Paper / Subject Code: 55338 / Advertising: 7) Entertainment & Media Marketing P ,7 C) > é
= QAL Sem q_.l- &) J

Duration: 2.5 Hours ~ Total Marks: 75

Instructions:
Q1 is compulsory.
Q2 to Q5 have internal options.

Q1. Case Study (15 Marks)

The film Gully Boy narrates the journey of Murad, a young individual from the slums.of
Mumbai who achieves recognition through rap music. The film explores themes of socio-
economic challenges, ambition, identity, and the transformative power of artistic expression.

Based on the above case: ‘
A) Choose any 2 product/service that could be advertised in the film based on the above

script. Provide reasons for your answer. (5)
B) Promote the above film using latest Entertainment media marketing tools such as Cross
Promotion, AFP, OOH, social media, Event and Media sponsorship, (10)
Q2. Answer the following: :
A. What is entertainment marketing? Explain w1th the help of examples. (8)
B. Discuss the significance of celebrity endorsements in entcrtainment marketing.  (7)
OR
C. Analyze cross-promotion marketing with suitable exampies. €3]
D. Discuss how experiential marketing is effectively used in the marketing Campaigns.
Explain with examples. _ (7N
Q3. Answer the following:
A. Niche marketing in the media industry for Sports TV. 8)
B. Outline the key elements of an effective film marketing plan. )
OR
C. Explain the step-by-step process of developing a social media strategy. 8)
D. Discuss the concept and relevance of Advertiser Funded Programs (AFP). N

Q4. Answer the following:
A.  Examine the latest trends in Facebook marketing within the entertainment industry.(8)
B.  Describe the different types of radio advertising with examples. @)
OR
C.  Explain the process involved in designing an Electronic Press Kit (EPK). (8)
D.  Analyze the influence of festivals on television programs )

Q5. Short Notes (Any THREE) (15 Marks)
7 Ps of Marketing

Reglonal TV Channels

Advantages of Radio Advertisement

IMC tools

Podcasts as emerging media platforms

N
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Paper / Subject Code: 55338 / Advertising: 7) Entertainment & Media Marketing
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Paper / Subject Code: 55338 / Advertising: 7) Entertainment & Media Marketing

T, ¥, GreA e weri=ft 3wy = m: |

) U I Wﬁﬁﬁ'ﬂﬂ%ﬁa (Facebook Marketing) Stefiediar svet foham Sgual
RIE0T (¢)
) (et e faferer worr Seretnias we =, (9)

fear

) "geiediieh 3 fohe’ (EPK) T uam=aT Sfsra eqgfiercor o, (¢)
) 2frfeer FrishuiaRicr Hor-Seeai=ar ST frsgwor . (9)
. 4, drgeara Rur forgr (worears dn: (?‘«ﬂ“f)

%) HIH{ET o Ut (7 Ps of Marketing)

R) WIRRT TR AMEAT (Regional TV Channels)

3) et shifeerdt= wree

¥) AFTHEL. (IMC) 9T (THifersh fauoe o)

W) IeATE HifEar wewH v digHRe (Podcasts)

07814 Page 3 of 3



8) Television Program Pr_qductwn _

Paper / Subject Code: 55339 / Advertising:
Marks: 75
Time: 2 ¥: Hours a
Q1 Case Study _ o
Q1 A) Prepare a concept note and explain the different production stages involved in directing
a "Cookery show" for a National channel : : (15 marks)
OR |

how. Explain different stai;es of production

B) Prepare a concept note for fiction horror s
involved (15 marks)
Q2 A) Write a note on cultural impact of television on audiences. (8 marks)
B) Explain the types of camera movements used in television. (7 marks)
OR
C) Discuss the usage of VFX in Television Programs. (8 marks)
D) Discuss the application of Gestalt Theory in TV Programs. - ) ‘ (7 marks)
Q3 A) What is breaking news? Discuss the importance of Breaking nevi'é: (8 marks)
B) What is Audience Segmentation? Discuss the types of segmentation u{ detail. (7 marks)
. OR ' o _
C) Explain the concept of News Gathering in contemporary times. (8 marks)
D) Describe the changes in television programs due to digital technology. (7 marks)
._ - v A
Q4 A) Explain the di | Rl
) Explain the different formats and types of TV programs jyith suitable examples.
OR ST / 3 (15 marks)
B) Explain how general entertai )
! nment channel x
examples. els (GEO com;wfg fQT TRP. Give suitable
R (15 marks)
Q5 Short Notes (ANY 3) |
(15 marks)

1. Packaging of news bulletin
2. Television Interview
3. TV reporting skills

- 4. Infotainment channels

5. Doordarshan News format




Paper / Subject Code: 55334 / Advertising: 3) Media Planning & Buying

(2.5 Hours) [Total Marks: 75]

NB: 1. Read the questions carefully before answering
2. Figures to the right indicate the full marks
3. Give example when necessary

Answer the following

Create a Media Plan for the Campa Cola an iconic Indian soft drink brand.

The schedule will last two months. The advertisements are in colour. The budget for the print
campaign is three crores (30000000).

Size:

Magazine: Single and/ or double spread

Newspaper: Half page

Use rate card given below

Dallies Readership | Rates | Magazine ’ Readership Rate (

000’s (insq : 000’s Full page)
; .cm) 1 colour
The Times of India | 16401 4770 | India Today (W) 7| 7054 680000
Hindustan times 11203 4270 | Kumudam (Tarmil) | 945 295000
(W) o
Business standard 1790 1630 | Ananda Vikatan .| 895 245,000
(Tamil) (W)
| The Economic Times | 3255 | 2400 | Business India (F) [ 540 250,000
Lokmat Times 19871~ | 2790 | Forbes India (F): | 560 700,000
(Marathi) |
Vijay Karnataka 1980 395 Vanitha 8450 280000
{Kannada) Malayalam (W)
Malayala Manorama | 1850 1070 | Mathrubhumi (W) | 870 260,900
Malayalam ) '
Mathrubhumi 1380 950 Discover (M) 3010 255000
(Malayalam ) '
Dainik Jagran 71571 1750 | National 1605 320000
(Hindi) Geographic (M)
Amar Ujala (Hindi) | 42665 1090 | Grih Shobha 2481 153000
(Hindi) (M) N

Rate: Quarter page size equals 400 sq.cm. (25 cm (h) x 16 cm (w)
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Paper / Subject Code: 55334 / Advertising: 3) Media Planning & Buying

Answer the following
Attempt any one between 2a.1 and 2a.2. along with 2.b
{i.c. (Attempt either 2a.1 OR 2a.2 for 8 marks) and 2.b. for 7 marks]

2a.1 Answer the following:

Media 1: Reach = 50 %, Frequency = 7, TPC = 4, 90,000, AEC = 65,000
Media 2: Reach = 60%, Frequency = 4, TPC = 5, 50,000, AEC = 55, 000
Find the % TA, GRP and CPRP for Media 1 and Media 2

2a.2Answer the following8

40,000 people see an advertisement 4 times, 60,000 see an advertisement 5 times and 61,000
people see an advertisement 7 times. The umverse is 550,000. The total Cost of Advertising is

90,000. Find Reach%, GVT & CPT.

Find the average frequency of the advertisement in tﬁe magazine using the data given below:

Readership: Magazine A=55,000, Magazinec B= 45, 000, Magazine C= 85,000
Duplication of Magazine A, with Magazine C= 4,000,

Duplication of Magazine B, with Magazine A= 5,000,

Duplication of Magazine C, with Magazine B= 2,000,

Insertion: Magazine A=4, Magazine B=2, Magazine C=5

| | OR
Explain the key functions of media planning in advertising

Answer the followmg

Discuss various Challenges.in , Media planning -

What are the key negotlatlon skills essential in the field of media buymg?
OR

Explaln common media schedulmg strategies

Discuss few key sources commonly used in media research

Answer the following
Discuss advantages & Disadvantages of Newspaper as medium of advertising
Explain what is RTB and generally how it works
OR
Discuss Transit Advertising
What are the various Factors involved in newspaper buying for advertising?

Write short notes on any three of the following:
BARC

Cost efficiency

Reach, Frequency and GRP

Influencer marketing in digital media buying
Key aspects of content advertising
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Paper / Subject Code: 55331 / Advertising: Discipline Related Generic: Digital Media

Time: 2:30 hours Marks:75

Instructions: All questions are compulisory.
Figures to the right indicate full marks.

1.
%hare a Holiday" campaign by Holiday Vistas for Women only, was aimed to create a
personalised connection with consumers by creating a niche in market and sense of connect for
self with the women community. The campaign leveraged digital media platforms extensively
to encourage consumer engagement and participation. Holiday Vistas for Women created
personalized digital content, such as videos and images featuring individuals motivating friends
& family for a women only holiday and encouraged consumers to share their experiences on
social media using the hashtag #Skare a Holiday.

Based on the above case answer the following questions? = (15 Marks)
a) Asa digital marketer explain what the advertising objectives are to promote this
campaign. (5 Marks)
b) How would you use. Instagram as a platform to promote thls,campalgn‘? (5 Marks)
c) How would you use Twitter as a platform to promote thlS campalgn? (5 Marks)
Q2. : .
a) What are the key concepts in digital marketing? - (8 Marks)
b) How does a Search Engine operate? - (7 Marks)
Or B
c¢) What is Google AdWords and what are the campaign typcs it provides? (8 Marks)
d) Explain the various Social Media platform analytics briefly. (7 Marks)
Q3.

a). What are the fundamental terms and concepts in email marketmg briefly? (8 Marks)
“b) What Is content Wnung‘? Explam the core pnnmples of content wiiting briefly.

(7 Marks)
Or ;
¢) Whatis programmatlc marketmg‘? Briefly dlSCUSS the needand benefits of
- programmatic marketing. K (8 Marks)
d) Explain Off-page Optimisation techmques in brief. : (7 Marks)
Q4.
a) What is SEM? Why does a marketer choose to use SEM? (8 Marks)
b) What are Cyber Ethics? Discuss briefly. (7 Marks)
Or
¢) What are the dlfferences between traditional media and digital media? (8 Marks)
d) What is Affiliate Markcting? Explain its functioning, (7 Marks)
Q 5. Write a short notes answer any three (15 Marks)
-a) Advantages of Digital media
b) On-page optimisation
¢) Email Marketing
d) Blogs
e} Digital Security .
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*aper / Subject Code: 55332 / Advertising: Discipline Specific Electives: 1) Advertising in Contemporary Societ

QL.

Q2.

Q3.

[Time: 2/2 hours] | [ Marks:75} -
Please check whether you have got the right question paper.

N.8: 1. Figures to the right indicate full marks.
2. Illustrate your answers with examples

1s)

An Indian Food Processing unit is planning to launch its exquisite food items"
Heat and Eat" or an Indian YOGACENTER has set up their markets abroad.

Your ad agency has been given the assignment to draw up the Advertising Strategy.
First: Choose any one product/serwce

Second: Select any two countries from any of the three groups of countrles The
two countries selected cannot be from the same group.

Group A - USA, UK, France, Germany _

Group B - Chiua,' Japan, Brazil, South Korea -

Group C- Saudi Arabia, Qatar, Bahrain, Kuwait

What Factors would you keep in'mind while developing your advertising strategy
with reference to the two countries selected by you?

What is meant by LPG model? Briefly explaih‘ each component?, : 08}

Describe in detail the role of women in advertising. . 07
. & : OR :

What is fhe impact of Controversial advertisements on Indian sociéfy" (08)

What factors should be cons:dered while targeting customers in International 07
Markets? -

How did liberalisation impact the Indian economy? Explain with the help of (08)
examples.

Explain the interlinkages between advertising and popular culture. (07)
' OR
Explain what is meant by political advertising and financial advertising (08)

Discuss the various criticism levied against Advertising (07)
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apur 1 Sunject Lode: 55332 / Advertising: Discipline Specific Electives: 1) Advertising in Contemporary Soci

Q4. a Create a social marketing campaign on: Career Awareness and Skill (15)
Development '
OR
b Design a comprehensive social marketing campaign using internet on Al (15)

awareness and its responsible usage.

Q5. Short Notes (Any 3 out of 5) (15)
a. Gender Bias
b. B2B advertsing
c. Digital Advertising
d. Advertising to Senior Citizens

€.  Negative impact of advertisements on Kids

& % o ok ke o e e e o ok ok %k 3k
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Paper / Subject Code: 55322 / Journalism: Discipline Specific Electives: 1) Contempu . isues

Tige ML Sem T O
Time: 2 hours 30 mins e Q_Lpo"f.»\m‘) Total marks: 75
LA
Note: All questions are compulsory O\y'*(f\o\ ﬁ;f")
Figures to the right indicate marks
Internal choices are provided

Q.1. A. Discuss in detail various issues involved in Dalit rights in India. 15
OR |

B. Discuss the significance of Environment Movement and Evaluate any two Environment

Conservation movements in India. 15

Q.2. A. Discuss the role and significance of Special Economic Zone in Maharashtra. 8

B. Discuss the consequences of terrorism with the help of a suitable example. 7
OR

C. Explain in brief the Emerging trends of Tourism. 8

D. Explain the Role of MIDC in economic development of Maharashtra. 7

Q.3. A. Write the difference between majority and coalition government. 8

B. What will be the impact of corruption on Indian Economy and society? 7
OR

C. What are the different types of rural development schemes in India? 8

D. Explain about Smart City Mission. 7

Q.4. A. Discuss how the criminalization of politics is responsible for weakcnmg of Political

System in contemporary India. 15
OR

B. Discuss any four Social Welfare Schemes initiated by Government of India for women and

children. 15

Q.5. Write a Short Note on any three of the following: 15

1. Nirbhaya scheme

2. Make in India

3. Tribal Movement

4. Right to Information Act

5. Development induced Displacement
A ok o o ok sk ok ok ok sk o ak ok ok e ok ok ok ok B
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Paper / Subject Code: 55322 / Journalism: Discipline Specific Electives: 1) Contemporary Issues
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Time: 2 Y2 Hours ‘ . Marks: 75

N.B.: 1. Attempt all five questions.
2. Figures to the right indicate maximum marks.

Q1. Prepare a set of 15 interview questions you would ask any ONE of the following personalities 15

a) Vaibhav Suryawanshi

b) Ranveer Singh

¢) Sonam Wangchuk

d) Priyanka Gandhi

Q2. :

A. Discuss how visual design contributes to the appeal and readability of a magazine. 8

B. If assigned to create a cover story on changing lifestyle patterns among youth, outline your approach. 7
OR '

C. What do you understand by magazine columns? Describe their types with suitable examples. 8

D. What abilities are essential for writing an effective review of a book or film? 7

Q3.

A. Distinguish between feature writing and digital journalism. _ 8

B. Describe the organizational structure of a magazine editorial team. 7
OR | _

C. As a journalist, how would you prepare before conducting an interview with a well-known personality 8

D. Explain the role and principles of layout and page design in magazine prodﬁction. 7

Q4.

A. Write a column titled “Youth in the Digital Age” with a suitable headline. ' 15
OR

B. Discuss the growth and transformation of magazines from print to digital formats in India. 15

Q5. Short Notes (Any Three): 15

. a) Editorial writing )

b) E-magazines and digital content
c) Profile writing / personality sketch
d) Editorial cartoons and caricatures
.€) Infographics in magazine design
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Paper / Subject Code: 55329 / Journalism: 8) Television Journalism

Time: 2% Hours Marks: 75

Note: All questions are compulsory.
Figures on the right indicate marks.

Q1 A. Explain various types of interviews in television journalism. Prepare 10 questions for interviewing
any one of the following (Only questions): 15
1. Samay Raina
2. Ranveer Singh
3. Devendra Fadanavis

OR
Q1 B. Write a brief history of the evolution of 24x7 news channels in India and globally. 15
Q2 A. What role does social media play in shaping modern television journalism? | 8
Q2 B. Explain the characteristics of fake news and misinformation in television and digital media. 7
_ OR -
Q2 C. What is media convergence? Discuss how it is transforming news production and consumption. 8
Q2 D. Write briefly about the skills required for mobile journalism (MoJo). ‘ 7
Q3 A. How do you create a strong concept for a web series? Explain with examples. 8
Q3 B. “TRP-driven content affects news quality.” Do you agree? Comment with examples. 7
OR : j
Q3 C. “Breaking news culture leads to sensationalism.” Discuss with examples. 8
Q3 D. What is a documentary? Why is it important? 7

Q4 A. Explain the structure, purpose, and presentation of any two news-based TV programs with reference

to recent events. _ | 15
. OR ‘

Q4 B. Write down the importance of media reviews and audience feedback in improving news content. 8

Q4 C. Explain the importance of OTT platforms for news broadcasting w1th reference to India. 7

Q.5 Write Short Notes on: Any 3 15
Dumbing Down of news

Online Streaming

Fake News

Role of Camera in TV News

Ethics of Broadcasting Media

B Gl

e e 3 e o o ok e sk e ke 3k R ok K ek ok ok ok ok

08327 Page 1 of 2



Paper / Subject Code: 27419 / Journalism: 7) Journalism & Public Opinion

Time: 2 ¥ hours Marks:75

Note- 1) All Questions are compulsory.
2) Internal choices are also provided.

1) A) Examine Noam Chomsky’s views on media and Democracy especially in the American

context. 15
OR
B) Discuss the views of Walter Lippmann and Juergen Habermas on the role of mediaina
Democracy. . | “ 15
2) A) Analyse the media’s Coverage of political parties in the context of recent polls. 08
B) Examine the Indian media’s coverage of economic issues. 07
OR
C) Analyse the Limited effects theory of media as put forward by Paul Lazarsfeld. 08
D) Examine the role of opinion polls and exit polls in an election. 07

3) A) Analyse the role of media in the recently concluded American Premdentlal Elections. 08

B) Examine the portrayal of women by Indian media. } 07
OR

C) Discuss Agenda setting model and its relevance today 08

D) Analyse the role of social media in promoting fake news. 07

4) A) Analyse the role of media in the Vietnam war. ' 15

B) Discuss the role of media during Operation Sindoor and in conflict with Pakistan. 15

5) Write short notes on any three of the following- 15

a) Uses and gratification model

b) Media’s representation of tribals
¢) Gaza Conflict

d)Social media and Culture

¢) Media and Nuclear Policy
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Paper / Subject Code: 27419 / Journalism: 7) Journalism & Public Opinion
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