901 0-.4904 0.4906 0.49A9 0.49tt 0.4913 0.49t62.4 .0:4918 g4B2o 0.4922 0.4925 0.4927 0.4931 0,,4931 0.4932 0.4934 0.49362.5 0.4938 0'.4940 0.4941 0.4943 0.4945 0.4946 0.4948 0.4949 0.4951 0.4952

0.4964
2.,,6" 0.49s3 0.4955 0'.,49s6 0.49s8 0,4959 0.4960 0.4961 0,4962 0.4963.2,.7 0.4965 0.4966 0.4967 0.4968 0:4969 0.4970 0.4971 0.4972 0.4973 0.4974

0.498t
2.8 o.*9:74 0.4975 0.4976 0.4977 0,4977 0.4978 0.4979 0.4979 0.49802.9 0,4981 o,,^agsz 0.4982 0.4983 0.4984 a:4e84 0.4985 0.4985 0.4988 0.4986

0.4er6
3.0 0.4986s a.4987 0.4987 0.4988 0.4988 0.4989 0.4989 0.4989 0.49904.0 0.49968i
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Paper / Subject Code: 86002 / Elective : Finance: International Finance

Duration: 2.5 Hours
,:ds,.

Markq:95
Note: .'"-i- V

1) All questions are compulsory subiect to inter.rial choice:r
2) Figures to the right indicate fult marks. ,J" ,:u':i useof simple.u'r"uruioiir"ali;*.J:" -. , .r"

Q.1.
(a) Multiple Choice Quesrions (anr.g):

(s)

\ .":\ ":'"j\ 
"*4" *)'-.1"i, tu ,- 

",.{- \ ..'
,"o"- ,t{. 

5r.'

r',"' q+ Y'4" i }r*'
'. f..."' '\- .\."

(0r$)'

(1) is the branch of economics thdistudies the dlmamics lf exchange rates,
foreign investmentg ancl how these affect international traie. -, 

-.l" -*'-
(a) InternationaI Finance
(b) International Marker i ng
(c) International Econom ics
(d) International Monetar-y Systent

(2) The_asset price at which the investor can exercise an option is called
(a) Strike
(b) Spot
(c) Future

. (d) Forward

(3) CY"^*v that is used as a unit of account, medium of exchange and store of value not
only for.transactions within the country, but also for internatlIna puU6. r;;;;;;."'
transactions, is called as .t.,,r.nirr. r ----

(a) Vehicular
(u; uo*.
(c) Variable
(d) Foreign

a.(4) BBC Global 30. s&p ctobal I00. s&p Global 1200 are examples of
(a) International Equity Benchmarks
(b) Yankee Stock Offler.irrg
(c) Cross Listing of Shar.es
(d) ADRs

VJ

(61 .

' company.
(a) Economic Risk
(b) Transaction Risk
(c) Translation Risk
(d) Liquidity Risk

t::.,,

is the risk of exchange rate that crqates an impact on the market value of a

IOREX market facilitate the conversion of one cuffency into another i.e. payment
9:tyt" :*porters & imporlers. This functio" of FoREi ruru.r..t can be referred as(a) Tlansfer of purchasing power rvrvrrvu q 

-(b) Credit Function
(c) Hedging Function
(d) Risk Managemenr Furiction

Page I of4
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(7)

--^; .'\., -:'.,.
Paper / Subject Code: 86002 / Elective : Filiince: Iffinationa}il-inance -f

-.,: 
= ;t:, ,# _",-,..-"' 

_l

is the process. of assessing,"iti a struct.ured way, the chse for ploceeding qith
I Project or proposal, or the project'g'fiability. *s'' - ' 

, ,1= j,. * -..*.;, *

(b) Project Management
(c) Risk MitigatiJn ;','- ,,:.i.'' *'i' , ": - .
(d)RiskManagement.,,.'l..i.'"'l'li.".j..,^::}.-' ..,,.,.' :,' ,.:- ,,,.f'.'

---- offers foreign ihdividual$d busind$s little<ri fr tax liabifiiv in a '\
politically and economically static environment. '-----J "'-

(8)

(a) Tax Haven

(e)

(b) Offshore Banking Unit
(c) FOREX Market
(d) Tax Neutrals

involves the simultaneous buying and selling of an asset in order to profit

(a) Hedging
(b) Speculation
(c) Arbitrage
(d) Investing

Page 2 of 4
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I(10) 
;-----=----- Exchange Rate is a system where the currency price is set by the forces offorex market i.e. demand rnd supply of currencies.
(a) Flexible
ibi Fixed
(c) Managed Floar

Q.I.(B) state rvhether the foilo* ing statements are True or Farse (any 7):
1) unilaterar Transfers are r-ecorded under capital A.**;;;;;;.. ,

- 2) FEMA was replacecl by FERA. ' . 
,.

3) Npv is a non-discor"rnted technique of capital Budgeting. "

4) If the Quote is given as USD-INR 83.1550-75; This quote.is called as ..Direct

5) India is a Tax Haverr rrerion

6) There is easy enrr.y anLl exir in Fpl.

7) ' To be cross-listeci, a company must comply with the requirements of all the stock
exchanges in u4rich it is iisted.

8) Changes in market inf-lation cause changes in currency exchange rates.

(07)

for international settlenrents.

s222!



)orary Derlod o r4onths. Exchange rates are INR.
Currency Spot Rate 3 months

forward rate
Interest rate

1 USD 83.5650 83.s9s0 5 o/o P.a.
2. EUR 90 t225 90.0550 3 o/o p.a.

J. GBP 102.5650 t02.s7s0 4%o p.a.

52224 Page 3 of4
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Q.s.(A)

(B)

Paper / subject code: 86002 / Elective : Finance: rnternational,,"Firrance

what are the Benefits towards parlies ooirg gusiness tntemationally?

Ms' Gurneer is planning to buy a machine which would generate cash flow after-taxes

(08)

(0r)
:>t.

as follows:

Q.s.
(P)

discounti te 100h,

Write Short Notes on (any three)
9R

urr \.rtrJ trrl EE,
1) Fixed V.s. Flexible Exchange Rate System
2) ADRs Vs. CDRs.2) ADRs Vs. CDRs.
3) Foreign Exchangc Dealers, Association of India
4) PP,P Theory.
5),",Eurocredit

, 'il,' . '':

" '(15)
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Year 0 1*. 2,' J'. 4;
CFAT in USD (i.00,000) 2'.+',000 .€2,000 60,000 .32,000 .

rate ts tU7o, rs rt wortir to invest in 4", j.n

Year I ) a
J 4

Discount Factor 0.909 4za 0.7sr 0.683.1
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Paper / Subject Code: 86005 / Elective : Finance: Innovative Financial Services

Note: l.AIl questions are compulsory,*rU.j..t to inij.raf choice.
2. Figures to the right indicate fi.rll marks.
3. All working notes will be part of the answer.

Q.l Answer any two from the following.

Q.3 . Answer y two frpm the following.

(A) Define financial services. Explain the reasons for the growth of innovation in

financial services.

(B) Growth Factors advances Rs. l4 lakhs to Janhit Ltd. against agreement for providing

advance payment of 80% of trade receivables and for guaranteed payment after 3

months which is the average collection period. The rate of interest is20%compoundecl

quarterly and factoring commission is 1.5%o of receivables, both collected upfront.

Assume a year of 360 days.

r a. compute the amount actually made available to Janhit Ltd.

b. Compute the effective cost of funds made available to Janhit Ltd. on an annual

basis.

c. Assume that interest is collected in arrears and commission in advance, and

calculate the effective cosr of funds on annual basis.

(C) Explain bill discounting scheme 1970.

Q.2 Answer any two from the following, (15 marks)

MARKS:75

(15 marks)

(15 marks)

(A) Describe the role of underwriter to the issue and its code of conduct.
(B) pluinerate tfe features oi financial ftrtures and fonvard contracts.

(c) Eiphin tho:6enefits ofisecuritizpti: to banks; originators, and investors.

(A) Harrypurchased an electronic gadget on hire purchase system. The total cash price of the
gudg:t^t^t,R:.200,000Jown payl4ent of Rs:70,0it0 is payabte. Three annual installments of
Rs'53,00Q, Rs.49,000 and Rs.55,000 including interest is payable at the end of first, second andthird years respectively. Interest is charged uiroz" i". nl#oio.pr.ciation is l0% on straight
Iine method. You are required to:

Prepare a.table.showing the yearly interest pay-outs for all three years. Calculations are
to be made to the nearest rupee.

' Journalise the.above transactions in the books of the hire purchaser for the first year.

(B) Explaiii'the role.of NHB in housing sector in India.

(C) Describe the pxit routes for venture capital finance investors.

Page I of 2
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Paper I Subject Code: 860051Elective : Finance: Innovative Financial Services

Q.4 Answer any two from the following. (15 marks)

(A) Define consumer finance and explain the drawbacks of consumer finance.

(B) Explain the types and benefits of credit cards.

(C) Explain the features of smart cards.

Q5. Case Study

.+,
I *''-. ,' i

,:i.r'

mysttty the concept and s!.pnificance of credit ratings. Answer the following questions to help

.,!*":, 
"',jI, .-,:{

.'.-:.-' .*..r ^i;."," ..;.,"* ..,-- .: "-'

Mr. Bijoy wants to diversify hi

However he is not clear about

fr^:s

),
\l

53074 page 2 of 2
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Paper / Subject Code: 86008 / Finance: Project Management

Time: 2.30 Hrs Marks:75

(A) Multiple Choice Question: (Any 8) (8)

l. 

- 

project are those set up within the national boundaries of a country.
(i) National (ii) Inrernational liii) Normal (iv) private

2.-isthelong-termStrategicdecisionwhichdeterminesacompany,scapabilityto
supply products or services.

(i) Project Managenent Maturity Model (PMMM) (ii) Continuous improvement
(iii) Capacity planning

(i) swor
(iii) Feasibility studies

,,,
.l.t j: ..-

(ii) Environmental Impact Assessment (EIA)
(iv) social cost benefit

,. .._ is the,qet of tasksigrouped chronologically into procgsses and the iet of peoole or
resources needed for those tasks.

. (i) Organisation (ii) Workflow (iii) Project. (iv) Organisational strucrure

4.-analysisenablesthegovernmenttotakeupnewdevelopmentswhichwillbelnefit
everyone and not just a few.

5' . is the process of tracking, reviewing, and reporting the progress to meet the
performance objectives defined in the project management plan.

(i) Project Management Maturity Model (PMMM) (ii) Monitor,and Control project
work (iii) Project management information system Iir; Rro.i..t auditing

6. are instruments for raising debt capital.

is the'number of days a company takes in realizing its inventories in cash.

a. Equity

b. Preference

c. Factoring

d. Debenture

7.

a. Cash Cycle

b. Operating cyble

c. Debtor cycle

d. Creditor cycle

. t-\

;,,
{"-:
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Paper / Subject Code: 86008 / Finance: project Management

8. IfPI < I then reject the project.

a) Accept

b) Reject

c) No effect

d) Positive effect

9.- contains the recognition that process improvement is necessary to maintain a
competitive advantage.

a. Level 1- Common Lariguage

b. Level 2-Common processes

c. Level 3-Singular Methodology r,

d. Level 4-Benchmarking

e. Level5- Continuous Improvement

10. The key to a successful project is in the
(i) Planning (ii) organising (iii) Monitoring (iv) rmplementation

'i 
:-. ." r" r,

(7)

Group'Ao ,;Group'Bi
'Feasibiffistudy

G) recnniiat
feasibility 

:

an ,..,':]".!,

(c)

-,:^ viabili1y..,l 
"'

(d) Swot,'l
(e) Stredgths 

,.,

(f peaknesses- .'

(glonportun'itles

.(h) Threa,ts:r,:

(i) Environmental
impact ,,

-assessment -.,1;i.'

fi).,'Positive )tpv

I 
(i) Internal and posirive youori-

l(ii) A tool used to identify the

I environmental, social and economic

I impacts of a project prior to decision-

I making.

| (iii) Financial analvsis
I

I

l(iv) External and positive factors

l(v) Strategic planning tool
(vi) Technology
(vii)Extemal and negative factors

lviii; Betteiuse of available raw material
(ix) Improve the standard of living in

society 
.,.:: 

l

(x) Internal and negative factors

El) :\ggpt the proposal

,"-A', tY

' I tl^r, ^LLguL uttr

Q2. A. D i scuss pr.oj ect lntuhug.-.|I-fr uro;tyMd"l-
Q2. B. How is project classified?

OR

53259 ., page2ofl
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Paper / Subject Code: 86008 / Finance: Project Management

Q2. A company can make either of two investments. Assure a required

determine for each project.

(a) Net Present Value.
(b) Profitability Index.
The cash inflows of the two projects are as follows:

(1s)

rate of return at l}Yo,

(1s)

Q3. A. What is the importance of project planning?

Q3. B. Discuss government assistance toward project management for staft-ups.

OR

Q3. The data relating to two companies are as given below:

Particular A B
Cost of Investment
(Rs.)

10,00,000 12,00,000

Expected Life
(No Salvaee)

5 Years 5 Years

Cash lnflo'v:
Year 1 80.000 90,000

2 70,000 1,50,000

3 80,.0-00 1,00,000

4 70.000 80"000
5 60,000 80,000

Year 1 Year 2 Year 3 Yea*4 Year 5

PV of Re. | @10%
of: ,i

0.909 0.826 0.7s 1 0:683 0.62t

Particular Com[any
,A

Company
B

Equily Capital @'Rs. 10/- each
l0%o Debenture
Output (unit) p. u.

Selling Price Per unit
Fixed Cost p. u.
Variable Cost p. u.

Rs. 5,00,000
Rs.4,00,000

20,000
Rs. 35

Rs. 5,00,000
Rs. 20

Rs. 3,00,000
Rs. 6,00,000

30,000
Rs. 30

Rs. 1,00,000
Rs. 10

redto calculate

(8)
(7)

(8)

(7)

operatine leverage.(Ol), financial leverage (FL) and combine
leverage (CL) of two companies. Tax rate 3Oo/o. find,out impact of leverages on Cost of Capital.

Q4.A. Wh#s Risk? g.J.irte and explain varioustypes of risk in project.

Q4. B. What are the reasons for project termination?

OR

Page 3 of5
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Paper / Subject Code: 86008 / Finance: Project Managernent

Year Ended Rs.
3l"t March,2022
3l"tMarch,2021
31't March,2020
31't March,2019
3l't March.2018

1,82,500
1,70,000
1,97,000
1,85,000
1,45,000

fro - the following informdtion:

, ".'. {

s3258
.

Page 4 of5
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Q4. On 3 1't March, 2022 the balance sheet'of Gomatiltd. was a3 follows:. -- 
- 
(15)

:4....:: ,, 
, 

.r_l

Liabilities Rs. Assets Rs.

Share capital:
Authorized 20,000 equity shares

of Rs. 100/- each
Issued and paid up 15,000
equity share of Rs. lO0/- each

r r 15,00,000
Less: Calls in arrears at Rs. 20l-
each 2,000

Bank Overdraft
Creditors' ."ii

Bills Payable
Outstanding ExBenses ..:, '

2,00,000

14,9-8,000

1',54,500

i/,000 ,

I ,15,500'
67,5--o-.,0

1,12;500

Land and buildings

Fumiture

Stock'

Sundry debtors
Bills Receivable
Bank

3,00,000

7,72,500

4,50,000

9,07,500
20,000

1,30,000

19.80.000 19.80.000
The net profits of the cqgr.pany after,pioviding f,o,-..r tax were aS'follows:.

1

On 31't March, 2022Land building were values at Rs. 4,75,000 and Furniture were valued at

Rs. 2,05,000. Normal rate of return can considered at 10%. Goodwill is to be valued at

Rs. 77,800.

Find the intrinsic value of fully paid and partly paid equity shares. Consider closing employed
as average capital employed.

Q5. Calculate the important ratios for granting term loans and give your recommendations
(1s)

(Rs. in Lacs)
Year I II III

Profit before Interest & Tax 50-00 80.00 100.00

Tax rate 40o/o 
:-

Loan is iebayable.id.'bqual installments at fte end of the each of the 3 years along with interest.

Loan amount: Rs. 420lacs @ 12%6 p.a.

C.apital investment in prfrect: Rs. 600 lacs depreciable equally over 3 years

!,.r .,

"-."1..,-=

.llt' "



Paper / subject code: 8600g / Finance: project Management

Q5. Write Short Notes on: Any 3

a. F-orms of organisation structurea. rorrns oI organlsatlon structure
b. Production Planning and Control.
c. Continues improvement.

d. Significant of Demand Forecasting
e. Conflict in Project Management.

/

.:1

."":

i.i.':"(15)

..

,:;l

J.

:- 1,

:;i

..;::,':

l

t!,

53258 page 5 of5

xl I4Y59DEl 9X I t4y59DEt 9X I l4y59DE 1 9X I I 4y59DE I 9



Paper / Subject Code: 860f 1 / Finance: Sjrategic Finlncial Man.'iigement
;;:; .t,, i l

Duration: 2 lz Hours

Instructions:

l) All the questions are compulsory

2) Figures to right indicate full marks.

Q.l(A)

l.

5.,

b)2s%

Choose correct alternative and rewrite the statement: (Any g) (8)

In case of Loss Asset, provision for NPA should be made
a) t5%

-la

,_t' .

"='53459,"':'.. .i...:
t/... ".

-i, \i

c) 40%

d) NOPAT .:

q*I

d) 100%
:

2. Relationship between dividend per share and earning per share is
a) Price Earnings Ratio
b) Dividendyield ratio

. .) Dividend payout ratio
d) intrinsic value per share

3. Net Profit for calculation of EVA is
a) NPAT
b) NPBT
c) NOP

.*

4.

'-' I :'", :

page 1 of4
I'r.,:
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Paper / Subject code: 8601I / Finance: Strategic Financial Management

7. PI of a project is the ratio of present value of inflows to
a) Initial cost
b) PV of outflows
c) Total cash inflows
d) Total outflows

8.

9.

10:

- 

represents those funds which are required to manage day-to-day
business operations.

a) Long term capital
b) Short term capital
c) Working capital
d) None ofabove

which among the following is sho.t term sources of working capital financing?
-a) Bill discounting
b) Letter of credit
c) Commercial paper
d) All of the above

is a schematic representation of several
chances of the occurrence.

a) Sensitivity analysis
b) Probability techniques
c) Risk Adjusred Discounting Rate
d) Decision Tree

Itate 
whethgr,'given statements are,irue or False: lAny 7) 

l

!d*:*l: governance essentiaily invorves barancing or ,n. interests
shareholders.

decisions followed by different

(7)

of only

Q;i (B)

2-
J.

,", '4.

).
6. ..,

7.:-.'

,' 8.
-- 9.

10. .

Dividend policy is decided by the shareholders.
vttt't'rnooet dears. #ith relevance of dividend decisions.
Preference dividend is deducted from NpAT for carcuration of EpS.
Standard asseis are thoseissets which do not have any ,irtr'-
Capital budgeting decisions involves h;g" ;";r;;;;;r.
In order to protect the earnings available to sharehold"rr, th. swap ratio should bebased,on MPS.,; = ,- -.;= 

i,,-

Y.PBF refers.fQ Maximum permissible Bank Finance.
Discountiqg4f bills is c6nverting rh" bill i;;; caJ.--
Dividend-p'ayout ratio refers to that portion of total earnings which is distributedamongShareholder.s:. : - e-

Q.2A. nr:lto. nrr,lilill,?, :lFt j.0,00,000 in equity shares of Rs. 100 each. The shares
,.1iF'cunent$duoted at fr,ar. rhe c,s.{npany proposes to declare a dividend of Rs. i0

-,B.tt 
share$ihe end of"the currqnt finur.iui y.;;. ih; capitalization rate for the risk

'-r'class of"ffiich the company belongs is tivr. c;il;. market price of the share at'.' ttre end,,.ffthe yeai,,ii ^ --"-
..,,-"t" i)',';dividen{i* ot oe"r (15)

53459
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Paper 1 Subject Code: 86011 / Finance: Strategic

ii.1 dividend is declared

OR

Q.2B. With the help of following figures, calculate the

Management

market price of a share of company

(1s)

(1s)

Financial

Assuming that the company pays the dividend and has net profits of Rs. 5,00,000

and makes new investments of Rs. 10,00,000 during the period, calculate number

of new shares to be issued? Use the MM model.

by using:

i) Walter's formula
ii) Gordon's formula
Earninss Der share GPS) Rs. 10

Dividend per Share (DPS) Rs. 6
Cost of Capita{Ke) ,"+ ..+' 20%
Internal rate of return on investment 75P/o

Retentiori: Ratio 40%

Q.3A PVRLtd. is considering a project with the following Cash flows:

Th.e" cost of caflital
levels of plant'cost,

changes in the

at a time) such

is lL%u Measure the sensitivity of the project to
running cost and savings (considering each factor

tfiat the NPV zero. The P.V. factors at l2o/o are as under:

Year 0 1 2 J
PV fapt6r @ t7:/;, .%: 1 0.89i2 a,197 0.711

ine the fActor which is most sensitive to affect the acceptabilitv ofDefprmine the fictor whichls most se-nsitive to a.fftct the aqcaptability o.f.'.thr

oR .. ' '

Mohan Ltd-'has Rs. 3$,00,000 allocated for,e;iliital budgeting purpos6's. The

project?

proposals

(1s)
Q.3B.

::

53459

and as!,,goiated prof,ttdbility index'es have been deterryrined.

P: iects Initial Investment (Ri.) Profitabilitv Index
P 10,50,000 t.22
o 5,25,000 0.9s
R 12,25,000 r20
S 15,7s,000 1.18

.,-,. T 7,00;000 "r.20
"i'' u 1-4,00,000 1.05

Calcu the tV for each of theNetftesent Vai)
ii)

projects

Page 3 of 4
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Which of the ab'0ve investments should be undertaken? Assume that projects
are indivisible and there s no alternative use of the money allocated for capital
budsetins.

." .l ,ri "

Y=€ar Cost of Plant (Rs.) Running Cost (Rs.) Savines (Rs.)

s: 12,00,000
1 4,00,000 12,00,000
2 s.00.000 14.00.000
J 6,00,000 11,00,006

:':.'
;:

tlr:



Paper / Subject Code: 86011 / Finance: Strategic Financial Management

Q.4.A Calculate Variance and Standard deviation of the Project A and Project B on the basis

Possible Event Pro ect A Proiect B
Cash flow

(Rs)
Probability Cash flofr

Gs'j'
Probability

A 8.000 0.10 24,000 0.10
B 10.000 0.20 20;000 0.1s
C 12,000 0.40 16,000 0.50
D 14,000 Q,20 12,000 0.15
E 16,000 0r10 8,000 0.10

OR
Siddhesh Ltd. fumishes the following information for the year: (1s)Q.4

Cost she0t' 7o of sellingrprice
Raw mdterial 40%
waee$ 30%
Overheads 20%
Total Cost 90%
Profit t0%
Selling piice l00o/o

Additional Information :

i) Output and sales for the year is 1,20,000 units.
ii) Raw materials remain in stock for one month's consumption
iii; Process period i, on.;il. 

u vvrrrqrrrurrvrr

iv) Finished goods remain in stock for two months.
v) credit period allowed by the suppliers of raw material is one month.
viferedit p.rpd allowed.t'b debtors iffio months. ,: , .,.:,.

viii)TimelaginpaynlehtofwagbJandoverheadsisoriemonth.
,iljl1|r and.banki?lance is to,be maintrU.i ut Rs. 50,000 .. 

,
x) Selling price is Rs. l5 per unit
You are requi:red to find out:
,j ' Wooti,rg Capitqi iequiremint of Siddesh Ltd.
b) Yaiimum Permissible Bank Finanee'as per Tandon committee assuming the

, value of coie current assets Rs. 2,50,000.

,{t (A) Exp-iain the advantages_pnd disadvanl.fues of XBRL
(B) what are the,short-terrn sources of *orking capital finance?

Q.5'' WriteShbrt Notesrin: (Any three).: 
4,,.o Market V. e Added1'." 

,,li'
, .j,' NPA anO ttreir prwisioning

-',,: c. fypeS'iof Uergers'

.+" d. ffiinercial P-apir - :,,.

; e. .,,Fhctors determining working capital requirements

(7)

(8)

(ls)

53459 page 4 of 4
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Paper / Subject Code: 86003 / Elective : N{arketing: Brand Management

lTirne: 2rr, hoursl I Marks:75[

Please check whether you have goi the right question papQr.
N.B: 1. Figures to the right indicate;,full marksJ 

' 
|" .-

2. Draw suitable diagrams whbrever nectssary r, -; " ,. ,3. Illustrate your answers with examples ,. " +it4. Rewrite the questions for Ql.a and b. a' 
"*F,: .; ,..n i J ,.v

Ql. a. Multiple Choice Questions (ANy EIGHT) . i lOSyl. 

- 

is not a scope of branding.(Physical goods, Services, +gt"itr Savy customers)
2. The tagline of Bournvita is 

-.(The 

Taste 'of India, Tpari ki shakti Man ki shdi<ti, Kuchrrneeta
ho jaye, Daag Acche Hain) }i' ' ' l*r 

' 
,*o-3.- is quantitative research technique. (Completion, Comp,arison, Ttre Big Five, Brand.."

4. is oiscdirrt pricinsnolicy. (value p.igingi cort-ffi pricingdv..yorp'ioi" pricill#
Introductory pricing)'

5. Brand Asset Valuator (BAV) model was given by --------- Clobal Advertising Agency. (Omnicom
Group, yPP PLC, Young and Rubicam, O-gilvy. ura ir4utfr.r)"-- 

'^-

6. Under.*1-. value.stage, does marketing activities like proiuct r...ur.h, dgsign and dqvelopment .

take qlhce. (Program Qua.lity Multiplier, Marketing Programme Investmeii,turtor1& I\d;iA"
7. Product mix i's also known as

Product c lassifi cation)
(Product assortment, Produet line, product catalqgue,

8-.tA brand is defined as a brand that is used in more than one product category but is not
tlre cor,p.ny or corporation. (Range/F"",ifV,' C".p;;ri M";ift;;,necessafily the name of

Individual)

''. i,.' individutil brand is presented to consumer,as a parenfcompany.;l Lux- U,.nilever, Swiggy,
lamato,IKEA)

b. State whether the following srarement is TRUE or r,aisu (ANY.SEVEN) , (or)I. Bran-ding is a strategic point of view, not a select set oractirities -- -t'-'

? P aw_aleaeli consists of brand r..og,ritio,, u,ra=;r;;;;.chiif*r"*.#..
':,'!!tt,o1.hi1i'tarketing 

attempts to prlvide ? more rr-o1isri., 
-p"rrooiiir.d 

brand experience to
. create stronger consumer ties.

4 9.hil,ltl strategy includes the design and management of intqrmediaries such as wholesalers,
distributors, brokers. and retai lers.

5 Licensin8rcre-a]elconlracnlal a,rrangements whereby firms can use the name, logos, characters, and
_ gl_lorth ot o-ther brands to-:market their own brandi for soni6t xed fee.

9;.P:,l Pers.gnllitv 
9a_n 

be defined as a set of human charasteriJi;;;.;.iated with a brand.

iti 1}:.1^j::l1t^c.:utd 
.be gauged bv asking the respond.nt to mention the brands in a particular

I I3',9 to:ngth measures the ability_of the brand to secure the delivery of expected future earnings.9' The, breath of-a-branding strategy describes the njimber and nature or airzuent products linked to
.thE'brands sold by the firm.

l$Green marketing is the marketing of products that are presumed to be environmentally safe.

j}"tr'
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Q2.
a. Point out the difference between Br.rncl \ cr.sus product.
b' Infer the term Integrated Marketing co,,r,rrrnl*ii* fr,rcl. Bring out the various toon ornrc [fi|]used by a brand manager. 

,

c. construct the Brand varue chain moder i, aetait with example. (0g) .

d. Illustrate the Brand prodLrcr Marrix *itr, ,*rn,,pi; ' 
v'\s'Irr,.rvr 

(07)

Answer the following , ,.. .

" iJlf ;5f.:::il'"erirt 
ltrr choosirtr rlr.' b'and elements, if you are appointed as a brund ,unrger (08)

b.SummarizetheBranciAssctValuator(B\\,)modelinbrief.

c. Discuss the term T:: laklqins ,,g,1,'i:11.:,1:L-,;;,,..,n" companies. ;;d. Describe the term Brand positioiing. Srnr. its importance.
(07)

Paper / subject code: 86003 / Erective :.Malketing:.Biano uqnaglment

!

bR -t''
t;"

," t:

#\
".x{.;

. \",_\

,.'.. ,,,]

Q3.

Q4. Answer the, llowing

b. lvh1 
:{r,brand 

extgn si o ns ? e,pr.i,, li. .;;#;;^;;;,[i#;J,lffiffjlI {1,!1.ttre 1; 9*nO p-er.sonality. State the big.five model oilbrandpei,'(onality. (08)
(07)

.., 
- (08)

,. (07)

(ls)

c. Dic. Discuss the Customer.Based 
Fru.nd. 

Eqrriri (CBB;imodel with example.d. Explain perceived quarity n"a r.rutio,,,lrri; ,;*.k.il* ," -jrat strareov.rKetlng ln product strategy.

Q5. a,
. 1.

.','2.

4:
5.

Write Short Notes on (ANy THREE )
Importance of brand to customers.
Brand leveraging.
Brand awareness pyram rd.
Brand hierarchy.
Revitalizing brand.

i:r

..: oRb. Case Study vt\
l,, r=-: '' ': .. ' ,,-, i

The Body Shop is a British skincare. perfume, and cosmetics company and has a range of 1000products and sells out':oob plrr rr.rJr-,t;;;;j;i.d rtor.r. ThebranJberieves in cruerry-free,5lproducts where no anirnats .il l,r*,.0 Ftd;ilt;';;ffi;1r:s fresh and sustainabre'-'' ingredietrl\ and has found alternative techuoro;i;r'io-". t.rrirg ori,.animals. roauyconsumers are
Body Shop has $en positionecl sti_1*tl:;i,ri" #a;i*.se resuiremerts. They meet the cusromer,sneqd for a heaJthy lifestyl:e by using all natural End o1s_guic'ingredienislikr r.u*..d, sugarcane,oe vera, honev, tea tree, etc. rhe ;,;;j;;;;-i".*";;il;.;;;;;;;i"on..* 

and campaigns. :'':against aniinal iesting,"r irr. p."J".ir. l, rl "r.';;-;*" f.r" .o._.ii.-.o*puries that promote
. ,l' ffiltXff 

fl'* gh;o*-;'0";;;t not use conventiol,ral aivertising i" pr"-*. the brand.
" r.i: _

'gi' what is the basis of brand positioning? which positioning has body shop used to create a

:'"" b' As apart of the biand manasernent team, suggest any four Integrated Marketing 
(08)

,. 1r.",' Qo.pmunication (IMC) toolJfor Bocly Shof .""' ,1,, x>kr<***r<*)k (07)
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Paper / Subject code: 86006 / Elective : Ntarketing: Retail Management

Time: 2 % Hours
Instructions: All questions are compulsory and'carry l5 marks each.

Ql.A Choose the right answer lAny:Oigtrt) "'

Max Marks: 75

means maintaining basic required stocks to fulfil consumer demands.

2 Electronic retailing permits

ii, Reduction in set Llp cost
iv. Visual merchandising

is not a customer retention approach.

has parallel vertical lines that can be read by scanners.
i. Electronic'article surveillance ii.Bar code iii._RFD iv. Stock kecping

unit

:Jd a. proce.qq to identify &determine in detail the particular job duties and
requlrements.

6A
i. Interview ii. job analysis iii. Training iv. Selection

store is located without any competitor store around it.
i. Part of a business.district ii. Freestanding
iii. Shopping centie iv. Hypermarket

page I of2
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i.

lll.

i. Inventory management.

iii. Category management

Touch and feel factor
Point 5f sale terminal.

ii. Store management

iv. Retail management

. 7 
=+- _ -*+__ 

is a blueprint that States the arrangemenf of a store.
i. Store lay out ii. pranogiam iii. Space i". s,"r!.lri.'" 

"'- "'"'"

8 prodT,tt 
:lioJ popularity and generate lot of sales in a short span of timei. Fad ii. Seasonal iii. Variety iu. Assoltrnent

: '.]

9 
l*:::lT:ore, jl--;l r -- - inform rhe cusromers abour the products, offers and price
r. lvranagers rr. Frxtures iii. Mannequins iv. Signage

l0 Mostly, it'"s th1------.-o.{the store that drawslhe customer's attention to the store.i. Layout ii. Exterior iii. Interior iv. Display 
v Erlvrrrrv, Lv 'rr

a'o'l 
:tar:.,wh:ther 

rt iiotro*irgstat"merrts'aie True orialse (Any Seven)I Retailer is the last point in the distribution channel.

2 ' Multi-channel retailinf''is use of mbre than ohe channel to reach customers

3 A department store stocks a particurar type of merchandise4 Online fraud is a limitation of e_tailing.
5 Shopping mali is an example of Destiiation location
6 Loss Leaders are sold below the cost.

..7 Generictrands target pri.. ..rri,i". segment by offering no frills product at a

', 8 VilfiIMerchandising is arso termed as Silent Salesmen.

36967
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Paper i Subject code: 86006 / Elective : Marketing: Reiail Management
.

9 Govemment of India has allowed in retail sector
I0 Customer Loyalty means that customers are committed to shopping at retailer,s

locations.

Q2
a

b
Explain the functions performed by retailers
what do you mean by electronic labels? Discuss the significance of the same

Describe the different types of franchisi,r!"t
Explain the advanrages of p-tailing

Explain the factors to be considered before finalizing the store location
Discuss Any four customer retention approaches .

(oR)
Explain the objectives of CRM in retail
Explain market research as a toor for understanding retair shoppers

(oR)

.

l

c
d

Qs
a

b

c
d

c
i
ii

III
iv
v

8

7'

8
7

I
7

8
7

Q4,
' 
-a 

Explafn B'uving grik in Retail, Lifestyle mirchandisirg a category caprainb Explain the principles of merchandising

c Explain the various pricing strategies,n"l?ilu. adopted by the retairerd Explain the need of privatf label Erands i, I";;
Q.5._u Discuss the 5 S,s of Retail Operations

b Explain the Role of Stor. Manager in a Retail Store.". .

,,., 
,_- 

. _, :, "-.

Short Notes (i\ny three) '

AirportRdtaiting,.l:,..,'
Store Atitrosphericd.,.,, .'r. .

Career options in retail
Mall,managemcnt .. i

8

7

8

7

8

7

15

,tJ,r^,i

.,..;i

lrr
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Paper / subject code: 86012 / Marketing: Media planniing & Management

Duration: 2.5 Hrs. ,..." '

,, i"
Q.1A) Select the correct option; (Any g.Out of 10)

Marks:75

08 marks

involves only with

1. is not a strength of magazines

Page I of3
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a) shelf-life

b) inherent design flexibility

c) deadline flexibility

d) qualityreproduction

2. Clutter is defined as _
a) A faulty broadband connection

b) Coarse paper stock

c) An overabundance of messages

d) A promotional tool

. 3. Reach is defined as

a) Insufficient exposure to the target audience

b) The Number of times a reader is exposed to a message

c) The total number of duplicated exposures

d) The total number of unduplicated exposures

4. which of the following is a key component of media planning that

determining where and when to place advertisements?

a) Media Strategy

b) Media Mix

c) Media Scheduling

d) Media Bulng
5. A media plan is typically developed based on:

a) Creative Execution

b) Brand Reputation

c) MarketingObjectives

d) Market Valuation

6. Media buying involves:

a) Negotiating prices with media vendors

b) Selecting the most suitable media channels

c) Developingcreative advertisements

d) Evalimting campaign effectiveness

53138
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7.

Paper / subject code: g6012 r Marketing: Media pranning & Management

what term refers to the cost of reaching one thousand individuals with an advertising
message?

a) Cost per Click

b) Cost per Exposure

c) Cost per Interaction

d) cPM

The process of analyzing rhe effectiveness of media campaigns and making
adjustments for improvement ts known as:

page 2 of3
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8.

a) Media Assessment

b) Media pvatultion

d) Media Analysis

9 ' The total number of times an advertisement is seen by the target audience is measured
by'

. a) Advertising Impressions

b) Media Exposure

c) Advertising Fiequency

d) Media Reach

10' which term refers to the comprehensive strategy outlining where and when
dvertisements wi, be praced to achieve marketing ou;eclives:

a) AdvertisingBlueprint

b) Media Strategy

c) Audience Targeting

d) Market Analysis

Q.lB) Match rhe column (any 7 out of l0)
07 marks

s3138

I CPM A

' Uross.impression

period of time i

M.a.rring@

Opportunitl,Esee

too many hoardings ur"plu..didt to

2 Lontlnult)I B
J IRS

C

D
J=

E

'4 Clutter in outdqE

trequency5

6 UI
F

7
G

rerging mediioption



8 BDI and CDI H Cost pbr thousand

9 Mobile advertisement in India I lndran readership survey
10 OTS J when an ad runs in the media for a long time

wrthout any gap

Q'2a) Explain with examples the-factors affecilng media planning decisions. - 0g marks
Q'2b) who is a media planner? what are the role and functions of a media planner? 07 marks

Paper / Subject code: 860r2 / Marketing: r\{edia pranning & Management

OR

Q.2c) "Media planning is.,nbt free frorh challenges.,, - Elaborate . ,.

Q.2d) what is media,iesearctrt ExBtain any t#r'rour..* of media research.

a ..

Q'3a) Explain the advantages and Iimitations of Newspapers as a media.

Q.3b) What iS'media striiigy? Wh;r is media srrategy needed?

0€:marks

07 marks:

t"").)i '

0*Qiriinrks

07 marks

*i"' *.. 
'qfri. 

. ," i.r . ,i
a.3t).,,&lain withexampre ahy rwo typ.9), out orrioin. (ooH)'i;edru. -,"'l' 08 marks
Q 3'd) Explain any three \ew media ofidvertising'with itr,ne.i;, and der.nerits. oz .u.L.
;' j' "+ .-r.tr .'' . '.'''6r"1 

),hill, *.0, 0*"t? w,fi;;;,.,h.rd;., "ffi;tr,. -raijuuag.rr.;* ,,,urkJ,
q +b) rfrhat is m9 'a 

scheduring? Explair,r iny three,,iledia ,.t 
"outing 

,ou*tr. oz *;ii.
,,,.,.,11' f' . .rit-''' oR .

,ti:] 
-Y*ll*iumediab 

ngzw*!5 retheq"rainobjectivesor*.ai#ying? ,.6i-u.1,
Q'4d) what are the,frictors arreeting yourn cdia..rr.duiLg strategies. =. [Tmarks

Q.5a) Explain the importance of reach and

:

OR
.-1.,

Q'5c) write short notes on any thiee of the folrowing: (5 marks each)

1. Radio as a Media

2. Features of Media

3. ABC (Audir Bureau of Circulation)

4. Transit Media

5. BDI and CDI

frequency in the media measurement process.

08marks
Q.5b) What are television metribs? Uow are they rr.fui-ir, .rutuffig the effectiveness of a

TV ad? ""1
07 marks

15 marks

s3138 . page 3 of3
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Paper / Subject Code: 86009 / Mgpketlngl !nternati6nal Marketing ,,1

- 
rts - , : .t" .i'v" :-:'-'q Pk-a zo)t S$g:$ "_#'" .=f* ,.,i:i*.{.$ t {2 \qP .l:,., -.L: 

_

,tL' r'* 
. r:_*" .i,!.:'" ,rl.i

*ilq* *:i* -.*.1, 
- d;.l r;.'

rrME - 2.s HRS sf 
' 

"{i;, ,.,r1* Vr.+RkS *TX,|? *-,.'
NOrE - a. ALL QUESTTONS *ib COMp=rilSORy i; ,. 

i " 
':'

b. FIGURES To rffi"rucngifiorcntdiFull r\fA\RKS ii ,.rr :

1. A) choose the correct atffiuti""t,ffi, .i-"5 ,*$* .,,1f"; *uruul'" ;:'-:'i"
l. ..orientation refenfto expo{gi,,tiewing-[iifernationel"rtrarketing as second4-ry to

domestic operations*t-? -#t ..,f .r:,i"t 4Q;' jt"r-1 i,,
a. Ethnocentr'. ,*ii -h:p'ty.r 

- gHegioc"nfie' d.,,' *4

Geocentric ,,S' **F* .# ,"t*l .,n:ili -*t ,..jn'
2. ........rq:r,"...licenpS! isatyp&olintern4(bnal licen:iftg ,.1' .': 

"

" 
u. Strategic df*iance hritiikeovers;"ft. cross ,.F- '=,p. partnershtps

a.#ekagine. -8. brandipgi''c. label!ft d. pri{frg J*.-' .t}:'{' ","- y Jq, fi 'P ' ,;"-,1. - ,"i-

3. .. ... . ,... .. ..is p61 a pcsitive impact of,1@de l:rarriqr.s

e. Accelerutes gruwth h. additional'revenue
c. proleition to do:nestic industries d. free mcvement of'gcods:and services

4. .... .......*i';:..... is a;sister institutibn of Ih&'"." ,':" *:..--
..i}1" -\{, d- } +}*,* J,,1 J-\ ;,:

+r{ffbrld banRL' b,+SO *qf. LINICEF ' ,}d:RBl '.'"
. .:)' -1,.'.. *t " *j}- , o,,\*:, ..:."'

-. ....,.+!r. .;q;... rs 
Frqrrrvr 'rslr#[E.vrr ", *]"*h- J_\ -:",.i

_ affirld bT$:. 9{,ryo "-sd.trNl9$" 
,}d:RBl '.'"

5. ."Gustom regulations a.q(t_-_jfoarriers of'frEde ,.,,.* ;
I . !.^ ...r* i-. .'---_-:.t 

_' 
: ! .:'*d 

a. tariff-S. non ta1"iff,.'' c. poffifital d. sgeial .i:t' ;;i, ,i:*'$if ' c. pofi,iibal d. social '.

ooarni,rn, i$rctua.d,iii 
. '.

. - ,t ,1,", ------l]_

, 
_$ .- 

.--1,*fr.o"r,,,:.."__,". ",*,::s, "' ,""H.-* '. p'i{y#,6 .,,;}. .1* "- , 
:_

,r'r 7. 4trlternation?il marketinbis domin#"bv -ii"" sbuntries. *"'u .::-.'-r;- -+ ,-,,:i ,.,F **&= '-:Tf----4+' ,.\"" ";,.:'":".- i\. .-+,* "-L .1.1\ "*,_, .-,,,::,,.,* t; .''-' ,,jr,,.}'?', .'''{' o nnnrll;-}i rlprzelnr,'iirr a a{p17ffaaerl rl rirtlr {-:F.. .1. :

" 
:.i i , i"rl-' t' ?- -i=; IL.t' u' i.i- tt:.": .;a=memberii,t.'.b. non-ryiffiber c..rign d, poor,al " .TJ ,;l:.i'".-r.:.' .;& memDeq.'1, O.n0n-n0gInDer C._ri'C"n o, poorta ,i:..." ;:t,:,:,

't9. Macro environmept'rdpresents :r erlvironment.
{ . "rT-- *- ,e ev[s1n6l b,liiiternal c. iniernational d. domestic' :'r"'-.-'..""';-

ir, -:f'-. 
- 

.-:'l!

&""f ai"ryLKagrnts<;i"o.oreuru,fqrr;u.raosrg{p q. pr!,-%{"rts 
"u#, .i

r:ri-r
:', 'r:

.i.r" Page 1.afZ
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.'\1" a" e$e$nal bytnternal c.-pternattory.ai:'d. domes"t1t r,i..
-:,.,

,.:-'';" 10. Break Even Pricing means __- - .,;;: i':''.-,:;' 10. Bqeak Even PniHirg mea

a. Cnly Profit b N4argir

"* -n.L i

marks
I CohGntrated d.iarketins '*i3 js A F(ee movement of labour and capital
2 jtfotern tech.nique of cp.trtiol B

-,t

lnii'orm fiscal and monetary oolicies
J #'istributiohlbhannel "+{'' "&Y Cii {egionai econornic grourr in g

4rtT Lorv nridet in introduction stage.. D Ider:rifvins poteniiai niarket
intemdtional m arkelin s reseaidli B Expoit consortia

,:6 Common market F Penetration pricinc
7 Econontio uni'.-rn G One single target market

8 ?adine bloii' ., )*' ,tji, H Manasement bv otriectives
9.. Star:dardisat ion I Buvback

1r Counler trade J Uniformity in products offered"r=.
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paper / Subject code: 8600e / Mdi.ke3$fr**ryti}rar rvrXq$eti"n ;f= . ,_d' i
.S -*-# .{fl J#- --S -S'.

z. A) Differentiate betwe"n'o"uffit*-'ut*1;"",,H6f; *"0d" S -f

zffiffi;f-"ffi,ffiffid*#d.ds
D) As an intema
methods' 

'r,ntdf;ri"iffiTl.S^#f"'^e'iqtff'h -f *6:1 tf"3. A) ExPlain brief
e) Dirrus Hofstedf,Ssix dim,eSion of c5$re' *ri* dY -"q-'" -,*

3. c) what,,,*.ffiJffi,,* .,.,6ffi.*rg$1",n ".E#i.,,ugn#*"n, g'i* $ir 
;i;fi"*,"*$;;';kd;,il;ild=-;to':."-f, ,.4s- -.e- $ry' .5;?

4;;.d;;;,ffi;,?ffi;,n.#*-,',-f, ,sr ,s s$' .s*

d:hffikffi;HT.ffi# d,di *,*g'

^-S*. 
;jfff,fil iA-#L#$#";;'"'S'Y;*ffi"' #; ##. 1,f'

.*y s. di;- uno,tspYJ, on -(ui#:l ;p" S .S-- *t', f{,7
,# ,..,81 Transjrffcnal strl&y *9' ;ff **(r' +.?' ;"P

J"Y) ,\-b. Servi'de culture.{' ,}* Ty .d" il"' J*v

i#" d: c. 1'ffi{r*' pricipp .**o J#' ,d.F .*$i S}',,' 
.,*qp," "1-ffi;tl&*ffsstrate*8 ,*,r#" sf ,#' ,,#)

"-ef SF. *-- .d *s....d#.. "nS -rfl

A) Discus&tuses fotffirket segdBntation id*frternetioUll marketffi ,+' : .+
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Paper / Subject Code: 86004 / Elective :

dispersed worked force

a. lnternational HRM b. Staffing

6. A salient issue in international HRM

:-?"

Human.RilSou rce :.,Hnivf in Perspective

- Total Marks - 75

d. Cross Culture Training

d. relocation

-.
Glo-bal

'\"\' r\.,1''rj - ,)

"r,.i .,j
,*\-' .,h

N.B.: (1) All questions are compulsory subject to internal choice. -,

(2r/z,Hours)

(2) Figures to the right indicate full marks.

.-.-'l 
-".."

Q1. Fill in the blanks (any 8) ..rl'
1. _is concerned with identifying and undeijtandingt:F"i,'/ the

.,.i .. ,' -' .li '\

M\,-Qjr manage th6'ir geographically ..,

c. Development
2. Why should a company have an expatriation training progiame

ar outlou rces b. offshoring c. ons[oring

a. To teach them how to implement the home countries ways of doing business inbther cultur,es
b. To familiarize Epptoyees with the history, curture and customs ffie countrla,they are beinA assigned.r'"I _ t".._a..: . r,_. ai, , ,,.,, - - ., t,c. To teach thdernployeesto fluently sp.e-ak foreign-ti.nguages ,,. I

d. To comm-unicate the company's mission statemant and purpose for existence
3. ln case of . ' a company shifts the location g-f i service or'pioduction.of a part to a lbcation

4 Thi" is q fiethod of,international'.r,ecruitmenfu"r. the MNC's hire the most suilable person fo, tf.ru
job irrespective of their Nationality. " ,.,

,.,::-'a. Regio-eiihtric b. Geocentric : c. Ethnocentric "j- d. poly,gentric 
,::i.,"

5. lmplement a Buddy system, offer Group Volunteer Projects, Providing Comprehensive cross culture

a.D.ealingwithcultureshockb.Motivatingemployees-*' cjmproving'iioductivitrT: d. Managing,Uxder performers -*
.,t l- .-:,'

is underitanding-and maintaining cultural
- a. balance b. diversity c. Suitability ;. d. adaptabilitrT

d. craft unions

7. Personal& emotional problems results in

a. e{,patriate b. failure repatriation c. stress {.!.$\iccess
8i Culture is being aware that both cultural differences as well as cultural similarities exist

52482

between people and.affect attitudes .--..,, ,,,

a. sensitivity .. 
' b. suitability c. adaptability :.- d. awareness

9. Unibns that in.clude workers who have a common skill are
a. trades unions b. industry unions c. craft guilds

1,i

:'0. fthnocentric organizations are best characterized by:
a. Key personnel positions are held by headquarter personnel.
b. Subsidiaries are managed by local nationals (HCN)

c. A'"Worldwidq'i61"*t.,ed b'usiness which nationality is ignored in favor of ability
O,.Staf lr1a!.;rrloV€ outside their countries but only within a particular geographic region

Page I of2
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Paper / subject code: 86004 / Elective : Human$isource:,tIfr,M in c4,ufrar persffive

5. Head Hunting is a source of international staffing
7. Expatriate is an employegworking and living in a country of_wiich he ls al,hNn citizen .

8. Adoption of culture iE relatively feaSible in lnter,national HBM ,r:. .)r,
9. Social institutions.ofiifferent couhtries do not affect global cultural values ,".t

10. Networking Sk'rlli a quality required by global managers todai - 
, .l'r -;::'

2 a. Elaborate on the Polycentric Approach of staffing stating its advantages and disadvantages?
b. what are the challenges faced by HR managers of Global firms?

1-. Parent country is where the firm's subsidiary 1!,,to.cated ,. 
,...- ; ,;.. ,t,".,;.

2. Cross-culturaladaptability has an lmpact on the success.,of failure o-f",an interna#natassignment
3. Domestic HRM emphasizes on HR issues releted to employees beloriging to m;itiple nat-ionalities i"
4. MNCs employ expatriates to encourage diversity ; ,,,., .' , i;',
5. PCN are employees whose nationalities are different from headquarters or the subsidiary offiqe

(71

(8)r.4{ OR ".',..^r' '".e

P"R
jr'.. .r,
' t';)

Page 2 of2
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a. what is the difference between Domestic and lnternational HRM

l\.

,'"," .- ,," " (7)

1 .J*:'' 0)l.'. '

, (8)
!

. 
t ''','

..
:',.

,ri (71

(8)

(7)

(8)

b. Write a shor:t note on Cross Culture Management?

Q3. a. What are the sources of recruitment in IHRM . ..

b. What are the Approaches to international compensation. '

oR
Q3. A. What are the factors affecting lnternational Performance of Expatriates

B. Explain Cross Culture Training .

Q4. A. What is Expatriate Failure

B. Elaborate on Process of Repatriation and challenges faced in repatriation
OR

Q4. c..what are the challenges faced by women in international assignme,nts?
SrWhat cari-Hn mangers do to prepare an employee for an internatib: l assignment

Q5.a.Elabora.teontheern,ergingtrendsinlHRM,,':......
b. Citing examples explain Virtual organisations. What are its Advantages

1. Off Shoring ,,

2,.Role of fahily in expatriate assignment::
3. lssueg;i?t'lnternati_onal HRM,,

,

4. CultUre Shock;: " . 
:

5. Ways of Managing Diverse Teams

(7)

(8)
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Paper / Subject Code: 86007 / Elective : Human Resource : Organisational Development

3. OD programs increase",the
:

of enrployeies.

Duration :21zHrs. _:.., _, Total Marks : 75

Note : All Questions are compulsory sunlect to lnternai choice

Ol A) Ghoose and Write correct answer from the options given below: (Any 8) (8)

(ConflicUCompetition Mork Aollaboration)
2. ln expert powerthe power holder has

( Expe rt Knowled ge/Teams/l nfl ue nce/Leg a I ri g l-rts )

(Motivation/Salaries /Tenure /perks)
4. Process consultation is a technique of oD intervention.

(Traditional/ Outdated/ Modern/Discontinued)

.5. Sensitivity Training is also known as _ training.
(Laboratory/On the Job /New /Theoretical)

'6. ln ODGood leadetship results in more..: ,.'
(Profits/turnover of employees/com mitteo star /payments from suppliers)

(ProfiuGreed /politics/lnformation) 

-
8. is the last phase in organizational diagnosis.

(Analysis/Feedback/Entry/Study Oe-sign; 
e --'-'

9. Strategy is also known as entrepreneur strategy.
(Reposition /Marketi ng/ RetrenchmenUReplacement)

(Research/ Reaction/Analysis/Results)

01 B) state whether fottowing statement is true or fatse: (Any 7)

1 !.r.]n"rj Process Reengineering is not a subjective process.
2. Timing Tactics analyses both the decisions and the actions taken.
3. organizational development is criticalto product innovation.
4. Unobtrusive data are colleeted direcily from reppondents .

5. Deception is any form of unethicar and wiil destroy trust.
6. Longitudinilevaluations in oD are often challenging to conduct.
V. The consUltant acts as an advisor, who presents the suggestions and perspectives

as a solution to the problem. -.'

8 The Arbitrator is the most powerful type of intermediary.
9. The infant stage is the stage of decline.
10,The OD.manager plans, develops, implements and administers HR programs for

company employees.

(7)
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paper / Subject Code: 86007 / Elective : Human Rpsource : Organisational DevelQPment
, 

\r 
a' : 

.. .., .-- ,....

o2A)DiscusstheobjectiveSoforganizal:tionalDevelopment...

B) Explain the Participation of top-manage,tnent in Organizational Development. (Z)

"i. .9n ,.. .',

C) Explain the relevance of-.Organizatibhal Oevekiiiment folrmanagers.' -. 
'' (8)

nizational'Developmbnt in Global Setting. (7)

o -" 
=--. 

. :: 
..'

03 A) What is Organ"izational diagnosis? Explain its nee'd. (8)

B) Define Org?fji2ational.ffiwal.WFt are theJeihniques of Organizational reneiwal?
.t.,: !.-: . 1 ",:.. .#* ,r.' ,':,,)' ;;' i.' , 

i. (7),

*i,,.. .i.::" 'r ,"',': *OR ',..:' .. 
'l

\.,
,. ' " l:r"

C) Wh,af do you mean by Business Pqobess Re-gnlineering? Explainj,ts'Features. (8)

ir._. , i\ ...r,..,,,

O4n) exq]qin the differeint typesbf Organizational De.v lopment interventions. 
.. 

(8)

B) Brlefly the traUitional te$tihiques ofOrganizational Develbpment intervention."' (7)

OR

C) Explain the featug of organi2ition devetopment.itrtervention.

D).Expla'in the methbds of Evaiuation of Organizational Development ,'.

-..- '.t -" 
',,' !

(8)

(7)lntervention.

.'
a

xl r4y5D473CXt l4Y5D473CXl l4Y5D473CXl l4Y5D473C

,1:

05 A) Elaborate on V-alue Conflict and Dilemma.
'

B) What are the,fthys to err6bnce orgahizationaleffectiveness?

05 CI Writeshort notes on. (Any Three)
' I - .'.:

1. Organizational life Cycle.'

2. OD-HRD intGfface ..":"
- 

t 
-- ;: ' ' 

-'

3 Ethical gQideline I$r, Profe,gsionals. ".-;'

-{. Valuei in Oo. ,.. ; ,.,*';

5. Transactional Analysis.

(8)

(7)

(15)
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Paper / Subject Code: 86010 / Human Resource :

TIME: -2Yz hours

HRM in S,ervice Sector Management

MARKS: - 75

NOTE: -AII Questions are compulsory.
Figures to the right indicate full marks.

Q.r (a) riu
l.

in the Blanks: (Any Eight)
is also self-developed through formal written documents and

OR

Page I of2

(8)

2.

J.

4.

5.

communication. (.ReSource, Pibduct, S ery,ic e, Commodity)
is an dxamp le o f pusines s-to-.,busine ss service. 

-(Ad, 
agency, Amdzon,

Flipkart, Mynlra)
Service o ization is a voluntary 

-* 

*a members -eet reguiarly to perform
charitable works. (commercial oriunirution, non-phofit organizatioi, ,i.i. rnli
profi table organization)

services. (Manufacturing, Packaging, Delivery, Labelling)
evaluation is the systematic process of determining the success of the HRP

' process. (HRIS, HR,I{RP, HRM) .

6. has become a regular feature both in the public sector as well as in the

7. One_challenge that HR profesiionals are currently facing revolves around the
staffing of nurses and doctors. (Banking, Hearthcare, Railways, Defense)

8. In service gap model gap I is (Management perception, customer
expectatryn,ServicQ-qualityspecification.servicedelivery) 

;.1

9,InteractivemarketingofservicetrianglemeanS
Enabling the promise, Setting the promiSe, Disable the promise)

10. Develop a - l-- of the"compuny such that emfloy"es huvi pria. in working for the
fiim (Pub,llc image, Sole playing, Situational vignette, bad image; 

''

Ql. (b)True or False: (Ahy seven)^ _ (7)
1. The structuro and order.,,#the orgatiization does not limit innovation and growth
2. Employees,)and mana$ers readily3ffer their.apsistance to each other to meet

corporate objectives
3. In mq.r.ry service industries thp search for pioductiviW is a not important
4. Teachers' salaries are paid alongside other civil ..ruunt,
5. Agents and brbkers do not work on commission basis. 
!*nflicts,6etween customers are Uflcommon
7..' Human res'ources professionals or consulta.ds can train new workers:
8. Tangibility is the primary characteristic that distinguishes services from goods
9: The'D'INK cultute is gettingstronger and spreadin! wider day by day
10. Empathy is the key quality parameter in services

Q.2 Atteilpt any tlyrl from ttre.,foilowing; 
"'

(a) Explain the role of service employees? (g)
(b) What are the reasons lsf'growth and development in the service sector? (7)

53158
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Paper / Subject Code: 86010 / Human Resource : HRM in Service Sector Managemcnt

(c) Explain in detail the six-market model, with suitablb .*urnpl '' 
,, 
.t] 

(s)
(d) Explain the concept of employe. .ffi..-entyl.rdw does it help to provide b.ttrr-li '"'

services to customers? 
. - ,. : " ,.- 

(7)

Q.3 Attempt any two from the rr',#rr. r" 
"'.'l;' 

' 
'.

(a) What is the meaning of Glob alization;how globalization will enhance the growth and-

(b) Reasons una rt ui.gi;;;ffi; to.,!4',tei1r. ir.ir,. ,..ui*,'[up -oo.r. i*p,",r, .;'' [|],i' ,tl,.i' OR',,-,. . .:... .,'..
(c) Discuss advantages and challenges of deliviering services through agents and brokers? (g)
(d) Explain in detail tfue process of HRp evaluationl\-'l ---r-"'-- * --"-l'^'" vr r,u 

-l.I:l''*"t'""'t''' '' : '' 
''(7)

Q.4 Attempt any tw,o from the follorving. :

(a) Explain in detail the concept of moment of truth, with exampres?
(b) As per your opinion what various quality issues ur. in ..rui..,

(c).Difference between cycle of faitur., -.03} ty, andsuccess?

(d) Explain the concept of Service leadership, with examples?

Q.5 Write Short Notes on: (Any three)
l. Employee retention in service sector
2. Servicescape
3. Interviewing techniques
4. Customer sitisfaction drives customer loyalty
5. Front line employees

(8)
(7)

(8)

Q)

(ls)

* *r<** ****** {. {<**Xt<
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Paper / Subject Code: 86019 / Elective: Iluman Resource : Indian Ethos in Managefriient

[Time: 2.30 Hoursl

Q.l.A.Fill in
l. According
participation.
a) law ofcreation '
c) The law ofcause and effect

c) Transactional l

7. A leader who

N.B.: Please check whether you
All questions are compulsory

[Marks: 75]

have right question paper
t.
2. Answers to sub-questions must be written together

the blank choosing correct option (ANy EIGHT) (g Marks)
to _life does not just happen, it requires individual.s

b) law of respqnsibility 
_

d),law of growh
2. According to , one should take responsibility of his or her own life.

c) The law of cause and effect Oj Uw of g-ro'Jtf 
- -'

3. ' kdrma is for a body of persons united for a specific pgrDose.
a) Prarabhdh" Itu'ma b) Nislika; ku.,l; ;j c"rp;;";; d,-i;; 

';ffffi;; 
Karma

4. Ego sublimation mean$

. c) Individual Achievement oiEe:o oJr.nriu. Mechanism
- 5. According to Kautiiya Arthashastra, ,. ," .. ' is the visionary leader.

a) King b) Manager .) c,"t"rn.. Jl S;i;].;'
6. Employees and all stakeholders are treated like a famiry, by the
in a family managed business.

..to see tlings as they really a.e,
a) Vipassana Meditation

, c) Raja Yoga Meditation ...

,; -b) Transformational Leader i ""

d) Coparceners "

goals, redefines objectives and provid* strategies "iS called

tl Professional leader ii "...

-.:I"fl) Charis_qxic leader.,.." ,.. '
id iually kn?iiln as insight meditatj,on which means
:r 

i.n* . i,.,' ' 
''"

b) Mdhtra Meditdtion
d) tlataka lvleditation ,,i'''.

leader
revlses

a) Transformational Leader
c) Transactional leader
8:

9. . , r,:. hefps an ian individual in impioviing concentration power.
b) Mantra Meditation
d) Trataka Meditation

a) Vipassana Meditation
c) Raja Yoga Meditation

l0 Tl.,,,L"Jof Shishya of memorizing the rru"[u, .."oiie;;t"* and reproducing the same
is called' ..iy .: - 

.
. ^ ,'!:,: ;l i :: : '

a) Smriti

i:

JZJ5I

b) Shruti c) Stotra : d) Smriti and Shruti

Q.1. B. State whether the following.statement is True or False (ANy SEVEN) (7)
-l.. 

Acc9rding to law of rpsponsibilrry, ;he;everil.* r, ,"rr.rrr;il;;; i, ui"iro"Jiiuur,.; life, it isb;ecause th is somethihg.wrong in themsefu... 
-

2' Indiaa Ethos deals witrr trvo'ijpis of 6owledg., k""*r.age of creation and knowledge
of cr-eator. .. r , ,

3. biscipline, punctuality and dignityof work are basic level work ethos.
4. Values are imbibed in an individual since childhood and differ from person to person.
5. Physical stress can be due to long term stress.
6' Distress is type of .positivi stress which improve enthusiasm, creativity and
produetivity amo4g employees.

Page I of2
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Paper / subject code: 86019 / Elective: Human ffi.." , rntiiun utr,o ; Nranasgfient

];rl}ffiil: u n.soire stress which is experier,ried by p-eopre who suffer tor a tong

8. Experience is said to be the best teacher,,dsit has the rial touchin ii. , . 
l

l ffi:f"ffionar 
readers have tt..ulirv1";ffi;#J"#i.;i"d 

set orpeopre

10. Prescribed sylrabus is a feature of Gurukur System of Education.

9'z u) Explain various'llem.nt, orroiiu, Ethoi practr""a ufrnoi anorganizarron. (0g)Q'2 b) Describe indetail role of Indial_ndros-io;;;-"g@i'practice, a -----v':'. 
(07) 

.

Q. 2 c) Describeiequisitesoilnoi* ilrro, .:" L , 
-

e'2d) Descriue *unug"rn"[ir..r"r, [i,n rrturruurr*ut. '"''' - '," (08]
...-'_--;-..*.*'. : , (07)

Q.3a) Discuss factors responsible for poor work ethos.

ff:l,:ffie 
Sleurar;rip;;;r"-;ffi.:*,:t ormanagementor,,r ::'

^ J' , ,;", ...1,1 j'o* ". (07)

Q'3c) which varues are important for Indiin'runu*...? (0g)'Qi3d) o:r*" basic as,ieu 
^ tnpi!rJffi;;;'r:'""' 

iorl
Q.4 a) Iiescribe advantages and limitations:jf transformational readership. . : (0g),o.tu,Exnrain;lrir..,.,iGJi.r,.;li;ffii#;d:d,ura.,:.---*--'r', 

(07)

Q-a c) Deseribe stress panag.*.o-t,fi"hriquesat organi z{ionLa,evel;-i- :,-roa;Q'4 d) Enumerate r".i"*.rir..lr"ri's"ti"ci'of visionary leadership. (07)

3i;lB",ffil'"Hi;f;#:*1;"9"'"'r'i- 
. 

" loar

Q. 5 WriteStrort N91es on (Anempt urrlJ out of 5)

lll. g*:.ol9f yog.i"G;ilts 
benefits

rv. Leadership qualities of Karta
v.'Physical penefits of meditation

523s1
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