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. '..:.:."; ..:.:-

entitled trr a deduction under section 80T[A of

: , ; . '
. 1".' " ;

8. Mr. Dinesh earns saving bank interest of Rsi'12,000-"fluring ths-brevious"fear 2023;-i+.

a. Rs. 12,000
b. Rs.,10,000
c. Rs.5,000
d. NIL

9. Income earned in India by a.Nbn-Resid'eirt is

He.is'
? '

I

'*,. ]
' i :

a. Tax free in India
b. Taxableinlndia;'j .. , i--- ----l"i: .'i-' .;,."'
c, Not an atorutt. ...,'"
d. None of the.;atiove ,,i;- .+

;",'

il"r''

10. Mr. Anil is a persgn with a physical disability o!r!,0%. Hq..{_stntitledtb a decu,e,ftin under.rs€ction
8 0 U o f . ' . . . ; ' , ' , - r . : . . l ' " " ' ; . ' . i ' ; 1 : l ' | - .

;  , ,  . r  . . r  , . ,

.,,i::..
'";

Z.;ttAunicip,q[ es paidby the qei,lbnt is allowed as diitluction {rom let out propertyr''' .

3. ln case of short ferm capiAl asset indexation ig applicable. :' 1  , l " r  , a i

:t'i: ' 
4 .Tlfri will be iong ter.r,ndapitat su;, ir ,hqr*, rirr"a *lr"rogli$i uo.rr".,#rurrge are

1' ,  ,  . . i ' i " )  . .  - , .

i.' 'trmsfeneriafter beihg heldfslmott tnqoiZ .otr . i-
. *1:.

5. Deduo.tion for entertainment allowante is available to all employees.
*'t'"" 

:"1.'' .:"- .;:t ',,:i- ;"] ::, 
- 

'"1'

. . -  ' r  . :  : . ' '.. ,sources..+ i:.' ":.' ,;:', .i!1; .-"''  .: "" 
' .:. '

7. Com{rjutedpension is taxabb in the hands ofali individo[i urrrrrm
. * ;

, 'r, 8. Inqgirre meqns:any receltit in casb ',,' : ;.
, , :  ;  l  . . . :

9..Residential status depends only on nationality 
'.

,,., ,..,",' ,ii.: :"' ..::,' . :-,:
.-{0.Asse6"s'f ientinq*triidesreas.iessments:ji

, ).:. , !:. ..ir=...' .: '} '
' " "  ' :  

"1 " ' '. '  .  - .: . . . . i a

,, i " . alr.$.:itarted brtsiness ia;liidia. He Went back to UK on 10th August,2A23. 15

b)

'*':'
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: "" JanuaryE 2024. . :-':-

:t'. Determine his residentia_tr$atus for the assessment year 2024-25.
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Paper / Subject Code: 46018 / Finance:Direct T{xes

...:,
OR

.i .,,..,
From the following information of l'4r;'Vrjay for the
income for the Assessment Year 2024'25 if heidl'

a. Resident & Ordinary Rqsftnt
b. Resident but not Ordirrery Residfft

-,':..] '

i-. ,i_1,,. .--."

PY,2|n-24.,:Sjmpute s

,.' .":;

gross',.totalQ2:

' i

,,.,. 
-.- 

.ati !,r-,

' .  
.  , - : " . ,  : " . t ,  : . .a . -  

. -1

Q3: Mr. Ranadp is a physically disabied perssn (90% disability)..He is emplbyed wigh Ganesh printers.
He gives you.the folloqing informhtion for,tfie year ended 3l't $d:::::hrch, 2024. 15

c. Non Resident

Sr. no Particulars Rs
I Income from bqbiness in,"Dubai, controlled ftpm Londoit: 50r000
,, Rent from hcuse in U,fliieceive$in Spaiq :, 50,000
a Salary ea$eq in New,Zealand'ih the n3;f, but br.ou,$ to In{!b during,

the current previ,ogs year. ,,li :' .i: 
' 

,,.i1 ,.,:,'"
.'",:;lJ

20,000''
4. Dividbnd&om.GermanQoinpany..iedeivedil*ftade1;:'." ..;..: 80,000
5. Ineome fror4,Agriculprrye in Jap-.gnj receiv,.gg in lndia;'. 9*0;000
6. ;$oyalty from a co4pany in Sj.-hgapore,,r eived in Melbourne r1.00.00CI.

7. Interest"credited,to HSBC bank, New york branch. 1,10*p;00
8. Intere$t on UI[p evploprri-dnt in India),:: 2$0;000

Pai"ficulars: Rs
,Basic SalW 6,00,0CI0 per annum
Bonus 2#0;000 per annum
Entertbinment allowance. 48,000 per annum
House Rent bflowance:, ; '..."

(exempt Rs. 17,900f ,'"
1,20,000 per annum

'Conveyatrce 
allo$ance .:.'',t' ...:. .....

(Arn0ri:iff spent'on offrci4l,.conveyao-be Rs. 2 I ;600)
24,000per annum

Perquisites vaiue of subsidized meal at wo-rtptaie 24,000 per annnrmi

2,500

i "

' ."
f . t , .  

-" ;

- $!Q.i' i."' ;,ri';
l. Interpst receiv€d'on government gefurities Rs. 18,000
2. D-lvidend fr"qli HOf-.Mutual nma n-. 5,000
3. Interest on.saving hifjk account.fu. 12,000
{l,Gifts frorn friends on occasion of his 50th birthday Rs. 50,000
,'Compute his taxqblb income,for the assessment year ZAZ4.Z5.

OR

'..r,r.ro,',,. 
o..r..ro'Beggfl gf--t 1 r E \z1.rvaD D, 1 E)
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.,'-;."''

.,".
, : '

Ganesli

".,1-

,'.::,i
:-.lt

Q.3

l5

r^.,11

Particulars ; '::;" ",- Rs
Basic Salary 50,01.9.9 per marith
Deamess allowances ..::r:'' ,'+ 29*S00 per;finnth i
Entertainmentallowarloe''' .,,x1: ;62, 5 00 p,.. f{ annuq;;
House Rent allowane6," ,i
(exempt Rs. 12,009I' ;-..:
Conveyance allo*'ince :,: -ll"! ,,;l1;'
(Amount speql on officiBl'bonvey.qlce Rs. 46;000)

481000 per andum

Perquisites vdue of subsidized gie'd at worftplace :28,000"p81 annurrt'l'
ProfessioaTax dedlcted r l',' 2,50$;i

Co lnflatioillndex
105 ;,

zga4-05 ;_ I l3:

"p010-11 t:67
.- 2023-24'| ,349
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:"' 4. Gratuity 
''

5. Annual vplue

Profit & Loss

,  1 .
z,

-;lt$'
-";" 4.

) .
l ' , '

,,, ;;1,}. . , . ' . . ^ '

' ' .

' !

l . . ,Frjrson i'"':
2. Capita""t_assets . :

--.,.3. Dedtiitions u/s 16

..")..1..:'

i '  * * * * * * * * : f ! F t f * * r f t f * * *

.,ti

acc0utit tbr year 3r-3-
Expensei R$: Ihcome -l ::RS
To office rent 60,000 ByGross profit,''' . '\ 15,5Q;0-00
TdSalaries .,tn"3,20,08CI::By.ittbrest onSonds ;]tr" ;"";'r" 60,01rc
.To Adv ertis ement expenseC 50,0,00 Eyl divide nd' from foreign ComBihies 7o;ooo
.To Motorcar car expeqfes t,?-il000
To lncome tax ';1- d2,000 "{} .:*

To Printing & Statibnery 20,000.
To Conveyance- 72,00.CI
.Zo Depreciatign 70;000
-?dDonatio,it$ 50;000
To Netptdfit ,;;; 8,66,00$.

:"\

ToJ4l ; 16'S0'000 {Fotal ,', il'firgo,ooo

" Drca E a,f E
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Paper / Subject Code: 46001 / Logistics & Supp.ty Chai*:Managemdnt

';. 
1., 

t' 
ii 

l

Time:2YzHours
.:; .

Totgl Marlrs-:'?S

NOTE: ,-,t. i ,
l) All Questions are .o-pui*ry with interndl choicdriptions-atd carry.'lii mar[$ch.
2) Figures to the right indicate full marks
3) Use of simple Calculator ls allowed "*.' "'
4iWorking note should form part o-$"" ans.Ser forBgacticat q,pllstions, , 

' 
.'',.'

Q.l) A) Choose the correct optionlAny 8;: (0S)

1) -- Logistics is the decision to buy,logistic$:services from extental soruces'rather
thanoperate inhouse.-_-  

- - ' '  
- . "  ' *  "  

. :
(a) Reverse, "-. (b) Greet- i" .-
(c) Outsourcing, . ."' (d) Stendard :,,i ... ,:.t..': .r '

2) The main objective gf--,$'to redug.e'the nuqtber of times the Pradrict is *..
handled. ':'',;
(a) Packaging, ' (b) Transportation,
(c) Material Handling, . (d) Wa;.eliousing

3) Combining sprcral shiprients ingEifa" larep:shipme{tis temte6as
(a) Sortingt;i" ,;, ft).Assortmen!' ' "' ,.:.'.' .,-,''" "'
(c) Consolidation,,;;l- (d)-'Cross DeiCking ' :. ,,:. 

' : , ,..."' r,'
4) CoFc.stands for ' on"Flat car. -' . 

'
' 

(a) Carton, - 
'(b) Caffier, 

' 
. 

'"'-

(c)€ontainet "'(d)Crffie
5),,!he prim4ry'goal of.the l: . . logi*itics cyc -is to mwd products- or materials

backwar,tl through the distritution network. ,-. ' 
, _'-

.. (a) Greon, )j:' 
(c) ,In6ound, ' ":

. 4 , , ,

64844

'(b) Reverse, *
(d) Oqtlound .

6) ; :" is gsi;n obje.giive 9f.p.9ptonnarye,,measures1ent. .-:t' - 
'

{a) Planning, (b)Trrlonitorin$,
(c) Controlling, (d) Directing

, '7) Basi.c'.requirements of Logistics par$s are L41"1p and area. - ' and Human resource
avpjlability. '

(a) Plant : (b),\Marehouse" '"

. ,(!) I.T. .: ' (d);Connectivity . ::.:. ,t ..- .
$:.--fJOe of matbrial haq{ting equipment doe$not reqdiie an operator.
': (a) Fosk Lift trydk, " -';"(b) Crffi;; ..---"

(c) Iudusfial. Trucks, ... '' (d) Cqiiveyors '

9) Tiansoortation creates utilitv ,
.r"(a) Product .:: (b).Economic
' (c) Ticrc'

rO1 GcK f comnunication6etrveen nriimbers of':$upply chain loads to
(alMiscomrrunicatio{t ft)Bull-Whip,
(e) Classic*li ."..' (d).F. ad .....-

offect.

Page 1 of4
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Paper / Subject Code: 46001 / Logistics & Sup-p.!y Chain'Manage.ment

Q.1) E) Match the Following {AnY 7)

64844 . Page 2 of4

i
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(04

Q.2) a) Explain the concept of,,'.{:ogistical lnfonnation System{LIS). Explain the'Pr:inciples
and types-of,LlS. ' '.' 

"
. . .  a "  , ,

b) What do you mean by Packaging? Explain various fi'rnctions of papkaging. (07)

.  l ' :  , " " ' t  , - ' . -  o \ ' . '
'  ' I

c),From the,.followingttrirta calculate a 3 period weighted moving average with weli;hts as
3;.2 and l."The largest'weight i$ assigned to most rgcent peliod and current demand value.
Also foreoast the dtiinand fot-9ft month.r

d) Expiain flre.objectives,:oflogis-tiial Netwoik analysis.

Q.3) .

a) Explain the qoncept of$upply Chain Mang$bment wjJh the help of its any 3 fi:nctions and

any 3 participants in thb supply chain network. (08)

b) What do you mean by a warehouse? Exptain war6housing functions with reference to
' storagq of pro{rliion suffirt iteml- (07)

OR
c).Dir;cuss the concept Of Perfonnance measurement in supply chain, also explain

.. dinnensioiis/types-irf internalperfon4Snie meastues. (08)

d) Whnt are diffeient Global Logistiss tiends? Justify with examples. (0?)

(0s)

I water a) External Performance Measure
2) Torp down approach (b) flecentralization
3) Bottom-up approach (c):Elevator

4) 3PL (rD Freieht Trains
5) 4PL (e) Owns Logistical Infrastruqture
6) Benchmarking (fl Paints
il Tinolate (g) Centralization*
8) D.F.C (h) Plannine.and Designing activ,ities
9) Fixed path M.H. equiprnent (,il! Cranes'
l0) Variable M.H. equiprnent ) Fully'loaded ship

Period'
(Month)

I 2 J 4 6 f 6 9

pegapa
ln unlts

r50 I60 180 r90 140. 120 'i,70 t7s  i?



Paper 1 subject crde: 46001 / Logistics & suppli chain Management

..'

Q.4) . ,r/ ..
a)I.T.playsavw'o'F-'*T,p{einLosMcsandsrrpl.1r'*.fikgr4pagement.'lIustiffth,e..

statement with the help of any four I.f. nr"astro"toietooir ,,rfr.iti Ggistips and S"upnlv ^:.
chain" i. . ' i... 

--- 
i0f)'" :j...b) Explain in detail role of Pipeline and Ropeways mode of oansportarion in buildiiig a

sustainable-economy.

c) write a detailed Nore on Reordeltr-ever *35,*,*rii" 
"o* ro *oL. Dfu 

"""J;n"" -. ."'of raw material in the production process is 300 units. Lead time fbr deliverv ir S,OuuJ 
-

Company's policy is to keepcafety stoilt equal torsix Aavs ttaitv consumption, Ca.ufute..*
ROL. :-.'

'  " ' 1  
"  ' 1  ( 1 0 ) ; '

d) Explain any five ways to.errhance c*stomer sefvice. .,. 
'

.: i

Q.s)
(a)ReadthefoIIowingcaseandan$wertheguestionsgivenbelow:

'."uPly Kids"rjs'a tof qranufaltl$ne compgiy whict is in ther-business.for the pasr rwo,
decades. Thg,"l"fianufaclrfrng rmit'is situateil,in Murno*ai, whilb'its saleg-,irnd ,nurkiting ure 

''

spread over, a large geographisal atea, eryecially in- the majpr cities aer.bss the country. Ov.dr
the yearg a numbet of comp{itors have sprung iu the field.,Far from child's play, ttre comirany
foundJfiat the tqye ' sectoyi$ a toughib,usiness.some ofthe problems faced uy il *", 

'

.' ) 
' 
There ,is a massivs sale duriirg the fesival ,.uruoi. titr,e eompany,q6"a*, iS itelayed

" the vaiuable mirket is missed. 
" :. 

-'.r'^ 
;

,,..' I "Fashion" r=o}"cult' Stiitus propucts influence the rriarket. Any wrong decision in this' .rilatter, 
FEans loss.,of sales qnd6uild-uleiun*an6A inventory 

' 
,., 

'

f-r'There,.are high mAiketing aritl promorional cos6 If theseprograrnrae's go outo the sales
. i dropfiassively 

' 
-.r "-

. Any misju{ge of the market cas-also mean'closing down of the company
r :rhe company has pi'oblerns rdgarding stock holding at itsdiitribution centers, This is
,-' mainly,fte to wr--ong inputs fuom feedtiacks ar$irrproper:surveys.

The dotnpany.reiies main"ly on hired neet of lcbA tranrport. The services are not up to
.'.1' thp:mark interms of delivery -schedules;,safety of,JooO, from pilferageltheft, and

mishandling of product.
..' Marke.ttng strategies are f4r.from adequate. They are not effective enough to counter

lvou are-' 'called .ppon by.$" manag€ment of "Happy Kids,, to head their logistics
opera-tions. You.'are requi5€d io stugy and grrid'e the company with reference to following
questions: .- , .:'. '

1) what shategles could "HappyKids" implement to improve the reliability and safety of its
,f.airnortatien 

netwolk, especi.aily given its reliance on hired fleets dr;;rd;;**,
.:"' :j.. (0S)

x3Ty 2 I7D9FX31 y 2 r7D9F X37y ?lmsFx37 y 2 1 TDIF



Paper / Subjeet Code: 46001 / Logistics & Supp.ly Chain Management

What role does-collaboration with supplierq,,and diStiibutors .pl in i;lryroving,,.-.ilie
respoilsivenes df "Huppy Kids" to *urtri d-.*,"*mrr,p{eferenrel?. iOSl . -"' 

,;l

As a Logistics Department Head whatSuggestigqs'would,:.you recoFrnend to"fhe toys*

;
2)

3)
manufacturing company to solve the ab-oVe mentiohed protilems? CIs) ii" "

Q.5) b) Write short notes on (Any il),{

I)RORO 
' 

. ,"

3) Drawbacks of Logisd&al Outsdurcing - ".

5) Golden Quadrilateral .'

. i .

. . j

- . -;'z) u{een Loglstlcs

-{

(1s) .., :"
-,:ra'

'a., .;;t+"
.':,':

. t i . r '

;\

$iih4ission based costfu g .

:'i..

; i
64844

, i " ..t.' Page 4 of 4
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Paper / subject Code: 46006 / Finance:Commorlify & Der'ivatives Market 'r""
I '  " 42t tI  ?t- i......

: .  ' 5 .

Time:2 rl Hours

Note:
1.,dl lqueptionsareconrpu|sory.(SubjecttointernalChoice)
2'Figurestotherightindicateful l" 'marks.--
3. [Jse of non-programmable catculator, is.rallowed'and mob$aphonesl,ire not -

allowed. ,,,, 
i 

.t : .;, ;i. " ,,'t''
4. Support your anslrers rvl.tii diagrams / illus.tratirons, wherever niJcessary;" ..':,

Q.1. tAI Choose the correct *iternative: (Any p), -: {081 'j':

1) marl<dt helps+iihade thegoods on futwe ba$is
a) Derivatives ..".j,' b) Cornmoditieg c).Stock ", d) Capiihl

2) -fu$lps trade in two different marl{bts
a) Day

a) Market "b) Iixchange c) Trading Ring d) Warehouse

4) Buyio"g and sellidg of shares is called as
a) €smmodift b)'Derivatives , c) Tradipg d) Warrants ".'"

5) The investqf who in*:dt in the,'market to reduce tlle.iisk are odlled Bs ---,-
a) Hedgsri :: . b) Ar$itrageurs c) $peculators d) Traders ._,''l

..,6) Derivalives are.birsed on aqgtiiiit i .
,;ii a) Nbiional 'i 

-' 
b)-'Actual c) Trading 'd) Specifii'

7)

8) Call options means an option to 
' ' :

a) Bqv ..b) Sell .- c) Trdde 'O Encounfer "'

9) Arbitrase$r.'deals onlv when there- is a :; '  -
. ,-"" 

'Loss .,--'' b) Prdiit -c) Benefit-- d) Gr6wth -l'

10 Futuresare 'i- - ,:lnnature' 
'' '

a) Customised b) Valuable*'- c) Safer d) Standardised

]tQ.l. [BJMatch the columni - (Any 7")
Colurnh A ,.eolumn E='

I Forviards A Yet to.eieliire

2 FUJ,ures B ReplatoryBody'
3 'Baskets C Market Risk
4.::.Leaps -'-' D Indian Commodify exchange
) SPA}T Er .Multiple securities
6 Outiitanding Interes! ;F. Risky
7 Mcx ;l .G Counter Party Risk
8 CME. H Equity schemes
9. OTC. I Margin System
l 0 FMd I International commodity exchange

3)
bJ Speculators ,5;" c) Hedgsis d) itrageuis ,'-

is a,place where the bqy.ing and sotiing of securities takes place.':

l07I

-'6541A" Page I afZ
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Paper/ subject code: 46006 / Finance:commodjt-y & Derivatives MFrket

Q.2. Answer the following:
[Al Explain the history dc origin of derivativis marker,
[ts] What are the types o.flcommodities? :::.:''

OR
[Cl What are the reasons for investing in derivbt{ves? _ ' 

'

[Dl What are the participants undei"derivatives marketin India

Q.3" Answer the following;: .-'
[Al Explain the various termC under futures co,s#;ct. ,

{Bf Explain conespt of contango and backwardation. :,

,I081-' 
t04 '"

.... [OsJ'
{071

. ' i

IOsI
{071

fcl rhe spot price of gold is t 1,00,000 , locker rent is ? 1 6,000 p.a. and insurance is
T9,500 for six months , interest, ie on borowed fi:nds is l2Yo,,p.a. Caleniiate the
fair value of 3 months futures contract, eompouncred monthry. , I0t1

[Dl An investii took trto position in fuhres marlet. n'" rori,rr;ti n *.us of Infosys'
stock-ihe futures price for'ig,500;-on the e;<1iiry the cash markEgprice rs; 0
H,q;bought 2 futures of ilindal Steels at T20r500, on expiry the plice was itv22,000."-
rfuia tne profit & losdior a losttize of s0.size in one .onou.;;ii,rro oo*| p"yqff'

- diagram,:for the s4qlt;. : ..
L .

. ' .:,:: :
Q:4' Answer the following; .r- :r;i:' .. 

' :1:

[A] Explain black & Schciles option pricing model
[B]rFxptrain the terms urcier optioni?-:- - ---,- ---- .,- - -r ,--. I ;... .,,;_.__ :.. -'  oR 

' '^.

tozt

IOsI
t07l

[Cl The spot price-of Silver is r9,500,'locker rent is r 1200'p.a. and insurance is <2,500
for six months , interest rate on borrowed .fonds is !0% p.a. Gatculate the fair value
.of 3 monthi futuresrpontract,+bmpoundeJ monthly. tOgl

tpJ Riya shorts a call. option of YST Ltd at an exerci,se price of r1000 with a
premium of r30. calculate the pro.fit & loss for Riya if the spot price on expiry
was T g50,g60,970, gtiO- gg0, 1 000, 1 0 1 0, 1 02o, 1 03 0, 1040, t 05 0. Also draw the
payoff dialram I07l

Q,5;," Ansrvdrthe foltoiving: 
- . i..

lA] What are the different types of margins?
[B] Explain the meaning ol'securities and SEBI guidelines for commodities market.
- : t . "

[Cl lVrite Short Notes on: [Atternpt any 3l
a) Binornial,Option priging Model

:'," b): Types d-f,Setflemedi .' ''-

. c) Difference befyreen futur.es and options
d) NSCCL
e) Long & Short Hedge

'.'' Page Z of Z

"rtt?l/nD A',/| 1 \a2't\tnE A .t,, \a??voD A A / r 1ra?voD A A,4 t

[081
t07l

trsl

6s412



' 
, 

Paper / Subject Code: 460031Etective : f inance : Investment Analysis & portf.olio Mana-ggment

Duratiou: 2.30 hours '." .j,Marks:.,2i
. .  

,  _ 1 -  . .  

-

NB:(1)Al1questionsarecom]]ulsoryhavingjrrtemaIo@o..-
(2) Figures to the right inriicat" *u*, u]rro"ffiil;euestion.
(3) Simple cilculator is allowed.

1. (A) Select the right option and rewrite the s nce (Any t)

measures the systematic risk
a. Beta
b. Range 

' .' ' ' '

c. variatrce " -' .'
d. Standard Deviation

ii' shares 
":: :=F:9 b1 l.g.lnnanr bgfore ,o.*iir"*eu1i of the busiiiess is rg;wn as , - .

a. Initial Public Offering (tPOl ': .:..:
b. Follo* on Public C,fe{,.(fpo)
c. New Fund.Offer grfF€)
d. Private Placement (pp)

by the Parliament of India.iii. SEBI is formed in the,,;tbar

a. Bonds

a. 1990 '. .:
:. b. 1992 '

_ ," c. ..1980
:  .  .  " .

. d;. 1988 '.- ,..'.
iv. securities are called as ownership capital.

b. Equity shares
c. Debentures

.,, d. Pubtio'deposits .r' .'
- v.=_-- iithe las-frstep for pprtfolio Menagerneng;

:-r. _.. a. Idintification of objestives ,, ..
b, Develop and implement strategies

:: .c, !ev,r9w 
and Moriltoring

d. Evaluation
vi, The Standard Current Ratro is

a.  2 :1

P.  1 :1
c .3 :1

., d. Lt ,-''
ff. Debestures are. ."' "

a''Own ,
b. Debt:
c. Risky
d. Dividendearning

tund.

'53490
page t of 4
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lfi" 
rjY:::tode: 46003 / Etective : f,.inance : rnvestmep.tAnatysic & portforio Mantgeme4r

A , a- n_v €)"t rvcrux in eq u t+g Sh etu€j iS e^ t-.t p
_- Scr.ri nX fo ri (,Af rnon*

Aj/ < x. o f Eo\$€oc3 o-o:rt\:' 
!"S l qd ad c44^z r4r..rac*r'o o^J

viii. rhe analvst draws charr on #lt#;-"ffi,;uour. 
t'

a. Candlestick
b. Line ": ,,;

c. Bar r.-'
d. Trend

ix. is the father of Modern Technical Analysis.
a. Charles Dow !

b. Adams Smith ..|, ,' ..', ,..

c. Newton
d. Charlie Chaplin ." : 

'

:,. :-:..
x. Jensen's measuie of po4folio performance ls"based on$e

a. CAPh{ .,t ,. ....
b. Betd ,..*,'' ,,:,:'
c. $tandard lfeviation
d. ,Risk freeieturn

(B) GveTrue or,Filse: (AniT ..

41 ov'erprice =priced slock will,p.lot on belsw the seeurity markef line. ,.. 
.1

Themaxim$in deduction which can be cldi*dilndgf tiuntbii, n rl;50,000
India is the highest consumer ofgold in,the warld, 

, 
, 

-" '.

lhe_Dow Theory"consjsts of 3 types of market movement
An Osclllator i!,a technical unulyrir,ibol.
T[9maximurpdedugtirrn which-can be clairried under- secfion Eoc is Rs. 1,50,000.
hdia is the fiighest cbnsumer e.fgold in.the world.,,'

viii. . "The maxirrnum m@ifv of Ttebsuryb.ill.is f yar,$,: :ix' "- 51o"n'Market -I49.* is rtre mittroc or:stro*inirfie overallperformance of all the
..,,.: ::_Tg3im Jisted in Stock market 1vrth a singie numbe,r.
x. NIFTY is the stock mar.ket krdex'of India?s-Bombay stock Exchange.

2'{A) 
}rhat 

are the factors influencing for the selection of Investment Altematilrs.
Explain in brief.

:' (B)E;I";;*r; of rrirestorswiihtn"ir_ iti.s. ffffifi]
2'IG) The secuiity rehgrrn: on stock of Dr. Reddy's Lab. and Alkem Lab. under differenr
status of epsnomy ars,.lgiven ljeliiw:

(07.Markg

, I .

", " 11.

l l l.

iv.
v':

63490

Particulars Boom Low
Growth

Stagnation Recession

0.30 4.20 0.30 0.20

ffrn 
on srock of Dr. ne*tyT r-aU 50 45 30 25

45 50 40 30

Page 2 of 4
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Paper / Subject Code: 46t103 / Elective : Finance : Investmenf Analysi$. & porff'olio Mansgerngnt , -.

tr >il\rq

Calculate the expected. return and standard deviation of return on:both the stocks antl
advise to invest in one of them. : ...r (0g Marks)

2. (D) The sequrity return of Ba,*,a Shoe Ltd, and market retums are given below:
Particulars 1.=,.r 2 3 4 ) 6, 7
Keturn on security of
Bawa Shoe Ltd. (%)

10 l3 15.." L4 l5 t8' 20..

iuarKet t(eturn l 4 l 6 '18 2A 22 24 ,,126

Calculate Beta on security of Bawa Shoe Ltd .'(07 Marts)

3.(A) Distinguish between.F'undamenLtal Analy-sii and Teehnical Analysis. (0g Marks)
3.(B) Give a brief note BhlSystemaui Rist and unsysJematic Rislk. ,;.. ioz rrn*tri .

OR
o L:6ir Realty Ltd. as on 31" March 2A23 was as under: (15

farticul$rs A' ount
(Rs.)

.:Particulars *Amounf-'
(Rs.)'.

0,U0t| .trquity.ghares of
Rs;'100 eachtfullv oaid

6,00,0"00Fixed Assets g,70,ooo

l0 % Preference shares 3,00.000fuvestments .,.,?,00,000
General-Reserve i i;8o,ooolnventor,ies r.80.000
9 % Debentures 2,50.000Debtors 1,75,000
t'anl( uverdralt 90.000 Cash & Bank. 45,000
S-undry Creditors 85,000Advance $al.ary "40.000
Outstanding Expensps 55,000"Frelimin-ary Expenses 50,000'Total ) .15.60.000,1'Total 

) 15,60,000
Iax

3. The Balance Sheet of \farks)

Rs.4,00,000
Rs.230
Rs.30

Market Price per Share
Dividend pei share

Calculate:
i. Liquid Ratio
ii. Eamings Per Share
iii. P-qice-Earni&gs Ratio "

iv. Dividend'Pay-outRatio
v. Debt Equity Rati.o

63490: Page 3 of 4
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Paper / Subject Code: 46{103 I Elective : Finance : Investmerrt Analysis & porfiblio Man-*gement

4' (A) Define Portfolio Martagement. Explain the steps in the process of portfolio
Management

(B) Explain Elliott Wave Theory in Brief . .:
oR_. , '  -

{08 Marks)

a.p) The followirrg information the.securitie$ are asfoller.ws:

Securities Expected Return (%) Be]ta
Arqhies 2), l;5
Faber Castell zl '"1.2
DOMS 23 0.8
Market Return 24 1.0 ,

4'(C) The inlbrmation fbr three pqrtfolios of Garments Industries are givenbelow:
Portfolio Average-Return on'

Portfolio (Voj ,,'
Beta.".'" S andard " ,,

Deviatioh
welspun i 8 0.9 0.48 "
)uileJ 19. r.4 0.3&j,''

nd "22 1 .1 0,29
Mafl€t Index 24 i .0 ,432

re tnese porttblros on perfbnnance using and Treynor,Measures. RiCompare these portfOli c,
free rate of refurn is 8%

(15 Marks)

+ *'t'** rt t,l.* rt:t** *:f *:f ,F * *,&

: page 4of 4
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If the risk"free rate. i$ ZZr. C
the sg.cwities are.bndervalribd o, overvalued oi,it pa*ncf uarrir. to.Invest.-,:,

5 "
: . (02 Marks)

,$dv. y:i1'ag.ed 62 years a Practicing senior Doctor. He is having Rs. l,50,oo,ooo
investible fund.

(a). Advise him for Ltvestment avenues available to him whieh.#iil give a suitable
retum with maxirnum return?

I (b) Explain the adyantages,gnd di*udoantages bllinvesting:in the specific avenues.

S.Give Short N6tes on: {,{ny Thre.gJ
i. Small Cap and Lerge cap

":ii. NSDL and CDSL
ii i . ,Fortfol io Managemenr Decision
iv. 

' 
Technical Analysis ,'l'

v"' The Random lgalk theoryr

. . .

63490



pnper/ Subject Code: 46009i Finance:Wealth Managemen{.= /J > 11 l"q

1 . planrring is a way,py wbich ysu can redrrce your,3ax liabi..---li withoql:
breaking up"any la'w" ' "
a) Goal :,

b) Management -'' !, .. ,:
^\ Ta-t;) l ir^

d) C,urrency

mea4ri,marketability of arl'investment.

3. Accumulatisn of assdfs which.gtxerate income ovef.a long period of time means

a) Wealth Creation" ' 
-

b) Saving
c) P"lanning

. dlNone ofihe above' .,' ''

a; the-l3.;n 
consists of all properfy owned by you ut th" tittte of youqdeath.

a) Will
b) Career
c)- Estate "'

.:dj Trus-ti,
: ' .  . . . '

5 _ , .' @alysis help to know the liquidity pr:sition of the'company.

a).-eash Flsw'
b)- l3xpeq$Ss flow
c) Iteal Estate
d) Gross profit

funds.are a relptively nelfir:approachito retirement investing'
'. a).'Goai hdsed
. "$) optimnl

.,'t c) Life'cYcte
.:. d) Ntne of theabove

- 7. .I-{ealth lns-urance premium proyide tax exemption under section Income Tax"
?'! 

.-,'a) 80 A., "r i i

:,'' c) .8'0'D
.r 6-1',,80G 

' 
"

Time : 2.30 Hrs.

Ql. a) Multiple Choice Questions ; (Any 8)

a) Planning
b) LiquidifSr
c) Saving
d) Crediting

2.

64955 Page 1 of 4
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Paper I Subject {lode: 46009 I Finance:Wefth Ma+.lgement

applies to debt investment such as bonds.

a) Debit risk

b) Planned risk

c) Currencf risk

d) Creditrisk

insuranceprinciple,'rneans bot the insureil and th:i'insurer qhbuld hava

faith in each other.
, . . . - . .

a) Principle of Inde.nrnity --:" .'. .... .,..'. . .
b) Principle of ut-most g,rod,faith ,,,,,' _'- .. . . ...r.
c) Principleq ,contribulion 

. ,. 
' 

.'- ." ;"
d) Principle ofrhutitng .. 

- 
,,' .' :,',1i'

. . -,'.t" ,-= .t

10. The yield curve iS *tren geid of all"niaturitieq.rare close-t6'one another.

a) .Eovmward'sloping. -..-''

. bl Humped '-' : ' - '" 
"' f" :"=

. 
:c) up* sloping - . .-,r . .t.''
d) Sat

.,,. 
- 1.,,- . -. :. ..--. 

. 

.r
-b).S.Ate whethsi the folfowirrg statements ar€ tnre or false: (any ?)

1. CAGRieturn is same as Hb,lding period return;

. - 2. Estate plannirig is concelned wit"li,",lpnsuring adequate coverage,against insurable risks.
' r : ' '  

- . '  
, ' . . *

-. 
' 3. Net worth= Assets.+.'Liarbilities.

.:'
.:: 

'

''; 
-,. 

,," 
l. Subrogation is prindiple, which appliedio all cotttiactrs of indemnity.

L Equity risk applies to an investment in shares.'

. ,--' 10, Passive managemer-tf stra.tegi#'are tax,Cfficient'

8 .

9.

Q2.

:l'' a) $tplain ths characteristics of l4siu'ance.

b) 'What isrpstate planrling? What are the tools of estate planning?

fage 2 of 4
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Paper / Subject l:ode: 46009 / Finance:Woa[th Man4gemenl

-...:.'

c) Find out the net taxabte income of Mr'

of set offand carry forward of losses'

OR "-1'

Ituishnam foi hY 2025'26 applying the pjovisions

ouf'ffi1lii:ifr:$]"Si 
on colteetion torva:ids intere on debJnture (Allowed under section 5? as

exfbnditure'. 
b. .Carry forwiird specullti.le busir.rgss losses.- Rs. 5.'f$00/. {^Y::2a22-23)

c, .Carry roil*rJ il;;-. *;;p]tt losses''-Rs' 70'000/' (LY'2021-22)

9t;, ,*"t;;" the requirement of goal based financial planning and its advantages' (0s)

b) Describewealthnnaqage'ment-ptocess' 
' 

,'' 

- 
(07)

,. 0R .''

p)Mr.fanii tatpurchasedrl loT'propgrtyfor-t l ' l l '001000on1'tJune'1993'Heincuned
expc,rlses of Rs. 6,50,00o,in fi.""r;it; ar 19',r98-99 and Rs. 8,?0,000 in the financial yoar

' 2g05-A7. ,,'--' ;. ". - -,"-- D- r" nn nnn F 
(08)

The fair m.arket value'if the prgwrty 
"qlitlpiil 

?'001 was Rs' 27'00'000' He sold the

, pfopertylOn l't Octob er,2072f"t ill.[2!,OO,OOO' Brokerage o{Rs' l'50'000 was incurred

' on sal9,tranr""ti6. ff" pu1shus"Cl*U# t,itiitntial house on 1't January ' 2023 for Rs'

13,0b;ooo.
,. Cost inflati.' 

:inde*: ZS'O1-02:,tr00,2006-07 : !22,2022'23:33L' Calculate capital gain
' 'f0r the Yeer 20?2'29:' :'l

Particulars
------
Income from5alarY

'Amount"

2,20,000

fnffi e from ttousd:?roPerfY:

Loss {rom Parel,house (t,o0,ooo).'

tncorn: from Dadar house 50,000

Incom,: from Juhu house 30,ooo

Income"'from busiiless:

40,000Busine'ss I (sPeculative)

ffi in_r* Il6n-sPeoulative)
- _ . : : :
Busine:ss III (non"sPeculatlve)

75,000

(?5,ooo)

rr-offifr"*6itat gaifi:

hc6mtft'om.t"g term capital gains

Short term capltal loss

60,000

(45,000)

Incornij from ojllor sources:

inter.eqt nn dehentufes 5.000.

Interetr otuBa* fixed !gPggi!l--. 20;000

Page 3 of 464955

v 2 ? \ / 2 ! 4 t ' A  i t \ / 2 ? I / 2 t ' t A  A \ ' 2 ? \ r 7 l ( E A  A r r ' 2 1 \ r 2  t r t A  ; t



d) Fo_!

Paper i SubJect,Code: 46tf {r9 I Finance:Wealth Management

endbd 31"is the Balance sheet of Polv ltd. for the vear ended 31"'March 2023
Liabilitim Amount Assets Amount
Equity Share s00.000Fixed Assets r3.00.000
9% PreferencE Share 300.000,lnvestnients .'400.000

itvPremium 25,Q00Stock 850.000
P&L 740-000Sundrv Debtors 500,000
l0% Debenfure
Sundrv Creditor

750.000Prenaid exnenses 40;000
230,000Advance,fucome Tax 78.000

Bank Overdraft .
@l
Propqsed Eq si.ty Divi derid
Totnl

395.000Cash and Bank Balance 62.004
180.000Shares Issue Expenses 10.0-00
150;000Preliminarv Expenses 30,'000

32.70,000 32.?0a000

(07)

You are required to'e-alculate:'' ,.. t "
a. Acid Test:Ratio ': :.

b. Current Ratio
c. Debt Equity Ratio
d. Capital Gearing Ratio

Q4.
a) V/hat are the avoidable mistakes in retirement nlenningZ , (08)

;b) Exdairlthe type of investment risk. 
OR . .

c) Mil"shantaquage 55-yetrrs pro,y!{ed tlre following information; .. (08)
- '.;.: - "1. Incorge from bq$jness Rs,' 00,000'r 

. 2. Income from capital gain Rs.450,000 . .-
,,.,' 3. LIC Premiumpaid fc,r self Rs.'70000 (Sum assured..Rs. 300,000)

1. [1f,!il'-ii.T1llfri,l;;:'*t*?ff,11 
and {crl dependant parent Rs' 16'000'

Compute Net Taxable Income'for the AY 2023-24.

: 0 #ffffi::Jl"#,qTi'1'Ji#:1Ktrffifi$;?1nl."ey;?1;,1";;ffi::il:ff;
datES. ...

.Qs.
' .'. a) ',Eiplain types of Arrnuiti,:s. (08)

;- .. b) "Which-#e the finartcial c,bjectives in Retirement planning? Explain. (07)
oR  ' '

c) Write Short Notes on (arry 3) (15)

-'- 
2. New Pensibn Schemei

. :i 3i". Cash flow analysis
' " ' , ,  -4 .  TDS' ' '

, 
5. Health Insurance

"  * * f * * * * * , 1 . * *
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Paper / Subject Code: 46AA4 / Elecitve I Marke"Slg:Servi.gds Markpting

fl Br,\,S f\qFr\-a44nS

DURATIONz 2Yz Hours

Q.l.A. Choose ttre appropriate alternative and nriin the blanks tuoy Cl (08)

l. What is a key characteristic of services? :

A) Tangibility B) Inconsisrency c) Durability D) ownership

z.Which of the following is.an example of a gervice?

A) smartphone B) Restaurant meal c) Book D) Furniture

3. What does the term "service quatify" refer to?

A) The tangible aspects of a service
B) The customer's perception of the service
C) The price of the service
D) The number of services offered

' 4. Which of the follorving is NOT one of the 7 Ps of service marketing?

' A) Product B) process C) people D) packaging

" 5. [n the service marketing mix, what does ,'people" refer to?

A) The target market B) The service environment
C) Employees and customers D) Competitors

6. What is ',service recovery,'?

A) The process of improving service efficiency
B) The actions taken to rectify a service failure
C) The marketing of new services
D) The analysis of customer feedback

7. what ls "perishability" in the context of services?

A) Services can be stored for later use B) Services cannot be inventoried
C) Services have a fixed price D) Services can be produced in bulk

8. which of the follorving is a method for measuring service quality?

A) SWOT analysis B) SERVeUAL model
C) PEST analysis D) BCG matrix

64265 Page I of3



Paper / Subject Code: 46004/ Elecitve : Markefin g: S erviaei Marketing

09. What is the main focus of internal marketing?

A) Athacting new customers
C) Empowering employees

B) Retaining existing customers
D) Increasing profit margins

10 'In service marketing, what does ,,scrvice br;ieprinting,, refer to?

1l Th: financial planning for service delivery
B) A. detailed mapping of service processes
!) The marketing strategy for n# services.
D) The design of physicai service locations

Q.1.8. State True or False (Any Seven) (07)
l. services are tangible products that can be touched a'd stored.
2' Inseparability means that services are produced and consumed simultaneously.
3' service quality is sorery determined by the price of the service.
4. Internal marketing focuses on training and motivating employees tg provide better service.
5. Services usually cannot be patented because they ure intungiut, .,.";;r; una nonouuiou,
6' Service recovery strategies are not necessary if a service failure is infrequent
7-' The SERVQUAL model measures service quality based on customer perceptions and

expectations.

8' service blueprints are useful for visualizing the customer journey and identifying potential
service failures.

9' Employees play a critical role in delivering services and influencing customer satisfaction.
l0' customer feedback is irrelevant in service marketing as seryrces are always standardized.

Q2 a)

b)

c)

Explain the unique features of Services,
Explain service Marketing Triangle with a suitable exampre.

OR
what are the different chalrenges of service marketing? Explain
those challenges.

Explain the different attributes of physical evidence
Explain service mapping and flowcharting with reference to service

OR
Explain in brief the 7ps of service marketing.

(08)

(07)

how to overcome

(1s)

(08)

industry

(07)

(ls)

Q3 a)

b)

c)

6426s Page 2 of 3



\
l

. . . . ,  :  . , . , ':: Q4 a) How can innovation enhance the customer exBerience i',service derivery? (0g)
b) Explain the concept of TeM with referencs:to service industry, (0)

OR

c) Expliin the SERVQUAL model with referencg to insurance indusrry. (15)

Q5 a) Why are ethical considerations particularly important in service delivery? (0g)
b) Explain the recent trends in the Banking sector (0;

OR
c) Short notes,(any 3) 

':" '.

i. Type of'contact

ii. Branding in serv.ice industry

iii. Service recovery

iv. Zone of tolerance

v. Benchmarking in service industry

G5)

* *  ****** *^* * *********
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Paper / Subject Code: 46007 / Marketing: E-Commerce & Djgital Marketing

Time: 2 Hrs.30 Min. Max. Marks:75

Instructions:
,1. All the questions are compulsory.
2, All the questions have internal choice.
3. Figures to the right indicate maximu-m marks.

Q.l A.
i .

Fill in the blanks (ANY E,IGHT)
is a type of.E-Commerce wher.Q.transactibn happe,q,between one

ISmarks]

individual to another.'
a) B2B b) P2P

ii. EDI stands for
c) B2C d) czc

bJ Electroriic Data trnternet
d) Electronic Data :Interface

in em.pqging markets _..
b)."{iicreasin obile device

d) Greater availability of public Wi-Fi
customdr acquisi.tion c ost,

u)${btrer -,
d) Averagg1;'

..: ",' b. elirliinates _,1.,'1''
,, d. highlighted.

, )  '  '

b) Enterprise reverse planning

d) E-tt.terprlse legource plldh

b) Af filtering
d)'Ad marketing

b) Internet marketing
d) Niche marketing

b) Distract defined audience
d)Lose market share

a) Electronic Data Information .
c) Electronic Data Interchange
The primar.,y driver.of mCommerce growlh
a) Faster-deployrn-ent of SG,'.n: trvorks; .'

111.

iv.

penetration
c) High desktop internet usage
Bi'icks and clicks have'

,- a) lower',t' 
c) medium
Eleeiibnic

vi.

v l l .

u,'i.iliprou"-r' ''

c. Uploa.ded
ERP s-tands for
a) Epterprise resolutionplanning
c) Enterprise resource planning

screen _grlt ads.
a) Ad Blocking
c) A'o qecreaslng

Digital marketing is often referred to as
a) Online marketing
c) Web marketing
CgUlent mark€ting aimslo
a) Drive profitable customer action.
rc) Lose defined audience :.

arp ntarketing lechnique's"that us e er(i sti n g soci al networkin g
services and other:technologies to increase the biand awareness.
a) Viral b) Blog
c) content d) lnfluencer

vll l. meEns the adgdo not appear to the,ruser as the user uses technology to

ix.

8,,
l .

state-whetherthe foltowing statement isfrue or False (ANy sEvEN)
B?.€ E-Commerce is between Business to Business and consumers.

64051 Page to f2
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Paper / Subject Code: 46007 / Marketing: E-Commerce & Digital Marleting

ii. In SSL the URL changes from HTTP to HTTPS.
iii. Ubiquity in E-Conrmerce refers to information richness
iv. A data warehouse is a repository for storing computer-based ihformation.

v. The customer acquisition cost is higher for busineises oper:ating with a bricks-

and-clicks model.
vi. E-marketing excludes all the electronic base activities.
vii. Spam is unsolicited email.
viii. Digital Marketing does not allow personalization and cost reduction.
ix. Digital Marketing is the same as internet marketing.
x. There are 4 pillars in digital marketing.

Q.2 a. Discuss the various categories of E-Commerce and explain how each category [8marks]
functions with retrevant exar,nples.

b. Explain two cornmon myths about E.Commerce and clarify the r.eality beh,ind [Tmarks]
them? ,:.;:. ,'. ' 

:.:,, -.,,'' ;. ,-

c. E*u*io.'fi.,"rur,;;,*ru,*i.o.iut"filo* trratinno"nr;;;. development of t8*;;
E-Commerce in different regions. Provide relevant examples.

d. Explain the faptors that have contributed to the rapid growth of E-Commerce. [Tmarks]

, Q.3 a. ,,'What ths"principl.es, of web site design?
b. -;, What.is:EDl? Explain thg,Drawback.Of ppl.

' ' : :1 ' '  -  ' '

c. What is ther6:auction'explain its advantages?
d. Explain merits and demerits of e-delivery

[8marks]
ITmarks]

ISmarks]
ITmarks]

Q,4 4.,;:.' Explain the nge.c for ECommerce,lpws in India. t8marks]
"bi Diseuss the.features of'Electronic Payment,$ys1e6!.'.,' ., [Tmarks]

" c. . DiscussrlT Act 2000 in relation to Elgctronic Commerce: -:. tSmarks]
-d . .De l i s ja teon .Srn i r tCardsw i th i t s .p i ; sand .cbns .

Q.5 a. Explain Sgarch Engine marketing. Discuss the limitations of Search Engine [8marks]
Marketing. i;':''

b. ' Discuss the limitations ofBigital Marketing. [Tmarks]

., i. Disadvantages of Digital M4rketing
ii. Podcasts
iii. Content Marketing.
iv. Web Analytics

, v. Methods of online Market Research.

r t * f  * * * * * * * * ! F * * * * * *
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Paper / Subject Code: 46013 / Marketing: Customer Relationship Management

Duration: ZYzHours Total Marks: 75

. Note: 1) All quesfions are compulsory subject to internal choice.
2) Figures to the right indicate full marks

Ql (A) Multiple choice questions-(any eight) (8)

l. A database that collects information about all the customers is known as
a) CRM b) SFA c) RM d) PR

2. type of customer stands out,as beingthe most tlend-oriented custorner and
product-focused.

a) Content streamer b) Sawy Maximiser c) Undaunted driver d) Secure
traditionalist
J .

a) Intemrption marketing b) PermisSion marketing
c) Trans"actional marketing d) Rel4tionship marketing... .:*

A
T . is the rgsglt of curyr-ulative ne't:returns received o-I/er the lifetime of
customefs.

a).,Customer'Value

is a way toimake adtertising.work effeBtively.

b) Customei Profitability
c) Custorner Lifetime Value '''d.) Customer Segment

5. The -: should include a.detailed description of various services.
a) sLA b) sales force automation c) cRM d) Front office

6. The 3E's measures of CRM are
a) Eagemess, eccentric and.cuL-gy b) Effrciency, Economic and eagemess
c) Efficiency, effectiveness and employee change d) Eagemess, ecstatic and eccentric

7. Mobile CRM can'help the'.sales staff-to
a) give excuses to the customers.
b) delay their interaction with,,the customers.
c) keep in regular touch with their employers only.
d) be'in constant touch with both th_e customers'and emlloyers.

8. Queuing and routing applications in a call centre allows issues to be routed to
a) those agents who want to attend that customer.
b) those agents who will be the most capable to handle that customer
c) those agents who will be the least capable to handre that cusromer
d) those agents whom the supervisor wants to punish for some reason.

9. OLAP lneans the online processi.ng.
a) analytical b) administrative c) adjustment d) affiliation

10)-techniqueisusedtodevelopandusecustomerdatatochecktheirprofi le,
retention and loyalty patterns.

a) data operating b) Data Warehousing and data mining
c) Data analysis . d) Data interpretation

6s609 Page I of5



Paper / Subject Code: 46013 / Marketing: Customer.Relationslrip Management

Ql (B) State whether the following statement are True-or False (any Seven-) (7)

1) Customers evolve from strangers to partners.

2) Intemrption marketing is a way to make advertising work effectively.

3) Customer engagement is not a customer retention strategy.

4) An EPOS system comprises computer hardware, peripherals, and'BPOS software ideally

suited to the point of sales environment.
5) Traffic analysis and e- commerce analysis are the two levels of click stream analysis.

6) Data augmentation can help reduce the manual intervention required to develop.meaningful

information and insight into business data.
7) CVM model creates value for 

"urro*.rriy 
providing.superior quality products at l

affordable prices.
8) Ethics relates to code of conduct r
9) E- CRM takes marketing teghniques and conceptS and apnlies them through the electronid

medium of the internet. 
'-'" " 

.. 
-: : i 

,, 
-.'

10) Multi media contact means well organised contact data, viz. co{iinunicalion with clients,
meetings,ca11s,email"6swe1laS:interaction.Sthroug1rwebsiteB..

Q2 a) Define CRM. What are the components of CB.M? :l

Q2 b) Distinguish between transactional and relationship marketing.
OR

Q2 c) Explain the benefits of CRM to customers as well as organizations.

Q,2,"a1What is'SLA? What are thdelementSrbf SLA - '

. .

Q3 a) Explain theconcepts- customer retention, Personalization and cross stilting.

Q3 b) What is call routing? What are the different types of routing techniqugs?
OR

Q3C)WhatisData?''Exp1ainthedifferenttypesof,.t1ata.
Q3 d) What is call'center? What are the-different'technologies used,in'call center?

(8)

a)

(8)
(7)

(8)
(7)

(8)
(7)

Q4 a) Explain

Q4 b) Explain

Q4 c) Explain
Q4 d) Explain

Service gap model", , l', ,.:.
Sales force automation in detail.

OR
Walker loyalty Matrix in detail.
the concepts contact management and lead management.

(8)
(7)

(8)
(7)

Q5 a) What is Mobile CRM? What are the steps in implementation of Mobile-CRM? (8)
Q5 b) What are the ethical issues in CRM? : (7)

OR
Q5 Write short notes on: (Any three).
1) Opportunities for CRM.
T) Customer value management
3) E- CRM
4) Call scripting
5) Data reporting.

(1s)
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Paper / Subject Code: 46AA2/ Corporate Communication &.rpubtic Rrtrations

Time :2:30 Hours

Note : I) AII questions are compursory with internar choice
2) Figures lo right indicate full marks

Q. I A) state whether the folrowing statements are True or Farse ( Any Eight)
l) An ANR is usually disrributed by satellite
2) Annual Report is an important Tool of Er.-lployee communication.
3) Newspapers and Magazines are exampres of contemporary Media
4) Situational Theory focusses on information dif,fusion.
5) Propoganda Tactics were used in public Infbrmation.
6) Media is a powerful tool in reaching the masses.
7) communicating with the financial public is known as Financial public Relations.
8) Public Agentry is the oldest form of public relations.-9) 

Press release is also called as a press handout
I0) corporate identity is the tangible manifestation of personality of the company.

Marksr T5

B) Match the column ( Any Seven )
A

l) Inner Image

2) Corporate lmage

3) Webcasting

4) Financial communication

5) Electronic Media Kit

6) Broadcast Media

7) Social Exchange Theory

8) E brand ldentity

9) Crisis Management

l0) Podcast

B

a) General Impression

c) Syndicaied Content

d) Financial Analyst

c) Radio & Television

j) Employee Behaviour

i) Trust Building

g) Website

f) Streaming videos on Internet

g) Press Kit

h) Cost Benefit Relationship

(7)
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Paper / Subject Code: 46002/ Corporate Commugibhtion Q;pu6lic Relations

. ''', 

,

Q.2 a) Describe different tlpes of Invasion of Privacy *ith r,eftvant exaihples.

b )S ta te theadvan tageso fCorpora teRepu la t ion . . . := . .

OR

c) Discuss the relevance of corporate communication in contemporary scenario.

d) Explain the features of Corporate Identity

Q.3 a) What is meant by Public Relations? Explain its Objectives

b) Explain the Systems theory ofggblic relarions.

OR

c) Discuss the esspntials of Public Relations in business.

d) State the socio cultural and political factors.influencing public relation

environment.

Q.4 a) Elaborate the steps in implementing an effective Employee Communication
' Program

b) What is meant by Financial Advertising ? State its significant benefits.

OR
e)'Stdte fte guidelines for eflbctively handling ciisis.

d) Explain the principles of good media relations.

Q. 5 a) Discuss various tools used for E Internar communication.

b) What is corporate Blogging ? state various types of blogs with examples

OR

C) Write short notes on (Any three)

a) RTI

b) Impact of Crisis

c) Difftrsion theory

d) Web Conferencing and RSS

e) Tools of e Media Relations

(8)

(7)

(8)

(7)

(8)

(7)

(8)

(7)

(8)

(7)

(8)

(7)

(8)

(7)

( ls)

* * t t * * * * * * t , t < * * , I

64262 Page 2 af 2



Paper / subject code: 46001 / Logistics & suppry chain:Managerrlent

Time:2lzHours

NOTE:
To,tat Marks.:.75

effbct.

r) Ail Questions u:u.to-^pulsory with internar choice options and carry 15 marks each.2) F.igures to the right in;ic;;iuii .u"ti*-.,_ . ,
1l Y:. of simpte Cralculator i, 

"ifo*uO 
,.

4) working note shourd f";;;;;o}-you, answer for pracricar questions.
Q.1) A) Choose the correct option (Any g):

(08)

ttl"" *r*.?ffi::.ts 
the decision to bu;rlogistics services from external sources rarher

(a) Reverse, (b) Green,(c) outsourcing, fajsr."JirA

" lfilsn 
objective or 

' ';;;;.r 
the number of times rhe product is

(a) Packaging, 
_ ,,. (b) Transportation,

(c)MateriatHandling, 
iajw;;;f;ouril;-'3) cornbining several rtrip*"ntr'iotJln, rarge.shipment is termed as(a) s^orting, (b) Assortment, -

(c) Consolidation, (dj Cross Docking4) COFC stands for on Flat car.(a) Carton, 
@) Carrier,

., !:) 
Container, (d) Crane

J/ rne pnmary goal of thei backward trrr8"gr, tn. oi6uution n.ltffilllcs 
cvcle is to move products or materials

_(a) Green, (b) Reverse,(c) Inbound, (djOutbound
6) - is not an objective of performance measurement.(a) Planning, (bi Monitoring,(c) Controttine. ;;( ;,::::
'"X'j;ihlffi,nt',rl"silP.'T?::?, Land and area, - and Human resource

(a) Plant
(c) I.T. 

(b) Warehouse

8) , , 
'- 

, trne orryr"rirr hundlllsc.o;l;1'J;:i"", not require an operaror.(a) Fork Lift trucx, (b) Crane,(c) Industrial Trucks, i;j;;;;"y""9) Tra_nsportation creates _ utility(a) Product 
@) Economic

(c) Time
l0) iack ofcommunicarion 0.,$]#il1*u.r, of suppry chain reads ro(a) Miscommunication, (b) Brll_ Whip,(c) Classical, 

ldlBad

64844
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Paper / subject code: 46001 / Logistics & sup.pily chain,Managemeht

Q.l) B) Match the Following (Any 7)

Q'2) a) Explain the.concept of Logistical Infcrmation system(Lls). Explain the principles
and types of LIS.

b) what do you mean by packaging? Exprain various functions of packaging. (07)

OR
c) From the following data calculate a 3 period weighted moving average with weights as3 ' 2 and i ' The largest weight is assigned to most ,J."nt period and current demand value.,Also forecast the demand for 9th month. (10)

d) Explain the objectives of LogisticalNetwork analvsis.

(07)

(0s)

Q.3)

a) Explain the concept of Suppiy chain Management with the help of its any 3 functions andany 3 participants in the supply chain network. 
vr rlo an'J 

(0g)
b) what do you mean by a warehouse? Explain warehousing functions with reference tostorage of production support items. 

----- '- ' .) 'Barvlrvrre vvr'r rvr 

(07)

c) Discuss the concept of performun..,n.ur*o.lent in suppry chain, arso expraindimensions/types of intemal performance measures. 
r'r eL'qLLL' orru .'^pr' 

(0g)

d) what are different Grobar Logistics trends? Justify with exampres. (07)

a) External Performance Measure

q) Owns Logistical lnfrastructure

Planning and D es ied;s;Aivities
9) Fixed path M.H. eoui

i) Fullv loaded shi10) Variable M.H.

Demand
in Units
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Paper/ Subject Code: 46001 / Logistics & Sup.p,ty Chain:*tanagemj:nt

Q.4)

a) I'T' plays avery important role in Logistics and supply chain ma-nagement. Justify thestatement with the help of anv four I.Tl l"fi"Jt*;;';;i, ur.a ih Logisrics and Supply
b) Explain in detail'role of Pipeline and Rqpeways mode of transportation in o"trotlrTlsustainable economy.

c) w-rite a detailed Note on Reorderle:gf^it urate rhe sum on RoL. Daily consumptionof raw materiar in.1l1n1oa".ti;p*;.rr-ir':oo-uniii. iJaome for derivery i. s auyr.
?off*r" 

poricv is to keep r.r",r.r".r;;;;i;:il'ffi 0u,,, consumption. calcurate
d) Explain any five ways to .nf,*.r4prtomer,.Se ice.

(10)
(0s)

Q.s)
(a) Read the following case and anqwer the questions given below:"Happy Kids" is a^toy rnanufacturing'.o*p*y which is in the business for ihe past twodecades' The inanufacturing unit is Jituutra in Mumbai, wtrite its ;;;";;arketing arespread over a large geographical area, especially in the major cities across the country. overthe years' a number of competitors havesprung iri the field. Fu. fro- child,s play, the companyfound that the toys'sector is a tough business. Some of the problems faced by it are:. 

;:Tffiil?lT"lil'jil::..e fesrivar seasons. rfthe company,s product is derayed,
o "Fashion" or "cult" status products influence the rnarket. Arry wrong decision in thismatter, means ross of sares and bu'd-up of unwanted inventory' 

;H";::l;:[*-utting 
and promotional cosrs. rr,r,rr. prosrammes go out, the sares

t Any misjudge of the market can arso mean crosing down of the companyo The company has problems regarding stock hordilg at its distribution centers. This ismainry due to wrong inputs rrom reeauacks and improper surveys.o The company relies mainly on hired fleet of road ,.unrpon. The services are not up to

ffifffrj! j!fi.::,ltttuto schedules, safetv or good, from plrerage/thert, and
o Marketing strategies are far from adequate. They are not effective enough to cou'terthe strategies adopted by the competitors.

You are called upon by
operations. you are required
questions:

the management of ..Happy 
Kids,, to head their logisticsto study and guide the company with reference to fotowing

l) what strategies could."Happy Kids".impl:T."il" improve.the reriabirity and safety of itstransportation network, especiaily given its reliance on hired fle"ts- d. road transport?
(0s)

64844
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Paper / subject code: 4600r / Logistics & supply chain.Management

' 
--it" .';'' 

'i
, ;  '  :

2) what role does collaboration with ,uppti.rr:l'lnd disJtibut-, pluy in improving theresponsiveness of "Happy Kids" to market ttgfiar *aJtstomerpreferences?, (05) :

3) As a logistics Deparrment Head y$:*uggestigns'-wouJ{ybu recornmend to the toysmanufacturing oompany to solve the abdve ii*tidila probtems? 
- ------ 

(05)

Q.5) b) Write short notes on (Any 3jt: (ts)

l) RoRO
':,,. 

i.-.i,
. .  1  '  

a ' "  
: , f ,

r: ' 2i Gre6n Logistics

:] :T*t:_-s 
of logistical outsourcing 4)Missionbased cosring

5) Golden Quadrilateral
" ' ' ' .

- -_ f ,  !_ -_ -_- r i ; -_ - -_ - r_____

Page 4 of4
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Paper'/ subject code: 46010 /Marketing: sales &'D-istribution Man3'gement

Total Nfarks : 75':Time: Z.yz*rs 
-,,r1

NB (1) All questioo. 
"." 

compulsory.

(2) Figures to the right indicate full marks;

Q I A. Select the appropriate answer from the alternativgs given below.

(Attempt any Eight)

1. _ is the onl.y department that generates revbnue for-the organfsation.

(08)

a. Sales

c. Marketing

2. At

a. pr.ospectmg
.: '-.'

c. demonstraJi:on

r. National

c. Local

5. prov-ides competitive a.dVantage.

3. Difference".in opinion amongst channel partners leads torr qrrrvu6Dr r^r*."^"l it*

^. closing of salqs b. channel conflicts

c. iilorease in c.gmpetitign ..,-' d. effe"otive comtiiunieatiBp:
4. Govemment involvement is more in m4rketing.

'b. Produetion

d. Finance
1: r  i :  :

I  . .  -

stage of selling process queries of customers are resolves.
; - ;  . , . 1 - l ' - .  

: '

b. objection handling
'  '  ' : 'n  '  - " :  "

b..{nternatitinal
, :  ,

d. Regional

.d. CRM

c. SD.I\tt'

a. totat sales-

c. total purchase

8. KRA is given in the form of

a. equation

c. ratlo

a, consumers'  .:"

c. manufacfurers'"

7. Sales perforrnance is measured through

b..PDM

d. AIDA

Page 1 of3
I

!.,' rretailergjii

il. wholesalers

b. total production

d, total human resource

b. percentage

d. figure

64294



Paper / Subject Code: 46010 / Marketing: Sales &pistribqtiOn Manqgement

9. Communication process is incomplete without -.

b. feedback

d. salesperson

selling strategy uses push strategy. ,

b. Soft .

d,'Interper.* nal

Q I B. State whether the'fo,llowing statementsare True.pr False,'.j;'

(Attempt any Sev-eh) '' (07)'

1. Sales tarsets are also called as sales quota.
D - - -  - ' -  a - - - - -

2. Intensive distributionri5 suitable for the di,stributionof mass oonsumption goods.
" : ,

. 
...,-i

3. Consumer friendlv trade practices are ethicallv sound.

- 4. lnternationalselling involves use-of single nency.
' . : . . .

5": There are,six typ-e.s'of channel'conflicts.' ,.lr .;',' ,. ,;, ..
, :

,. . 1-. . ,:iz! .,".io 
, *il

. . 7 . . . .Ac t i v i t yquo ta i sa . l soca i l edas f i nanc ip l r quo ta . . " ; . . ' . ' . , : ' , i .

:
,t 

''.8. Indllect marketing is called as zeqo level maiketing. ,

)  '  ' 1' 
9. Sales managemcnt.Orily man4ges salespeison. ' '

,10. In W''ih-Win strategy both the custgfner and.,sales man are satisfied.

a. mearung

c. noise

10.

a. Hard

c. Win Win

Q III a, Discuss,the selling process.

Q UI b. Explain the various selling strategies.

Q II a, Discuss the differertt types of bales organisation structures.
' t  - '  

: :

Q II,b. State and explain'the role,rif sales department.,

OR

Q II c,,Describ.e$e impoitance of diStribution in marketing. (0S)

Q II d. Highlight the qualities of a good sales manager. (07)

(08)

(07)

(08)

- (07)
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Paper / Subject Code: 46010 / Marketing: Sales & Distribution Manggement
. .

OR .- . ' l

Q III c. Explain the concept of sales forecasting and discuss the qualitative

forecasting.

Q III d. Differentiate between national selling and.international selling.

Q IV a. Elaborate the functions of.di$tributop, "

Q IV b. Narrate the reasons for..ehannel colflict. . '
. .

' OR .-" t,
:

Q IV c. Explain the functions of wholesaler.

. t  .  . t . '  . . 1 ; :

Q IV d. Write a notq'on exclusive distribution. t''
. .:,, : . .,,:. .. :,-  . . :

Q V What ale the mEt'hods for supervisi d rontri of sales.force?

.' OlIl' '

rnethods o-f sales

(08)

,,(07)

(0s)
-(07)

(0q),

(07)

.{1s)

Q VWrite Sh,o,rt Notes,(Attempt,ahy Three)
.1i' Metho'ds to resglte channp.lronflict
.2. Salqs managemEnt audit
3. Functions of retailer
4, Key Resuf.(Areas (KRAs) , .
5r r Methods: or closi'---ng of sales:

(1s)

,+ , *%\

:"i
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. .;;;;; ject cooe. +6005 / Erec i 'e : Human Resource: Finance for HR Professionals & Compensation Manag

. ,
ffBqs He"erft#,,s

Time :2 YzHours
Marks :75

N.B l) A1l cluestions are compulsory'

2) Figtrres to the right indicate the rnaximum marks '

e. l .  A) Choose the most suitable alternative for the lol lowing questions (Any 8) (8)

L pian leac'ls to efficiency of the overall payment systom in the organization'

(A) Medical lnsurance (B) Tax Levels (c) Cost of Living (D) Compensation

2. is provrdecl to the empioyees who hAve migrated and stays in dilferent city or

countrY

(A) LTA (B) HRA (C) Bonus (D) Incentive

3, is basecl on the philosophy of rewards management'

(A) Pay for the Posit ion (B) Pay to the Person (c) Pay for Performance (D) Pay to the Power

4. The airn is to motivate the managers for -_--.- growth and prosperity of the organisation

(A) Fast (13) Steaciy (C) Short Term (D) Long Term

5. arise becaLrse of di l  f 'erences in the personal characterist ics'

(A ) I n te r_ i nd r r s t r yD i f { t r en t i a l s (B )occupa t i ona lD i f f e ren t i a l s

(C) Personai Wage Differentials (D) Intrinsic Rewards

6. inclr"r6e oore strategy groups, scientists' economists, knowledge rnanagement

execut ive.

(A) Managers (B) Consultants (C) Agents (D) Professionais

7. HRCA slands tor

(A) Human Resource cost Accounting (B) Human Resource credit Aocollntlng

(C) Human l{esource Cost Auditing (D) Fluman Resource Credit Accounttng

8. The Lev and Schwartz Model was developed in the year

(A )  1961  (B )  l e71  ( c ) ' 1e81  (D )  1986

9. An employee, who haci worked fbr not less than working days in ayear' is entit led

to bonus.

(A) 30 (I l)  4s (c) 60 (D) 80

10. The wage limit for the applicabjlity of the payment of wages Act is Rs' --.-..-.-- per

month.

(A)  18000 (B)  24000 (c)  21000 (D)  15000
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er {subject Code: 46005 / Elective :

Q2) a) Dellne coLnpensation. Explain t lre objectives of a compensation plan?

OR

Q2) b) What are the external factors inf luencing compensation'?

Q2) c) Describe the dimensions of compensation'

Q3)a )De f ine lncen t i vep lan .D isc r i ssva r ious types in incen t i vep lans '
OR

Q3) b) Mention the ciif rent types of Wage Differentials'

Q3) c) Write in cietai l  abont "Wage Fund Theory"

Q4) a) Elaborate the cotnpcnsltt ions given to special grol lps'

OR

Q4) b) Define Flurnan I{esource Accounting' Explain HRVA'

Q4) c) How to lvri te an Se verance Agreement'?

Q5) a) Explain the Payment of Wages Act'  1936 in detai l '

Q5) b) Explain the Payment of.Grattt i ty Act '  1972'

-oR

Q5) Short Notes (Anv 3 out of 5)

a) Wrtte a note on " ' i  he Drstr ibutive Justicc Model" '

b)Whatar .ethedi i forent t -actorscontr ibut ing.o*u9- . .d i f ferent ia ls?
c)Wri teanoteonl - {unr i inResource\k* lgAccount ing(HRCA).
d) Write a notc on Bonrts Act'  I  965 

@5r

e) Write in note on Aciiudicatton'

[[utnan Resource: Finance for I{R Protessionals & Compensation Manag

Ql) B) True or False (ansrver any 7) 
(07)

r) r{uma. Resor.rrce managers ensrlre scientific rec*ritment and selection of people involved

in compettsation ttt l tnitgel l)cnt '

2) The graturty aimount usually amounts to one month's salary of the employee'

3) Insurecl wbmen arre entitlecl to got the benefit to maternity leave for26 weeks'

4) Merit pay is also callecl as Merit transfer'

5) W age tr,rncl is that amottnt of tloating capitai which is set apart by e mployer for paying

wages to tlre labor"rr'

6) The value o1'CEO should correspond to somemeasure of organizational success'

1) Replacement cost Methoci *us cleurlopecl by Brummet, Flamholtz and Pyle'

8 )Sa la ryp rog ress io r r cu l r yesa rea lsoca l l ec laS . .EconomicCurves ' ' '
9) It is the duty of the employer to pay equal remunerat'ion to men and wonren worker"s for

the same worl< or work o1'the similar natl lre'

l0)Provident futtci schenres for the benefits of the employers irad been introduced by some

ot'uanisation.

t8l

l7l

[1s l

l t  s l

[1s l

l ls l

l8 l

t7l

t8l

t7 l

t8l

vl
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(2% Hours)

N.B.: (1) All questions are compulsory suhject to inter.nal choice.
{2} Figures to the right indicate iull marks,

Q14. Choose the correct Alternatrve:
1'._:*- involves performance reviews focusing on the future rather than the fast.a. Performance Managenrent b. Monitoring c. Company culture2. ACR means *-

Tl Bfls, Hgear<*5Paper i subject code: 460I I / Human Resourci: iJ.h;;r.e itunug.*ent & career pranning

Total Marks - 75

a. Annual confidential Revrews b. Annual Confidential Reportsc.Annuai Conditional Records d. Annual Confidential Records3" Performance management increases the level of the employees.a. Disconcert b. Motivational c, Bias c, Discourage4. Th.u is the first step in the apprarsal process rs _"a. defining the job b, admrnistering the appraisal tool
_ 

c making plans to provide training d. giving feeclback
5. Performance appraisal is .-_ orienrel

a. Future oriented b. Debt c. past performance d, focus6' -- helps managers get updates on current projects and challenges, re,inforce team objectives, anduncover potential engagement as thev raise,
a. Team Lunch b. trarning prcgram c, Newsletter d. Check-in meeting7 , A36A degree feedback is also known is

a, student peer feedback b. Conutru.ile f.edback c. Summative feedbackd, Multi_rater feedback8' -- is the systematic process by whrch an individual selects his career goais & the,paths to achieve thesegoals
a' career" Planning b, career Management c. career Development d. career upgrade9'."..- based pay provtdes reward to teams or group of empioyees carrying out simiiar and reiated workl i n k e d t o t h e p e r f o r m a n c e o f  t h e t e a m .  

a ' - - r  v '  v r ' r } " r v J U w o l q r r J r 1 1 6 u u L s I I I l r

a.,Career b. Team c, Competence d. Contribution10' A written statement of policres and prrnciples that guides the behavior of all employees is called _.a. Code of ethics b. Word of ethics 
" 

., Erhical dilemma 
r- - 

d, Form of ethics

!^2.4. Exnlain objectives of perfbrmance Manag*."ni System
Q2" B' what are the challenges faced uy ron'priJ;i;;pr;;*nung performance managemenr systems

Ql{B State whether t'rue or False {Any Sl 
iB)1' Performance management is a conrprehensrve, continuous and flexible approach2' 

flffi;Jl""ning 
is a prucess rnvoivrng setting work standards, assessi;;;;;".*ance and offering

|L 
Benchmarking is an orgaltlzatronal tool tc drrve contrnuous lmprovements

I TheJapanese 
la1eer Modelemphasises on ri fe t ime emproyment5. workplace poli t ics is 'ot an ethrcai issue rn performance management6' Ferformance rerated pay rewards emproyees with a financiar payment

7' Traits identify the pnysicar or psychorogrcar characteristics of a person€' Goals and objectives are not rmptrtant rn per-fbrmance pianning9' check in meetings provides regurar feedback ,o u*p-r-o-y"uur.10' Higlr performance team member.s ar-e not self motivated

d. Job Analysis

{7)
tB)

page L of Z
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Paper / subject code: 46011I Human Resource: Performance Manage**oi c Gareer planning

c
Q2' *' lrvhat is the difference between Performance Appraisal and performance Management

ûE *h"t are the various approaches rn perf,ormance Appraisai
Q3' A' what are the best practices rn performance vtanagement systems

B' Discuss how compensatron is rinked to performanie Management
r0R

Q3. E Explain the steps in pr;re nt ial  Applaisal?
D&, ty5., is the rore of nientor in carler planning ard deveropment?

Q4' A. what are the factors affectrng r'divrduar career pranning?
B. what are the ethical constdeiations in perfor.rnrn." Mariagement process

O R
Q4. c. what is competence Rerated pay, Explain its advantages and disadvantages
Q4. D, 14/hat are the steps for setting plrformance Criteria
Q5. A, Elaborate on the Japanes" *od.l ol career planning.
Q5. B. What are the approaches to managing underperformers?

tB)

{7)
fa\
l t )

t8l

tBj
(7)

(8)
(7)

(7)
L8l
(81
(7)

[1s]
Q5. ShortNotes [3 our of5)

.a, Ethical Performance Culture
/ PotentialAppraisal
e, Career Planning

b. Pyramidal model
,d'. Performance Management Cycle

OR

t *x+  * * { . i (  xx**  * * *
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4X lll?3 Paper / Subject Code: 46002/ Corporate Communication & Public Relations

Time :2:30 Hours

Note : f) AU questions are compulsory with internal choice

2) Figures to right indicate full marks

Q. I A) State whether the following statements are True or False ( Any Eight) t8)

1) An ANR is usually distributed by satellite

2) Annual Report is an important Tool of Employee Communication.

l) Newspapefs and Magazines are examples of Contemporary Media

4) Situational Theory focr"rsses on information diffusion,

5) Propoganda Tactics were used in Public Information.

6) Media is a porverful tool in reaching the masses.

7) Communicating with the financial public is known as Financial Public Relations.

8) Public Agentry is the oldest form of public relations.

9) Press release is also called as a press handout

10) Corporate identity is the tangible manifestation of personality of the aompany.

B) N{atch the column ( Any Seven )

A

l) Inner Imagee

2) Corporate Image^

3) Webcasting\a'

4) Financial communicationc

5) Eiectronic Media Kitf

6) Broadcast Mediai

7) Social Exchange Theoryj

8) E brand Identityg

9) Crisis Managemen{

l0) Podcastb

Marks:75

BG)

"M General Impressron

'bfj Sy ndicated Content

,$fFinancial Analyst

'dgJ Radio & Televrsion

.€.i) Employee Behaviour

'ffi Trust Building

oqg) Website
0

hf) Streaming videos on Internet

'f g) Press Kit

, jQf cottBenefi t Reiationship

Page Lof2
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Pap,9,1.l $ubject Cpde:,46002;l Corporate,CommgnicaJipn:&lPublic'Relations

Qlzia1g6cribe:differbnt types'ofilnvaSion:of Piivacy'with relevant examples;

b) S tate: thel advanta ges o f Co rporate Reputation.
'  'oR

c) Discuss the relevance of corporate communication in contemporary scenario'

d) Explain the'fbatures of Corporate tdentity"

Q 3 a) What is meant by Public Relations? Explain its objectives
' :b; Explain the Systems theory'of public relatiotls'

\ ' , ;  , , i  
o D i :  

. i . :  .  r  , .  ' . r  ,

c) Discuss the essentials of Public Relations in business'

d) State the socio culhrral and political factors influencing public relation

enVironment.
'

Q.a a) Elabofatqllhe:stgps,in implementing an effective Employee Communication

, t f rogra. l r l  , ,  , :1 ;  1 ; .  , ,  .  I  .  :  , , ' : ; ' " .

b),What,is,meant byrfinanc-i41,^Advertising ? State its significant benefits.

OR

c) State the guidelines for effectively handling'orisis.

d) Explain the principles of good media relations.

Q. 5 a) Discuss various tools used for E Internal Communication.

. b) What is Corporate Blogging ? State var]ous,.tyPes of blogs with examples

(8)

(?)

(8)

i7)

(8)

(?)

(8)
. :

(1)

rR\

(7)

(8)

(7)

(8)

(7)

( ts)C) Write short notes on (AnY three)
' . .  t  -  ' . .

a) RTi

b) Impact of Crisis

c) Diffusion theory

d) Web Conferencing and RSS

e) Tools of e Media Relations

OR

Page 2 of 2
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_ Paper / Suhject Code: 46008 / Human Resource: Strategic Human Resou1ce Management & HR Policies

::'

(2tl2 Hours) Total Marks: ?5

NB: (I) All Questions compulsory subject.to Internal choice

(2) Figunes to the right indicates Full Marks

Q.1. (A) State whether the following Statements are True or False (Any Eight). (S)

i. Employing more qualified employees increases cornpany's revenue and
identity.

2' Employee's engagement motivates personal wellbeing of ernployees when
they are outside organizations.

3. Mentoring guide.s the employees to acquire skilr and knowledge.
4' HR Strategies need not be aligned with organizations Vision, mission and

goals.

5' Positioning the employer brand does help to attract and retain people who
ttfit".

. 6. Paid time off was granted to employees to take care of their family members
who lvere diagnosed with COVID.19.

V ' Employees had to take care of their technological equipments and no IT
assistance was given to them.

8, Strategic HRD facilities providing encouragement to everyone in the
organizaLion.

g. E-mentoring guides the employees to use technology.
10. CSR attempts to baiance its commitment of employees with the community in

which they operate.

(B) Choose the Correct Answers (Any T)
I Strategic management is a

a. General
b. Functional
c. Visionary
d. Performance

Z. At a strategic level, HR people take on a
a. Management
b. Clerical
c. Financial
d. Proactive

3 ' A =--.-- strategy helps organizations to attract quality employees.
a. Compensation
b. Retention
c. Development
d. All  of the above

Page 1 of3
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Paper / Subject Code:

Q2.

5. The

d. None
6. Strategic HRD promotes a

a. Learning

b. Earning

c. Garning
d. Negative

a'. Salary

b. Promotion
a. Retention

d. VRS

benefits

organizations product and service.
a. Client
b. Finance

c. Technology

4.

46008 / Human Resource: Strategic Human Resource Management & HR Policies

ensures retention of people by providing better opportunities
ancl Rewards

a. Restructuring
b. Reduction
c. Recruitment
d. Retirement

resourcs refers to the tools used:to create deliver an

7.

B.

culture.

means reducing surplus staff.

from the flexibility :of e-mentoring.
a. Mentees
b. Consumers
c. Staff

" d. Financers

9. Managers should promote

a. Oral
b. Verbal
c. Two- way
d. Vertical

10. Turnover or retention may
a. Commitment
b. Ferformar,lce

c. Culture
d. salary

communlcatron.

be used to indieate employee

(a) Explain the Characteristic of Strategic HRM.
(b') Explain HR environment trends and HR challenges.

OR
(x) Explain the link between strategic Planning and HRP.
(y) Discuss the measures taken by organizations during COVID-i9.

Page 2 af3
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Paper / Subject Code: 46008 / Human Resource: Strategic Human Resourse Management & IIR Policies

Q3. (a) Explain the barriers to SHRM.
(b) Explain the factors affecting HR Polioies.

OR

(c) Whit is e-mentoring discuss the advantaged of e-mentoring'

(d) What is employee engagement? Explain the factors influenc-ing employee

engagement.

Q4. (a) What is the type of HR policies in an organization?
(b) Explain the concept of Outsourcing and Retrenchment policy

OR

(c) What is a Reward Strategy? Explain its importance

(d)State the features and purpose of HR policies.

,Qs, Short Notes (Any Three)

1. Strategic Recn-ritment and Selection
2. High Performance Working Model

3. Retrenchment Policy

4. Employee Relation Strategy

(15 )

(8)
(7)

(8)

(7)

(8)
(1)

(7)

(8)
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