
'. Paper / Subject Code: 55338/ Advertising: 7) Entertainment &Medi~ Marketing ~ ~~ 6

,; ~ ~f(\ ("()(.. Se.ti'I -q_{" 0'C_•

Duration: 2.5 Hours Total Marks: 75

Instructions:
QI is compulsory.
Q2 to Q5 have internal options.

QI. Case Study (15 Marks)

The film Gully Boy narrates the journey of Murad, a young individual from the slums of
Mumbai who achieves recognition through rap music. The film explores themes of socio­
economic challenges, ambition, identity, and the transformative power of artistic expression.

Based on the above case:
A) Choose any 2 product/service that could be advertised in the film based on the above
script. Provide reasons for your answer. (5)
B) Promote the above film using latest Entertainment media marketing tools such as Cross
Promotion, AFP, OOH, social media, Event and Media sponsorship. (10)

Q2. Answer the following:
A. What is entertainment marketing? Explain with the help of examples. (8)
B. Discuss the significance of celebrity endorsements in entertainment marketing. (7)

OR
C. Analyze cross-promotion marketing with suitable examples. (8)
D. Discuss how experiential marketing is effectively used in the marketing Campaigns.

Explain with examples. (7)

Q3. Answer the following:
A. Niche marketing in the media industry for Sports TV.
B. Outline the key elements of an effective film marketing plan.

OR

(8)
(7)

C. Explain the step-by-step process of developing a social media strategy, (8)
D. Discuss the concept and relevance of Advertiser Funded Programs (AFP). (7)

Q4. Answer the following:
A. Examine the latest trends in Facebook marketing within the entertainment industry.(8)
B. Describe the different types of radio advertising with examples. (7)

OR
C. Explain the process involved in designing an Electronic Press Kit (EPK). (8)
D. Analyze the influence of festivals on television programs (7)

Q5. Short Notes (Any THREE)
a. 7 Ps of Marketing
b. Regional TV Channels
c. Advantages of Radio Advertisement
d. IMC tools
e. Podcasts as emerging media platforms

(15 Marks)

07814 Page 1 of3



Paper 1Subject Code: 553381Advertising: 7) Entertainment &;Media Marketing
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"S) iClq0I'1IiI~4i4t4 (Marketing Campaigns) 'l{<M(~I<l<"l 4I'tR..r"'l1 (~iClqol'1)

~lctlqlfJ qm~~""ITdT? 3C;115(Oliiji5'i:firiCfiU. (\9)

31)~3~'lmi'l<"l ~tl'%'1''i41 cstmql~"'4I) ~of.m4I'tQll'q( (Niche Marketing)
'i:firi~ W
Of) 11.'finrmcft~ iClqoH 3i1{1~=$_<lI-<l(Film Marketing Plan) ~<wfimrrr. (\9)

fct;crr
<t» ~ ¥ftfu<ll ~ (Social Media Strategy) iClCflmdCfl(O<lI41C:UlIIC:UlII~~ ~ CfiU.

(G)
s) '''II~{ldC;1{ 3H:'pd CflI%4' (Advertiser Funded Programs - AFP) ~ eCfl~'11 anfUrftr;:ft-
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Paper / Subject Code: 55338/ Advertising: 7) Entertainment &Media Marketing
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, '~ ~ ~..; m~,,=,~) 3<:4i"'i(5lIi,ag41 C('1~q;14~ 'qlsCfiFR' (Podcasts)
" "

07814 Page 3 of3



. 1 .. Program Production
Paper I Subject Code: 55339 I Advertismg: 8) Te eVISlon

Marks: 75

Time: 2 'hHours

Ql Case Study . . .
Ql A)Prepare a concept note and ~xplain the different production stages involved ~::~;:~

a "Cookery show" for a National channel
OR

B) Prepare a concept note for fiction horror show. Explain different stages of production)(15 marks
involved

Q2 A)Write a note on cultural impact of televisi~n on a~~iences.
B) Explain the types of camera movements used m television.

OR

(8marks)
(7 marks)

C) Discuss the usage ofVFX in Television Programs.
D) Discuss the application of Gestalt Theory in TV Programs.

(8 marks)
(7 marks)

Q3 A)What is breaking news? Discuss the importance of Breaking n~W'II'
B) What is Audience Segmentation? Discuss the types of segmentation iJdetail.

OR . 1
C) Explain the concept of News Gathering in contemporary tim~.
D) Describe the changes in television programs due to digital technolo

(8marks)
(7 marks)

-,
. """"

Q4 A) Explain the different formats and types of TV programs .,itll . IIII. SUI • e examples.

OR 'I ~ ,-I~ (15 marks)

B) ~?1:::;I~~w general entertainment channels (GEe) cOmP~ r1,1 TRP. Give suitable
(15marks)

(8 marks)
(7 marks)

Q5 Short Notes (ANY 3)

I. Packaging of news bulletin

2. Television Interview

3. TV reporting skills

4. Infotainment channels

5. DoordarshanNews format

I
(15 marks)
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Paper / Subject Code: 55334 / Advertising: 3) Media Planning & Buying

(2.5 Hours) (Total Marks: 75]

NB: 1. Read the questions carefully before answering
2. Figures to the right indicate the full marks
3. Give example when necessary

Q.l Answer the following 15
Create a Media Plan for the Campa Cola an iconic Indian soft drink brand.
The schedule will last two months. The advertisements are in colour. The budget for the print
campaign is three crores (30000000).
Size:
Magazine: Single and! or double spread
Newspaper: Half page
Use rate card given below

Dallies Readership Rates Magazine Readership Rate (
OOO's (in sq OOO's Full page)

ern) colour
The Times of India 16401 4770 India Today (W) . 7054 680000

...
Hindustan times 11203 4270 Kumudam (Tamil) 945 295000

(W)

Business standard 1790 1630 Ananda Vikatan 895 245,000
(Tamil) (W)

The Economic Times 3255 2400 Business India (F) .940 250,000..Lokmat Times 19871 2790 Forbes India (F), 560 700,000
(Marathi)

Vijay Karnataka 1980 395 Vanitha 8450 280000(Kannada) Malayalarn (W)

Malayala Manorama 1850 1070 Mathrubhurni (W) 870 260,900_(_Malayalam)
Mathrubhumi 1380 950 Discover (M) 3010 255000(Malayalam )

Dainik Jagran 71571 1750 National 1605 320000_(_Hindi) Geographic (M)
Amar Ujala (Hindi) 42665 1090 Grih Shobha 2481 153000I (Hindi)_{l'v!)

• Rate: Quarter page size equals 400 sq.cm. (25 em (h) x 16 em (w)

08438 Page 1 of4
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Paper 1Subject Code: 553341 Advertising: 3) Media Planning & Buying

Answer the following
Attempt anyone between 2a.l and 2a.2. along with 2.b
[i.e. (Attempt either 2a.1 OR 2a.2 for 8 marks) and 2.b. for 7 marks]

15

A 2a. 1 Answer the following: 8
Media 1: Reach = 50 %, Frequency = 7, TPC = 4,90,000, AEC = 65,000
Media 2: Reach = 60%, Frequency = 4, TPC = 5, 50,000,AEC = 55,000
Fiud the % TA, GRP and CPRP for Media Iand Media 2 .

2a.2Answer the following8 8
40,000 people see an advertisement 4 times, 60,000 see an advertisement 5 times and 61,000
people see an advertisement 7 times. The universe is 550,000. The total Cost of Advertising is
90,000. Find Reach%, GVT & CPT.

B Find the average frequency of the advertisement in the magazine using the data given below: 7
Readership:Magazine A=S5,000,Magazine B= 45,000,Magazine C= 85,000
Duplication of Magazine A, with Magazine C= 4,000,
Duplication of Magazine B, with Magazine A= 5,000,
Duplication of Magazine C, with Magazine B= 2,000,
Insertion: Magazine A=4, Magazine B=2, Magazine C=5

OR
C Explain the key functions of media planning in advertising 15

Q 3 Answer the following
A Discuss various Challenges.in Media planning.
B What are the key negotiation skills essential in the field of media buying?

OR
C Explain commonmedia scheduling strategies
D Discuss few key sources commonly used in media research

8
7

8
7

Q 4 Answer the following
A Discuss advantages & Disadvantages of Newspaper as medium of advertising
B Explain what is RTB and generally how it works

OR

8
7

C Discuss Transit Advertising
D What are the various Factors involved in newspaper buying for advertising?

8
7

Q 5 Write short notes on any threeofthe following:
a BARC
b Cost efficiency
c Reach, Frequency and GRP
d Influencer marketing in digital media buying
e Key aspectsof content advertising

15
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Paper / Subject Code: 55331 / Advertising: Discipline Related Generic: Digital Media

Time: 2:30 hours Marks:75

Instructions: All questions are compulsory.
Figures to the right indicate full marks.

Q1.
"Sharea Holiday" campaignby Holiday Vistas/or Women only, was aimed to create a
personalised connection with consumers by creating a niche in marketand sense of connect for
selfwith the women community.The campaign leveraged digital mediaplatforms extensively
to encourage consumer engagement and participation.Holiday Vistasfor Women created
personalized digital content, such as videos and images featuring individuals motivating friends
& family for a women only holiday and encouraged consumers to share.their experiences on
socialmedia using the hashtag #Share a Holiday.

Basedon the above case answer the following questions? (15Marks)
a) As a digital marketer explain what the advertising objectives are to promote this

campaign. (5 Marks)
b) How would you use.Instagram as a platform to promote this.campaign? (5 Marks)
c) How would you use Twitter as a platform to promote thiscampaign? (5 Marks)

Q2.
a)What are the key concepts in digital marketing?
b) How does a SearchEngine operate?

(8 Marks)
(7 Marks)

Or
c)What is Google AdWords and what are the campaign types it provides?
d) Explain the variousSocial Media platform analytics briefly.

(8 Marks)
(7 Marks)

Q3.
a) What are the fundamental terms and concepts in email marketing briefly? (8Marks)
b) Whatis content writing? Explain the core principles of contentwtiting briefly.

(7 Marks)
Or

c) What is programmatic marketing? Briefly discuss the nee!l'8li.dbenefits of
programmatic marketing. ". (8 Marks)

d) Explain Off-page Optimisation techniques in brief. (7 Marks)

Q4.
a) What is SEM? Whydoes a marketer choose to use SEM?
b) What are Cyber Ethics? Discuss briefly.

Or
c) What are the differencesbetween traditional media and digitalmedia?
d) What is Affiliate Marketing? Explain its functioning.

(8Marks)
(7 Marks)

(8 Marks)
(7 Marks)

Q 5.Write a short notes answer any three (15 Marks)
a) Advantages of Digitalmedia
b) On-page optimisation
c) Email Marketing
d) Blogs
e) Digital Security •

•••••••••••••••••••••••••••••••••••••••••••••••••••••• •••••••••••• •••••••• 1

08467 Page 1 of3



'aper / Subject Code: 55332 / Advertising: Discipline Specific Electives: 1) Advertising in Contemporary Societ

[Time: 2Yz hours]

Please checkwhether you havegot the right question paper.

N.B: I. Figures to the right indicate full marks.
2. Illustrate your answers with examples

Ql. U~

Q2. a

b

Q3. a

An Indian Food Processing unit is planning to launch its exquisite food items"
Heat and Eat" or an Indian YOGACENTER has set up their markets abroad.
Your ad agencyhas been giventhe assignment to drawup the Advertising Strategy.
First: Choose anyone product/service
Second: Select any two countriesfrom any of the three groups of countries.The
two countries selected cannot be from the same group.
Group A - USA, UK, France,Germany
Group B - China, Japan, Brazil, South Korea
Group C- Saudi Arabia, Qatar,Bahrain, Kuwait
What Factorswould you keep in.mind while developing your advertising strategy
with reference to the two countries selected by you?

What is meant by LPG model?Briefly explain each component?

Describe indetail the role ofwomen in advertising.

OR
c What is the impact of Controversialadvertisements on Indian society?

What factorsshould be consideredwhile targeting customers in International
Markets?

d

b

How did liberalisation impact the Indian economy?Explain with the help of
examples.
Explain the interlinkages betweenadvertising and popular culture.

OR
c Explain what is meant by political advertising and financial advertising

Discuss the various criticism levied against Advertisingd

•

.08320 Page 1 of 4
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"I"" I "UUJCC[ Loae: 553321 Advertising: Discipline Specific Electives: 1) Advertising in Contemporary Socii

Q4. a Create a social marketing campaign on: Career Awareness and Skill
Development

(15)

OR

b Design a comprehensive social marketing campaign using internet on AI
awareness and its responsible usage.

(15)

Q5. Short Notes (Any 3 out of 5) (15)

a. Gender Bias

b. B2B advertsing

c. Digital Advertising

d. Advertising to Senior Citizens

e. Negative impact of advertisements on Kids

***************
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Paper / Subject Code: 55322/ Journalism: Discipline Specific Electives: 1) Contempu
{Vb

1.,/ ssues

Note: AUquestions are compulsory
Figures to the right indicate marks
Internal choices are provided

Time: 2 hours 30 mins

Q.1. A. Discuss iu detail various issues involved in Dalit rights in India.
OR

B. Discuss the significance of Environment Movement and Evaluate any two Environment
Conservation movements in India. 15

IS

Q.2.A. Discuss the role and significance of Special Economic Zone in Maharashtra. 8
B.Discuss the consequences of terrorism with the help of a suitable example. 7

OR
C. Explain in brief the Emerging trends of Tourism. 8
D. Explain the Role ofMIDC in economic development of Maharashtra. 7

Q.3. A.Write the difference between majority and coalition government. 8
B.What will be the impact of corruption on Indian Economy and society? 7

OR
C. What are the different types of rural development schemes in India? 8
D. Explain about Smart City Mission. 7

Q.4. A. Discuss how the criminalization of politics is responsible for weakening of Political
System in contemporary India. IS

OR
B.Discuss any four Social Welfare Schemes initiated by Government of India for women and
children. IS

Q.5. Write a Short Note on any three or the following: 15
I. Nirbhaya scheme
2. Make in India
3. TribalMovement
4. Right to InformationAct
5. Development induced Displacement

*********************
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Paper / Subject Code: 55322/ Journalism: Discipline Specific Electives: 1) Contemporary Issues

~: ~~~ ~'lgFelIi\ 31f.lcu4 am.e,
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'fi. 'f<k;r ~ 3<;<ii'4,@ ~ ~1'5<t<ild ~'fiU. 8
S. 1it\IOIS?(I'ii"l1~ RtCflI*iIIit4 '1it\1(11S?(:ofJ\lJliT1Cfl~ 1it\IIj'5iiil~' (Mille) ~~'fiU. 7

>f.~. 31. iiI~lidl-il tRCfiR~ ~tRCfiR ~~fum. 8
"f. 'Il1«fi<r 31liMCif\!IT~ *iii FillCi( '!>It!1'<11(1'<11'fiI<r ~ ~ 7

f.ficn
'fi. '<i1(dl<1l(1mtftur RtCflI*il'ii"l1~~ qi)ol<41 ~ 8
s.~fuitflm;r~~m. 7

>f.¥. 31. *iIiCflI",fi'1'<iRdliftd (1"'I<hl;q0<!CIf\!IT CflIiCflCid~ (I"'ICflI(OIl-ilII..gIIl..ICfl(OIcnmm "'IiilliiI<:R~" " ,~~'fiU. 15
f.ficn

Of. 'Iffi(f *i(CflI(~ ~ ~ t!(1i*ikll ~ '*>c?'tCfilIiflIOI<4Ii'!1~ ijlil"'lCflCfillol 41"'1'1iCi(~'fiU. 15

~.t.,.€ili·ni't~tfiJ ChiOli'll1!ft <fr.r FelqqlCj~itq~: 15
1. f.N<rr~
2.*,,~~
3. 311~CiII;tI '<1iiiCiiii
4. Ii 11%<11'<11~ CfiI<IGT
5. RtCfllijlliQ3mum:~

"
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Time: 2 liz Hours Marks: 75

N.B.: 1.Attempt aU five questions.
2. Figures to the right indicate maximum marks.

Q1. Prepare a set of 15 interview questions you would ask any ONE of the following personalities 15
a) Vaibhav Suryawanshi
b) Ranveer Singh
c) Sonam Wangchuk
d) Priyanka Gandhi

Q2.
A. Discuss how visual design contributes to the appeal and readability of a magazine. 8
B. If assigned to create a cover story on changing lifestyle patterns among youth, outline your approach. 7

OR
c.What do you understand by magazine columns? Describe their types with suitable examples. 8
D. What abilities are essential for writing an effective review of a book or film? 7

Q3.
A. Distinguish between feature writing and digital journalism.
B. Describe the organizational structure of a magazine editorial team.

OR
C. As a journalist, how would you prepare before conducting an interview with a well-known personality 8
D. Explain the role and principles oflayout and page design in magazine production. 7

8
7

Q4.
A. Write a column titled "Youth in the Digital Age" with a suitable headline.

OR
B. Discuss the growth and transformation of magazines from print to digitalformats in India.

15

15

Q5. Short Notes (Any Three):
a) Editorial writing
b) E-magazines and digital content
c) Profile writing I personality sketch
d) Editorial cartoons and caricatures
e) Infographics in magazine design

15

**********************
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fctqr

Cfi) ~ ~ ~ ~ "'l'ilihil Ill:'ll@d ~u4Iq<ff ~ ~"d"<l"rtt Cfi<ffi? (~)
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fctqr

Of) 'lRdl(fi1:'l II1mCflj"'l 1fiR: fCl{<,qlq:l ~~c:mfCl{<'qICfl~l1I18climm- 3l1fUrql{qd.. <!T<R~'fiU. (~....)

(~....)

"Sr...... ft1rrfurer. (<iiul~~i~)
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Paper / Subject Code: 55329/ Journalism: 8) Television Journalism

Time: 2\1, Hours Marks: 75

Note: All questions are compulsory.
Figures on the right indicate marks.

QI A. Explain various types of interviews in television journalism. Prepare 10 questions for interviewing
anyone of the following (Only questions): 15

1. Samay Raina
2. Ranveer Singh
3. Devendra Fadanavis

OR
QI B.Write a brief history of the evolution of 24x7 news channels in India and globally. 15

Q2 A. What role does social media play in shaping modem television journalism? 8
Q2 B. Explain the characteristics of fake news and misinformation in television and digital media. 7

OR
Q2 C. What is media convergence? Discuss how it is transforming news production and consumption. 8
Q2 D. Write briefly about the skills required for mobile journalism (MoJo). 7

Q3 A. How do you create a strong concept for a web series? Explain with examples. 8
Q3 B. "TRP-driven content affects news quality." Do you agree? Comment with examples. 7

OR
Q3 C. "Breaking news culture leads to sensationalism." Discuss with examples. 8
Q3 D. What is a documentary? Why is it important? 7

Q4 A. Explain the structure, purpose, and presentation of any two news-based TV programs with reference
to recent events. 15

OR
Q4 B. Write down the importance of media reviews and audience feedback in improving news content. 8
Q4 C. Explain the importance of OTT platforms for news broadcasting with reference to India. 7

Q.5 Write Short Notes on: Any 3
1. Dumbing Down of news
2. Online Streaming
3. Fake News
4. Role of Camera in TV News
5. Ethics of Broadcasting Media

15

**********************
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Paper 1Subject Code: 274191 Journalism: 7) Journalism & Public Opinion

Time: 2 Y, hours Marks:75

Note- 1)All Questions are compulsory.
2) Internal choices are also provided.

I) A) Examine Noam Chomsky's views on media and Democracy especially in the American
context. 15

OR
B) Discuss the views of Walter Lippmann and Juergen Habermas on the role of media in a
Democracy. 15

2) A) Analyse the media's Coverage of political parties in the context of recent polls. 08
B) Examine the Indian media's coverage of economic issues. 07

OR
C) Analyse the Limited effects theory of media as put forward by Paul Lazarsfeld. 08
D) Examine the role of opinion polls and exit polls in an election. 07

3) A) Analyse the role of media in the recently concluded American Presidential Elections. 08
B) Examine the portrayal of women by Indian media. 07

OR
C) Discuss Agenda setting model and its relevance today 08
D) Analyse the role of social media in promoting fake news. 07

4) A) Analyse the role of media in the Vietnam war. 15
OR

B) Discuss the role of media during Operation Sindoor and in conflict with Pakistan. 15

5) Write short notes on any three of the following- 15
a) Uses and gratification model
b) Media's representation of tribals
c) Gaza Conflict
d)Social media and Culture
e) Media and Nuclear Policy
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